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FAMILY HOLIDAYS: ISSUES OF QUANTITY AND QUALITY

Bodil Stilling Blichfeldt'

Abstract- The purpose of the speech per is to synthesize and present the results of a series of studies of
family holidays and how westernized discourses of thick sociality, family togetherness, quality time and
socialization of children underlie family holidays. The speech draws in studies of tweens, of mundane
types of holidaying and traditional mass tourism. Key findings are, for example, that, in western contexts,
family holidays are critical for constructing family identities and connectivity, that ‘family time’ and
children’s ‘own time’ are interdependent entities that allow for the balancing of social identities (pursued
through family time) and more individual interests (pursued through own time), that more mundane types
of family holidays allow for ‘own time’ and ‘spouse time’ for adults, because children have extraordinary
opportunities to, safely, engage in ‘own time’ and interact with other children; and that ‘real, quality family
time’ is best achieved in between the precious moments of thick sociality and family togetherness that
involve all family members. The speech also points to research agendas that are not, at present, adequately,
covered by the social turn in tourism studies and extant theories on family holidays. Some of these research
agendas are the issue of extended families and holidaying (especially three-generational holidays and
grandchildren-grandparent holidays); the hitherto emphasis on nuclear families (thus making researchers
ignore binuclear families; single parent families; rainbow families etc.); the need for tourism researchers
to give voice to children, and the urgency for development of non-westernized discourses.

Keywords- Family Holidays, Tourism, Social Identities, Quality Family Time

'Bodil Stilling Blichfeldt , University of Southern Denmark, Department of Design and Communication, Denmark, bsb(@sdu.dk
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INTRODUCTION AND PURPOSE

Tourism research has been criticized for its masculinized, individualized and “exoticised” representations of tourists
(Larsen, 2008; Obrador, 2012; Schinzel, 2010). To de-masculinize, re-socialize and de-exoticize tourism research, the
“social turn” has made several tourism researchers place family and kinship at the center of research and consequently,
in the last 10 years, theory on how families “do family” and perform “thick sociality” during the holidays has matured,
offering an emerging theoretical framework for studying families, who bring with them domestic, everyday life roles,
responsibilities and relations while holidaying. The social turn in tourism research has, however, led to the development
of a theoretical framework that puts the nuclear family at the center of family tourism research, whereas family
compositions and family members beyond the nuclear core have, at large, been ignored. This made Kennedy-Eden and
Gretzel (2016:13) conclude that “the tourism literature still largely assumes that family vacations include a husband-and-
wife team and maybe other family members joining in”, even though modern family holidays can better be described
as “‘family assemblages’, a combination of all or some family members”. Furthermore, Schinzel and Carr (2016, p. 1)
urge family tourism researchers to dig into more diverse, possibly specialized, research topics acknowledging that “a
trend towards recognizing a wider diversity of families is apparent”.

The purpose of the speech is to present, discuss and synthesize the results of a series of studies on child-friendly tourism
and family holidays; outlining how westernized discourses of thick sociality, family togetherness, quality time and
socialization of children underlie research on family holidays. The speech furthermore points to research agendas that
are not, at present, sufficiently addressed by the social turn in tourism studies and extant theorizations of family holidays.
As such the speech both points to the positive aspects of family tourism research by presentation of some of the major
advancements of theorization that have been done during the last twenty years and the needs for broadening the scope
of issues to be addressed in future in the quest to build a strong theoretical framework for the study of family holidays
that will be beneficial for both the tourism industry and for tourists. In doing so, the roles of children, and especially the
silencing of their voices, are accentuated to make a call for research that provides better understanding of them as key
actors in both family tourism and child-friendly tourism.

INITIAL THOUGHTS ON RESEARCH ON FAMILY HOLIDAYS

Family tourism research is not “new” and long before the social turn in tourism research, many researchers from a
wide variety of research disciplines and traditions took an interest in family tourism. However, most of this research
can be labelled as vacation decision-making theory; theorizations firmly grounded in traditional consumer decision-
making theory and consumer behavior theories. Coming into tourism research from a consumer behavior and marketing
background, the “Nice Vacation” (Blichfeldt, 2006) and “Habits of Holidays” (Blichfeldt, 2007) studies were the first
studies I did on family holidays; at this stage of my research career not being aware that findings on children’s roles in
family holidays would be the most important outcome of these exploratory pieces of research. Both pieces of research
were spurred by a nascent concern, and fundamental discomfort with, vacation decision-making theory’s uncritical
adoption of traditional consumer decision-making theory; casting vacation decision-making as high-involvement;
tourists as information seeking and rational consumers; and holidays being portrayed as the annual highlight during
people’s gray and dull lives.

The outset for the “Nice Vacation” study was my critical stance towards much tourism research treating tourist motivations
as if they were rather static, stable and independent of the changes people go through during the course of their lives. The
fundamental idea behind the study was that, as people’s everyday conditions and contexts change during the course of
their lives, travel motivations and experience aspirations relating to holidays would also change. Obviously, at this point
in time, much was already known about the major transitions in people’s lives as family life cycle (FLC) theory and

8 M fycft@beykoz.edu.tr
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other evolutionary theories had already conceptualized the phases and transitions between such phases that characterize
the lives of most people. The FLC is a multivariate concept, which is usually defined by the age, marital status and
employment status of the household head as well as by the age of the youngest child. As all evolutionary models,
the FLC suggests that individuals go through distinct evolutionary phases — in the case of the FLC familial phases.
Expanding on travel career ladder theory (which applies an evolutionary perspective to traveling and suggests that the
more experienced travelers become, the “higher” they move up a ladder equivalent to Maslow’s hierarchy of needs),
travel career pattern theory suggests that people develop travel careers, reflected in patterns of travel motives, which
change according to life context and/or accumulated travel experiences, but not necessarily in the form of a progression
over time, where individuals, step by step, ascend towards higher order fulfilments as a laddering form of evolution.

The qualitative “Nice Vacation” study suggested different ways in which everyday life contexts (and especially stages
in the family life cycle) profoundly impacted which experiences people aspire for during their vacations. Even more
importantly, informants’ accounts for their travel careers suggested that they were highly aware of the type of experiences
they wish(ed) for at different times during their lives. Thus, informants seemed to be very aware that the broad spectrum
of vacations one can take qualifies as a “repertoire of experiencescapes”. Especially interesting findings were that (a)
teenagers’ active detachment from their familial role as a child manifests itself through their being less interested in going
on holiday with the nuclear family as well as through an increased attractiveness of being with, including travelling with,
peers; (b) that infants and holidays “don’t match”, making many couples engage in new, and less demanding, types of
holidays, when they have children; and (c) when the children become older, parents see holidays as an opportunity to
do “good parenting” by giving their children valuable experiences and memories (and “grander” experiences, the older
the children get).

The same patterns emerged in the “Habit of Holidays” (2007) study, which suggested that it is too simplistic to define
up-front holiday decision-making processes as extensive problem-solving. This study revealed three patterns of holiday
decision-making among research participants. First, to people, who view holidays away from home as central to their lives,
decision-making processes are often ‘habitualized’. Secondly, people for whom holidays are of lesser importance rely on

ad-hoc, low involvement decision-making processes or simply “tag along on family holidays”. Thirdly, people who have
recently started to go on new types of holidays, are the only ones engaging in extensive problem-solving, suggesting that
institutionalization and habitualization characterize many vacation decision-making processes.

The key contribution of these two studies is that they pointed to holidays, in westernized contexts, often being so integral
and “taken for granted” parts of people’s lives that vacation decision-making is habitualized and institutionalized due to
holidays often being defined more as a “right” than a privilege. However, at different points in life people change their
travel career patterns and seek out new types of holidays and the introduction of children into the family unit as well as
changing needs of children as they grow up often cause transitions in travel career patterns for parents, who wish for their
children to have the best possible holidays given their age, competencies, needs, skills and wants. Accordingly, these
two studies suggest that a child-friendly holiday means something completely different for the parents of a toddlers, a
tween or a teenager.

GIVING VOICE TO CHILDREN - OR AT LEAST TO TWEENS

Around the millennium, research on family holidays was based on the assumption that parents qualify as reliable
respondents; not only in regard to their own needs, wants and desires, but also when researchers want to understand
the needs, thoughts, feelings, wants and desires of children. As an example, Nickerson and Jurowski (2001:20) were
only able to identify one study within the travel and tourism literature that directly included children’s voices (i.e.

M fycft@beykoz.edu.tr 9
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Cullingford’s 1995 study) leading them to conclude that “...for tourism there is a paucity of studies that examine
children’s preferences”. To address these shortcomings, in 2009, [ became involved in a project that included qualitative
interviews with 89 Danish tweens. The study aimed to let children’s voices be heard in tourism research; an endeavor
that seemed much needed at that time, or, as one of the interviewees (9 years old Mathilde) phrased this:

“I think you should listen to the children. It’s always the grown-ups who are asked.”

At this point in time, research suggested that although children influence family vacation decision-making, they do so
indirectly and their role is defined as a rather passive one, where children would perhaps pester the parents about going
on holidays, but would not be involved directly in decision-making processes and would, ultimately, submit to whatever
choices and decisions their parents made. At the same time, marketing researchers had started to take a keen interest in
the so-called ‘tweens’, people who are 8 to 12 years old and in between childhood and the teenage years. Hence, the
choice to do a study on tweens was both inspired by the marketing industry’s interest in (or invention) of “the tween
segment” and by pragmatic and ethical considerations of this age group being more adequate and accessible research
participants than younger children.

As presented in Blichfeldt et. al. (2010, 2011a) this study suggested that tweens are consumers in their own rights; highly
experienced tourists; very active during up-front vacation decision-making processes; and wish for (and have) a say
in regard to issues as diverse as choice of destination and which activities to do, what restaurant to dine at and how to
balance the needs and wants of all family members during the holidays. However, the most important outcome of this
study was that tweens were able to take on the role as interviewees and in this role, were far more “mature” in their take
on holidays, than existing research suggested at that time, or, to give voice to a few of the 8 to 12 years old interviewees:

“I might nag a bit, but [ may give in. I think it is a big thing to go on holiday and it'’s
better than nothing. You can 't always have it your way”.
“The other should also decide some things ... It’s not only the little ones that
are to be spoiled. The grown-ups should be so too”.
“When I am on vacation I really prefer to spend time with my parents and siblings.
You really want to spend time with your family when you are on holiday”.
“It’s like, I don 't call my friends [when on holiday] because at that point in time [
don t want anything to do with my stressful life. Holidays are about being on your
own and with your family .

CHILD-FRIENDLY TOURISM: BEING SAFE TO BE FREE

The study on tweens, that was introduced above, only gives voice to children aged 8 to 12, thus contributing to the
silencing of younger children in tourism research. In an attempt to contribute to better understandings of younger
children and child-friendly tourism, Mikkelsen and Blichfeldt conducted a four year research project on a type of
holidaying known for its safety and child-friendliness; i.e. caravanning at Northern European (in this specific case,
Danish) caravan sites. On the basis of this study, Mikkelsen and Blichfeldt (2015) discussed what “children having a

//
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good time” means in the context of the more mundane type of holidaying that caravanning is. The paper draws on 210
qualitative in situ interviews with 437 people spending the holidays at 5 different Danish caravan sites.

The study points to “family time” and children’s “own time” as interdependent entities that allow for the balancing of
social identities (pursued through family time) and more individual interests (pursued through own time). Compared
to extant theory, caravanning seems to allow for more “own time” and “spouse time” for adults, because children have
extraordinary opportunities to engage in “own time”. Furthermore, the study suggests that “real, quality family time”
is best achieved insofar one “has not seen the kids for hours” in between the precious moments of thick sociality and
family togetherness that involve all family members.

The most important contribution of this study is the importance research participants ascribed to caravan sites as “safe
places” that allow children to experience independence and provide room and opportunity for children to do things
on their own, where exploration becomes a sort of “forerunner to adult participation” (Matthews, 1992:37). At the
five caravan sites, children would play at designated play areas (i.e. bounded playgrounds with swing sets, jumping
pillows, slides etc.), but, older children (and younger children in the company of older siblings) would also play in non-
designated areas such as the shrubbery, the “streets” and the site generally. Older children would roam freely around
the site on bikes, scooters or by foot, or they would, for example, spend an entire afternoon building a primitive tree hut
in the bushes. The discourse behind the acts and practices at these caravan sites is “freedom for the children” and as an
example, one research participant proudly told how her children engaged in unsupervised play with children of different
nationalities long before they understood any foreign languages. The interesting thing is that caravan sites are not “safe
places” per se, but become so due to guests actively performing a discourse of freedom and safety for children, or as a
32-year-old mother of two younger children phrased this:

“For the kids, this is just a great way to get out and get to know other children. It's just, they run to the

playground and find tons of children to play with. So they have freedom and the parents can relax — still
keeping clued-in. As a parent you feel safe. I just feel it is safe and if there is anything, they’ll come back
to the tent. So they go and play and then they return. Its free. But I mean, if you see a kid crying, you take
care of it, you don t ignore a child crying. Its just a very nice and safe environment”.

As exemplified by this mother of two, research participants do not voice or exhibit much anxiety, guilt or fear when they
tell about “not having seen the kids for hours” (depending on age), but

argue, that the children are safe at the site — albeit they would not feel so in other holiday settings or contexts. Compared
to other holidays, where children’s time apart from parents tends to be organized, supervised and structured (exemplified
by the kids clubs at resorts), children’s own time at caravan sites is non-supervised and non-organized, and can be so
because adults define, and performatively construct, these caravan sites as safe places, where children can, and should,
experience freedom.

THE FAMILY IN FLUX — THE CASES OF EXTENDED AND NON-NUCLEAR FAMILIES

By 2018, the social turn in research and family tourism research has encouraged many tourism researchers to place family
and kinship at the center of research and consequently, in recent years, theory on how families “do family”” and perform
“thick sociality”” during the holidays has matured, pointing to an increasingly robust theoretical framework for studying
families, who bring with them domestic, everyday life roles, responsibilities and relationships while holidaying. The
social turn in tourism research has also led to the development of a theoretical framework that puts the nuclear family
at the center of family tourism research, whereas family members beyond the nuclear core have, at large, been silenced.

M fycft@beykoz.edu.tr 11
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Drawing on 81 qualitative in situ interviews with grandparents, who often or sometimes vacation together with their
grandchildren, Mikkelsen and Blichfeldt (2015) dig into the under-researched issue of grandparents and grandchildren
vacationing together and explore how grandparents and grandchildren “do” family during joint holidays. Although
grandparent—grandchildren holidays resemble nuclear family holidays in a number of ways, significant differences
were also identified. Key differences are that these holidays enable grandparents and grandchildren to interact both
more intensively and in ways they cannot do (as easily) at home; are a means for grandparents to help and support their
children; allow for grandparents and grandchildren to be both together and apart; and are critical to how contemporary
families enact and “do” family across generations; pointing to holidays as an important element of how grandparents
and grandchildren “do” family and as a child-friendly means to intergenerational socialization.

Not only did tourism studies, twenty years ago, ignore some family members (such as grandparents), but even more
critically, it largely silenced non-nuclear types of families. At the same time, Clift and Forrest (1999, 2000) pointed
to gender and sexuality of travelers being under-researched and in 2006, Waitt and Markwell (2006) argued that a
“gay gap” characterized the tourism literature. Clift and Forrest (1999) took a first step to include homosexuals in the
tourism research agenda, for example introducing the idea that while some gay tourists seek out gay social life during
the holidays and are likely to visit well-known gay destinations (such as Ibiza, Grand Canary and Mykonos), others
are more likely to visit non-gay destinations. Blichfeldt et. al. (2011b) expanded on this argument by suggesting that
it might be the individual holiday (not the individual person) that is “more” or “less” gay. Blichfeldt et. al.’s (2011b,
2013a, 2013b) empirical studies both included gay men and gay women and especially in regard to gay women, some
of their findings have major implications for child-friendly family tourism and family tourism research agendas. For
example, they argue that although some lesbian tourists resemble male gay tourists, others differ so much from male gay
tourists that they should not be treated as a subset of a “gay tourism” research agenda, but deserves to be portrayed by a
distinctive research agenda, that both interrelates with gay tourism research and family tourism research. A key reason
for this is that close to 50% of lesbian couples plan to become parents at some point in their lives (Amato and Jacob,
2004 — a percentage that may very well be much higher today). Nevertheless, 15 years ago, the literature on gay and
lesbian tourism hardly mentioned “Rainbow families” (Amato and Jacob, 2004), hereby silencing the issue that these
particular families may have difficulties taking holidays that are both gay-friendly and child-friendly, at the same time.
One of Blichfeldt et. al.’s (2013b) interviewees (a 38 years old woman, whose partner was pregnant with their first child
when the interview was done) framed this issue as follows:

“I mean, if [ plan a sun, sea and sand holiday, I would consider going to Lesbos

because I know that many go there and that we could find a place where it was okay to be [my girlfriend]
and I — and now the little one is coming — so maybe a place where it would be okay to be us, as parents,
together with the little one without being looked at strangely. I think that I will consider that more in
the future because we will come as a family and are maybe then easier to spot. Instead of just being two
friends then we actually come as a family with a child.”

As exemplified by this quote, Blichfeldt et. al.’s (2013b) research participants were concerned with how and where they
would be able to go on holiday as a family. In particular, the lesbian research participants pointed to it being easier for
them to not be “spotted” as a homosexual couple when they go on holiday than it is for gay men as others would often
see two women holidaying together as (girl)friends without considering their sexualities. However, as lesbian couples
start travelling with their children, their sexualities become more visible, both because of the visibility and tangibility
of parent-child relations and because they would enter tourism-scapes (such as family-friendly accommodations, child-
friendly restaurants and amusement parks targeting families) where heteronormative families are the “norm”. The issue
of not “fitting into” the heteronormative characteristics of nuclear family holiday settings may also be critical for single-
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parent families, as exemplified by the difficulties, Blichfeldt’s (2013c¢) few single parents pointed out when they wanted
their children to experience the sociality and “joy of making holiday friends” that is possible when holidaying where
other families with children also stay. Although research on both single-parent and rainbow family tourism is on the rise,
very little research digs into the issue of what a child-friendly and parent-friendly holiday is, when the parents do not
“fit” heteronormative parenting scripts, roles and characteristics.

As social and cultural institutions and contexts change, so do (and should) understandings and conceptualizations of key
social institutions such as “family”. The studies introduced above all point to the need for more nuanced conceptualizations
of families as the nuclear family structure is increasingly being substituted by other family forms and structures. A
central question is how broad conceptualizations of families we need to work with in future and whether it is relevant to
also include non-human family members? Sanders and Hirschman (1996) would argue yes, as they define companion
animals as friends and family members. According to Voith (1986) and Hirschman (1994), families with pets would
also argue yes, as 99 percent of pet owners define pets as family members and 80 percent of Hirschman’s interviewees
spontaneously described their pets as members of the family. Results such as these have made Hill et. al. (2008:377)
conclude that “the household pet has worked its way up the family tree” and Holbrook and Woodside (2008:377) argue
that “our animal companions emerge as beloved friends and, indeed, as full-fledged members of the family”.

Defining dogs (and other pets) as full-pledged family members has vast implications for how families ‘do’ leisure and
particularly holidays as the holiday environment and context change families’ habits, routines and practices. Although
many families choose to leave the dog behind during the holidays, dogs are the pet most often accompanying western
families when they travel. Based on extensive fieldwork, Blichfeldt and Sakacova (2018) discuss how some families-
including-dogs ‘do’ holidays and how considerations about dogs as sentient beings with leisure needs not necessarily
identical to those of other family members impact the doings and practices of these families during the holidays. In
this study, roughly one out of five family groups brought along their dog(s) when taking more mundane holidays.
A key finding is that dogs are not only full-pledged members of many travel units, but also severely influence what
activities families do (and do not) engage in during the holidays. Furthermore, the study points to these families needing
accommodation, activities and attractions that are both child-friendly and “dog-friendly” and that the latter type of
“friendliness” entails far more than tourists simply being allowed to bring along the family dog. It is not my intention
to suggest whether conceptualizations and theorization of family tourism should in- or exclude non-human family
members, but this study does point to the sensitivity of what “friendly” tourism is, and should be, depending on our
definitions-in-use of family units and who are (or are not) members of these family units.

OWN TIME AND FAMILY TIME

As exemplified by the studies presented above, by now we know far more about family holidays and the holidays,
children go on together with their families than we did around the millennium. Some of the key theoretical advancements
we have seen during the last twenty years are that, family holidays are critical for construction for family identities and
connectivity; that “family time” and (both adults’ and children’s) “own time” are interdependent entities that allow for
the balancing of social identities (pursued through family time) and more individual interests (pursued through own
time); that more mundane types of family holidays allow for “own time” and “spouse time” for adults, because children
have extraordinary opportunities to, safely, engage in ‘own time’ and interact with other children; that “real, quality
family time” is best achieved in between the precious moments of thick sociality and family togetherness that involve
all family members; and that tweens and teenagers (pro)actively engage in vacation decision-making processes.

As research on family tourism is maturing, it becomes increasingly clear that although the ideal of family togetherness
has dominated westernized discourses on family holidays, these discourses ignore individual family members’ deep-
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seated needs for balancing levels of togetherness (family time) and separateness (own time representing needs for
freedom from family commitments, roles and responsibilities)( Mikkelsen & Blichfeldt, 2015). One reason for the need
to balance these two entities is that whereas family togetherness allows family members to construct familial identities,
separateness allows individual family members to create and unfold other types of identities.

Blichfeldt and Smed (2012) argue that holidays can be used to actively explore, frame, extend and/or reinforce the
individual’s identities and as a result, choosing which holidays to take with whom, doing what, when and how, becomes
a matter of choosing which identities we wish to construct by means of a certain holiday. But if different holidays are
means to constructing different identities, it is problematic that the social turn in tourism studies emphasizes the parts
of our identities that are anchored in familial ties and our roles as spouses, (grand)children, (grand)parents, siblings, kin
etc., hereby largely ignoring social identities that refer to positional designations that are not familial per se. Therefore,
to better understand “family time”, we also need to know more about “own time holidays” and how these holidays, that
facilitate non-familial identity construction, feed into individual family members’ personalities, needs and wants. One
example of such research is Blichfeldt and d”’Ambrosio’s (2018) case study of mancationing. In this longitudinal study,
they follow five Danish men (who at the outset only knew each other because their sons go to school and play football
together) before, during and after they take a trip together. Although the study accentuates how the trip feeds into these
men’s male identities, the trip also feeds into these men’s identities as dads, or in the words of one of the research
participants:

“The goal is also to form closer ties between us. And that'’s been really great - we've been awesome at
doing that. So on Monday, if we meet, we have completely different relationships than we had before.
Because we've gotten much closer to one another and that builds trust around our boys. So if [Luke’s
son and Tom’s son] get into an argument, it’ll be much easier to approach you, Luke, and say: ‘Let s talk
about it’, than it’ll be with other dads. This trip just means something.”

This research participant continues by arguing that if his son and one of the other men’s son have a conflict, the trip
enables him to pick up the phone and call to ask “what it going on”’; something he "wouldn t have done, if I didn 't know
you, I wouldn't dare to”. As exemplified by this quote, the holidays individual family members (in this case, fathers)
take without the rest of the family are likely to feed into familial roles and relationships. If this is the case for all family
members (and there seems to be no reasons why it should not), then further research on such “individual holidays”, and
especially the trips children take without their families, could advance understandings of what “child-friendly” means
for these children; not only when they holiday with their families, but also when they do so with other travel units
(e.g. when taking a school trip, going to a soccer tournament or going to visit a friend and his/her family). In regard to
this issue it is also important to mention that not all tourists come, directly, in contact with the tourism and hospitality
industry when they take a leisure trip and are therefore not included in official tourism statistics. This is, for example,
the case in regard to many day-trips and/or when people engage in stay- or nearcationing, but even more so when they
engage in VFF/VFR (visiting friends and family/relatives) tourism. Therefore, in future research should also cover
VFF/VER tourism — both from visitors and host perspectives and especially when we wish to understanding children’s
travelling.
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CLOSING COMMENTS

The Blichfeldt (2007) study suggested that holidays are often so internalized and “taken for granted” parts of people’s
lives and that vacation decision-making is habitualized and institutionalized due to holidays often being defined more
as a “right” than a privilege. However as most existing research on family holidays, this study is firmly grounded in
westernized contexts and middle-class discourses. The over-representation of western middle-class research participants
paints a rosy picture of holidaying by its exclusion of those that cannot afford to go on holiday. Hereby, research on poor
families and their holidaying (including, but not limited to, the sacrifices these families sometimes make to let a child
go on a school trip; the practices of sending the children to holiday with more economically affluent kin and relatives;
and social tourism for children in the form of summer camps) is close to non-existing, making us forget that holidaying
is certainly not a “right”, but oftentimes an unattainable privilege for many children. Extant research not only, to a large
extent, silences those that cannot afford to travel for leisure purposes, but it also tends to silence children and family
holidays situated in non-western national and socio-cultural contexts. I hope this conference becomes a critical part of
our research and industry communities’ journey to expand research on children and family holidays to beyond middle-
class discourses and westernized contexts.

As mentioned previously, extant research emphasizes nuclear families, hereby not paying due attention to the issue of
extended families and holidaying. One of the studies introduced above tried to contribute to the closing of this research gap
by introducing the issue of three-generational holidays and how grandchildren-grandparent holidays facilitate thick sociality
across generations. Globally, longevity is increasing and it has become the norm in most Western societies, making the
European Union point to population ageing as one of the greatest social and economic challenges facing the EU. But not only
longevity is increasing, so is the number of older adults that live active lives and continue to go on holidays throughout life.
As years of shared lives between generations increase, Bengtson (2001) argues that the role of grandparents in socializing
and supporting grandchildren is likely to become increasingly important and Kemp (2007, p. 857) argues that “increasing
longevity has created the opportunity for more grandchildren to know more grandparents for longer than ever before”.
Increased longevity makes it imperative that we further study holidays as a way for grandparents and grandchildren to
perform thick sociality, bond across generations and to “know” each other better. Even more importantly, it points to needs
for innovative tourism products that are simultaneously child-friendly and “older adult friendly” (including, but not limited to,
issues of physical accessibility) — innovative endeavors that would significantly benefit from timely and trustworthy research.

Finally, existing research’s emphasis on nuclear families’ holidays is also problematic because the nuclear family may not be
the most common family compositions in future. At present, we see a rise in other family forms such as binuclear families,
blended families, single-parent families, rainbow families, non-cohabitating family units, and children having more homes
and being members of more than one family unit. For children, this means that their “holiday bricolage” may cover many
different holidays, taken with different people (such as when a tween goes on holidays with her mother, grandmother and
adult stepsister; takes another holiday with her father and his “new” family; spends Christmas with her extended family on
her mother’s side; goes on a school trip with class mates; on an extended weekend with her soccer team; and/or spends a
weekend with her father’s ex). If we want to truly understand what holidays mean for children, then we need to give voice to
these children and try to understand the bricolages and assemblages of holidays that characterize their lived lives; questioning
the tendency to define them simply as their “parent’s children” and digging into the multiplicity of roles and relationships that
feed into the wide variety of holidays they partake in.

In conclusion, current trends as pointed out in this paper draw a sketch of increased flux, fluidity, mobility, mobilization and
heterogeneity in family tourism; pointing to hitherto unseen patterns, practices and performances within family tourism to
be issues that researchers and practitioners need to deal with in future. In this quest, the issue of child-friendliness becomes a
critical issue to be scrutinized, discussed and understood.
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FLOURISHING THROUGH FAMILY ADVENTURE EXPERIENCES
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Abstract- This keynote highlights the role adventure experiences on _family holidays can play in supporting
human flourishing in the 21st century. It uses eudaimonia and wellbeing as the theoretical lens for
understandings of the longer-term benefits gained from family adventure engagements. Increasingly,
families seek more adventurous experiences on holidays to expose their children to different cultures, food,
landscapes, activities, and to challenge their mindsets. Participation in adventure activities together offers
many benefits including personal transformation, accomplishment, fulfilment, and social bonding, which
can enhance personal flourishing and family wellbeing. Goal 3 of the Sustainable Development Goals
is about good health and promoting wellbeing for all, whereas article 2 of the global code of ethics for
tourism adopted by the UNWTO promotes tourism as a vehicle for individual and collective fulfilment,
both encouraging human interaction with nature and one another. This is pertinent in a post-Covid world
where family stress has been prevalent and with pent up demand for memorable family experiences, be it
micro family adventures or longer rite of passage trips with adolescents. Flourishing is perceived here as
a critical yet positive, forward-looking, and hopeful concept — qualities in short supply in current times of
climate crisis, pandemic, and human inequalities.
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HUMAN FLOURISHING

We all want to have a deep and meaningful life but what does it mean to thrive and flourish? Human flourishing
is considered as more nuanced than simply to thrive, and instead suggests a “deep shift in values”. Flourishing as
a general concept is tied to Aristotelian philosophical thought, and eudaimonia or happiness. Eudaimonia embodies
the elements of psychological happiness (which encompasses hedonic well-being or emotional well-being), prudential
happiness (which encompasses life satisfaction), and perfectionist happiness (which encompasses mental health, self-
actualization, psychological well-being, and flourishing) (Sirgy & Uysal, 2016). It is human flourishing that I want to
focus more on today.

Tourism activities can be related to perceived quality of life and engendering a sense of well-being. While eudaimonia
is equated here with positive mental health, which involves feeling good and functioning well. It has been argued that
the presence of positive mental health means flourishing in life, and the absence of mental health means languishing in
life (Keyes, 2002). Therefore, anything promoting positive mental health should be encouraged. In the first year of the
COVID-19 pandemic, global prevalence of anxiety and depression increased by a massive 25%, according to a scientific
brief released by the World Health Organization in March 2022 and we are still feeling the aftereffects of this global
mental health crisis.

When we talk about human flourishing then we also need to acknowledge that it needs to go much broader, and that
human flourishing has the potential to offer more nuanced sets of approaches by which the impact of tourism on host
communities might be measured. This means that human flourishing needs to be considered for all stakeholders involved
in tourism (Cheer, 2020), although the focus of this keynote is on flourishing through family adventure experiences,
especially the benefits gained when challenged within the emotional context of intimate family connections.

CHILDHOOD MEMORIES AND EXPERIENCES

What shapes us as a person? We need to look back to be able to look forward. This is about reflection and deep learning
and becoming a reflective practitioner ourselves. In my case when I reflect on my childhood memories, it is the family
adventures | had growing up in the South of Germany, especially the holidays spent in the European Alps. What stays
in my mind and has impressed upon me ever since, are the family skiing holidays, we’ve had in the Jungfrau region
in Switzerland, our yearly trips to this stunning mountainscape. There are fond food memories of Swiss cheese and
chocolate, forever embedded in my sensory memories and we should not underestimate the lifelong power of these food
memories. Often what remains in my mind from these childhood adventure experiences are food memories rather than
anything specific about the destination or the holiday experiences.

When family members die, what do we remember about them? When I think of my father, who passed away eight years
ago, then I picture him happy and in his environment on our yearly family skiing holidays. I think he was the happiest
on these holidays, skiing was and is our family sport, our family legacy and happy place. It is these experiences that
shape us as a person, that help us develop into the person we become, and make us the parent or grandparent
we are. These legacies acquired then become part of our family stories and traditions, so fundamental for what
we do in our lives and what we want to pass onto the next generation (Gram et al., 2019). These then become
the grandleisure family events which explore the concepts of families, family practices, and family intimacies
(Schinzel, 2022) and one should never underestimate the power of these lifelong legacies.
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FLOURISHING THROUGH FAMILY LEISURE

We all want to do well in life and human flourishing is considered the ultimate goal of living. This establishes flourishing
as a core goal because helping people live well is a crucial human endeavour in a just society. This means that everyone
should be included because a just society is charged with guaranteeing all inhabitants have access to capabilities so
they can live well (Wise, 2020). We must think of flourishing through family leisure as an inclusive concept related to
social tourism, which is about enabling tourism for all, especially disadvantaged families, and maybe this even warrants
coining ‘social leisure’ as a new term.

Family leisure can provide a fundamental element of human flourishing along with family connections and purpose in
life. As a socially constructed phenomena, flourishing through family leisure deepens the conceptualisation of family
leisure. The goal then of family leisure is to serve as an even more significant contribution to various visions of living
well (Wise, 2020) which includes family holiday adventures.

FAMILY HOLIDAY ADVENTURES

Increasingly, families seek more adventurous experiences on holidays to expose their children to different cultures,
food, landscapes, activities, and to challenge their mindsets (Schénzel, Urie & Lynch, 2021). This could include taking
children on overseas holidays to completely different cultures, exposing them to adventurous activities and challenges,
including staying at more traditional accommodations and eating the local food.

Another aspect is that parents are keen to extend their active lifestyles and values on holiday recognising the long term
eudaimonic wellbeing benefits of active lives for their children and themselves. Eudaimonic themes relating to family holiday
adventures are about providing challenges, optimal experiences, accomplishment, and personal development (Pomfret, 2021).
It can also be about establishing family traditions and legacies. Family holiday adventures then become about family wellbeing
and flourishing and deserve much more research attention and in the literature. This would improve understanding of family
adventure travellers, and the importance of adventure activities to their lives, especially in a post-pandemic environment.

INCREASE IN FAMILY ADVENTURE ACTIVITIES DURING THE PANDEMIC

It has been established that families act as the “emotional glue of society” and are often who people contact when
they need support. Friends can also become de facto families — for immigrants who do not have their own families or
singletons living in urban centres. The concept of what constitutes as families then needs to go much broader. Much has
been written about family holidays being primarily about (re)connecting with loved ones, creating fun memories, photo
opportunities, and family stories and legacies (Schianzel & Yeoman, 2014). This helps families to bond and communicate
more, which is especially important in times of uncertainty. Time in lockdown at home in contested spaces led to
tensions and stresses, especially for working mothers. Travelling away from home then allows families to leave some of
these stresses behind and focus on fun experiences and creating positive memories, which is particularly important for
disadvantaged, full-time working from home parents or single-parent families (Yeoman, Schédnzel & Zentveld, 2022).

Department of Conservation in New Zealand observed the highest demand for New Zealanders to hike a Great Walk
during the past two years; with families heading into the great outdoors, especially from city dwellers searching for
nature adventure experiences. This included increasing cycle trips with the sale of bicycles increasing exponentially. All
this confirms the expanding demand for families who are looking for outdoor or nature-friendly travel experiences, and
is part of the “family fun” segment which is seeking to create family memories through adventure activities that last a
lifetime. These nature activities are associated with establishing healthy habits and family wellbeing benefits (Yeoman,
Schénzel & Zentveld, 2022) but there are also other life changing family adventures to be considered.
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RESEARCH PROJECT: FATHER — ADOLESCENT SON ADVENTURES

This research project of mine is based on a study of fathers spending extended time having adventure holidays with their
adolescent children (sons in this case but could be daughters as well) and includes the voices of the fathers as well as
the adolescents. This included sailing adventures of buying a boat in Thailand and then sailing back to Australia. It also
included trips to North America — such as kayaking around Vancouver Island and exploring the mountains of Queen
Charlotte Island including seeing wild bears in their habitat. Or a trip dog sledding and sleeping out in tents at night
surrounded by howling wolves in Canada.

These fathers realised that they spent too much time in their lives at work and felt that they had not invested enough time
with their children, especially in their teenage years. Some of the benefits reported by the fathers were about spending
special one-on-one time with their children, which is part of strengthening relationships and wanting to be good and
engaged fathers (Schidnzel & Jenkins, 2017). This is based on the idea that fathers are fundamental to the upbringing of
their children, passing on their values and skills, harking back to more traditional ways of living. Some of the comments
made by the fathers included: these trips were pushing boundaries in nature, were widening horizons, and stretching
what their sons could think they can do in wilderness and were also thoroughly enjoyable and fun.

The rite of passage historically has been an important cultural and individual development milestone, especially for
adolescents transitioning to become adults which is by and large absent in contemporary culture. In traditional societies,
rites of passage are frequently utilised to signify life transitions. These father-son adventure trips and the invested time
spent together pushing boundaries highlight the need to maintain some forms of initiation rituals in contemporary society
(Blumenkrantz & Gavazzi, 1993), especially in the absence of more traditional community-based living and rituals.

Adventure holidays shared with their adolescents then became special times for these fathers to have fun, to teach skills
and negotiate values, to explore the meanings of their lives, to (re)build and maintain family relations and to experience
fatherhood. It also became about experiencing adolescence within the special bond of father-child and challenge
boundaries as part of life-long learning and transitioning into adulthood. These rites of passage adventure experiences
then became fundamental to flourishing for both the parents and adolescents.

MY OWN EXPERIENCES OF MOTHER - DAUGHTERS ADVENTURES

My research project focused on fathers and their adolescent children, maybe because these trips are more prevalent or
maybe because adventure is still more associated with fatherhood than motherhood. However, we all know that some of
these gender roles are shifting and increasingly mothers are seeking adventure experiences with their children as well.
Let me reflect on my own adventures with my two daughters which are numerous and ongoing.

In December 2018 I went trekking in Nepal with my two daughters (22 and 16 years old at the time) for 10 days with
a guide and two porters. Maybe this was a continuation of my fascination with mountains and what could be more
inspiring than trekking in the Himalayas, the highest mountain range in the world? Our trip was challenging at times,
occasionally having to climb 1,000 meters of altitude in a day and getting extremely cold at night with no heating
available in the huts we stayed. But what remained in our memories are the vistas, the mountainscapes of the Himalayas,
the shared experiences, the camaraderie with our guide and porters, the sense of achievement and feelings of exaltation
(see the photos of us early in the morning at 3313 m altitude). We will always have fond memories of our special time
in Nepal and each of us will have retained different meanings from our adventure trip.

Other meaningful adventure experiences are the many skiing trips I’ve had with my children over the years teaching
them how to ski. They are now accomplished skiers, but it has not always been easy trying to teach three children of
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different abilities and age to ski at the same time. However, what remains for me is the sense of accomplishment and the
continuation of our family tradition of ski trips, the family legacy has been maintained and now when we go ski together,
we can relish in the fun we have together doing something we love.

Other family adventure experiences over the years have been overnight sailing trips and hiking some to the Great walks
in New Zealand which are multi-day walks staying in basic huts. In fact, my oldest daughter is now going on overnight
hikes around New Zealand on most weekends, having taken on the skills and family traditions entrenched from an early
age in her very own ways. While I have not directly asked my children about their perspective of our family adventures,
reflections and observations have occurred over the years. These family adventure experiences then are different forms
of rites of passage that establish who we are and our own place in the world. All of these are vital to human flourishing
and the meaning of life, but it does not always have to be big adventures to leave lasting memories. This is where family
micro adventures closer to home come in.

FAMILY MICRO ADVENTURES

There are plenty of information and social media websites available on encouraging families to live more adventurously,
such as the armchair mountaineer who promotes micro-adventure ideas for families to introduce children to adventure and
to keep them entertained and enthused by nature and the outdoors. The idea behind these initiatives is that children and their
parents need real adventures, especially with the urban realities of family life. These online guides have become especially
popular since COVID-19 restrictions have forced many families to embrace ‘hyperlocal’ approaches to adventure and
provide an opportunity to reimagine our adventure travel philosophies and practices (Mackenzie & Goodnow, 2020).

To an extent, family micro adventures are about yearning for different times and the parents’ own childhoods, but they are
also connected to living a full and rewarding life, such as introducing the children to the outdoors, keeping them active
and having small adventures, such as camping in the local regional park. It can be stated to think of family adventures as
nature therapy. Nature offers something that urban environments or computer games cannot. Nature presents the young
with something much greater than they are; it offers an environment where they can easily contemplate infinity and eternity
(Olsen, 2012). Adventure experiences in the outdoors can have the transformative power to shape a child’s future experience
and I know it did for me. This is what human flourishing through family adventures is all about regardless of whether these
adventures are micro or longer periods. In fact, micro family adventures, which espouse adventures in nearby nature are
low-carbon and provide an enticing alternative for both current and post-pandemic conditions (Mackenzie & Goodnow,
2020) which might proof preferable to traditional family adventure travel.

Proust (1913/1982), the French author, long ago articulated a core philosophy underpinning micro adventures: the real
voyage of discovery consists not in seeking new landscapes but in having new eyes. If we shift our frame of reference, we
can find adventure closer to home than we imagined. We can enhance human flourishing and reduce environmental impacts
by focusing on family micro adventure experiences that are close by, low carbon, low consumption, and result in deeper
connections to local people and places (Mackenzie & Goodnow, 2020).

CONCLUSIONS

There is much to learn from being a reflective practitioner and reflecting on our own family leisure holiday experiences.
What I tried to highlight today is that participation in family adventure activities can offer many benefits including personal
transformation, accomplishment, fulfilment, and social bonding, which can enhance personal flourishing and family
wellbeing. What is also important here is that the voices of children and adolescents are included on matters that are central to
their wellbeing and that we move towards a more child-centred approach instead of focusing only on the adults’ perspectives
(Canosa & Graham, 2022). This is part of a child rights informed approach to achieve social justice in family tourism.
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Taking into consideration more global perspectives, Goal 3 of the Sustainable Development Goals is about good health
and promoting wellbeing for all, whereas article 2 of the global code of ethics for tourism adopted by the UNWTO
promotes tourism as a vehicle for individual and collective fulfilment, both encouraging human interaction with nature
and one another. This is pertinent in a post-Covid world where family stress has been prevalent and with pent up demand
for memorable family experiences, be it micro family adventures or longer rite of passage trips with adolescents, with
important implications for the adventure tourism industry. There are plenty of opportunities for tourism operators to
design adventure experiences considering the needs of all family members and contribute to family wellbeing and
flourishing. Flourishing is perceived here as a critical yet positive, forward-looking, and hopeful concept — qualities
in short supply in current times of climate crisis, pandemic, and human inequalities. Families, after all, are the most
emotional and intimate connections we have, and more emphasis and research are needed on the wellbeing outcomes
for all family members, including children and adolescents, and reflective of the diversity of families while adopting a
social justice agenda.

FUTURE SOCIAL JUSTICE RESEARCH AGENDA

[0 More research is needed to understand how different types of family activities contribute to different aspects of
social connection and human flourishing.

[l More research is needed on how adventure experiences can optimise intergenerational wellbeing outcomes, and
invite learnings from traditional and indigenous cultural practices.

Research needs to become more inclusive to the silent voices in family tourism, including providing active social agency
to children, fathers, disadvantaged families, and/or non-western families.
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TURIZM KISITLARI KAPSAMINDA ENGELLiI COCUKLAR VE TURIZM:
ENGELLI COCUKLARI TURIZME NASIL CESARETLENDIREBILIiRiZ?

Ayse Atar Yilmaz'

Ozet- Giiniimiizde, engellilerin sorunlarina karst duyarl olabilmek, onlar: topluma kazandirabilmek ve
yasam seviyelerini yiikseltebilmek geligmislik seviyesine ulagan iilkelerin 6nemle iizerinde durmaya ¢alistig
bir konudur. Ayrica Insan Haklar: Beyannamesi’nin 24.maddesinde yer aldigi gibi “’her insamn dinlenme
ve eglenmeye hakki oldugu” ciimlesinden hareketle engelli insanlarin da seyahatlerini diger insanlar
gibi gerceklestirebilmeleri, turizm faaliyetlerine katilarak eglenebilmeleri en dogal haklaridir: Ozellikle
bu konu engelli ¢ocuklarin turistik aktivitelere katilarak kendilerini diger ¢ocuklardan farkli gormeden,
otekilestirildigini  diisiinmeden yasamalarinda, bu diisiinceyle genclik evrelerine adim atmalarinda
en onemlisi psikolojik olarak iyi hissetmelerinde ozellikle irdelenmesi gereken konulardan biri olarak
goriilmektedir. Ciinkii engellilik kavramina ait sahip olunan sorunlar kuskusuz ¢ocuklar i¢in daha agir
olmakta ve kendisini daha ¢cok hissettirmektedir. Bu bakis acisindan hareketle calismanin éncelikli amaci;
odak noktasi turist olarak hareket etme egilimi icerisinde olan engelli cocuk bireylerin yani sira toplumdaki
engelli bireylerin sahip oldugu belli baslh engellilik kisitlarin neler oldugunun Crawford, Jackson ve Godbey
(1991) gelistirdikleri serbest zaman kisitlamalart modeli altinda ifade edilerek farkindalik yaratilmasidur.
Calismanin bundan sonraki bir diger 6nemli amaci ise, turizm sektorii isletmelerinin engelli ¢ocuklar igin
yaptigi uygulamalarin, bahsedilecek olan kisitlamalar bazinda irdelenerek bu kisitlarin turizm bazinda
ortadan kaldirilmast miimkiin degilse bile minimize edilmesi i¢in gerekli onerilerin getirilerek engelsiz
turizm kavrami konusuna dikkat ¢ekilmesidir. Calisma kapsaminda éncelikle engelli ¢ocuk turistlerin engel
kategorileri ve teoriye dayandirilarak verilen kisitlamalar konusunda bilgiler verildikten sonra, oncelikli
olarak devlet sonrasinda ise turizm sektorii isletme diizeyinde ele alinarak, engelli cocuklarin turizme daha
aktif olarak katilimlarmin nasil miimkiin olabilecegi konusunda neler yapabilecegine iliskin oneriler yer
alacaktir.

Anahtar Kelimeler- Engelsiz Turizm, Turizm Kisitlari, Engelli Cocuk Turist, Turizm Sektorii

"Ayse Atar Yilmaz, Ondokuz Mayis Universitesi, Turizm Fakiiltesi, Turizm Isletmeciligi Boliimii, Samsun, Tiirkiye, ayse.atar@omu.edu.tr
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Giiniimiizde, engellilerin sorunlarina kars1 duyarl olabilmek, onlar1 topluma kazandirabilmek ve yasam seviyelerini
ylikseltebilmek adina gdsterilen ¢abanin yaninda devlet eli ile de onlarin bu sorunlarina 6nem vererek daha iyi sartlar
ile yasamasini biitiinciil bir sekilde saglamaya calismak onemli bir sosyal gelismislik dl¢iisiidiir (Ongére vd., 2007:
9-10). Ayrica engelli insanlarin da diger insanlar gibi seyahat etmeleri, turizm ve rekreatif faaliyetlerine katilarak
bos zamanlarini degerlendirmeleri ve eglenebilmeleri en dogal haklaridir. Gegmis zamanlarda sadece burjuva kesimin
kendisini ait hissettigi bu bos zaman etkinlikleri gliniimiizde engelli olsun olmasin tiim insanlar i¢in zorunlu faaliyetler
olarak goriilmektedir (Yau vd., 2004: 948). Insan Haklari Beyannamesi’nin 24.maddesinde yer alan “’her insanin
dinlenme ve eglenmeye hakki oldugu” ibaresi de bunu dogrular niteliktedir.

Biitlin insanlarin oldugu gibi engelli insanlarin da gezmeye, tatil yapmaya, dinlenmeye farkli rekreatif faaliyetler
ile birlikte yenilenmeye ihtiyaglari oldugu konusunda ortak bir goriis bulunmaktadir. Fakat engelli bireyler diger
bireylerden farkli olarak rekreatif faaliyetleri sirasinda onlar i¢in olanaklar yaratilmasina ve var olan engellerin de
ortadan kaldirilmasima ihtiyag duymaktadir (Ergiin, 2005; Oztiirk ve Yayli, 2006; Eryilmaz, 2010; Yau 2004). Bu
olanaklarin yaratilmasi ve engellerin ortadan kaldirilmasi onlarin faaliyetlere katiliminin artiritlmasina ve kendilerini
diger bireyler gibi hissetmelerine saglamaktadir. Bu konu engelli cocuklar olunca ise alinan sorumluluk ve yapilacak
olan turizm aktivitelerinin tiirii daha da 6nem kazanmaktadir. Ciinkii ¢ocuk yasta engellerin {istesinden gelemeyecegi
inancina kapilan bir ¢ocugun ilerleyen yaslarda bu durumun istesinden gelerek psikolojik iyi olusunu pozitif olarak
ilerletebilmesi daha da yorucu bir hal alacaktir.

Engelli bireyler ile ilgili turizm alaninda yapilan ¢aligmalar incelendiginde genel itibari ile konular destinasyon merkezli
engelli turist deneyimleri, erisilebilirlik, bedensel engellilerin turizm sektdriinden beklentilerini, engelli turizmi,
is hayatinda ortaya ¢ikan ayrimciliklar, yonetici goziinden pazara bakis acisi, engelli bireylerin seyahat engellerine
odakli ¢aligmalar oldugu goriilmektedir (Yayl ve Oztiirk,2006; Tozlu vd., 2012; Turco ve Stumbo 1998; Bulgan ve
Goktas, 2016; Tiifecki ve Ondiil, 2016; Murray ve Sproats 1990; 2013; Karacaoglu,2012; Bas, 2012; Kirlar, 2013;
Atak, 2008; Eryilmaz, 2010, Demir, 2011; Titlincii ve Aydin, 2013; Akinc1 ve Sonmez, 2015;Yenisehirlioglu ve Tiirkay;
Pehlivanoglu,2002; Sahin ve Erkal, 2012; Lazarus ve Kaufman,1988; Bas ve Ulama, 2014). Fakat engelli bireylerin/
cocuklarin turizm sektdriinde karsilasabilecegi kisitlar baz alinarak yapilan herhangi bir ¢aligmaya rastlanilamamistir.
Bunun yani sira “engelli cocuklar” ile ilgili turizm sektdriinde yapilan ¢alismalarin sinirh sayida (Tozcuoglu, 2020;
I¢6z, 2019). olmas1 da bu galismanin yapilmasini gerekli kilmistir. Bu bakis acisindan yola ¢ikarak ¢aligmanin amac;
hem engelli bireylerin karsilagsmasi miimkiin olan kisitlayicilar hem de “turizm sektoriinde neler yapilabilirse engelli
cocuklar turizme cesaretlendirilebilir ? “hakkinda bilgi vererek farkindalik yaratmaktir.

Bu ¢aligmada literatiir taramasi yapilarak konuyla ilgili siireli yayinlar, tezler, makaleler ve kitaplar taranmistir. Caligma
kapsaminda engelli turizmi ve bireylerin sahip karsilasabilecegi kisitlarin neler oldugundan bahsedilmis, tanimlara yer
verilmis sonrasinda Tiirkiye’de engelli turizmi ile ilgili uygulamalarin iizerinde durularak, sektoriin engelli ¢gocuklara
bakis agis1 hakkinda bilgiler verilmeye ¢aligilmistir. Caligmanin sonug boliimiinde ise genel bir degerlendirme yapilarak
motivasyonlari, psikolojik iyi oluslari g6z Oniinde bulundurularak engelli bireyler/cocuklar i¢in bazi Onerilerde
bulunulmustur.
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KAVRAMSAL CERCEVE
ENGELLI TURIZMi VE ENGELLIKTE TURIZM KISITLARI

Engelli turizmi cgesitli sebeplerle engelli hale gelmis bireylerin turizm aktivitesine katilimlari sonucu bir yerden bir
yere belli amaglarla gergeklestirdikleri seyahatler olarak tanimlanmaktadir (Oduncuoglu, 2020: 281). ikinci Diinya
Savasi’ndan sonra sekillenen teknolojinin ilerlemesiyle de dnem kazanan engelli turizmi kavrami herkes i¢in turizm
anlayisiyla birlikte daha da 6nem kazanmis devlet yasa ve diizenlemelerinin de engelli bireyleri diisiinerek hareket
etmesi engelli turizmi pazarmin gelismesinin tetikleyicisi olmustur. Engelli turizmi pazarindaki en 6nemli konulardan
bir tanesi engelli bireylerin tek baglarina hareket etmelerinden ziyade refakatgileri ile seyahat ettiklerinde olusturduklari
engelli turizmi pazar paylaridir. Bu engellilik ¢ocuklarda oldugunda ise 6nemi daha da artmakta engelli ¢cocuklarin
turizm aktivitesinden yararlanma agamalarina teoride refakat¢i olarak adlandirilabilecegimiz ebeveynleri, yakinlari,
arkadaglar1 daha istekli bir sekilde eslik etmeye 6zen gostermektedir (Toker ve Kagmaz, 2015: 236).

Pazarda ciddi bir turistik paya sahip olmasina ve herkes i¢in turizm kavraminin varligina ragmen turizm tesis ve
faaliyetlerinin ¢gogu zaman engelli olmayan kisiler i¢in tasarlanmis sekilde isleyis gostermesinin engelli bireylerin
ozellikle de cocuklarm kendilerini istek, ihtiyag¢, motivasyon, beklenti konusunda kisitlamasina yol agmistir yorumu
yapilabilir (Yau vd; 2004:946). Bu durum engelli birey ve c¢ocuklarin ister kendileriyle ister ¢evre ve kullanmay1
istedikleri tesis yapisiyla alakali olsun onlarm turistik ve rekreatif faaliyetlere katilimlarini etkilemektedir.

Crawford, Jackson ve Godbey (1991) gelistirdikleri serbest zaman kisitlamalar modelinde bireylerin turizm ve turizm
tabanli rekreatif etkinliklere katilimlarini kisitlayan, bireysel (intrapersonal), bireyler arasi (interpesonal) ve yapisal
(strucutral) olmak {izere ii¢ ana kisitlamanin oldugunu belirtmistir. Bireysel kisitlamalara 6rnek olarak ilgi eksikligi,
stres, depresyon, endise, 6z-yeterlilik vb. kavramlar 6rnek gosterilebilir iken bireyler-arasi kisitlamalarda ise, bireyin
rekreatif etkinliklere katilimi i¢in gerekli diger kisilerin yoklugu ya da bireyin tek basina katilmak istememesi drnek
gosterilebilir. Yapisal kisitlamalarsa parasal yetersizlik, zamansal yetersizlik, kotii hava, bilgi ve ulasim eksikligi,
rekreatif etkinlik alaniin uygunlugu veya mevcudiyeti olarak sayilabilir (Nyaupane ve Andereck, 2008; Tiitlincii vd.,
2011; Crawford ve dig, 1991).

Bireysel Bireylerarasi Yapisal
Kisitlayicilar Kisitlayicilar Kisitlayicilar

Bos Zaman Bireylerarasi Katilma veya
Tecriibesi Uyum/ Kordinasyon Katilmama Durumu

Sekil 1: Bos Zaman Kisitlar1 modeli
Kaynak: Crawford, Jackson ve Godbey (1991)
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Crawford, Jackson ve Godbey (1991) gelistirdikleri serbest zaman kisitlamalar modelinde bireylerin rekreatif etkinliklere
katilimlarini kisitlayan, bireysel (intrapersonal), bireyler arasi (interpesonal) ve yapisal (strucutral) olmak iizere li¢ ana
kisitlamanin oldugunu belirtmistir. Bireysel kisitlamalara 6rnek olarak ilgi eksikligi, stres, depresyon, endise, 6z-yeterlilik
vb. kavramlar1 6rnek gosterilebilir iken bireyler-arasi kisitlamalarda ise, bireyin rekreatif etkinliklere katilimi i¢in gerekli
diger kisilerin yoklugu ya da bireyin tek bagma katilmak istememesi 6rnek gosterilebilir. Yapisal kisitlamalarsa parasal
yetersizlik, zamansal yetersizlik, kotii hava, bilgi ve ulagim eksikligi, rekreatif etkinlik alaninin uygunlugu veya mevcudiyeti
olarak sayilabilir (Nyaupane ve Andereck, 2008; Tiitlincii, Aydin ve Kiiglikusta, 2011; Crawford ve dig, 1991).

Engellilik kavraminin sahip oldugu engellilik tiirleri (zihinsel, isitme, gorme, ortopedik, dilsel vb.) ¢ocuklarm turistik
istek ve ihtiyaglarini farklhilagtirdiklart i¢in turist deneyimlerini ve kisitlamalarini da o dlgiide farklilasma potansiyeline
sahiptir (Oduncuoglu, 2020: 281). Engelli bir cocugun sahip oldugu engel tiirli ayn1 zamanda onun kisitlanma tiiriine
de farkl sekilde etki edebilir. Goz ard1 edilmemesi gereken konularin basinda yetigkin bir bireyin bile karsilastig1 andan
itibaren tiim hayatinm etkileyen bu kisitlamalarm turistik bir satin alma sirasinda bir engelli bir ¢ocugun psikolojik iyi
olusuna, ondan sonraki hayatina nasil etki edecegidir. Bu sebeple turizm sektdriinde gorev alan igletmelerin engel tiiriine
bakilmaksizin 6zellikle gocuklarin psikolojisini ve hayata kazandirilma asamasini diisiinerek yaptiklari her engelli/ cocuk
dostu turizm isletmesi kisa vadede bir ¢cocugun hayatina etki ederken uzun vadede isletmenin pazar paymi artiracak olma
ihtimalinin bulunmasidir. Bu sebeple kisitlamalarin miimkiin oldugunda ortadan kaldirilarak, kimsenin 6tekilestirilmeden
gerceklestirebildigi turizm aktiviteleri devlet diizenlemeleri altinda her isletmenin sorumlugu olacak sekilde diizenlenebilir.

NEDEN TURIZMDE COCUKLARA ONCELIK VERMELIYiZ ?

Yapilan arastirmalar ¢ocuklarin, ailelerinin satin alma kararlar1 {izerindeki etkisinin oldukga biiyiik oldugunu
gostermistir (Martersen ve Gronholdt: 2008; 14). Satin alma kararlar {izerindeki etkileri merak edilen ve ¢ocuklar
lizerine yapilan bir arastirma ¢ocuklarin 100’den fazla iiriin simifinda ailelerinin aldiklar1 kararlarda etkili olduklarini
ortaya ¢ikarmistir (Odabasi ve Fidan, 2016:263). Konu 6zellikle tatil satin almaya gelince kisitli bos zamanlarini kaliteli
gecirmek isteyen aileler gocuklari i¢in bu kararlarini daha detayli gozden gegirmektedir. Bu sebeple ¢ocuk sahibi aileler
tatil planlarmin ¢ogunu g¢ocuklarinin rahathigmi diisinerek gerceklestirmekte, ¢ocuklarin istek ve gereksinimlerini
gbz oniinde bulundurarak turizm isletmelerini tercih etmektedir (Arikan ve Oztiirk, 2018: 17; Giiz ve Sahin, 2018).
Cocugunun rahat, giivenli, kendisini yalniz hissetmeden, profesyonel uzmanlarla hareket edecegi alternatifler arayan
aileler i¢in bu 6zellikleri 6n planda tutan turizm isletmeleri her anlamda bu aileler i¢in 6ncelik teskil edecektir. Kiigiik
¢ocuklarm belirli donemlerde yasadiklar1 aglama problemleri, kendi baglarina gergeklestiremedikleri beslenme ve
bakim sorunlari, biiyiikk ¢cocuklarin ise ergenlik olarak adlandirilan donemlerinde yerinde durmaz hareketli ve siirekli
kesfe doniik hallerinin aileleri yormasindan dolay1 gerceklestirilen durumlar ailelerin karar vermelerinde etkili olan
durumlarin basinda gelmektedir (Dogan, 2004:47).

Genel itibariyle diisiiniildiigiinde bir ailenin turizm isletmelerini tercih ederken dikkat edebilecekleri ve bir turizm
isletmesini tercih etmelerini saglayacak unsurlar;

= Cocuklar agisindan tehlike arz etmeyen giivenlikli turizm isletmeleri

» [sletmelerde yer alan engellilere de uygun olarak hazirlanmis gocuk yataklar1 ve dolaplart
» Yiyecek- igecek isletmelerinde cocuklara yonelik hazirlanan moniiler

= Mikrop kapmamalari agisindan dikkat edilen hijyen unsurlari

» Engelli cocuklarinda faydalanabilecegi sekilde tasarlanmig ¢ocuk havuzlarinin varlig
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= Engelli ve diger ¢cocuklara uygun olarak tasarlanmis merdiven korkuluklar

= Engelli ¢ocuklarinda diislintildiigii ¢ocuk aktiviteleri ve animasyonlari

= (Odalarda taginabilir engelli gereclerinin varligi

» [sitme Engelli cocuklar icin gorsel gorme engelli gocuklar igin ise isitsel uyarilarin bulunmasi
= Engelli cocuklar i¢in eglence odakli 6zel egitim materyallerinin bulunmasi

seklinde yorumlanabilir (Emir ve Pekyaman, 2010: 159; Arikan ve Oztiirk, 2017:17; Aymankuy ve Ceylan, 2013, Icoz,
2019:6); Buzlu ve Atgi1, 2020:3347).

Cocugunun satin alman bir tatil deneyiminden memnun ayrilmasi ebeveynlerin de memnun ayrilmasina olanak
saglayacagi i¢in ¢ocuklarin bu anlamdaki istek ve ihtiyaglari ailelerin tatil satin almalarinda 6nemli bir aracilik gorevi
iistlenir (Arikan ve Oztiirk, 2017:19). Nasil ki ¢ocuklarin memnun kalmayacag, istemedigi bir turistik satin almanin
sonradan yarattig1 memnuniyetsizlik ve zorluk aileleri bunalima siiriikleyecek hale getirebilliyorsa memnun olacaklari
bir satin alma faaliyeti de aileleri o denli mutlu edecektir. Bu yiizden hem yerli hem yabanci turisti memnun ederek
¢ekicilik kazanmaya calisan igletmelerin bu anlamdaki ilk durag: kesinlikle ¢ocuklu bir aile i¢in ¢ocugu olacaktir.
Cocuklu ailelerin 6nceliginin ¢ocuk oldugunun farkinda varan turizm igletmeleri 6nce ¢ocugu mutlu edecek turistik
iirlin ve ¢esitlilikleri biinyesinde barindirmali, ¢ocugunu mutlu ettigi bir ailenin o andan itibaren miisterisi konumuna
gelecegi ihtimalini géz dniinde bulundurarak hareket etmelidir.

TURKIYE’DE ENGELSIZ TURIZM KAVRAMININ DURUMU VE COCUGA BAKIS ACISI

Eglenmek ve dinlenmek denildiginde insanlarin aklina gelen ilk kavramlardan biri siiphesiz turizm kavramidir. Bireyler
bos zamanlarin1 degerlendirmek eglenmek dinlenmek adina deniz giines kum temelli faaliyetlere katilarak yenilenmeyi
amagclarlar. Fakat eglenmek dinlenmek adina yapilan turistik tesis ve faaliyetlerin engelli bireylerin/cocuklar diisiiniilerek
yapilmasi, bu faaliyetlere katilim asamasinda var olan engellerin ortadan kaldirilmasi ve engelliler i¢in de olanak yaratilmasi
onemlidir. Ciinkii, engelli bireylerin daha 6nceden bahsedildigi lizere 6zellikle cocuklarin turistik aktivitelere katilimlari
asamasinda zorlanacaklarin1 diistinmesi onlar1 yapacaklari, yapmak istedikleri rekreatif faaliyete karsi bastan sogutup,
vazgegirebilir. Kiigiik yaslarda yapamama ve dislanma korkusu yasayan engelli cocuk 6tekilestirildiginin farkina vardiginda
motivasyonel olarak bagtan isteksiz hareketler sergileyebilir. Bu sebeple turizm isletmelerinin sahip oldugu engelli bireylere
ve ¢ocuklara yonelik olanaklar, turistik aktiviteler onlarin hayata tutunmalari bir nevi sosyal destek alabilmeleri agisindan
ciddi bir 6neme sahiptir (I¢dz, 2019: 7).

Yapilan aragtirmalar turizm aktivitelerine katilan ¢ocuklarin ve ailelerinin tiim zorluklara ragmen kendilerini mutlu ettikleri,
cocuklarin engellerinden kaynakli depresif hallerinin ve krizlerinin azaldigi yoniinde olsa da asil odak noktasi turizm
isletmelerinin engelli kavrami konusunda hala istenilen bakis agisina sahip olamamasi yoniindedir. Tatile iliskin yasanan
sorunlar ¢ocuklarm ailelerine soruldugunda genel itibariyle turizm ¢alisanlarinin engelli bireylere karsi egitilmesi, turizm
isletmelerinin ise engellilere de yonelik hizmet ve olanaklarinin artirilmasi seklinde cevaplar alinmig, alinan bu cevaplar
turizm isletmelerinin engelli birey/¢ocuk konusunda heniiz istenilen noktaya ulasamadigini ortaya ¢ikarmigtir (Oduncuoglu,
2020: 288). Turizm konusunda karsilasilan bir diger engel ise tatil yapan diger turistlerin duyarsizlig1 yoniindedir. Diger
insanlarm turistik aktivitelere katilim gosteren engelli bireylere hosgorii ile yaklagilmasmin sorunlarin birazcik da olsa
iistesinden gelinmesinde yardime1 olacag diisiiniilmektedir. Crawford, Jackson ve Godbey (1991) tarafindan gelistirilen
kisitlamalara yukaridaki yorumlar dikkate alinarak bakildiginda engelli birey/cocuklar iizerindeki kisitlamalarin bu haliyle
bireylerarasi ve ¢evresel oldugu yorumu yapilabilir.
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Turizme yonelik fark edilen bir diger sikint1 ise turistlerde ve turizm Ggrencilerinde bilmemelerinden meydana gelen
engellilere nasil davranilacagi, nasil iletisim kurulacagi endisesidir. Yapilan ¢alismalar turistler ve turizm igletmelerinde
gorev alan 6grencilerin engelli ¢ocuklar ve bireylerle iletisim kurarken “acaba yanlis bir sey soyler, bir hareket yapar
miyim? onlar1 utandirir miyim? endisesiyle engellilerden ¢ekindigi yoniindedir (Solmaz ve Yenisehirlioglu, 2020:484).
Durumun bu sekilde ilerlemesi zaten belli yetersizlikler sebebiyle topluma entegre olmayan engelli cocuklarmn/bireylerin
daha da biiyiik sikintilar yasamasina sebep olabilir. Bu anlamda yapilmasi gerekenler arasinda makro agidan devletin
toplumu mikro agidan ise isletme ve iiniversitelerin 6grencileri egitecek farkindaliga sahip olmalar1 6nem arz etmektedir.
Otellerde yapilan diizenlemelerin genelinin bedensel engelli bireyleri dikkate alinarak yapilmasimin yam sira turistik
destinasyonlardaki turizm olanak ve aktivitelerinin genel olarak engelli gruplarin tamami agisindan yetersiz oldugu
goriilmektedir (Tozlu vd., 2012: 14).

Yasal zorunluluk olmasina ragmen 4 ve 5 yildizli olarak adlandirilan konaklama isletmelerinin engellerin kullanimina uygun
oda bulundurmamasinin yani sira birgok otelde bu odalarin giris katta olmamasi da Tiirkiye’de engelli turizminin bilyiik bir
eksikligi olarak goriilmektedir. Ayrica tesislerin biiyiik bir boliimiiniin gérme engelliler i¢in kabartma yazilar, sesli uyart
sistemleri, igsitme engelliler igin ise gorsel levhalardan yoksun olmasi da bu durumu daha sikinti haline getirebilmektedir.
Bu konaklama isletmelerinin engelli bireyler ve 6zellikle cocuklar tarafindan tercih edilmesinden sonra yasanan sikintilari
onlar1 hem tizecek hem de otekilestirildiklerini hissetmelerine neden olacaktir (Ayyildiz vd., 2014:90). Son yillarda
yapilan ¢aligmalar engellilerin {ilkelerinde bulunan kendilerine yonelik aktivitelere ve olanaklara bakis agisinin olumsuz
oldugu ortaya ¢ikarmistir. Engelli bireylerin genel goriisleri konaklama igletmelerinde bulunan hizmet olanaklarinin kisith
oldugundan dolay1 gelistirilmesi yoniindedir (Yilmazer vd., 2020:2830). Ciinkii engelli bireylerin turizm aktivitelerine her
ne kadar katilim gdstermek isteseler de olanaklarin kisitli olmasi onlarm bu isteklerini negatif etkilemektedir.

Genel itibariyle degerlendirildiginde;
[0 Engelli otoparklarinin olmamast
Isletmelerin engelli bireyler igin gelistirilen uyari levhalarindan yoksun olmasi
Stajyer 6grenci ve ¢alisanlarin egitim eksikligi sebebiyle engelli ¢ocuklara nasil davranacagini bilememesi

0

{

[0 Devlet ve isletme nezdinde engelli turizm pazarmin farkinda olunmamasi (

[ Isletmelerde yer alan oda standartlar1 ve ergonomisinin engelli bireylere gére uygunluk saglayamamasi
{

Cevre ve sosyallesme standartlarinin engelli bireylerin rahat bir sekilde turizm aktivitelerini gergeklestirebilecek
sekilde olmamasi

[0 Sunulan olanaklarin kisitlarma ragmen engelli bireylerden alinan tatil licretlerinin fazlaligi gibi sebepler genel
itibariyle engelli birey ve ¢ocuklarin dniinde bahsedilen kisitlar1 (bireysel, bireylerarasi, yapisal) yaratmaktadir
(Ayyildiz vd., 2014; Solmaz ve Yenisehirlioglu, 2020; Oduncuoglu, 2020; i¢6z, 2019; Yilmazer vd., 2020:2831,
Tozlu vd.,2012).

SONUC VE GENEL DEGERLENDIRME

Engelli bireyin ozellikle ¢ocuklarin sahip oldugu kisitlardan kurtularak turizm aktivitelerine katilimi asamasinda;
basarabildigi her etkinlik durumundan sonra kendinden memnun olmasi, bu memnun olmanin verdigi pozitif duygu ile
iliski icerisinde oldugu diger insanlarla giivenli ve yakin iligskiler kurmasi, yine ihtiyag ve beklentilerini karsilayacak
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duruma gelecek sekilde kendisini ve var olan ¢evresini sekillendirmesi, belirledigi bir amacinin olmasinin yaninda anlamli
bir hayata sahip olmasi, neyi ne kadar yapabilecegini bilerek kapasitesinin farkinda olmasi ve bu kapasitesini olumlu
psikolojik 6zeliklere sahip oldugu i¢in siirekli gelistirmeye ¢aligmasi onun psikolojik iyi olus haline etki etmektedir. Ayni
sekilde sahip oldugu kisitlardan dolay1 basaramadigi her rekreatif etkinlik de bireyin iyi olusuna negatif sekilde etki edebilir.

Aragtirilan ¢aligma sonuglart gdstermistir ki turizm sektorii igerisinde yer alan igletmeler her ne kadar belirli bir ¢aba ile
engelli birey ve gocuklara hizmet verme egilimi gosterseler de pazarda yiiksek bir paya sahip olan engelli turizmi bu anlamda
hak ettigi degeri heniiz gérememektedir. Bunun yani sira bu sebeplerden dolay1 engelli bireylerin/ ¢ocuklarin sahip oldugu
belli bash kisitlarda (bireysel, bireylerarasi, yapisal) onlarm kendilerini diger bireylerden ayirarak turizm faaliyetlerine
katilma agamasimi engellemektedir. Karsilastiklari kisitlar yogunlugu, en ¢ok hangi kisit veya kisitlar yiiziinden kendilerini
rahatsiz hissettiklerinin 6grenilmesi ve bu kisitlarin ortadan kaldirilmasi i¢in gerekli onerilerin getirilmesi, onlara 6zgii
faaliyetlerin ortaya ¢ikmasi varsa mevcut olanaklarin arttirilmasi, yeni uygulamalarin ve diizenlemelerin gergeklesmesi,
turizme katilan engelli ¢cocuklarm sayisinin artmasina, engelli ¢ocuklari bulunan ailelerin ise hizmet aldiklar turistik
tesislerden memnun kalmalarini saglayacaktir.

Engelli bireylerin/cocuklarin da katilim saglayabilecegi turistik aktivitelerin ve tesislerin olmasindan ziyade sahip olduklari
“kisitlarin” ortadan kalkmasi ayrica 6nemli bir konudur. Etkinliklere kars1 sahip oldugu kisitlardan uzman yardimi, devlet
destegi, cevresel kosullarin uyumlastirilmasi gibi olumlu ¢iktilar ile bir derece de olsa kurtulan engelli bireylerin faaliyetlere
katiliminin saglanmasi onlarin psikolojik olarak iyi olus hallerine etki edecektir.

Calismanin odak noktasi olan “Peki engelli ¢ocuklari turizme nasil cesaretlendirebiliriz? igin gelistirilmis bazi 6neriler
asagidaki gibidir.

= Engelli birey ve ¢ocuklara karsi ¢evre duyarliligimin artirilmasi agisindan yerli ve yabanci turiste/yerel hakla
farkindalik calismalar1 yapilabilir.

= Engel tiirii ayirt edilmeksizin engelli ¢gocuklarin da turistik aktivitelerden zevk alacagi 6zel eglence alanlari
tasarlanabilir.

= Ulastirma sektdriinde de yaratilacak engelli farkindaliklar ile yolculuklarinin daha rahat gegmesi saglanarak
engelli bireyler 6tekilestirilmeden topluma kazandirilabilir.

=  Engelli ¢ocuk ve bireyler ile ilgili staj-ise alim asamalarinda turizm personeline egitim verilebilecegi gibi igleme
icerisinde konunun uzmani kisiler de bulundurulabilir.

» Insanlarim bilinglenmesinde yasanan sorunlar gz dniinde bulundurularak engelli cocuk ve bireylerin birbirlerini
anlayabilecekleri onlara 6zel konaklama isletmeleri devlet destegi ile hayata gegirilebilir.

= Alternatif turizm kapsaminda calisan seyahat acenteleri kendilerini daha da 6zellestirerek sadece engelli
bireylerin turizm aktiviteleriyle ilgilenen, tur programalarini diizenleyen bir hale gelebilir.

* Turizm Ogrencilerinin bilmemelerinden kaynakli engelli bireyler/¢ocuklar ile iletisim kurarken yasadiklari
tedirginlikleri giderebilmek adina yiiksekokul ve iniversitelerde engellilere yonelik verilecek farkindalik
egitimleri ile bu tedirginliklerin 6niine gecilebilir.

Herkes i¢in turizm kavraminda yola cikilarak tiim ailelerin, engelli birey ve cocuklarin tatil olanaklarindan
faydalanabilmeleri onlar icin bir ayricalik degil hak olarak goriinmektedir. Onlarin sahip olduklar1 engel tiirii ne olursa
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olsun dezavantajli olarak goriinmeleri bu durumun Oniine gececek bir diger engel olmamalidir. Kendisine uygun
olanaklar olmadigindan 6zellikle kiigiik yasta kendisini kisitlanmis hisseden bir ¢ocugun psikolojisi devletin, sektor
uygulayicilarinin ve isverenlerin sorumlulugu ve kusuru olarak algilanir. Bu sebeple yukarida bahsedilen oneriler
de dikkate alinarak hayata gecirilmis engelli tesis yap1 ve aktivite olanaklar1 ¢ocuklar basta olmak iizere tim engelli
bireylerin hayatlarinda sosyal destek teskil edecegi ve motivasyon asilacagi i¢in 6nemli ve dzenle lizerinde durulmasi
gereken konularin basindadir. Engellerin ortadan kaldirildiginin farkina vararak kisitlamalarindan kurtulan ¢ocuk ve
bireylerin mutlulugunun paha bigilemez oldugu dikkate alinarak gelistirilen devlet diizenlemeleri ve igletme yapist
ile toplum tamamiyla mutlu bir tablo ¢izecek, engeller artik engel olmaktan ¢ikarak, iilkeler 6rnek iilke konumuna
gelebilecektir.
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INTRODUCTION

This paper aims to introduce a study carried out in Zaqgatala and Balaken cities located in northwest of Azerbaijan. Both
cities have borders to Georgia and Russia. Zaqatala city with population of 32.171(2020) is the administrative center of
Zagatala region. Balaken city with population of 14.800 (2020) is the administrative center of Balaken region.

The choice of these locations was decided according to the proximity of the first author’s working location (Tourism and
Hospitality Department, University of Economics, Zagatala Branch).

Child-friendly tourism is not yet a well-known concept in Azerbaijan tourism sphere. Therefore, this study is a pioneer one.
LITERATURE REVIEW

Children are the end-users of the child-friendly facilities and activities of hotels. They may also have an influence on the
choice of accommodation for their parents.

Furthermore, children are considered an essential market segment in tourism industry like in many industries. Families
traveling with children represent one of the largest markets. When parents make their holiday decisions, they consider
the enjoyment of their children.

However, there is a lack of interest in tourism literature focusing on the needs and preferences of children.

Research on family vacations usually employ the parents as the main respondents and not children even when the
questions are directly related to the children’s needs and preferences (Hamed,2017).

Blichfeldt,et.al suggest that children should be given voice in the future research(Blichfeldt,et.al.2010,2011)
(Dallari+Mariotti 2016).Koscak states that children are not to be taken as ‘muted’, silent social groups (Koscak,2021).

Yang,et.al (Yang et.al. 2020) (Rhoden,et.al. 2016), and Canosa also agree that more research is needed to include
children (Canosa,2016).

Yet there is a limited number of research and projects that focus on children as direct respondants (Blichfeldt,et.al.
2011), (Cullingford,1995),(Wang,et.al.2004), (Yeoman,2010), (Lino 2021), (Ratz 2021).

Young people’s voices are overlooked and under researched due to methodological and ethical reasons (Canosa, Graham,
2016).

METHODOLOGY

There are 67 schools in Zagatala. Interviews were conducted at 7 schools which are located in the city center. Remaining
ones are scattered in the villages. At the time of data collection due to seasonal transportation and financial difficulties,
those schools could not be included in the study.

Balaken has 48 schools in total, interviews were conducted at 6 schools located in the city center.

Total 310 children have participated in the study (150 in Zagatala and 160 in Balaken). 50.5%of them were girls and
49.5% were boys.
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Bearing in mind the respondents were children, the interview technique was used for data collection.

Interviewed students ranged between 8-14 years old. 28% of children were between 8-10 years old while 72% of them
were between 11-14 years old.

Data was collected during December2021-February 2022 by using structured interviews. Questions were self-developed
and consultations were made with Tekirdag University Tourism Department, and class teachers of schools where inter-
views were made.

Pilot interviews were conducted with randomly selected 15 students from different age groups to find out the under-
standability of questions and their degree of interest in participating. There seemed to be no problem with understanding
and students seemed to enjoy to be interviewed even though this was their first experience with such a study.

When given the alternative of writing their answers on a pre-prepared interview form themselves, all preferred the inter-
viewer to write down the answers him/herself.

Children were not forced to give an answer when they hesitated and /or seemed not interested in the question.
Official permission for the study was obtained from the local authorities of Ministry of Education of Azerbaijan.

Interviewers were the students of Zagatala branch of the Azerbaijan University of Economics (UNEC), Department of
Tourism and Hospitality. Total 9 interviewers were selected and introduced to the concept of child-friendly tourism and
trained on the guidelines of the interview.

Interviews were conducted in classrooms under the supervision of class teachers who were also introduced to the
child-friendly tourism and the aim of the study.

Interviews started by the interviewer introducing him/ herself and briefly explaining the reason why this interview was
made.

Total 7 questions were asked; one being close-ended, five open-ended, one multiple choice. The reason for using
open-ended questions were to allow children to express their point of view freely in their own way, without any inter-
ference. Multiple-choice question is used for control purpose.

Collected data is analyzed by using frequency distributions and percentages of responses.

FINDINGS

48.7% (n=150) of interviewed children had the experience of staying at a hotel with their families and 51.3% (n=160)
of them did not have.

Responses to an open-ended question “What did you like most at the hotels you have stayed?” are shown on table 1.
Table 1: Responses to the question “What did you like most in hotels you have stayed?”

n=150

//

M fycft@beykoz.edu.tr 37




International Family, Youth and 4 <

ild Fri i BEYKOZ
Child Friendly Tourism Management IEUNIVERS(I)TY
Congress o

Abbreviations:

SP= Sport hall, Spa and pool
B= Behavior of employees N= nothing
F= Food A=Animals
As seen from the table, entertainment was the highest most liked item. Hotel facilities + ambiance, sport hall, spa, pool
and food followed that in right order.

Responses to an open-ended question “What did you not like at hotels you have stayed” are shown on Table 2.
Table 2: Responses to question “What did you not like at hotels you have stayed”

Most frequently mentioned disliked items were condition of rooms, lack of cleanliness, absence of children pool,
conditions of the pool and having no animation/entertainment programs.

Responses received to an open-ended question “If you have not stayed at a hotel, what would you like to have in it?”
are as shown in table 3.

Table 3: Responses to the question “If you have not stayed at a hotel, what would you like to have in it?” n=160

Respondents, even though they have not stayed at a hotel, wished to have at most game-room, playground, kid attractions,
toys. Entertaining programs and entertainment place took the second place. Pool, halls,stadiums for dancing and sports
were also among the leading answers.

Responses received from an open-ended question “What does a child -friendly hotel mean to you?” (asked
to all respondents) are shown on table 4.
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Q5: What doesa child-friendly hotel mean to you?

(this is an open-ended questionaskedto all correspondents) n=310

250
207
200 a having sports,entertainment, dance facilities &
playground
b rooms designed for children
150 c kids meals
130 d kind and friendly staff
115 e special service/attitude for children
100 f existence of other children/peers in the area
g safe hotel
28 h gifts
k existing of a child library
50
0 1 1 1 1
0 [ R
a b c d e f g h k

Table 4: Responses to the question “What does a child-friendly hotel mean to you?”
Responses to another question “Would you like hotelto give you gifis?

Ifves, what kind of gifts would you want to receive” are shown in table 5.

For more information and registration please visit
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Q 6: What kind of gifts would you want to receive from hotels?

(Thisis an open-ended question asked to all correspondents) n=310

For example, what kind of gifts?

Nothing = 1
sportive gifts mm 3
food mmmm 3
general gifts &photos EE———— 18
accessories mmm §
money reward m 2
school supplies mEEEE—————— 33
suvenir ofthe region m 2
electronic appliances e 22
watch & dresses ———— 10
Toys IE— G5
hotel promo gifts T T s ——— 3/
books &magazines T 33

Table 5: Responses to “Would you like the hotel give you gifts? If yes, what would you like to receive?”
Books and magazines were the highest ranking gift items. Toys, promotion gifts of the hotel, school supplies were also
mentioned at high level.

Responses to the question “What else would you like to have in a hotel?”” are shown in table 6.

For more information and registration please visit
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Q 7: What else would you like to have in a hotel?

39 children wish Special
activities

(theater performance, dance
courses, karaoks, master-
classes, blology labs etc.}

39 childran wish Child
designated areas/games
[game roorms, sand games,
playstation, painting rocms
e

25 children wish sports
facilities+activities halls
{gyrnastic halls, football,
bicyele riding places etc.)

23 children wish musie and
entertainment programs
{foam party, clowns, dance
rrusic shows ete.)

Searbucks was not a given item

Starbucks

glfisfrewards

kind- profassional staff

Toys

nature

TTVESELIT)

rivusic showesfparies

Child designatad areas/gamas
Ebrary

cinama

Food

sports hallsfstadium

Mewi frbeinds
contests-colbectlve games
pool

spaclal occupation
Cleaning/convenienca paaca
ayarything

nothing

[thisis a 13iternmultiple choice question)

=]
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——— ] ]

17
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Table 6: Responses given to the question “what else would you like to have in a hotel?”

n=310

From this 13 item multiple choice control question, it was found out that children showed consistent answers

with previous similar open-ended questions; since there was a wide spread answers, they were clustered
according to their similarities.

Findings have shown that children, whether they stayed at a hotel or not, had similar expectations from hotels. They

were also able and willing to express themselves.

Results of this study can provide an input for hotels and help them to check the suitability of their existing child-friendly

CONCLUSION

facilities and services, develop child-friendly marketing strategies, create a competitive advantage for themselves.

Also, the results can help parents when they make decisions to choose hotels they will stay with their children.

This pioneer study may trigger the governmental bodies’ attention and motivate them to develop child-friendly
tourism strategies and applications, and conduct larger scale researches.

Interviewers had their first experiences in interview technique of data collection.
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Last but never the least, the children interviewed enjoyed the experience of being interviewed and being given the
chance to express their point of view. They may remember this experience and carry the memory to their adult ages.

This study has been conducted at a certain part of the country and should not be generalized for whole Azerbaijan.
Results obtained can be culture-bound and a further cross-cultural studies may be useful for comparisons.

However, when obtained results are compared with the results of Hamed’s work with American children shows similarities
as far as for leading items are water —based activities and facilities, sport activities and facilities, learning activities (skill
building), free-gifts. Noted differences in findings were seen in expectation of a library (lower in American children)
and technological expectations (higher in American children) (Hamed,2017).
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CHILDREN’S RIGHTS IN TOURISM: AN EVALUATION ON CHILD-FRIENDLY
TOURISM

Cigdem Mutlu’

Abstract- Tourism is one of the rapidly growing industries. In recent years, people s interest in tourism, with
the effect of technology, has increased the demand for tourism. In addition to technology, transformations
in people’s psychological, economic and social lives have directed people to different tourism activities.
Today, adults have started to turn to tourism businesses that include activities especially for their children
In recent years, children's addiction to technological tools such as computers, tablets and smart phones has
prevented them from socializing. In other words, tourism is mental, physical, social, etc. for children. It is
an important tool in which they can improve their direction. Based on this, necessary areas and activities
should be created for child-friendly tourism. Activities that can be organized in different destinations such
as child-friendly cities, nature-themed activities, museums, archaeological excursions, ski tourism are just
some of the things that can be done within the scope of child-friendly tourism. Today, it is seen that tourism
businesses that carry out child-friendly tourism activities are increasing day by day. However, children have
the right to participate in tourism activities in a safe and healthy way. In order to protect children s rights,
tourism enterprises should take all responsibilities for the benefit of children. The importance of tourism
businesses that respect children's rights is gradually increasing so that children can learn, socialize and
have fun in a free, safe and healthy way.

The aim of the study is to evaluate the impact of child-friendly tourism activities on childrens rights In
the study, the rights of children in tourism, child-friendly tourism and activities were evaluated by making
document analysis by using secondary data. As a result of the study, it has been reached that the destinations
that will provide the development of children in healthy, safe and social environments should increase. In
addition to this, another result obtained is that tourism enterprises and other tourism stakeholders support the
production of tourism activities by protecting children’s rights.

Keywords- Child Friendly Tourism, Child Friendly Tourism Activities, Child Rights, Tourism
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INTRODUCTION

Tourism, individuals get away from their daily lives and evaluate their spare time outside of their residence. Tourism
offers many different services for the demands of individuals. Today, with the gradual development of technology, indi-
viduals have started to turn to activities that offer opportunities for their own holiday purposes. Based on this, the perspe-
ctive of individuals towards tourism has gradually changed and transformed. In other words, the demands of individuals
have become a more effective tool in deciding the direction of tourism. In this context, the concept of child-friendly
tourism has emerged as an important tourism concept.

Tourism aims for individuals to have unforgettable experiences. Among the types of tourism, there is also family tou-
rism, which attracts more and more attention from the past to the present. Today, it is an important opportunity for
businesses to take into account holiday demands for children, especially as part of the family. Families should consider
destinations, tourism businesses, events, etc. in their holiday plans. They stated that their children are effective in these
issues (Taner, 2019).

The impact of children on expenditures in the household now goes beyond the products consumed or used, in other
words, children are considered and consulted on many issues such as buying a house, choosing a holiday destination,
organizing a holiday (Mathiot, 2010; McNeal, 1999). In this context, children have a significant impact on household
expenditures (Rose, 2007). Tourism is now perceived as a necessity rather than a luxury (McCabe & Diekmann, 2015).
In this context, although tourism is not a compulsory need, it is seen that today it is considered as a compulsory need
within household expenditures.

Child-friendly tourism, travel and tourism businesses for children safer, healthy, fun, etc. It is a phenomenon that aims
to create fields. However, child-friendly tourism establishments provide touristic opportunities where children can play,
have fun and learn in safe environments, not only in procedure but also in practice. Child-friendly tourism is the creation
of services that will directly benefit children’s needs and their development, taking into account the fact that children
are individuals (Schierkolk 2019).

They state that within the scope of individuals’ right to tourism, texts such as the Universal Declaration of Human Ri-
ghts, Global Ethical Codes in Tourism, some of which are binding on states and some with international qualifications,
can be considered as a human right by offering the right to vacation (Yalginkaya, Dinger ve Dinger, 2019). In addition,
the necessity of examining this subject in terms of social tourism has been explained (McCabe & Diekmann, 2015).

The growth observed in the tourism industry is both a remarkable potential in terms of economic development, and
problems such as gaps in legal regulations, lack of professionalism, insufficient capacity in tourism can cause significant
damage to the tourism industry along with the image of the country (Schierkolk 2019). As a result of the transformation
of the right to tourism in the historical process, it is seen that the right to tourism has become a right for every individual.
In addition, efforts to see the child only as a tourist in tourism and in the light of legal texts require careful attention to
the development of children’s right to tourism (Yalginkaya et al, 2019).

The aim of the study is to evaluate the impact of child-friendly tourism activities on children’s rights. At the same time,
child-friendly tourism, child-friendly businesses, child-friendly services and activities, examining legal texts and exa-
mining the concept of child rights constitute sub-objectives.
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CONCEPTUAL FRAMEWORK CHILD FRIENDLY TOURISM

Tourism, leaving the places where individuals live constantly, sports, entertainment, nature, etc. trips to destinations
that offer Today, the rapid advancement of technology with globalization has made touristic destinations and services
more visible. In addition, it discovers new alternatives in the tourism industry and creates its demands accordingly. In
this context, the demands of individuals for tourism businesses that provide services especially for children in tourism
are increasing. Tourism businesses try to offer activities for children by trying to meet the demands for child-friendly
services. However, today, travel agencies also offer child-friendly services all year by organizing different camps and
excursions for children only. In this context, it is seen that tourism activities only for children rather than tourism servi-
ces for families or adults are increasing.

One of the current issues in tourism is the need to identify potential opportunities for further growth. Especially from a
marketing perspective, there seem to be two ways to achieve this goal. The first of these ways is to produce new products
or services, and the other is to find new target markets. However, new products or services should be able to meet the
needs of tourists or satisfy already existing needs by improving them (Kotikova & Schwartzhoffova, 2016).

All of the tourism experiences are carried out in order to get away from daily life, to escape. Thus, tourism is seen as
leisure time for individuals and playing games for children. Today, in order to make tourism education safer, it offers
different services, in other words, experiences for children. One of the important examples that can be given to these
experiences is summer camps. Tourism should enable children to have experience by developing services that can meet
their needs and meet their wishes. Thus, children will have the opportunity to both have a happy family experience and
be potential future guests (Carr, 2018).

Cocuklar, aile igerisinde alinan kararlarda birgok konudaki etkisini genisletmistir. Cocuk yetiskin bir birey gibi
dinlenilmesi, ikna edilmesi, bilgilendirilmesi, fikir alinmasi gereken giiclii bir hedef kitle haline doniismiistiir (Aktas et
al, 2011). Today, apart from families or adults, children are also the market of the future (McNeal, 1992). In other words,
children constitute an important tourism market (Ozel, 2015).

Children and youth (6-18 years old) should be among the target groups of tourism. Traveling is part of almost all child-
ren’s lives. Examples of these trips are school trips, vacation trips with families or holiday camps for children. In this
context, children’s camps are seen as an important tourism product apart from family and school activities (Kotikova &
Schwartzhoffova, 2016).

It is known that tourism has an important contribution to ensure the tranquility of children and societies. Tourism, so-
metimes alone, may not be able to fulfill all these issues. In this context, the support of other stakeholders such as con-
sumers, local people and non-governmental organizations will be needed (Carr, 2018).

CHILD-FRIENDLY TOURISM BUSINESSES AND ACTIVITIES

It is known that the concept of child-friendly tourism has three main components. These components are described as
child-friendly safe facilities, child-friendly services and child-friendly corporate policies (Schierkolk, 2019). The inc-
reasing trend towards child-friendly tourism has required countries to make regulations in this context. In this context,
tourism enterprises are trying to get a share from this market and to increase the share they will receive with the arran-
gements they have made for children’s tourism (Taner, 2019).

For its child-friendly business, it is to raise children to practice, to improve education and training opportunities, and
to have a happy holiday (Buzlu & Atli, 2020). Table 1 shows what needs to be done within the scope of child-friendly
tourism as an example.
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Child Friendly Safe Facilities

Child Friendly Services

Child Friendly Corporate Policies

Providing special oxygen masks,
life jackets and seat belts for infants
and children in airlines

Distribution of coloring books and
pencils for children during flight by
airlines

Protection of children from violence in
tourism

Considering child safety while
designing hotel campuses, paying
attention to safety standards in wet
places such as water parks, seasides
and other risky areas.

Creating healthy children’s menus
for children in hotel restaurants,
special playgrounds for children
in restaurants or hotel businesses,
establishment of ‘kids clubs’

Training of staff and customers on the
protection of children’s rights in tourism

Making necessary changes in
existing campuses based on child
safety

Considering the accessibility of
children in the interior architecture
of hotels (elevator buttons, small
toilets or beds, children’s swimming
pool, etc.)

Developing social and environmental
awareness specifically for children

Table 1: What to Do in the Scope of Child-Friendly Tourism

Source: Schierkolk, 2019.

As tourism businesses realize that the demand for services for children is increasing, they cannot stay away from the
child tourism market. Today, they try to take their place in these markets by doing market research that is evaluated as
tourism. Camp Hyatt programs can be given as an example to this situation through accommodation businesses. With
this program, Hyatt hotels allow children’s stays to be more enjoyable, comfortable and rewarding in many facilities.
However, Days Inn, Holiday Inn, and Howard Johnson also offer special gifts and services to children (McNeal, 1999).
However, not only accommodation establishments but also travel agencies adopt a child-friendly tourism approach.
Agencies such as Oyun Kampta Tourism, Sacred7 Travel Tourism Ailemle Geziyorum in Turkey organize activities
directly for children. The activities of these agencies are listed in Table 2 as an example.

Table 2: Child Friendly Travel Agencies and Child Friendly Tourism Activities

Oyun Kampta (Oyun Kampta Tourism)

Ailemle Geziyorum (Sacred7 Travel Tourism)

Archaeological Steps in Validebag Grove

School Tours (Archeoopark Bursa, We Are Fishing
In The Bosphorus, “Canakkale”, the City of Legends
etc.)

Gobeklitepe Playground ve Nemrut Oyunbaz
Mountain Camps

Cruise/Kids

Spring Festival With Tent Accommodation In
Game at Camp

Hidden Symbols- Istanbul Archeology Museum

Summer Camps With Art In Pastoral Valley

Flying Man Hezarfen- Galata Tower Museum

Bozburun Kocabahce Summer Family Camps

Underground Istanbul - Galleries & Cisterns

The Most Beautiful of the Twelve Islands Kos,
Kalymnos ve Nsiyros Exploration Summer
Camps

Hobbit Family Camp in Nature - Olympos

Source: https://oyunkampta.com; https://www.ailemlegeziyorum.com.tr/

In Table 2, examples of travel agencies and activities that currently serve children are presented. Child-friendly travel
agencies constantly update these activities and organize different camps, nature trips, archaeological trips (with a guide)
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etc. in different periods. They make them feel that they can be tourists like an adult by organizing them. In addition,
children who have these experiences and are happy will take their place in the tourism market in the future. In this
context, the point to be considered is children’s rights. It is important to ensure that child-friendly experiences are made
by making the necessary legal and other regulations for children, taking into account the rights of the child.

CHILD RIGHTS

Human rights are within the framework of dignity and respect both for the individual and as a member of society,
a group, a community. Based on this situation, children should be evaluated within the scope of the same human
rights as adults. They also have special rights because the child is vulnerable and needs protection. In this context, the
concept of children’s rights includes the rights of children such as education, health, physical, shelter, protection against
psychological conditions on a global scale, both legally and morally. In other words, the definition of children’s rights
is a universal concept that includes all these rights (Ulukol & Koseli, 2013). In addition, it is stated in international
law and Turkish legislation that every person under the age of 18 is a child. Children’s rights, like human rights, are
interdependent and indivisible rights (Schierkolk, 2019).

The 1924 Declaration of the Rights of the Child, also known as the Geneva Declaration, was adopted in 1924 and is
known as the first international document to explicitly recognize the rights of the child. However, as a declaration it
referred only to men and women of all nations, without imposing obligations on States. Moreover, the child was not yet
seen as the holder of his own rights, but rather as an object of the protection the Declaration sought to provide. In other
words, it is seen that there is a document explaining that adults have responsibilities towards children and that children
should be protected (United Nations, 2007).

The Declaration of the Rights of the Child was adopted by the United Nations General Assembly on 20 November
1959. This declaration explains the rights of children to protection, education, health, shelter and good nutrition. It
also stressed the importance of international cooperation to improve children’s living conditions for the protection
and harmonious development of the child, as a result of the child’s physical and mental immaturity, he needs special
safeguards and care, including appropriate legal protection, before and after birth (United Nations, 1989). . However,
the most comprehensive document that regulates children’s rights on a global scale is known as the United Nations
Convention on the Rights of the Child. This contract is legally binding (Schierkolk, 2019).

In 1989, they adopted the United Nations Convention on the Rights of the Child, an international agreement on children,
and made a historic decision for the world’s children. It has become the most widely ratified human rights convention in
history and has helped transform the lives of children around the world. In this context, the United Nations Convention
on the Rights of the Child is an important agreement made by countries that have promised to protect children’s rights
(UNICEF, 1989). This convention consists of 54 articles and explains the civil, political, economic, social and cultural
rights of every child regardless of race, religion and ability (United Nations, 1989).

Children, sports, education, psychological, etc. they should be able to complete their development outside of certain
environments. In the light of the contracts, it is seen that he has these rights. One of the most important means by which they
can achieve this development is tourism. In this context, children’s age-appropriate environments, meals, games, etc. must
be prepared and presented. In this context, tourism businesses and the services they will produce are important for children.

Within the scope of Article 31 of the Convention on the Rights of the Child, it can be seen that the child has the right to
benefit from tourism activities as a tourist. In this article, it is explained that the states party to the convention recognize
the right of the child to use his/her rest and leisure time, to participate in games and entertainment activities appropriate for
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the child’s age, and to participate freely in cultural life and arts. Furthermore, the same article also stated that states parties
shall respect and promote the right of the child to participate fully in cultural and artistic life and encourage the provision of
appropriate and equal opportunities for cultural, artistic, recreational and leisure activities (United Nations, 1989).

It is known that the World Tourism Organization adopted the Global Code of Ethics for Tourism in 1999. In this
declaration, in the second part, it is seen that the article that aims to respect the gender equality of tourism activities, to
protect the individual rights of the most vulnerable groups such as children and the elderly, along with human rights,
directly addresses the rights of the child. In addition, in the seventh chapter of the declaration, it is seen that everyone has
the right to access all the resources of the world, and the participation of families in tourism within the scope of social
tourism, and children’s rights are discussed in this context (UNWTO, 2002).

METHOD

In the study, the document analysis method was preferred. In the study, electronic media, books and journals etc. are
used as data collection tools. written materials were used. In the first part of the document review, the scope of child-
friendly tourism, in the second part, child-friendly tourism businesses and services, and in the last part, secondary data on
children’s rights were used. A descriptive analysis model was used to obtain broad information about the scope of child-
friendly tourism, child-friendly tourism businesses and services, and children’s rights. In this study, descriptive analysis,
one of the qualitative data analysis types, was used. Descriptive analysis is defined as summarizing and interpreting the
obtained data according to predetermined themes. The purpose of this type of analysis is to present the findings to the
reader in an organized and interpreted form (Yildirim & Simsek, 2016).

FINDINGS

Child-friendly tourism can be explained as providing age-appropriate services in areas suitable for children. Today,
children have gradually increased their right to speak in the family. Families can choose a vacation place, travel, etc.
They started to act by taking the opinions of the children on the issues. In this context, tourism enterprises also see this
demand and create their services.

Tourism businesses create their supply by following the demands of individuals in the increasing competitive environment
on a global scale or by turning to the popular ones. Increasing demand for child-friendly tourism businesses and services
has also drawn the attention of businesses. In this context, it is seen that tourism businesses provide different holiday
opportunities suitable for children and contribute to the development of children with activities suitable for them, as
in adults. Children have children’s rights within the framework of human rights that adults have. Children’s need for
protection only necessitates that they also have special rights.

Accommodation businesses are trying to take their place in the market as child-friendly tourism businesses by establishing
playgrounds for children, creating children’s menus in their restaurants, making children’s pools, and taking measures to
protect children. In addition, there are travel agencies that create programs only for children, apart from accommodation
establishments, and their number is increasing.

Recognizing the need for protection of the child, the 1924 Declaration of the Rights of the Child was adopted, which
clearly recognizes the rights of the child, although it is not legally binding. However, the Declaration of the Rights of the
Child was adopted by the United Nations General Assembly in 1959, explaining the rights of children to shelter, education
and protection. In addition, the United Nations Convention on the Rights of the Child, the most comprehensive document
that regulates children’s rights on an international scale, was adopted in 1989. The Declaration of Global Ethical Rules
for Tourism was accepted by the World Tourism Organization in 1999 and it is seen that there are expressions directly
related to children’s rights in the second part. When article 31 of the Convention on the Rights of the Child is examined,
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it is stated that the child has the right to make use of his spare time, to play games appropriate for his age, to participate
in entertainment activities, to take part in arts and cultural activities.

RESULTS

People prefer to participate in tourism activities in order to get away from their ordinary lives and escape. People, in
line with their preferences, relax, have fun, sports, etc. They benefit from tourism services by choosing a destination for
different purposes. Today, tourism has started to be seen as a compulsory need and tourism enterprises are constantly
renewing their markets in this direction and creating different alternatives for tourists. In order to play an active role in
the market, tourism businesses follow current developments, produce new alternatives, find new markets and diversify
their services and offer them to tourists. Today, the concept of child-friendly tourism emerges as one of these markets.
It has been determined that tourism businesses offer different services such as summer camps for children, daily
archaeological excursions, and nature-oriented camps. Today, it has been concluded that accommodation establishments
create services that will make children happy, comply with health rules, do not contain risks, and feel themselves as
individuals. Another result is that children’s proper nutrition is provided by preparing menus suitable for children in
the restaurants of accommodation establishments. In addition, accommodation businesses create both entertaining and
award-winning programs for children.

Apart from accommodation establishments, it has been determined that travel agencies are also aware of and take into
account the child-friendly tourism market intensively today. It has been determined that by determining the needs of
adults, service agencies have started to offer child-friendly services in this direction. In addition, some travel agencies
are established directly for children, and only children’s psychological, social, art, culture, etc. It has been determined
that they organize programs to support their development.

Children, like adults, have children’s rights within the scope of human rights, and the need for protection requires them
to have other special rights. In this context, even if they are the responsibility of adults, children are individuals and have
their own rights. It is a part of children’s rights to create services suitable for children such as healthy nutrition, artistic
and cultural development, and having equipment accessible to children in destinations.

In the light of the Declaration of the Rights of the Child (1924), the Declaration of the Rights of the Child (1959), the
United Nations Convention on the Rights of the Child (1989 and the Declaration of Global Ethical Rules for Tourism
(1999), preventing situations such as violence, discrimination, etc. It has been concluded that the children’s right to
spend their time, socialize and rest is within the scope of children’s rights.In addition, it has been concluded that the
child has the right to play games, rest, have fun, and freely participate in cultural and artistic activities appropriate for
his age.

Although children participate in tourism activities with their families, they participate in appropriate activities for
children. Thus, it has been determined that while families participate in activities suitable for adults, children can spend
their free time in suitable environments. Another result obtained is that children exhibit tourist behavior individually
through travels such as camping, school trips outside the residence. In this context, it is important that the programs and
services created by tourism enterprises for children ensure the safety of children and comply with the legal framework.
It is thought that not only tourism businesses but also all relevant institutions and organizations should act together on
child-friendly tourism and children’s rights on a national or international scale.
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RESTORAN ISLETMELERINDE COCUK DOSTU MENULERIN
DEGERLENDIRILMESIi: MASUKIYE DESTINASYONU ORNEGI

Elif Karafazliogly', Tiilay Polat Uziimcii®, Omiir Alyakut’

Ozet- Giiniimiizde ¢ocuklu ailelerin restoran isletmeleri tercihinde, dikkate aldiklar: unsurlardan birisi
de ¢ocuklara yonelik sagliklt meniilerin olmasidir. Ancak ¢ocuklariyla birlikte disarida yemek yemeyi
tercih eden aileler, ¢cocuk meniilerinde siklikla fast food ve saglikli olmayan iiriinlerle karsilasmaktadur.
Oysa ebeveynler; dogal, saglikl, giivenli ve ¢ocuklarmmin gelisimlerini destekleyecek meniileri segmeye
ozen gostermekte ve ¢ocuklarmmin erken yasta saglikli beslenme bilincine sahip olmalarini istemektedir.
Bu sebeple restoran isletmelerinin ¢ocuk meniilerinin, lezzeti ve goriiniisii kadar, saghikli olmast da
onemlidir. Bu dogrultuda arastirma kapsaminda, Masukiye yoresinde yer alan yiyecek-i¢ecek isletmeleri
¢ocuk meniilerinin incelenmesi amaglanmakta, bu amacgla mutfak sefleri ve restoran yéneticileriyle yiiz
yiize goriisiilerek, ¢ocuk meniilerini olustururken hangi unsurlara dikkat ettikleri arastiriimaktadir.
Buradan hareketle yiyecek-igecek isletmeleri ¢ocuk meniilerini degerlendirmek iizere sefler ve yoneticilere
yart yapilandirilmig miilakat uygulanarak, elde edilen bulgular betimsel analiz ile degerlendirilecektir.
Bu arastirma ile restoran isletmeleri yoneticileri ve seflerinin ¢ocuk dostu meniisiinde, ¢ocuklarin hem
severek tiiketecegi, hem de saglikli olan yiyecekleri tercih etmelerinin 6nemi ortaya konularak, gelecekteki
toplumumuzu olusturacak olan ¢ocuklaruimizin, saglhkli bireyler olmalarinda, restoran isletmelerinin
farklilik olusturmak adina, ¢ocuk meniisii uygulamalarina yer vermelerinin énemine yonelik oneriler
getirilecektir.

Anahtar Kelimeler- Aile, Cocuk Meniisii, Saglikli Beslenme, Masukiye, Yiyecek—fg:ecek I;vletmeleri
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GIRIS

Her gegen yil beslenmenin 6nemi ebeveynler tarafindan daha iyi anlagilmaktadir. Bunun en 6nemli nedenlerinden biri
olan obezite, diinya genelinde giderek artmaktadir. Bu artis ise ¢ocukluk ¢agi obezitesinden kaynaklanmaktadir. Ailele-
rin gerek kitle iletigim araglari, gerekse saglik sorunlarinin yarattigi kaygi ve bilingle, ¢ocuklarinin daha iyi beslenmesi
i¢in arayiglara yonelmistir. Bu yeni farkindalik yiyecek-igecek isletmelerini de saglikli yiyecekler sunmaya itmistir.
Ozellikle gocuklar igin saglikli yiyecekleri tercih eden bilingli tiiketiciler olan aileler, saglikli yiyeceklerin sunuldu-
gu restoranlari tercih etmeye baslamiglardir. Cocuklu ailelerin, tercihinde dnemli bir faktor olmaya baglayan saglikli
yiyecekler, yiyecek-igecek isletmelerini ¢ocuklara yonelik saglikli meniilerin olusturulmasina yoneltmeye baslatmistir.

Cocuklariyla birlikte digarida yemek yemek isteyen aileler, cocuk meniilerinde siklikla fast food ve saglikli olmayan
iiriinlerle karsilasmaktadir. Oysa gilinlimiiziin farkindalik diizeyi yiiksek ve bilingli ebeveynleri ¢cocuklari i¢in saglikli
mentileri; dogal, saglikli, giivenli ve ¢cocuklarinin gelisimlerini destekleyecek meniileri secmeye 6zen gostermektedir.
Bu sebeple yiyecek- icecek isletmelerinin ¢ocuk meniilerini olustururken, cocuklara uygun saglikli mentiler olusturmali,
lezzeti ve goriiniisti kadar, saglikli olmasina da 6nem vermelidir.

BESLENME KAVRAMI VE SAGLIKLI BESLENME

Beslenme, insanoglunun biiylime, gelisme, saglikli ve liretken olarak uzun siire yasamasi i¢in gerekli olan besin 6geleri-
ni alip, viicutta kullanmasidir. Viicudun biiylimesi, yenilenmesi ve caligmasi i¢in gerekli olan besin 6gelerinin her birinin
yeterli miktarlarda alinmasi ve viicutta uygun sekilde kullanilmasi durumu yeterli ve dengeli beslenme diger bir deyisle
saglikli beslenme olarak aciklanir (Sokmen, 2003: 81). Baysal (1990)’a gore saglikli beslenme, tiim besin dgelerinin
ihtiyaci karsilayacak kalitede, miktarda ve siirekli, diizenli ve ekonomik olarak viicuda saglamaktir. Saglikli beslenme
ile yeterli ve dengeli beslenme es anlamda kullanilir (Baysal, 1993:1).

Besin 6geleri, viicudun ihtiyaci oraninda alinmazsa, yeterli enerji olusamaz ve viicut dokular1 yapilamadigindan yetersiz
beslenme ortaya ¢ikar. Aksi durumda, gereginden fazla yemek yenildiginde ise, aliman bu besinler nedeniyle, viicutta
yag birikir, dolayisiyla dengesiz beslenme ortaya ¢ikar (S6kmen, 2003: 81). Bu nedenle, gerekli olan besin dgelerini
(karbonhidrat, protein, yag, vitamin ve mineraller) igeren yiyecekleri viicudumuza yeterli ve dengeli oranda almak ge-
reklidir. Boylece viicut, normal biiylime, gelisme, saglikli ve giiglii calismay siirdiirebilir.

Yasam dongiisii igerisinde, en hizli biiyiimenin gerceklestigi, bebeklik ve ¢ocukluk déneminde, yeterli ve dengeli bes-
lenme, saglikli ve kaliteli bir yasam i¢in son derece 6nemlidir. Cesitli yas gruplarinda oldugu gibi ¢ocuklukta da alinma-
st gereken besin dgeleri farklilik gosterdiginden, giinliik beslenmeyi kolaylagtirmak amaciyla, yemek listeleri diizenlen-
mektedir. Diizenlenen bu yemek listelerine en temel ifadeyle menii denilmektedir.

MENU KAVRAMI VE COCUK MENULERI

Menti s6zcligii, az miktarda anlamina gelen Latince Minutus sdzcliglinden tiiretilmistir. Latince’den Fransizca’ya ge-
cen Minutus sozciigli zamanla, menii halini almistir. Menii s6zcligli Fransizca da Monii olarak okundugu igin bazi
kaynaklarda monii olarak gegmektedir (Dag, 2013: 49). Tirkan (2007: 81) menii sézcliglini en yalin haliyle “yenecek
yemeklerin listesi, sofraya ¢ikarilacak yemekleri ve gikarilig sirasin1 gosteren liste” olarak tanimlamistir. Dag (2013: 50)
ise menii kavramini, “bir 6giinde sunulan yemeklerin listesi veya restoranlarda miisteriye sunulmak {izere hazirlanmig
yemeklerin listesi” olarak tanimlamuistir.

Menti, beslenme ile tiiketici arasinda iletisimi saglayan dnemli bir aractir. Yiyecek hazirlama ve pisirme hizmetlerinin
basaris1 ancak meniiler ve meniilerdeki yemeklerle ilgilidir (Dag, 2013: 50). Bu sebeple menii planlamasinda; isletme,
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miisteri, mevsim, olanaklar, damak tadi (Tiirkan, 2007: 81), maliyetler, yas ve meslek grubu gibi pek ¢ok faktor etkili
olmaktadir. Tablo 1°de okul ¢agi ¢ocuklarina uygulanan meniilerin enerji ve besin 6geleri icerigi verilmistir. Tablo
1’e gore, cocuklarin yas1 arttikga enerji ve besin dgesi ihtiyacinin da arttig1 goriilmektedir. Ozellikle ¢cocuklarin tiim
giiniiniin okulda gectigi diisiiniildiigiinde okul meniilerinin gerekli olan kalsiyum, protein, demir ve vitamin ihtiyacini
karsilayacak sekilde diizenlenmesi 6nemlidir.

Tablo 1: Okul Cagindaki Cocuklara Uygulanan Meniilerin Enerji ve Besin Ogeleri igerigi
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Tablo 1: Okul nda Uy Meniilerin Enerji ve Besin Ogeleri
ierigi

OGLE YEMEGI KAHVALTL
710 11-13 14 veiizeri  3- 710 11-13 14 ve iizeri
va

yas Yas ya:
783 500

“Enerji (kkal)
Toplam yag (%) <30
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rotein (2)

ini (RE)
ini (mg)
“Kolesterol (mg)
“Sodyum (mg)
0sa (2)

Menide yer alan yemekler, gocuklar: igin gekici hale getirilebilir ve nadiren

de olsa popiler tercihlere yer verilebilir (hamburger menaleri gibi). Hamburger menileri; tam
tahil ekmegi kullanilarak, salata ilave edilerek ve igecek olarak ayran ya da taze sikilmis meyve
sulan ile saglikli hale getirilebilir. Yagh patates cipsi yerine, finnlanmis elma dilim patatesler
ocuklar igin daha saghkli lezzetler olacakur. Bu sekilde yag ierigi dusik, posa oran: yeterli,
besin ogeleri agisindan dengeli ve saglikli bir hamburger menu elde edilmis olur. Makarna ve
pilav gesitleri gocuklar igin cazip ve besleyici hale getirilebilir. Meniide makarna gesitlerine yer
verirken; peynirli, sebzeli ve kiymali gibi kombine segenekler sunulabilir. Hamur tatlilart

yerine, sitli_meyveli tathlar menide yer alabilecek olumlu segencklerdir. Ozellikle kres ve

Kaynak: Saglik Bakanligi, 2013:30.

Cocuk meniisii denildiginde, gerek tiiketiciler gerekse yiyecek icecek igletmeleri tarafindan genellikle; hamburger, so-
sis, patates kizartmast, pizza, makarna, kofte, ¢itir tavuk vb. anlasilmaktadir. Oysa cocuklarin yiyebilecegi, lezzetli, gii-
zel bir sunumda ve saglikli yiyecek-igeceklerin meniide olmast gereklidir. Ornegin; sebze corbasi, firinda sebze 1zgara,
miicver, sebzeli lazanya, balik pane, kofteli domates soslu makarna gibi besinler olabilir. Sekil 1 ve 2°de ¢ocuklar igin
hazirlanan bazi yiyeceklerden 6rnekler verilmistir.

Gorsel 1: Balik Pane Gorsel 2: Domates Soslu ve Kofteli Makarna

Kaynak: https://www.unileverfoodsolutions.com.tr/

For more information and registration please visit
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SAGLIKLI VE COCUK DOSTU MENULER

Cocuklarin saglikli bireyler olabilmesi, saglikli biiylimelerine baglidir. Cocuk beslenmesi; okul 6ncesi ve okul donemi
beslenmesi olarak ikiye ayrilmaktadir. Okul 6ncesi donemi (3-6 yas) cocuklari genellikle secici olur ve her besini istah-
la yemez. Ancak aile ¢ocugun sevmedigi yemekleri sofraya getirerek cocugun gérmesini ve 6grenmesini saglamalidir.
Boylece cocuk ileri yaslarda bu yemekleri severek yiyecek, bir siire sonra ayni1 yemegi gérdiigiinde cocuk kendiliginden
yemegi tatmak isteyecektir. Ayrica ¢ocuklar yeni bir besini denerken; kokusu, goriiniisii veya yumusak ya da sert olusu,
dokusu ile ilgilenirler ve bu 6zelliklerine gére o besini yiyebilir ya da reddedebilirler. Ozellikle cocuklar, kuru bir besini
tilketmekte giicliik ¢ekebilir ve aci, tuzlu veya eksi tatlar1 da sevmezler (Saglik Bakanligi, 2013). Bu baglamda okul
oncesi ¢cocuklara menii planlarken bu hususlar géz 6niinde bulundurulmalidir.

Okul donemi ¢ocuklar (7-11) yas grubunu kapsamaktadir ve cocuklarin hem fiziksel olarak biiyiiyiip gelistigi, kimlik
kazandig1 hem de mesleki ve akademik birikimlerini sagladigi donemdir. Bu doénem; psikolojik, fizyolojik ve sosyal
gelisim ile biiylime ve gelismenin hizli oldugu, yasam boyu devam edecek davranislarin olustugu ve alisgkanlik kazan-
maya elverisli olduklar1 donemdir. Cocuklarin biiyiime siirecinde yeni dokularin yapimi ve enerji ihtiyaci i¢in; protein,
vitamin ve mineral gereklidir. Enerji ve besin dgelerinin yeterli ve dengeli olarak karsilanabilmesi i¢in bu yas grubu
cocuklarin tiiketecekleri besinlerin kaliteli ve yeterli miktarda olmasi gereklidir (Saglik Bakanligi, 2013). Bu sebeple,
cocuklar i¢in saglikli bir menii olusturma ve saglikli yemekler hazirlamada dikkat edilmesi gereken bazi 6nemli nok-
talar bulunmaktadir. Oncelikle, besinler lezzetli olmali, tabaklarin sunumunun giizel ve lezzetli olmas1 gereklidir. En
onemlisi; cocuk meniileri planlanirken; 6giinlerin iceriginde; protein, karbonhidrat ve saglikli yag oraninin dengeli bir
oranda olmalidir. Ayrica, yemeklerde; yagsiz protein (kirmizi et-tavuk- balik- yumurta- kurubaklagiller vb.), saglikli
karbonhidrat kaynaklari, saglikli, doymamis yaglar ve ¢esitli kuruyemis (findik, ceviz, badem vb.), zeytinyag1 ve di-
ger saglikli yaglar ile az yaglh peynirler ve yagsiz siitli icermelidir. Elbette cocuklar i¢in saglikli ve sevilen bir tabak
hazirlamak kolay degildir. Hem ¢ocuklarin severek tiiketecegi hem de ebeveynlerin giivenerek yedirebilecegi bir tabak
hazirlarken; tabakta farkli besin gruplarinin bir arada olmasi, hatta sebze agirlikli, hayvansal protein ve tahil igeren, siit
iiriinlerinin de yer aldig1 bir tabak olmas1 uygun olacaktir. Ornegin; sebze sevmeyen ¢ocuklar i¢in kabak ile hazirlanmis
firin miicver, pilav sever ¢cocuklara kinoay1 sevdirecek kinoali pilav ve koftenin cesitleri vb. Lezzetli ve ¢ekici bir tabak
hazirlamak miimkiindiir. Cocuklar i¢in saglikli igecekleri ise, dogal meyve sulari, limonata, siit ve ayran sayilabilir (ht-
tps://www.waiterio.com; https:/idilyazar.com).

Seker ve Keles (2019)’e gore, yiyecek-igecek isletmelerinin pek ¢cogunda cocuk meniilerinde yer alan besinlerin igerik-
leri sebebiyle saglikli olup olmadig1 sorgulanmaktadir. Bu kapsamda en fazla tartisma konusu olan yiyecekler; Patates
kizartmasi, Hamburger, Nugget/sinitzel, Pizza, Sosis, Dondurma ve Soguk sandvig, Cips ¢esitleri, Donut, Pasta ve tatl
cesitleri, Meyveli suruplar, Yagda kizartilmig yiyecekler, Gazli igecekler, Jel sekerler olarak siralanabilir. Bu sebeple,
cocuk meniilerinde olan yiyeceklerin ¢ocuklarin begenisi kadar sagliklar da dikkate alinarak hazirlanmasi ailelerin yi-
yecek-icecek isletmelerini segimlerinde etkili olacaktir (Keskin vd., 2021: 266).

Asik (2019), cocuklu ailelerin restoran se¢iminde, yemeklerin saglikli ve taze olmasinin, restoranin giivenilir ve tanin-
mis olmasinin ve hijyene énem verilmesinin énemli rol oynadigin belirtmektedir. Cocuk meniileri tercihinde ise, menti-
de bulunan yiyecek ve igeceklerin besin ve kalori degeri bilgilerinin bulunmasi yemek se¢imini etkileyen bir faktordiir.
Bu nedenle, ¢ocuk dostu meniiler yiyecek-igecek isletmelerinin dikkate almasi gereken hususlarin basinda gelmektedir
(Keskin vd., 2021: 265-266). Gorsel 3’te gocuk meniisii igerigine drnekler verilmistir.
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Gorsel 3: Ornek cocuk menii icerikleri

Kaynak: https://www.waiterio.com; Milli Egitim Bakanlig1, Akin ilkokulu, 2018; https://www.uplifers.com/

Cocuk meniilerinde yalnizca meniiniin igerigi degil, ayn1 zamanda sunumu ve servisi de 6nemlidir. Cocuklara kendi yas
gruplarma uygun, 6zel tabaklar ve ¢atallar kullanilmalidir. Ozellikle restoranlarda kiigiik cocuklar i¢in mama sandalyesi
bulundurulmasi ve bu materyallerin temizlik ve hijyeni son derece 6énemlidir (https://www.milliyet.com.tr). Mentlerin
tasarlanmas1 hususunda Baysal ve Kiigiikaslan (2003), ¢ocuk meniilerinin ¢ocuklarin yemek se¢imini saglayan ve ye-
mek boyunca ilgilerini ¢ekerek oyalanmalarini saglayacak sekilde olmasi gerektiginin altini ¢izmektedir (Olgag, 2016).
Bugiin, ¢ocuk dostu restoranlar Tiirkiye’nin gesitli bolgelerinde agilmaya baslamigtir. Cocuk dostu restoranlardan biri
Adana’da acgilmistir. Bu restoranin a¢tigi (@adanadacocukolmak) instagram sayfasina yaklasik 1.000 ¢ocuklu aile yo-
rum yapmis ve bu yorumlara gore ailelerin bu tiir restoranlardan beklentileri asagidaki gibi siralanmistir (www.adana-
dacocukolmak.com).

i

O O o o o o &

Cocuk dostu restoranlarda sigara i¢cilmemeli ya da i¢ilen alanlar ¢ocuklardan ¢ok uzakta olmali,

Meniide ¢cocuk dostu yiyecekler olmali ve ¢ocuklarin sevecegi gorsellerle sunulmali,
Bebek bakim odasi ve emzirme odast bulunmali,

Temiz ve kullanishh mama sandalyesi bulunmali,

Cocuklara uygun ve temiz tuvalet ve lavabolar olmali,

Yeterli ¢esitlilikte oyuncak ve oyun alan1 bulunmali,

Pusetle girilebilecek yollar bulunmali,

Calisanlar ¢ocuklarla iyi iletisim kurmali ve iyi davranmalidir.

For more information and registration please visit
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Cocuk dostu restoranlara drnekler Gorsel 4 ve Gorsel 5°te verilmistir.

Gérsel 4: Cocuk Dostu Mekan Ornegi 1 Gérsel 5: Cocuk Dostu Mekan Ornegi 1

Kaynak: https://www.adanadacocukolmak.com/ Kaynak: Et-iin Kebap Kadikoy

https://gezilmesigerekenyerler.com/

Cocuk Dostu Menii Uygulamalari ve Cocuk Dostu Menii Ornekleri

Glintimiizde ¢ocuk yasta giderek artan obezite, diyabet ve ¢esitli metabolizma hastaliklari, aileleri cocuklarinin beslen-
mesinde daha bilingli ve daha dikkatli davranmaya yoneltmistir. Ozellikle calisan ailelerin disarida yemek yeme ya da
disaridan yemek siparisinin giderek artmasi, yiyecek-igecek isletmelerinin ¢ocuklu ailelere yonelik cocuk meniilerini
artirmistir. Ayrica ailelerinin gerek hazir gidalar, GDO’lu {iriinler ve sagliksiz beslenme konusunda bilinglenmeleri ge-
rekse kitle-iletisim araglarinin etkisiyle ¢ocuklarinin beslenmesi ve saglikli cocuk meniilerinin se¢imine yoneltmistir.
Bu yonelim yiyecek-i¢ecek isletmeciliginde ¢ocuk dostu menii uygulamalarinin gelisimini saglamistir. Ebeynler, hem
cocuklarmin saglikli beslenerek biiyiimeleri hem de gelecekte saglikli beslenme bilincine sahip olmalari i¢in cocuk dos-
tu meniileri tercih etmeye baslamistir. Bu yonelime paralel yiyecek-icecek isletmeleri meniilerine saglikli igerige sahip
cocuk dostu meniiler koymaya baslamislardir.

Diinyanin gelismis kentlerinde ¢ocuklarin saglikli beslenmesine yonelik adimlar atilmis, cesitli yasa, yonetmelik ve
cocuk dostu uygulamalar baglamistir. Rummo vd. (2020), Newyork Kent Konseyi’nin 2019 yilinda restoranlarin gocuk
mentilerinde yer alan, su, siit, meyve suyu vb. iceceklere tatlandirict konulmadan servisi i¢in yasa ¢ikardigini belirtmistir.
Peters ve ark. (2016) ise, Walt Disney World restoranlarinda katki maddeli icecekler yerine katkisiz igecekler servis
etmeye basladigini ve bu uygulamadan sonra, sekerli igeceklere yonelimin azaldigin tespit ettiklerini ifade etmistir.
Young, Coppiner ve Reeves (2019) ise daha da garpici bir hususu isaret etmistir. Yazarlar, irlanda ve ingiltere’de baz1
konsey kararlarinda, okullarin 400 metre yakinina kadar fast food isletmesi agmanin yasaklanmis oldugunu belirtmistir.
Bu kentlerde ¢ikarilan yasal diizenlemeler ile ¢ocuklarin saglikli beslenmesi yoniinde adimlar atilmistir (Keskin vd.,
2021: 269).

Cocuk meniilerinde yer alan yiyecek-icecekler, cocuklarin ilgisini cekmek i¢in ¢ekici hale getirilmelidir. Ornegin; Ham-
burger meniilerinde, tam tahilli ekmek kullanilabilir, meniiye salata eklenerek, icecek olarak taze sikilmig portakal suyu
ve ayran ile saglikli, ¢ocuk dostu menii haline getirilebilir. Kizarmis patates yerine, firinlanmis elma dilim patatesler
konulabilir. Boylelikle, posa orani yeterli, yag bakimindan diisiik, besin dgeleri agisindan dengeli ve saglikli, cocuk
dostu bir hamburger menii hazirlanabilir. Ayrica meniide makarna verilirken; peynirli, sebzeli ve kiymal1 gibi saglikli
alternatifler sunulabilir. Hamur tatlilar1 yerine, siitlii meyveli tathilar nispeten daha olumlu alternatiflerdir (Saglik Ba-
kanlig1, 2013: 30). Bazi havayolu isletmelerinde, tinlii tasarimcilarin hazirladigi ¢ocuk meniileri ile ¢atal, kasik ve bigak-

For more information and registration please visit
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lar kiiglik birer ugaga doniisebilmektedir (https://www.havayolul01.com). Goérsel 6’da havayolu isletmelerinde sunulan
¢ocuk dostu menii 6rnekleri verilmistir.

Gorsel 6:Havayolu Isletmelerinde Sunulan Cocuk Dostu Menii Ornekleri

Kaynak: https://www.havayolulOl.com

Cocuk dostu meniilerin; yiyecek ve igeceklerinin lezzeti, kalitesi ve giivenligi beklenen 6zellikleridir (Baek, Ham ve
Yang, 2006; Azanza, 2001 akt. Keskin vd. 2021:260). Tablo 2’de okul ¢ag1 ¢cocuklari i¢in, Tablo 3’te okul dncesi ¢cagi
(3-6 Yas) i¢cin menii 6rnekleri verilmistir.

Tablo 2: Okul Cag1 Cocuklari I¢in Saglikli ve Cocuk Dostu Menii Ornegi

WE9-0vRE s cocuk dostu meni- tam metin (1) - Microsoft Word - %
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‘Tablo 2: Okul Gag1 Goculdar Igin Saglikls ve Cocuk Dostu Menit Omegi 3

Kahvalt
1 su bardags siit veya evde hazulanmuy taze sikilmig meyve suyn
1 dilim peynir veya | yumurta
4- 5 adet zeytin
2-3 tath kagig regel, bal veya pekmez
2 dilim ekmek
Sebze sogiig( mevsimine gore domates-salataltk vb.)
Ara Ogiin:
«  Meyve ve Ev yapmi sebzeli borek

0

Ole:
o 1-2kofte biyikliginde et, tavuk veya balkk
o 3-4 yemek kagigi sebze yemegi E]
o 3-4 yemek kagigi pilav veya makama
< + Ykase yogurt veya ayran
o 1-2 dilim ekmek
o ikindi:
«  Taze stkilmig meyve suyu veya btin meyve
El o 1 dilim kek veya kurabiye
Aksam:
o 1kase gorba
o 4-5 yemek kasi§i etli sebze yemegi
. s 34 yemek kagii yogurt veya | bardak ayran
2 o 12 dilim ekmek
o 2-3 yemek kagid1 salata
B Yatmadan 1-2 saat nce:
o 1 subardagssit
o Kaynak: hrps/diyetisyenyusuf.com/

Bl Tablo 3: Okul Oncesi Dénem Cocuklarm Besl i (3-6 Yas) Omek Beslenme Menilsi|
Sayfai6/12 | Sbzctk 4753 | G Torkee |

R Aramakicin buraya yazin & 20°C Buitu A T =

Kaynak: https://diyetisyenyusuf.com
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Tablo 3: Okul Oncesi Dénem Cocuklarin Beslenmesi (3-6 Yas) Ornek Beslenme Meniisii

nagesgt AaCeGi Aagscg AAL aacces
Thwbkiok  Beai1 B2 Konw Basi. AllKonu .

\\\\\\

Kaynak: Kadioglu, 2018: 16.

Yiyecek-igecek sektoriinde isletmeler, pazardaki paylarini artirmak ve g¢ocuklara 6zel meniiler tasarlamak igin gesitli
uygulamalara gitmektedir. Bu kapsamda ¢ocuk dostu meniiler olusturarak, saglikli yiyecek ve icecek hizmeti vermeye
baglamiglardir. Bu uygulamalara birka¢ drnek verecek olursak; Mugla’da bir zincir otel grubunda, bebekli ailelerin is-
tegi dogrultusunda taze sebzeler ile bebek mamalar1 hazirlamaktadir. ABD Baltimore kenti restoranlarinda ise, saglikli
¢ocuk meniileri sunulmasi i¢in ¢ocuk meniilerinde iceceklerde %100 meyve suyu olmasi ve diger tiriinlerde de sekerli
katkis1 bulunmamasina yonelik yaptirimlar yapilmistir. Uluslararasi gida zinciri devi bir fast food markasi, 2013 yilin-
dan sonra sekerli, tatli igecekleri gocuk meniilerinden ¢ikarmis ve sonraki yillarda siit ve elma suyu satisinda artiglar
gOriilmustiir. Avustralya New South Wales ve Gliney Avustralya’da kimi restoranlarin gocuk meniilerinde; kepekli tahil,
sebze, yagsiz protein, meyve ve siit Giriinleri gibi temel besleyici yiyecek ve icecekler bulundurmaya baglamistir (Durna
ve Babiir, 2017; Yang ve Benjamin-Neelon, 2019; Chai ve ark., 2019; aktaran: Keskin vd., 2021: 268-269).

ARASTIRMA

Arastirma Yontemi

Bu caligma, Tiirkiye’nin 6nemli turistik destinasyonlarindan biri olan Kartepe ilgesi Masukiye mahallesinde faaliyet
gosteren restoranlarda ¢cocuk dostu meniilerin mevcut durumunu tespit edebilmek amaciyla yapilmistir. Bu kapsamda
caligmanin evrenini Kartepe ilgesi, 6rneklemini Masukiye mahallesi olusturmustur. Calismada amagli 6rnekleme yontemi
uygulanmig, bdylece restoranlarda kullanilan ¢ocuk dostu meniilerin tespitine ve igerigine yonelik zengin bilgilere
ulagilabilmesi hedeflenmistir (Baltaci, 2018: 238).

Calismada 6rneklem kapsamina alinan Masukiye mahallesinde bulunan 20 restoran i¢inden ¢ocuklu ailelerin tercih ettigi
11 restorana ulasilmis ve bu restoranlarm yoneticileri ve mutfak sefleriyle nitel arastirmalarda veri toplama teknigi olarak
kullanilan yiiz yiize gorlismeler gerceklestirilmistir. Gorligmeler 20.05.2022- 01.06.2022 tarihleri arasinda yapilmis, yedi
(7) soru sorulmus ve yaklasik 40-45 dakika slirmiistiir. Goriigiilen restoranlar; R1, R2...R11 gibi kodlanmis, restoran
kodlamalarina ilave olarak restoran yoneticileri R1-Y1...R11-Y 11, mutfak sefleri ise R1-S1...R11-S11 olarak kodlanmustir.
Goriismelerden elde edilen verilere betimsel analiz yontemi uygulanarak, temalar olusturulmus, her tema ile bulgular
aciklanmus, iliskilendirilmis ve anlamlandirilmigtir (Y1ldirim ve Simsek, 2018:239). Olusturulan temalar agagida verilmistir.
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Tema 1: Cocuk Meniisiiniin Varligi

Tema 2: Cocuk Dostu Menii Kullanilmast

Tema 3: Cocuk Dostu Menii Igerigi

Tema 4: Cocuk Dostu Meniiniin Talep Edilebilirligi

Tema 5: Cocuk Dostu Meniiniin Gelire Etkisi

Calismanin gegerlilik ve glivenirliligini artirmak i¢in li¢ uzman goriisii alinmis ve veriler bu goriisler ¢ergevesinde son
sekline ulagmistir. Calisma 20.05.2022- 01.06.2022 tarihle ve Masukiye mahallesi icinde (merkez) kalan restoranlarla

sinirlandirilmistir.

BULGULAR

Bu boliimde oncelikle goriisme yapilan restoran yoneticileri ve mutfak seflerinin demografik 6zellikleri verilmistir.
Daha sonra elde edilen verilerden olusturulan temalar ve temalara ait bulgular yer almistir. Sorulara verilen cevaplar
benzerlikleri bakimindan genellenmis, farkli olanlar dogrudan alint1 olarak aynen sunulmustur. Calismada, bulgular
degerlendirilerek ¢ocuk dostu meniilerin mevcut durumu ortaya koyulmaya calisilmistir.

Demografik Ozellikler

Gortisiilen restoran yoneticilerinin ortalama yas1 45, mutfak seflerinin ise 36 olarak belirlenmistir. Yoneticilerin cogu
restoran sahibiiken, mutfak seflerinin calisan (is¢i) statiisiinde oldugu belirtilmistir. Yapilanisinstiresi degerlendirildiginde;
yoneticilerin ortalama 25 yil, mutfak seflerinin bu isyerinde ortalama 6 yil, is yasaminda ise ortalama 20 yildir ¢alistig1
ifade edilmistir. Cocuk meniisii ve ¢ocuk dostu meniisii hazirlamalar1 degerlendirildiginde, yoneticilerin bu isi mutfak
seflerine biraktig1 ancak seflerin ¢ogunun bu konuda egitim almadiklar1 dikkat cekmistir.

Temalarin Coziimlenmesi
Tema 1: Cocuk Meniisiiniin Varhgi

Yapilan goriismelerde restoranlarda genel olarak ¢ocuk meniisiiniin olmadigi dolayisiyla ¢cocuk ve yetiskinlere yonelik
ayr1 meniiler bulundurulmadig yetkililer tarafindan ifade edilmistir.
Konuyla ilgili R4-Y4 kodlu restoran yoneticisi farkli olarak sunlari sdylemistir.

“Tercih olarak aileler ¢ocuklarina yetigkinlerin meniisiinde yer alan kifte, patates kizartmast gibi yiyecekler talep
ediyorlar.”

R5-S5 kodlu mutfak sefi de farkli olarak sunlari ifade etmistir.
“Icecek olarak asitli icecek yerine taze sikim meyve sulari veriyoz”
R9-S9 kodlu restoran mutfak sefi de konuyla ilgili farkli olarak s6yle konusmustur.

“Son zamanlarda ailelerin kahvalti yapma talepleri iizerine bu sekilde (saghkl ve dogal) yiyecekler var, restoran olarak
yerli tirtinler kullaniyoruz ve yerli tirtinlerden iirettigimiz regel, acuka gibi soslart kendi mutfagimizda yapiyoruz.”

Tema 2: Cocuk Dostu Menii Kullanilmasi

//
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Restoranlarda genel olarak g¢ocuk dostu meniisii olmadigi hatta yetkililerin bu kavramim ne anlama geldigini
bilmedikleri dikkat ¢ekmistir. Sadece iki restoranin yetkilileri tarafindan ¢ocuk dostu menii kullanildig1 ancak meniileri
incelendiginde, kofte, patates kizartmasi gibi ¢ocuklarin sevdigi diisiiniilen yiyeceklerle smirlt oldugu goriilmiistiir. Bu
nedenle kullanilan bu sézde ¢ocuk dostu meniilerin, aslinda ¢ocuk dostu olmadigi dolayisiyla saglikli yiyeceklerden
olusmadig1 degerlendirilmistir.

Konuya yonelik verilen cevaplar arasinda R3-Y3 kodlu restoran yoneticisi farkli olarak su agiklama yapilmistir.
“Cocuk meniisiinde miisteri talebine gore igecek olarak taze meyve sulart bulunmaktadir.”

R7-S7 kodlu sef ise farkli olarak sunlart sdylemistir.

“Ayrica burasi alabalik tesisi oldugundan ¢ocuklarin oncelikle balik tiiketmesinin gerekli oldugunu diisiiniiyorum.

Tema 3: Cocuk Dostu Menii icerigi

Destinasyonun turistik ¢ekicilik unsurlarinin basinda Alabalik Vadisi gelmektedir. Bu nedenle restoranlarin genel olarak
mendtisii alabalik agirliklidir. Bunlarin yani sira pandemi doneminde siirekli konaklayan ailelerin cocuklari i¢in hamburger,
pizza, tavuk gibi yiyecekleri meniiye eklettikleri belirtilmistir. Bu nedenle ailelerin de ¢ocuk dostu yiyeceklere yonelik
farkindaliklariin diisiik oldugu ve fast food tiiketimini tesvik ettikleri degerlendirilmistir.

R6-Y6 kodlu yonetici konuyla ilgili farkli olarak sunlari sdylemistir.

“Cocuk dostu menii bulunmamaktadir ancak bu konuda duyarl aileler restoranlara gelirken yanlarinda yiyecek
getirmektedir.”

R2-S2 kodlu sef farkli olarak sdyle bir agiklama yapmistir.

“Bolgeye o0zgii bal, peynir, regel gibi dogal iiriinlerden olusan yiyecekleri meniide bulunduruyoruz. Yerli ve dogal gi-
dalart kullaniyoruz ancak bazi aileler bu tiriinlerin (tereyagi, yumurta, peynir vb.) koktugunu séylediklerini bu nedenle
dogal iirettigimiz dogal iiriinleri de ¢ogunlukla kullanmiyoruz.”

Tema 4: Cocuk Dostu Meniiniin Talep Edilebilirligi

Gortismelerin genel goriisii; ¢ocuk meniisiiniin ailelerin ya da c¢ocuklarin talepleri dogrultusunda olusturulabilecegi
yoniindedir.

R9-S9 kodlu sef konuya farkli olarak sdyle cevap vermistir.

“Cocuklarina saglikly yiyecekler vermek isteyen ve talep eden aileler ¢ok az sayida, bu nedenle ¢ocuk dostu menii
olusturmuyoruz.”

R8-Y8 kodlu yonetici ise farkli bir goriis bildirmistir.

“Cocuklar bilincli bir tiiketim icerisinde bulunmadiklar: i¢cin restoranda bulunan ¢ocuk meniisti, ana meniintin tamam-
layicisidir. Ticari amagl bir tesis oldugumuzdan tercih edilmeyecek iiriinleri meniide kullanmiyoruz. Bu nedenle risk
alip farklr bir menii konsepti uygulayamayiz.”

For more information and registration please visit

https://fycft.beykoz.edu.tr
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Tema 5: Cocuk Dostu Meniiniin Gelire Etkisi

Genel olarak restoranlarin ¢ocuk ya da cocuk dostu meniisiine yonelik bir maliyet hesab1 yapmadiklar dikkat cekmistir.
Bu nedenle bu soruya net bir cevap alinamamastir.

TARTISMA VE SONUC

Masukiye turistik destinasyonunda faaliyet gosteren restoranlarda ¢ocuk dostu meniilerin mevcut durumu yapilan go-
rigmelere gore degerlendirildiginde, restoranlarda genel olarak ¢ocuk dostu meniilerinin olmadigi, hatta gcocuk menii-
lerinin bile bulunmadig: tespit edilmistir. Ozellikle, goriisme yapilan restoran yetkilileri ve seflerin ¢ocuk dostu menii
kavramini duymadiklari anlasilmis, hamburger, patates kizartmasi, pizza gibi sagliksiz yiyeceklerin ¢gocuk meniisiinde
bulunmasi gereken yiyecekler olarak degerlendirildigi ortaya konulmustur. Farkli olarak, yalnizca iki restoran yetkilisi,
cocuk dostu menil kullandiklarini belirtilmesine karsin, menii igerikleri incelendiginde, saglikli yiyeceklerden olus-
madig1, yani ¢ocuk dostu meniiler olmadigi saptanmigtir. Chai ve arkadaslar1 (2019) ile Tarro ve arkadaslarinin (2017)
yaptiklar1 benzer galismalar, calismamizin bulgularint desteklemektedir. Bu kapsamda restoran ¢alisanlarinin bilgi ve
becerilerinin artirtlarak cocuk dostu ve saglikli yiyecekler konusu ile ¢ocuk dostu davraniglar konusunda bilinglendiril-
mesi ve egitilmesi dnemli goriilmiistiir (Keskin vd., 2021:270). Ozkan Buzlu ve At¢1’nin (2020:3352) turizm ¢alisanlari
iizerinde yaptiklari ¢alismada, restoran galisanlarinin ¢ocuk dostu olmayan davraniglart bulundugunu belirlemistir. Bu
davranislar; ¢ocuklari rencide edici, saglik ve giivenligini tehdit edici, korkutabilen veya olumsuz etkileyebilen bir ile-
tisim dili, cocuklar1 birey olarak gérmeme, kararlarina, goriislerine, kendini ifade etme haklarina, mahremiyet haklarina
saygl duymama ve 0zensiz ve adaletsiz hizmet sekli olarak siralanmaistir.

Ailelerin, ¢cocuklarinin biiyiime ve gelismesinde gerekli olan gidalara yonelik taleplerinin az oldugu, dolayisiyla bu konuda
bilgi ve farkindaliklarinin pek bulunmadig tespit edilmistir. Bunun yani sira ailelerin, cocuklarin yiyecek talepleri dog-
rultusunda fast food tiiketimini (hamburger, patates kizartmasi gibi) tesvik ettikleri belirlenmistir. Caligmanin bulgularinin
aksine Ertiirk’iin (2019 Istanbul, Ankara, Eskisehir gibi biiyiik sehirlerde yasayan ve disarida ¢ocuklariyla birlikte yemek
yiyen ailelerin ¢ocuk dostu meniilerde daha hassas olduklari belirlenmistir. Ailelerin en hassas oldugu konular; “yiyecek
ve igeceklerin saglikli olmasi, yiyecek hazirlanirken kullanilan markalarin bilinen ve giivenilir markalar olmast, ev yapimi
limonata ve visne suyu sunulmasi, ev yapimi hamburger ve patates kullanilmasi, dondurulmus gida kullanilmamast, cocuk-
lara gazli igecek servis edilmemesi” gibi hususlar olarak tespit edilmistir. Bu iki ¢alisma bulgulari karsilastirildiginda sdyle
bir degerlendirme getirilebilir. Sehir hayatinda rutin olan disarida yemek yemek giinliik hayatin bir pargasidir ve ¢cocuklar
genel olarak disarida yemek yediklerinden saglikli bir menti se¢imi aileler i¢in 6nem arz etmektedir. Oysa Kartepe gibi tu-
ristik destinasyonlarda yer alan restoranlara gelen ¢ocuklu aileler, tatil duygusundan hareketle cocuklarini beslenmelerinde
serbest birakmakta ve kisa bir siire i¢in istediklerini yemelerine izin vermektedir.

Aksit Asik’in (2019) yaptig1 ¢alismada, ¢ocuklu ailelerin restoran segimlerinde “yemeklerin 6zellikleri, parasal deger,
restoran dzellikleri ve en son sirada cocuk dostu hizmet faktdrlerinin™ etkili oldugu saptanmustir. Ozellikle cocuk dostu
hizmetlerin ailelerin restoran tercihleri iizerinde etkisinin diisiik oldugu calisma bulgularimizi desteklemektedir. Bu
duruma neden olarak Aksit Asik’a paralel olarak, iilkemizde gocuk dostu restoran sayisinin az olmasi, ¢ocuk dostu
hizmetlerin maliyetinin yiiksek olmasi ve ailelerin ekonomik diizeyinin diisiik olmasi sdylenebilir. Bunun yani sira
Aksit Asik’in calismasinda aksi yonde bulgular da elde edilmistir. Buna gore; ¢ocuklu ailelerin restoran seg¢iminde
cocuklarina yonelik ihtiya¢ ve beklentilerinin etkili oldugu ve ¢ocuk dostu hizmetlere olumlu bakis agisi sergiledikleri
ortaya koyulmustur. Emir ve Pekyaman’in (2010: 172) ¢ocuklu ailelerin otel igletmesi se¢iminde etkili olan faktorlere
iligkin arastirmalarinda ise, restoranlarla ilgili olarak, en fazla ¢cocuk meniilerini 6nemsediklerini belirtmislerdir. Ayrica
cocuklara 6zel yiyecek-igeceklere yer verilmesi, segmeli meniiler hazirlanmasi ve bunlarin ¢ocuk sagligina yararl ol-
mas1 gerektiginin altin1 ¢izmislerdir.
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Cocuk meniilerini, ailelerin fazla talep etmemesi, restoranlarin da ticari kaygi nedeniyle bu tiir meniiler olugturma-
dig1 belirlenmistir. Ayrica, restoranlarin ¢ocuk ya da ¢ocuk dostu meniisiine yonelik bir maliyet hesab1 yapmadiklari
ve risk olarak gordiikleri ¢ocuk dostu meniilerini, firsata doniistiirerek gelirlerini artiramadiklar1 saptanmistir. Karte-
pe destinasyonunda Ozbas (2022)’1n ydresel restoran segimine yonelik yaptigi ¢alismada, bdlgeye gelen miisterilerin
%45,8’inin 18-25 yas arasinda oldugu, %69,7’sinin bekar oldugu ve gelirlerinin %91,5’inin 10.000 TL altinda oldugu
ortaya koyulmustur. Bu bulgu, restoranlarin ¢cocuk dostu menii hazirlamamay1 tercih etmemelerinin bir gostergesidir. Bu
kapsamda restoran yetkililerinin, ¢ocuklar1 hedef pazar olarak gérmedikleri tespit edilmistir. Bunun yan1 sira Kartepe
destinasyonuna yabanci turistle dzellikle de Arap turistler yogun ilgi gostermektedir. Dolayisiyla beslenme kiiltiiriindeki
farklilik ¢ocuk beslenmesinde de ortaya ¢ikmakta ve ailelerin gocuk dostu menii talebi olmamasini agiklamaktadir.

Bu aragtirmada ele alinan restoranlar, herhangi bir otel, kurum vb. biinyesinde olmayan bagimsiz yiyecek-igecek is-
letmeleridir. Bu kapsamda ¢alismada bagimsiz restoranlarda ¢ocuk dostu meniilerin olmadigi hatta ¢ocuk meniilerinin
bile bulunmadigi yukarida belirtilmistir. Oysa bir bagka turizm isletmesi olan havayolu isletmeleri, gelecekteki hedef
kitlesi olan ¢ocuk yolculari i¢in meniiler olusturmakta hatta gocuk dostu mendileri tinlii sefler elinden pazarlamaya bas-
lamaktadir. Biiylik havayolu isletmelerinden biri 2021 yilinda 30.000’den fazla ¢ocuk meniisii ikram etmis ve nugget
gibi iglenmis tavuk {irinleri yerine, ev yapimi tavukgdgsii vererek, yagl ve yliksek kalorili liriinlerden kagimuistir. Kimi
isletmelerde ise portakal suyu, komposto ve ¢ikolata gibi organik iirlinler bulunan meniiler sunulmustur. Kimi diisiik
maliyetli isletmeler dahi ¢ocuk mdniilerine 6zen géstermis, ¢ocuklara sunulan atigtirmalik kutularini yenileyerek patates
cipsi gibi atistirmaliklar1 kaldirmis, yag orant %4, doymus yag orani %40 azaltilmus, lif miktar1 da %20 artirilmis atig-
tirmaliklar1 sunmaya baglamistir (https://www.havayolulQ1.com).

Sonug olarak, bu ¢aligmada, cocuk dostu meniilere yonelik farkindaliga dikkat ¢ekilmistir. Umulan aksine, ¢cocuk dostu
mentilerin bilinmedigi ve cocuk meniilerinin dahi igeriginin saglikli olmadig1 tespit edilmistir.

Calismadan elde edilen tiim bu olumsuz sonuglarin en aza indirilmesi veya ortadan kaldirilmasina yonelik su Oneriler
getirilmistir:

[0 Ailelere saglikli beslenme ile ilgili egitimler verilmeli ve saglikli beslenmeye yonelik farkindaliklari artirilmalidir.

0 Anaokuldan itibaren okullarn miifredatlarina, beslenme Ilkeleri ve Monii Planlama dersi konulmali, bdylece okul
oncesi ve okul ¢agindaki ¢cocuklara, saglikli beslenme ve uygulamalar1 hakkinda alisgkanlik kazandirilmalidir.

0 Yiyecek-igecek isletmesi yetkililerine de, saglikli beslenme, ¢ocuk dostu meniiler, ¢ocuk dostu restoranlar konusun-
da hizmet ici egitimler verilmeli ve konunun 6nemine dikkat ¢ekilmelidir

[0 Cocuklarm 6nemli bir ekonomik pazar olduguna yonelik, farkindalik ¢aligmalar1 yapilmali ve diinyadan cesitli uy-
gulama ornekleri verilmelidir.
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COCUK VE TURIZM: TURK ALAN YAZININDA YER ALAN CALISMALARIN
BIiBLIYOMETRIK OLARAK INCELENMESI

Emre Cilesiz!, Nercti Durmus Aydin’

Ozet- Turizm sektoriinde ailelerin ve ¢ocuklarin tatil kararlar: almada, isletme tiirii ve yeri seciminde etkili
olduklart bilinmektedir. Tiiketim kararlarindaki etkisi nedeniyle bir¢ok otel ¢ocuklu aileleri on plana ala-
rak “cocuk dostu’ konseptini ortaya ¢itkarmiglardr. Belirli tiiketici gruplarina hitap edip kendilerini diger
isletmelerden farkl kilarak ¢ocuklara yonelik hizmetleri 6n plana ¢ikarmaktadwrlar. Tiirk alanyazininda
turizm ve ¢ocuklar ile ilgili yapilan ¢alismalarda genellikle ¢ocuklarin tatil kararlarim nasil etkiledigine
yonelik oldugu goriilmektedir. Ayrica, ¢ocuk kuliibii olan otellerin sunduklar: hizmetleri belirlemeye, ¢o-
cuklarin turizme bakis agilarini belirlemeye, turizm ile ilgili beklentilerini belirlemeye, ¢ocuklarin resto-
ran se¢imindeki etkisine, yiyecek-icecek igletmelerinin ¢ocuklar agisindan eksikliklerinin belirlenmesine,
turizm sektorii ¢calisanlarinin ¢ocuk dostu olmayan davranislarinin belirlenmesine, miizelerin ¢ocuklara
yonelik uygulamalarina, ¢ocuk is¢iler ve cocuk turistlere yonelik uygulamalarin tespitine yonelik ¢alisma-
larin bulundugu da tespit edilmistir.

Bu dogrultuda ¢ocuk ve turizm ile ilgili calismalar baz alinarak hazirlanan bu ¢aliymanin temel amact,
Tiirk alan yazininda yer alan ¢calismalardan turizm ve ¢ocuk ile ilgili olanlarinin bibliyometrik olarak in-
celenmesidir. Bu kapsamda YOK Akademik Sisteminde yer alan ¢calismalar “cocuk” anahtar kelimesi ile
taranip belirli temalar ¢ercevesinde incelemeye tabi tutulmustur. Turizm alaminda yapilan ¢alismalardan
konu ile ilgili olanlar yazar sayisi, anahtar kelime sayisi, yaymn yili, incelenen konu, ¢calisma sonuglari ve
oneriler gibi kriterler neticesinde incelemeye tabi tutulmustur. Elde edilen veriler dogrultusunda ¢esitli
oneriler gelistirilmistir.
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GIRIS

Giliniimiizde ¢ocuklu ailelerde karar verme genelde ¢ocugun en ¢ok fayda saglayacag: sekilde yapilmaktadir. Son
donemlerde uluslararas1 alanyazinda o6zellikle ¢ocuklarin da artik aile kararlarinda etkisinin oldugu ve onlarmn bir
pazar olarak goriildiigl, onlara yonelik pazarlama ve satig stratejilerinin gelistirildigi ve de ¢ocuklara yonelik tiretilen
tiriinlerde artis oldugu goriilmektedir (Karadag, 2011: 75). Siirdiiriilebilir turizm kapsaminda incelendiginde de aile
ile yapilan tatiller turizmde 6nemli bir yer tutmaktadir. Ciinkii gocuk kii¢iik yaslarda ailesi ile bir kez yaptig: tatili bile
unutmaz ve her yil tekrarlanmasi i¢in 1srarci olabilir. Eger yapilan tatil, okul tatiline denk geldiyse okullarin her tatile
girmesinde ¢ocuklar tarafindan bunun tekrar istenebilir. Sayet her yil veya sik sik bunun gibi tatiller aile tarafindan
tekrarlaniyorsa ¢ocuk ilerde geng¢ oldugunda veya kendi ailesini kurdugunda da bunu hep siirdiirmek isteyebilir. Bu
sebeple aslinda bugiin turizm ihtiyact karsilanan ¢ocuklarin ilerde turizm etkinliginden vazgegmek istemeyen kitleyi
olusturabilecegi unutulmamalidir.

Cocuk ve turizm ile ilgili alanyazin incelendiginde yapilan ¢alismalarin ¢ogunlugu ¢ocuklarin tiikketim kararlarindaki
rolii ile ilgilidir. Daha sonra ¢ocuklarin géziinden ‘turizm’, ¢ocuklarin ve ¢ocuklu ailelerin yasadiklar1 sorunlar ile ilgili
caligmalar gelmektedir. Bu ¢alismada ilk olarak cocuk ve turizm ile ilgili kavramsal bilgilere, daha 6nce bu konu ile
ilgili yapilan ¢alismalara yer verilmis elde edilen bulgulardan bahsedilmis ve bulgular 1s181nda sonuglar paylasilmistir.

Turizm alanyazininda bibliyometrik analiz yontemi ile kaleme alinmis bircok calisma mevcuttur. Bunlardan bazilar
sunlardir: Odemis 2022 yilinda 1994-2021 yillari arasinda yayimlanan turizm talebi kapsamindaki 62 tezi incelemistir.
Akin (2021) ¢alismasinda 2015-2020 yillart arasinda saglik turizmi alaninda yazilan Tiirk¢ce makalelerin incelemesini
yapmustir. Ercan (2020) ¢alismasinda 2010-2020 yillar1 arasindaki gastronomi turizmi konulu 84 makalenin incelemesini
yapmustir. Binbasioglu (2020) ¢alismasinda 2020 yilina kadar yaymlanan 143 makalenin incelemisini yapmistir. Giidii
Demirbulat ve Tetik Ding (2017) ¢aligmalarinda 1987-2015 yillari arasinda yayinlanan siirdiiriilebilir turizm konusunda
yayinlanan 62 tezin bibliyometrik analizini yapmislardir. Goriildiigii gibi turizm alaninda bibliyometrik ¢aligmalara konu
olan birgok iligkilendirme mevcuttur. Bu ¢aligma ile bibliyometrik analiz ilk kez ¢ocuk ve turizm alaninda uygulanmis
olacaktir. Bu arastirmadaki bibliyometrik analizde temel alinan kriterler; yazar sayisi, sayfa sayisi, yayin yili, incelenen
konu, amag, ¢alisma sonuglar1 ve 6neriler olmak iizere ¢esitli kategoriler olarak belirlenmistir.

COCUK VE TURIZM

Etkili turizm pazarlamasi, yoneticilerin yalnizca insanlarin tatilde ne yaptigimi degil, ayn1 zamanda insanlarin tatil
amacl seyahat kararlarini nasil aldiklarini anlamasim gerektirir (Fodness, 1992: 8). insanlar tatile gitmek istediklerinde
gidecekleri destinasyon icin reklam, tanitim, promosyon, kredili tatil imkan1 gibi segcenekleri degerlendirip kendilerine
uygun olani segmektedirler. Bu se¢imi yaparken de bazi beklentilere sahip olmaktadirlar. Yapilan tiim arastirmalar
sonucu elde ettikleri tiim bilgileri ve beklentilerini degerlendirip karar asamasina ge¢mektedirler. Eger karar verilen
destinasyona daha dnceden gidilmediyse karar vermek daha da zorlagmaktadir. Fakat ailede ¢ocuk varsa karar verme
asamasi ¢ocuklara gore yapilmaktadir (Karadag, 2011: 77). Karadag (2011) yaptig1 ¢aligmada ¢ocuklarin, aile tiiketim
kararlarinda ¢ocuklarin etkilerini belirlemeye c¢aligmigtir. Calismanin sonucunda g¢ocuklarin kisisel 6zelliklerinin
kararlara katiliminda etkili oldugu bulunmustur. Ayrica otel secimi, yerel turlara, animasyonlara katilimda ve gida
kararlarinda ¢ocuklarin etkisinin goriildiigl tespit edilmistir. Cocuklar aileleriyle birlikte seyahat ettigi kadar okullar
tarafindan diizenlenen geziler araciligiyla da seyahat edebilmektedir (Kotikova & Schwartzhoffova, 2016). Kotikova ve
Schwartzhoffova 2016 yilinda bu konu iizerine bir ¢alisma yapmis ve 5. ve 7. smiftaki ¢ocuklarin ¢ogunlugunun yaz,
gece ve spor kamplarina katildigini tespit etmistir.
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Turizmin tarihi gegmisine bakildiginda turizmin gelismesini saglayan etkenlerden bir tanesi de tcretli tatil hakkinin
verilmesi olmustur. Bu hakkin gelismesiyle birlikte de insanlar i¢in turizm hakki dogmus ve zamanla ¢ocuklar i¢in de
turizm hakkinin énemi artmistir (Yalginkaya, Istanbullu Dinger & Dinger, 2019: 1021). Yalginkaya, Istanbullu Dinger ve
Dinger (2019) yaptiklari calismada arastirmalariin sonucunda Sekil 1°deki gibi sonuca ulagsmislardir.

Cocugun Turizmdeki
Yeri

Cocugun Turizmde

T . Turist Olarak Cocuk
Somirilmesi

A4 hd

Cocuk dostu

Cocuk istismar uygulamalar ve

sorunu tesisler

Cocuk igci sorunu - Aileyle birlikte tatil
Bireysel katiim

Cocuk Haklarn

Sekil 1: Cocugun Turizmdeki Yeri

Kaufman ve Scantlebury 2010 yilinda yaptig1 ¢alismada Orlando’da miras/kiiltiir turisti ile devre miilk sahiplerinin
aralarinda baglant1 olup olmadigini arastirmistir. Calismada devre miilk sahiplerinde yas arttikca ¢ocuk dostu cazibe
merkezlerine olan ilginin arttig1 tespit edilmistir. Yani sonug olarak Orlando’daki devre miilk sahipleri devre miilklerini
ziyaret ederken ¢ocuklar1 veya torunlari ile seyahat ettikleri belirlenmistir (Kaufman & Scantlebury, 2010).

Cocuk ve turizm literatiirli incelendiginde dikkat ¢eken 6nemli kavramlar “cocuk dostu turizm/otel” veya “aile oteli”
olmustur. Son zamanlarda bu kavramin 6neminin artmastyla otel igletmeleri artik ¢ocuk sahibi olan aileleri de diisiinerek
hizmetler liretmeye baslamislardir (Pekyaman & Emir, 2010). “Cocuklariyla tatile ¢ikan kisilere yonelik oda segenekleri,
yemek, igecek alternatifleri ve kisiye ve yasa uygun otel aktiviteleri gibi imkanlari saglayan oteller cocuk dostu otel
olarak adlandiriliyor. Cocuk dostu oteller, misafir memnuniyeti anketlerine ek olarak bagimsiz denetim kuruluglar
denetimlerinde gocuk aktivitelerine yonelik yapilan yatirimlar ve ¢ocuk giivenligi dikkate alinarak belirleniyor. Cocuk
dostu otellerde her aile bireyine 6zel aktivite firsatlar1 sunuluyor. Ebeveynler kendi yas gruplarina uygun aktivitelere
katilirken, ¢ocuklar kendileriyle ilgilenen profesyonel kisilerin gozetiminde yasitlariyla birlikte neseli vakit gegiyor.
Cocuk dostu oteller de dikkat ¢eken diger bir faktdr de ¢ocuk meniileridir” (Yildirim, 2016). Cocuk dostu turizm
kriterleri belirlenirken saglikli beslenme igin 6zellikle gocuk meniilerinde kullanilan gidalarin renklendirilmesinde hazir
ve yapay yerine ev yapimi ve dogal olanlar1 kullanma taahhiidii o isletme i¢in bir art1 puan olarak degerlendirilmelidir
(Hastaoglu, Can & Vural, 2018: 11).
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Cocuk ve turizm ile ilgili yapilan ¢aligmalara bakildiginda genel olarak ¢ocuklarin tatil kararlarinda etkisinin arastirildigi
goriilmektedir. Baz1 calismalarda ise ¢ocuklarin turizme bakis agilar1 incelenmistir. Tankus, Durmaz ve Oztiirk 2018
yilinda yaptig1 ¢alismada otellerin giivenlik konusuna daha fazla dnem vermesi gerektigi, aile iginde turizm kararlarinda
cocuklarmn fikirlerinin daha etkin olarak alinmasi ve turizm egitiminin ilkdgretim egitiminden itibaren baglamasi gerektigi
sonucuna ulasilmistir. Akoglan Kozak ve Ozkeroglu (2020) yaptiklari calismada Uluslararast Turizm Karikatiirleri
Yarigsmasinda son bes yilda ¢izilen karikatiirler degerlendirilmistir. Cocuklarin ¢alismanin sonucunda olusturulan
temalardan tatil ve turist temalarina dncelik verdikleri belirlenmistir. Emir ve Pekyaman (2010) yaptiklar1 caligmada 5
ve 6 yaslarinda ¢ocuk sahibi olan ailelerin tatil yapacaklari oteli segerken etkili olan faktorleri belirlemeyi amaglamustir.
Arastirma sonucuna gore; giivenlik, odalardaki ¢ocuk yataklari ve dolaplari, ¢ocuk meniilerinin bulunmasi, hijyen
seviyesi, cocuk havuzunun mevcut olmasi ve merdivenlerde korkuluk bulunmasi gibi faktorler 6n plana ¢ikmustir.

Cocuk ve turizm ile iligkili yapilan ¢aligmalar incelendiginde karsilasilan bir konu da “cocuklara yonelik cinsel amaglt
turizm” olmustur. “Cocuklara Y 6nelik Cinsel Amagli Turizm (CYCAT), ¢ocuklarla cinsel temas kurmak amaciyla kendi
yasadig1 yerlesim yerinden, bolgeden ya da iilkeden ayrilarak baska yerlere giden bir kisinin ¢ocuklari cinsel yonden
somiirmesidir” (Seker & Seker, 2018: 40).

Bibliyometri, “belirli bir alanda belirli bir donemde ve belirli bir bolgede kisiler ya da kurumlar tarafindan iiretilmis
yayinlarin ve bu yayinlar arasindaki iliskilerin sayisal olarak analizidir” (Cahit Arf Bilgi Merkezi, 2021). Pritchard (1969)
bibliyometrik analiz yontemi i¢in, matematik ve istatistik temelinde bir tanimlama getirmis ve bahsi gecen bu sayisal
yontemlerin basta kitap olmak tizere diger iletisim araclarina uygulanmasi olarak ifade etmistir. Bu noktadan hareketle
bibliyometrik analiz yontemi, secilen bir alanda yayimlanmis akademik calismalarin cesitli parametreler agisindan
incelenmesi ve bu inceleme neticesinde de secilen alana iliskin bulgularin ortaya ¢ikarilmasi olarak ifade edilebilir (akt.
Darici, 2021: 23). Bibliyometrik analiz, bireylerin/arastirmacilarin, kurumlarin ve iilkelerin “ciktilarini” 6lgmek, ulusal
ve uluslararasi aglari belirlemek ve haritalamak gibi sebeplerle bilimsel yayimlarin sayilari, yazarlar vb. verileri bilim
ve teknolojinin ¢ok disiplinli yeni alanlarinin gelistirilmesi i¢in kullanilir (OECD Glossary of Statistical Terms, 2008).
“Bibliyometrik yontemde, 6zellikle akademik bir alanda yapilmig ¢alismalarin belirli 6zellikleri analiz edilerek (6rnegin;
yillar itibariyle yayimlanan bilimsel eser sayisi, hangi konularin daha ¢ok calisildigi, hangi iiniversitelerin alana daha
cok katki yaptigi, eserlerin yazar sayisi, kullanilan anahtar kelimeler, atiflar, ortak atiflar, vs.) bilimsel iletisime iliskin
cesitli bulgular elde edilmektedir” (Barca & Hiziroglu, 2009: 116). Bu ¢alismada da “cocuk” kavraminin ulusal turizm
alanyazini igerisindeki yeri bibliyometrik olarak ele alinmistir.

YONTEM
Amac ve Onem

Bu ¢aligmanin amaci bir bilim alan1 olarak turizmde ¢ocuk ile ilgili yapilan calismalari sistematik olarak incelenmesidir.
Bibliyometrik olarak ele alinan ¢alismalar bu yoniiyle ulusal literatiire nemli katkilar sunacagi diistiniilmektedir.

Evren Orneklem ve Arastirma Yontemi

Calisma kapsami1 YOK Akademik sisteminde yer alan makalelerden olusmaktadir. Sosyal-Beseri ve idari Bilimler
Temel Alanindan bilim alan1 olarak turizm se¢ilmistir. 1 Nisan 2022 tarihi itibariyle “cocuk’ anahtar kelimesi ile yapilan
aramada 43 adet makaleye ulasilmistir. Elde edilen ¢alismalar incelendiginde, ayni ¢aligmadan birden fazla olmasi ya da
caligmanin aslina ulagilamamasi nedeniyle 16 adet makale ¢aligma kapsamindan ¢ikarilmistir. Aragtirma kapsaminda elde
edilen ¢aligmalar 6n incelemeden gegirilmis olup konu itibariyle ¢ocuk ve turizm ile ilgili olup olmadiklari incelenmistir.
Nihai olarak aragtirmaya uygun 27 makale cesitli kategorilerde incelemeye tabi tutulmustur. Dokiiman incelemesi veri
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toplama yontemi kullanilarak elde edilip ¢aligma kapsamina dahil edilen 27 adet makale; yazar sayisi, sayfa sayisi,
yayin yil1, incelenen konu, amag, ¢alisma sonuglari ve 6neriler olmak tizere ¢esitli kategorilere gore degerlendirilmistir.

Arastirma Simirhihiklari

Arastirmada YOK Akademik sisteminden elde edilen ulusal makaleler kullanilmistir. Bu durum calismanin en temel
sinirliligini olusturmaktadir. Ek olarak ¢aligmaya sadece makaleler dahil edilmesi ve ulusal olanlarin ele alinmasi diger
bir sinirliligi olusturmaktadir.

BULGULAR

Caligmalara ait genel bilgilerin yer aldigi Tablo 1 incelendiginde konu ile ilgili makalelerin yarisindan fazlasinin 2
yazarlt (%55,5) oldugu goriilmektedir. Caligmalarin ¢ogunlugunun 16-20 sayfadan (%40,7) olustugu ve 2016-2020
yillar1 (%62,9) arasinda yapildig tespit edilmistir. Ayrica konu ile alakali 2010 y1l1 dncesine ait herhangi bir calismaya
rastlanmamastir.

Tablo 1: Calismalara iliskin Bilgiler

n %
1 yazarh 5 18,5
2 yazarli 15 | 55,5

Yazar Sayisi

3 ve daha fazla yazarh 7 25,9
Toplam 27 | 100
1-10 sayfa 3 11,1

11-15 sayfa 10 37
Sayfa Sayist 16-20 sayfa 1T | 40,7
21 ve daha fazla sayfa | 3 11,1
Toplam 27 | 100
2010-2015 4 14,8
2016-2020 17 | 62,9

Yayin Y1l

2021 ve sonrasi 6 22,2
Toplam 27 | 100

Calismalar amaglarina gore; ailelerin tiikketim kararlarinda ¢ocuklarin etkisini 6lgmeye ydnelik yapilan caligmalar
(%29,6), cocuklarin turizm ve tatil kavramlarina yonelik algilarin1 belirlemeye yonelik yapilan ¢alismalar (%11,1),
cocuklarin ve cocuklu ailelerin turizm cergevesinde yasadiklar1 sorunlari tespit etmeye yonelik yapilan calismalar
(%25,9), turizm sektorli paydaglarinin ¢ocuk kavramina iligkin algilarin1 6lgmeye yonelik yapilan ¢alismalar (%7,4)
ve turizm isletmelerinin ¢ocuklara yonelik faaliyetlerine yonelik yapilan calismalar (%25,9) olarak bes kategoriye
ayrilmigtir. Konu ile ilgili en fazla ¢alismanin ailelerin tiiketim kararlarinda ¢ocuklarin etkisi dlgmeye yonelik oldugu
tespit edilmistir. Aragtirma kapsaminda ele alinan ¢aligmalar konularina gére ayrildiktan sonra amag, sonug ve dnerilerinin
yer aldig1 tablolar halinde sunulmustur. Ug adet ¢alismada herhangi bir dneriye rastlanmamustir.

Sekil 2: Makalelerin Yayinlandigi Yillara Gore Dagilimi

For more information and registration please visit
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Sekil 2’de ¢ocuk ve turizm ile ilgili makalelerin yillara gore dagilimi yer almaktadir. Konuya ait ¢aligmalar 2010
yilinda basladigi, 2014-2017 yillar1 arasinda herhangi bir ¢alisma yapilmadigi ve en fazla artisin 2018 yilinda oldugu
goriilmektedir.

Tablo 2: Tiiketim Kararlarinda Cocuklarin Etkisini Belirlemeye Yonelik Yapilan Calismalar

Amag Sonug Oneri
ct:{?l::tli(rrslal}(laﬂ;;rtl;lﬁg: Cocuklarin ailelerin titketim Cocuklarin beklenti, gereksinim ve
ocuklarin etkisini kararlarini etkiledigi tespit memnuniyetlerinin de goz 6niinde
¢ belirlemek edilmistir. bulundurulmasi 6nerilmektedir.
Cocuklara yonelik tatil aktivitelerinin
Alilelerin tatil kararlarinda Kiimeleme analizi sonucu planlanirll)asll ? gzcuﬂar:}yi?ellklfglti{nll
¢ocuklarin etkisine ¢ocuklarin tatil kararlarinda “perfsolille h'lzl unt urmket[ > atr ) ! rlr)nl.l}ie ere .
gore pazar bollimlerine etkisine gore ¢ farkli pazar gore Jariii AZMEL V€ atVITEler HEITIEnMEst,
ayirmak boliimi tespit edilmistir ¢ocuk merkezli ve demokrat ailelere yonelik

tutundurma faaliyetlerinin yuritilmesi
onerilmektedir.

13 yas ve iizerindeki ¢ocuklarin
ailelerin satin alma karar
stireclerinde aktif paylarinin
bulundugu, diger yas gruplarinin
etkisinin daha az oldugu
bulgusuna ulagilmistir.

Cocuklarin ailelerin
tatil satin alma karar
siirecinde etkisinin ne
olgiide oldugunu tespit
etmek

Pazarlamacilarin, aile satin alma karar
siirecinde ¢ocuklarin da etkisinin oldugunu goz
o6liinde bulundurmasi gerektigi onerilmektedir.

Otel se¢iminde ¢ocuklarin etkili
oldugu ve ailelerin ¢ocuk yatagi,
dolabi, havuzu vb. fiziksel
etmenlerin yani sira giivenlik,
hijyen gibi hususlara 6nem

Ailelerin otel se¢imi
yaparken 5-6 yas grubu
¢ocuklarin etkisini ve
aradiklar kriterleri ortaya

Otel ¢aliganlarinin ¢ocuklara davranis
konularinda egitilmesi, ¢ocuklu aileler igin
aktivitelerin gelistirilmesi, stirekli agik bir

mutfak ile ¢ocuklara 6zel yiyecek-igeceklerin

koymak verildigi tespit edilmistir. sunulmasi dnerilmektedir.
Karakteristik yap1
itibariyl kl . .. oo
l\t/??er;ziﬁlz(r)iiiln :irf: Cocuklarin satin alma ve aile Otel isletmelerinin kendilerini ¢ocuklara
tatil planlar iizerinde tatil kararlarinda etkili olduklar1 | yonelik olarak diizenlemeleri ve gelistirmeleri
P sonucuna ulagilmistir. Onerilmektedir.

etkili olup olmadigim
belirlemek

Cocuklu ailelerin restoran

N ocuklara gore yiyecek ve iceceklerin meniiler
secimini etkileyen ¢ gore y1y ¢

R Ailelerin restoran se¢imini eklenmesi, ¢ocuklara 6zel masa, mama
faktorleri ve cocuklarin . . . . C e 1
A .| etkileyen faktorler belirlenmistir. sandalyesi gibi ekipmanlar kullanilmasi
bu faktorler tizerindeki .. .
s onerilmektedir.
etkisini incelemek
Alakart restoran Restoran se¢iminde ¢ocuklu e e .
L . . . . N .o Restoran yoneticilerine ¢ocuklara yonelik
seciminde nem verilen ailelerin en az 6nem verdigi A oA -
. . cesitli fiziksel imkanlarin saglamasi
hususlarin ¢ocuklu aileler [ boyutun ¢ocuk dostu hizmetler . .
- gt Onerilmektedir.
kapsaminda arastirmak oldugu tespit edilmistir.

For more information and registration please visit

hitps://fycft.beykoz.edu.ir
72 M fycft@beykoz.edu.tr




International Family, Youth and

4

Child Friendly Tourism Management

Congress

5]

BEYKO0Z

UNIVERSITY

8 yasa kadar ¢cocuklu
ailelerin restoran se¢imini
etkileyen faktorler ve etki

diizeylerini tespit etmek

. . S Restoranlarin
Ailelerin restoran se¢imini

etkileyen en 6nemli faktoriin
fiziki 6zellikler oldugu sonucuna

UIaSIImlstlr surdurulebilir se

fiziki 6zelliklerinin iyi

planlanmasi, personel se¢imi yapilirken hedef
kitleye gore degerlendirilmesi ve bunlari

kilde devam ettirebilecek

hizmet vermesi Onerilmektedir.

Cocuklu ailelerin digarida
yemek yeme hakkindaki
distinceleri ve aldiklar
hizmetlerdeki eksiklikleri
tespit etmek

Yiyecek-igecek konusunda
ebeveynlerin en hassas oldugu
konunun saglik ve hijyen oldugu
tespit edilmistir.

Isletmelerin saglikly, hijyenik ve kaliteli
malzemeler kullanilmasi ve gocuklara yonelik
ara¢ gereclerin bulundurmasi 6nerilmektedir.

Tablo 2’de tiiketim kararlarinda ¢ocuklarin etkisini belirlemeye yonelik yapilan 8 adet ¢alismanin amag, sonug ve
onerileri yer almaktadir. Cocuklu ailelerin turizm tiikketimi kararlarinda ¢ocuklarin etkili oldugu goriilmektedir.
Calismalarda genel olarak turizm igletmelerinin ve pazarlamacilarin bu durumu géz 6niinde bulundurup hedef kitleye
yonelik ¢aligmalar yapmasi 6nerilmektedir.

Tablo 3: Cocuklarm Turizm ve Tatil Kavramlarma Yonelik Algilarmi Olgmeye Yonelik Yapilan Calismalar

ve tatil algisini tespit edip
beklentilerini belirlemek

Cocuklarin géztinden turizm

Turizm isletmelerinin ¢ocuklar konusunda
giivenlige daha fazla dikkat ettikleri, ailelerin
turizm planlamasinda ¢ocuklarin goriis ve
isteklerine yer verdikleri tespit edilmistir.

¢ocuk dostu kavramini
benimsemeleri
Onerilmektedir.

Konaklama igletmelerinin

Caligmanin temel amaci
turizm kavramindan
hareketle ¢cocuklarin

tatile bakis a¢isinin
degerlendirmek

Calismada ¢ocuklarin ¢izimlerinden yola ¢ikilarak
resimler ti¢ ana tema altinda analiz edilmistir. Bu
kapsamda ¢alismanin sonuglari tatil kavramina
iligkin unsurlar, resimlerde kullanilan renkler ve
resim Ozellikleri temalar1 altinda ele incelenmistir.

Herhangi bir 6neriye
rastlanmamustir.

Cocuklarin gizdikleri
karikatiirler araciligi ile

etmek

turizme bakis agilarini tespit

Degisik konseptlerde hazirlanan karikatiirlerde
oncelikle tatil ve turist temasi yer aldig1 sonucuna
ulagilmugtr.

Herhangi bir 6neriye
rastlanmamugtir.

Cocuklarin turizm ve tatil kavramlarina yonelik algilarii 6lgmeye yonelik yapilan li¢ adet caligmaya ait bilgiler Tablo
3’te yer almaktadir. Bu kategoride incelenen {i¢ ¢alismadan iki tanesinin herhangi bir 6neri icermedigi tespit edilmistir.

Tablo 4: Cocuklarin ve Cocuklu Ailelerin Turizm Cergevesinde Yasadiklar1 Sorunlar1 Tespit Etmeye Yonelik Yapilan

Calismalar

Amag

Sonug¢

Oneri

Turizm sektoriinde
yer alan ¢ocuk is¢i
ve turistlere yonelik
uygulamalarin mevcut
durumunu belirlemek

yonelik ¢esitli diizeyde ¢alisma
oldugu fakat temel standart ve
uygulamalarin yeterli diizeyde

Turizm sektoriinde ¢ocuk

haklarinin korunmasina Turizm hareketine

oner

olmadig: tespit edilmistir.

katilan ¢ocuklara verilen

hizmetlerin belirli standartlara oturtulmasi, yasal
bir mevzuat olugturulmasi ve personelin egitilmesi

ilmektedir.

For more information and registration please visit

hitps://fycft.beykoz.edu.ir

M fycft@beykoz.edu.tr

73



International Family, Youth and

Child Friendly Tourism Management

Congress

4

5]

BEYKO0Z

UNIVERSITY

Ulusal ve uluslararast
diizeyde ¢ocuklara
yonelik cinsel amagl
turizm konusunu
degerlendirmek

Ulusal diizeyde turizm
sektoriinde ¢ocuklara karsi
ticari cinsel somiirii oldugu

sonucuna ulasilmistir.

Miicadelede gesitli bakanlik ve sektoriin birlikte
hareket etmesi gerektigi sonucuna ulasilmistir.

Zihinsel engelli ¢ocuk
ve ailelerinin tatil
oncesi ve stlirecinde
yasadiklart sorunlari
tespit etmek

Ailelerin tatillerinde
yasadiklart sorunlar tespit
edilmis ve tatile gikmakta

en temel motivasyonun
¢ocuklarimim mutlulugu oldugu
sonucuna ulasilmistir.

Oncelikli konularda yeni diizenlemeler ve
aragtirmalar yapilmasi 6nerilmektedir.

Otizm Spektrum
Bozuklugu tanisi olan
cocuklu ailelere yonelik
pazarlama stratejileri
gelistirmek

Aragtirma sonuglarina gore
Otizm Spektrum Bozuklugu
tanisi olan ¢ocuklu ailelerin
tatillerinde yasadiklari sorunlar
tespit edilmistir.

Arastirma kapsaminda; tespit edilen sorunlara
yonelik bolgesel ve ulusal tatil programlarinin
gelistirilmesi, belirli gruplar i¢in bekleme
siirelerinin azaltilmasi, otizm dostu personel
egitimi ve istihdami gibi 6neriler sunulmaktadir.

Cocuklarda obezite
konusuna dikkat
¢ekmek

Obezitenin sebep oldugu saglik
sorunlarinin toplumdaki gerek
kronik hastalik yaygimnligi
gerekse sagliga ayrilan
biitgeyi artirarak daha biiyiik
problemleri de beraberinde
getirdigi sonucuna ulasilmistir.

Cocuk dostu yiyecek icecek isletmelerini tercih
edilmesi, ebeveynler ve yiyecek icecek isletmeleri
beslenme egitimi konusunda tesvik edilmesi,
yiyecek ve iceceklerle ilgili reklamlar beslenme
ve pedagojik agindan daha iyi denetlenmesi ve
olumsuz etki yaratanlara yaptirim uygulanmasi,
fastfood gibi besinlere sagliksiz oldugu ibaresi
belirtilmesi ve bu tiriinler vergilendirilmesi, bu
isletmelerin internet {izerinden satis yapmalarinin
engellenmesi dnerilmektedir.

Turizm isletmelerinde
calisan personelin
¢ocuk dostu olmayan
davranislarini

belirlemek

Turizm ¢alisanlarinin ¢ocuk
dostu olmayan davranislari
tespit edilmistir.

Personel egitimlerinde konu ile ilgili hususlar ve
ilgili dneriler sunulmaktadir.

Tablo 4 incelendiginde ¢ocuklarin ve ¢cocuklu ailelerin turizm gergevesinde yasadiklar1 sorunlari tespit etmeye yonelik
yapilan yedi adet ¢alismaya ait amag, sonug¢ ve Oneriler goriilmektedir. Bu kategoride ¢ocuk is¢i, cocuklara yonelik
cinsel amacl turizm, zihinsel engelli cocuklar, otizm spektrum bozuklugu tanisi bulunan ¢ocuklu aileler, cocuklarda
obezite ve turizm isletmelerinde ¢alisan personelin ¢cocuk dostu olmayan davraniglar ile ilgili konularin yer aldigi
caligmalar yer almaktadir. Calismalarin sonuglarina gore ¢ocuklar ile ilgili hizmetler i¢in yasal mevzuat olusturulmast

ve personel egitimi konularina dikkat ¢gektikleri goriilmektedir.

Tablo 5: Turizm Sektdrii Paydaslarinin Cocuk Kavramima Iliskin Algilarin1 Olgmeye Yonelik Yapilan Caligmalar

Amacg

Sonuc¢

Oneri

Turizm ¢aliganlarinin
¢ocuk kavramina iligkin
algilarimi 6lgmek

Caligma sonucunda 17 farkli kategori
belirlenmistir.

Cocuklarla daha fazla iletigimin

kuruldugu alanlarda kadin personel

gorevlendirilmesi 6nerilmektedir.
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Rekreasyon boliimii
ogrencilerinin ¢ocuk

kavrami algisini lgmek

edilmistir.

En sik iiretilen metaforun ¢igek, agag ve
fidan oldugu ve bolimlere gore iiretilen
metafor ve kategorilerin farklilastig1 tespit

onerilerde bulunulmustur.

Turizm sektorii paydaslarinin ¢ocuk kavramia iliskin algilarini 6lgmeye yonelik yapilan iki adet caligmaya ait
bilgiler Tablo 5’te yer almaktadir. Calismalarin sonu¢ ve Oneriler itibariyle ¢ocuklar ile konularda kadin personelin

gorevlendirilmesi onerilmektedir.

Tablo 6: Turizm Isletmelerinin Cocuklara Yénelik Faaliyetleri ile Tlgili Yapilan Calismalar

Amacg

Sonu¢

Oneri

Cocuklu misafirlere yonelik
otellerin sundugu imkanlar:
tespit etmek

Antalya bolgesindeki otellerin
biiyiik bir kisminin ¢ocuk dostu
olmasina kargin kavramin
Ozelliklerini tam olarak
tagimadiklari tespit edilmistir.

Otel biinyesinde ¢ocuk kuliibii
olusturmak ve faaliyetleri daha
giivenilir hale getirmek, cocuklara
yonelik ¢esitli hizmet ve faaliyet
olusturmak Onerilmektedir.

Cocuk kuliibii faaliyetlerinin
neler oldugunu ve bu
faaliyetlerin konaklama
isletmelerine, aile ve cocuklara
ne katkilar1 oldugu animatérler
perspektifinden tespit etmek

Cocuk kuliibi aktivitelerine
katilanlara gesitli yonlerden katki
sagladig1 sonucuna ulagilmstir.

Isletmelerde cocuk kuliibii catist
altinda ¢ocuklarin saglik ve giivenligini
saglamalari, hijyen, saglik ve
givenlik konularina 6nem verilmesi
onerilmektedir.

Otel isletmelerinde yer alan
su parkinin ve kaydiraklarin
cocuklara yonelik sunulan
hizmetlerini degerlendirmek

Cocuklar igin su parki ve
tiriinlerinin yer aldig1 tespit
edilmigstir. Ayrica yas gruplarina
gore {iriinlerin farklilik gosterdigi
gorilmistir.

Herhangi bir 6neriye rastlanmamugtir.

Aragtirmanin amaci ¢gocuk
dostu oteller hakkinda
farkindalig1 arttirmak

Ailelerin seyahatlerinde
¢ocuklarina yonelik taleplerinin
ortaya ¢cikmasina ve tatil kararinda
cocuklarin gittikge artan belirleyici
rolii, isletmelerin ¢ocuklarin
istek ve ihtiyaclarina daha fazla
odaklanmalarina neden olduguna
ulagilmgtr.

Cocuk dostu otel isletmesi olma
hususunda 6lgiilebilir standart ve
kriterlerin gelistirilmesi 6nerilmektedir.

Ziyaret¢i deneyimi
kapsaminda Sivas Arkeoloji
Miizesi’nin ¢ocuklara yonelik
uygulamalarini tespit etmek

Arastirma kapsaminda yer alan
miizenin fiziksel kosullarinin
yeterli oldugu fakat herhangi

bir miize gorevlisinin olmadigi

sonucuna ulasilmistir.

Calisma kapsaminda; okullarin
miize ziyaretleri yapmasi, miizelerde
egitim birimlerinin kurulmasi, miize
rehberleri isttihdam edilmesi, tanitim
faaliyetlerinin artirilmasi, ¢ocuklarin

aileleriyle birlikte katilabilecekleri
miize faaliyetlerinin olugturulmasi gibi
oneriler sunulmaktadir.
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M fycft@beykoz.edu.tr

Konu ile ilgili yapilacak ¢aligmalara




International Family, Youth and 4 d
Child Friendly Tourism Management IE BEYKO0Z

Contliest UNIVERSITY
: O
Cocuklar tizerindeki korku ve risk
Simiilatorlerin risk faktoriini faktoriiniin azaltmas: nedeniyle

Kayak sporunun simiilasyon azalttig1, dolayisiyla ¢ocuklarin ¢ocuk turistlerin daha giivende kayak
teknigi ile cocuk turistlere daha giivenli ve keyifli bir sekilde | yapabilmelerine olanak sagladigindan

ogretilmesi zaman gegirebilecegi tespit kis sporlar1 turizm merkezlerinin
edilmigtir. kayak simiilasyonunun yararlanmasi

Onerilmektedir.

Cesitli bakanlik ve turizm
paydaslarinin yer aldig is birlikleri
kapsaminda ¢ocuk ve genglere
yonelik faaliyetlerin olugturulmasi
onerilmektedir.

Tiirkiye’de ¢cocuk ve geng

turizmi ¢ergevesinde Rusya Konuya alakali kavramsal ¢erceve
baz alinarak uygulanabilirlikler olusturulmustur.

ilizerine zemin olusturmak

Turizm isletmelerinin ¢ocuklara yonelik faaliyetlerini inceleyen yedi adet ¢alismaya ait amag, sonug ve Onerilerin yer
aldig1 Tablo 6 incelendiginde ¢ocuk dostu otel ve ¢ocuklara yonelik sunulan hizmetlere ait sonuglar goriilmektedir.
Caligmalarin genel sonuglarina gore ¢ocuklara yonelik 6zellestirilmis hizmetlerin verilmesi tespit edilmistir. Bu ¢ercevede
belirli standartlar olusturulmasi ve bu 6zellestirilmis faaliyetlerin belirlenen standartlarda sunulmasi 6nerilmektedir.

SONUC

Caligmada Tiirk turizm alanyazininda yayinlanan ¢ocuk ve turizm ile ilgili makalelerin bibliyometrik 6zellikler agisindan
incelenmesi hedeflemistir. Bu sebeple YOK Akademik sistemi, Sosyal-Beseri ve Idari Bilimler Temel Alaninda konu
ile ilgili 27 adet makale inceleme dahil edilmistir. Bu makaleler yazar sayisi, sayfa sayisi, yayin yili, incelenen konu,
amag, ¢alisma sonuglar1 ve dneriler olmak lizere gesitli kategorilere gore degerlendirilmistir. Yapilan degerlendirmelerin
sonuclart asagida yer almaktadir.

Makaleler yazar sayilarina gore incelendiginde en fazla 2 yazarli ¢alismalarin bulundugu belirlenmistir. Makaleler sayfa
sayisina gore incelendiginde 10 makalenin 11-15 sayfa araliginda oldugu ve 11 makalenin de 16-20 sayfa araliginda
oldugu tespit edilmistir. Incelenen makalelerin yayin yilina bakildiginda konu ile ilgili makalelerin 2010 yilinda
yaymlanmaya bagladig tespit edilmistir. 2018 ve 2019 yilinda artis gosteren makale sayilar1 bu calismanin yapildig
yilda diisiis gosterme egiliminde oldugu tespit edilmistir.

Makalelerin amaglarina gore dagilimina bakildiginda ailelerin tiiketim kararlarinda ¢ocuklarin etkisinin belirlenmesine
yonelik yapilan ¢alismalarin ¢ogunlukta oldugu tespit edilmistir. Daha sonra “turizm igletmelerinin ¢ocuklara yonelik
faaliyetlerine yonelik yapilan ¢alismalar” ve “cocuklarin ve ¢ocuklu ailelerin turizm ¢erg¢evesinde yasadiklari sorunlari
tespit etmeye yonelik yapilan calismalar”mn ayni oranda caligildigi belirlenmistir. Son olarak ise sirasiyla “cocuklarin
turizm ve tatil kavramlarina yonelik algilarini belirlemeye yonelik yapilan ¢alismalar” ve “turizm sektorii paydaslarinin
cocuk kavramina iligkin algilarin1 6lgmeye yonelik yapilan ¢alismalar”in oldugu tespit edilmistir. Buradan hareketle
makaleler amaglarina gore degerlendirildiginde bes kategoriye ayrilmaktadir.

Tiiketim kararlarinda ¢ocuklarin etkisini belirlemeye yonelik yapilan 8 adet ¢aligma belirlenmis ve bu calismalarin
sonucunda ¢ocuklu ailelerin turizm tiiketimi kararlarinda ¢ocuklarin etkisinin oldugu tespit edilmistir. Bu sonuca gore
gelistirilen Oneriler degerlendirildiginde; ¢ocuklarin diisiincelerinin géz oniinde bulundurulmasi gerektigi, turizm
isletmelerinin hizmetlerini sunarken gocuklar i¢in egitimli personelinin bulunmasi gerektigi, farkli milliyetlere gore de
cesitli aktivitelerin diizenlenmesi, cocuk merkezli reklam ¢aligmalarinin yapilmasi gerektigi, otel personelinin gocuklara
gbre egitim almasi gerektigi, ¢ocuklara 6zel yiyecek-igecek firsatlariin olmasi gerektigi, cocuklara gore her tiirlii
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dizaynin yapilmasi gerektigi (masa, mama sandalyesi vb.) ve isletmelerin saglikli ve hijyenik olmalar1 gerektigi gibi
ifadeler belirlenmistir.

Turizm igletmelerinin ¢ocuklara yonelik faaliyetlerine yonelik yapilan calismalar ve ¢ocuklarin ve ¢ocuklu ailelerin
turizm cergevesinde yasadiklart sorunlari tespit etmeye yonelik yapilan caligmalar degerlendirildiginde 7’ser adet
caligsmaya ulasilmistir. Yapilan calismalar incelendiginde sonug olarak; cocuklara yonelik 6zellestirilmis hizmetlerin
verilmesi gerektigi tespit edilmistir. Bu ¢ercevede belirli standartlar olusturulmasi ve bu 6zellestirilmis faaliyetlerin
belirlenen standartlarda sunulmasi 6nerilmektedir.

Cocuklarin turizm ve tatil kavramlarina yonelik algilarini 6l¢gmeye yonelik yapilan ¢alismalarin aragtirmacilar tarafindan
en az ilgi duyulan kategorilerden biri oldugu tespit edilmistir. Bu kategoride yer alan {i¢ ¢calismanin ikisinde herhangi
bir 6neri gelistirilmedigi dikkat cekmektedir. Oneri gelistirilen diger bir ¢calismada ¢cocuk dostu kavraminin konaklama
isletmeleri tarafindan benimsenmesi gerektigi 6nerilmektedir.

Turizm sektorii paydaslarinin ¢cocuk kavramina iligkin algilarin1 6lgmeye yonelik yapilan ¢aligmalar kategorisinin
aragtirmacilar tarafindan en az ilgi goren kategori oldugu tespit edilmistir. Caligmalarin sonuglari incelendiginde bir
calismada cocuklar ile ilgili alanlarda kadin personel gorevlendirilmesi onerilmekteyken diger ¢alismada kadinlarin
cocuklara iligkin algisinin olumlu duygular uyandirmada etkili oldugu erkeklerin ise olumsuz duygular uyandirmada
etkili oldugu tespit edilmistir. Bu kategoride ele alinan iki ¢alismanin sonug ve Onerilerinin birbirini destekler nitelikte
oldugu goriilmektedir. Rekreasyon dgrencileri ve turizm galisanlar: gibi turizm paydaglarinin ¢ocuk kavramina iligkin
algilarini belirlemeye yonelik yapilan calismalarin yer aldigi bu kategorinin digerlerine gore arastirmacilar tarafindan
daha az ilgi goren kategori oldugu belirlenmistir.

Turizm alaninda yapilan makalelerin konu agisindan zengin, say1 agisindan da oldukga fazla olmasina ragmen ¢ocuk ve
turizm kapsaminda ele alinan makalelerin sayis1 azdir. Fakat yukarida da deginildigi gibi son zamanlarda bir miktar artig
mevcuttur. Bunun sebebi son zamanlarda medyada ¢ocuk kavraminin hem olumlu (ailelerin ve 6gretmenlerin ¢ocuklara
verdikleri deger, vb.) hem de olumsuz (cocuk istismari, ¢cocuga yonelik siddet, vb.) olarak 6ne ¢ikmasindan olabilir.
Ayrica yapilan arastirmalar incelendiginde ¢ogunlukla nicel ¢calismalara rastlanmistir. Bunun sebebi de ¢ocuk ve turizm
iizerine kavramsal bilginin eksikliginden olabilir.

Arastirmanin, cocuk ve turizm alaninda gelecekte yapilmasi planlanan ¢alismalara yonelik bir yol haritasi olmaniteliginde
oldugu distintilmektedir. Konunun sadece makale arastirmalarini igermesi ve ulusal diizeyde ele alinmasi arastirma
sinirliligini olusturmaktadir. Daha genis diizeyde ele alinarak ¢alismalar yapilmasi alanyazina katki saglayacaktir.
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THE FIRST MUSEUM EXPERIENCE IN CHILDHOOD MEMORIES AND
THE LONG-TERM EFFECTS

Manolya Aksatan Kaplanseren’

Abstract- Museums stage experiences that can stimulate the senses of the visitors of all ages. Some
experiences create cognitive and emotional changes on visitors and be memorable for lifelong. The first
museum visit in childhood can affect the future museum expectations and behaviors. The aim of this study
is to understand the elements of the first museum experience in childhood memories and its long-term
effects. This study has a qualitative design. Semi-structured interviews were conducted with participants
and the content analysis method was used to analyze the interviews. Findings of the study revealed the
main motives of the first museum visits, elements of memorable experiences, positive/negative emotions
associated with the first museum experiences and effects of the first museum visits. Results of the study can
be used in the process of designing child-friendly museum experiences by the museum managers.

Keywords- Museum Visitor, Memorable Experience, Children
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INTRODUCTION

Museums welcome many people each year. The visitor numbers show that museum are among the main leisure activities
of people. 105.5 million people visited the top 20 (most visited) museums of the World in 2018 (Themed Entertainment
Association, 2019) and over 35 million people visited museums and heritage sites of Turkey in 2018 (DOSIMM, 2019).
Museums provide so many benefits for visitors and communities. Among these, there are prominent ones such as
ensuring the protection and sustainability of common heritage values, providing enriching experiences for visitors, and
developing awareness of people on subjects such as history, science, earth, nature and arts.

A special visitor segment of museums is children. There are studies showing the benefits of children’s museum experiences
from the perspectives of teachers, children, and parents. In the study of Akman et. al. (2015), researchers conducted semi-
structured interviews with 41 preschool teachers. They revealed that all the teachers thought that museum visits in the
early childhood education is necessary. In the same study, it was also revealed that the teachers have positive perceptions
on museum education. Some of the teachers thought that students can be trained in the museums to connect the past and
present, students can gain the cause-effect relationships visually, and their learning process would be easier. In another
study which was involved 176 children who were participated in an art program of a museum, Kaufman et al. (2014)
revealed that art programs have positive therapeutic effects such as self-concept of children. Repeat visits to museums
can increase the self-confidence and concentration of children (Hein, 1985 as cited in Jensen, 1994). Letourneau et al.
(2017) conducted two studies on perceptions of caregivers on play and learning of children in museums. The results
showed that, caregivers perceive variety of benefits of museum for their children.

According to Article 29 of Convention on the Rights of the Child, “The development of the child’s personality, talents
and mental and physical abilities to their fullest potential” is a member state responsibility (UNICEF, 1990). It is
obvious that museums are places that can support children to develop their mental and physical skills through the
exhibits, workshops, games and other activities which are designed by experts. Therefore, governments should design
some strategies and support museums, schools and families to make sure that children having enriching museum
experiences. Moreover, governments and the educational institutions have a common mission in raising the awareness
of communities on benefits of museums for children.

By observing children in museums and/or consulting them about their museum experiences, it is possible to get feedback
from them to improve and redesign museums (Dockett et al., 2011; Wolins et al. 1992; Yates et al. 2022). It should be
considered that some museum experiences cause enduring cognitive and behavioral changes on the visitors and/or be
memorable for lifelong. Therefore, learning about the childhood museum memories of adults can be also useful to
understand what makes an experience memorable for years and the long-term effects of memorable experiences. The
museum experience in childhood can even shape the future museum expectations and behaviors of people (Falk &
Dierking, 2000 as cited by Dockett et al. 2011). The aim of this study is to understand the elements of the first museum
experience in childhood memories of adults and its long-term effects. This study is structured as follows: First, a brief
review of literature is provided. Then, the methodological approach of the study is explained. After that the findings of
the study are presented. These sections is followed by the conclusion.

LITERATURE

Museum Experiences of Children

For many years, the museums have been classified according to the objects and collections they have as art, history,
anthropology, nature history, trade and technology museums (Goode, 1896). The type of the museum and the interests
of people are among the factors that motivate people. But, there are some other motives in museum visits. People might
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be driven by curiosity, social motives, professional passion/interest or looking for new/restorative experiences (Falk
& Dierking, 2013). Giirel (2013) revealed that having special interest on museums, targeting to learn new things and
spending time by doing meaningful things are among the motives of museum visitors. Furthermore, the same study
showed that the aim of supporting the learning process of children (by parents) or grandchildren (by grandfathers
and grandmothers) can motivate people to visit museums. Some of the previous studies discussed the reasons and
preferences of museum visits of children (e.g. Jensen, 1994; Dunn & Wyver, 2019; Yates et al. 2022). Learning and fun
are two fundamental motives of children and their families in museums (Jensen, 1994). Children visit museums as part
of a family, friends or school activity (Anderson et al. 2008). In her study, Jensen (1994) explained that some children
prefer to visit museums with their families not with the school groups. The reason is they feel higher level of control
in the family visits (Jensen, 1994). According to another study, natural and social history museums are among the
preferred museum concepts of children (Dunn & Wyver, 2019). Jensen (1994) found out that personal interests, family
and cultural background are the main factors that influence museum experiences of children.

Experiences of consumers have become an important subject over the past 20 years and have discussed by many
scholars with different perspectives (e.g. Holbrook & Hirschman, 1982; Pine & Gilmore, 1998; Schmitt, 1999; Tynan &
McKechnie, 2009). The experiences have also examined in the museum and heritage context (e.g. Goulding, 2000; Hume,
2011; Kirchberg, & Trondle, 2012). The dimensions of museum or heritage site experiences such as flow, entertainment,
education, aesthetic, escape, nostalgia, personal identification and historical reminiscences have discussed by many
scholars (e.g. Sheng & Chen, 2012; Harman & Akglindiiz, 2014; Kircova & Erdogan, 2017; Yesilyurt & Arica, 2018).
There are some studies particularly focusing on museum experiences of children (e.g. Anderson et al. 2002; Carr et al.,
2012; Dockett, Main, & Kelly, 2011; Karadeniz & Okvuran, 2014; Kulik & Fletcher, 2016; Moorhouse, tom Dieck, &
Jung, 2019; Wolins et al. 1992).

Jensen (1994) revealed that children perceive museums as learning places and they categorize the museums as funny,
boring or both funny and boring places. Dockett et al. (2011) reported the consultation process which involved 40
children (aged between 6 months to 6 years) to design new Kidspace of Australian Museum. In this study, researchers
emphasized the idea that children have the right to be consulted about issues important to them. Findings of the study
showed that the spaces should be designed/changed based on some factors important to children such as creativity,
imagination, sense of humor and social interactions. In another study, Yates et al. (2022) showed that interactive exhibits,
sensory experiences, making or doing activities and role play opportunities are preferred by children. Anderson et al.
(2008) revealed that young children have their own agendas which have potential to affect their museum experiences.
Therefore, it is important to listen to the voice of children carefully.

Many concepts and categories developed on experiences (Duerden et al., 2018). The memorable experience was defined
as “an experience where the objective experience elements attract and hold an individuals attention and produce
subjective reactions exhibited by strong emotions” (Duerden et al., 2018: 204). Wolins et al. (1992), explained the activity
they conducted in an annual meeting in 1991. In the activity, they asked participants to recall their childhood memories
of a significant museum experience. Based on the answers they revealed that most of the participants recalled the place,
activities they did, things they saw, and people visited the museum with them. But, only few people recalled the routines
of their museum visit. This finding was associated with a previous study of Hudson (1986). Particular occurrences
associated with novel experiences are memorable and routines are forgotten (Hudson, 1986). Holter (2015) asked the
first memorable museum experiences to the managers, curators and directors in different positions at Getty Institutions.
The answers which were shared in the official blog page of the institution showed that the childhood experiences about
the museums can affect the approach of people toward culture, science, arts and museums. The stories told about the first
experiences suggest a possible relationship between the development of interest in museums and career choices. Wolins
et al. (1992: 25) investigated the museum memories of children (aged between 8-9 years) in their ethnographic research.
They found that three variables affect the recalling process of the museum field trip memories of children. According
to findings of this study these are: High personal involvement for an individual child, links with the curriculum (when
the teacher enrich it with classroom activities) and repeat visits to the same institution. Researchers of the same study
indicated that child’s feelings in the museum setting about himself/herself is associated with the powerful memories.

The museum experience is an ongoing process that can continue to affect people after the experience (Falk & Dierking,
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2013). Soren (2009) explained that museum experiences can cause transformative effects on visitors. The transformative
experiences trigger some meaningful and lasting changes on visitors such as awakening new ideas, gaining knowledge,
adopting a new approach, changing emotions and behaviors. Not every museum experience can make such a deep
influence on every visitor but different effects and with different level of intensities may also occur. In the study of
Dirsehan (2012) it was revealed that museum experience and satisfaction can affect the revisit intention and word of
mouth behavior of visitors.

METHODOLOGY

Qualitative study methods allow researchers for an in-depth study of a subject (Patton, 2002). Therefore, this study has
a qualitative design. Data were collected through semi-structured in-depth interviews with participants. Seven of the ten
interview questions were designed on childhood museum experiences and two demographic questions were designed
about the participants. Additional questions were asked when needed based on the answers of interviewees. The main
interview questions are shown on Table 1.

Table 1: The Interview Questions

Have you ever visited a museum when you were a child?

How old were you?

What was the purpose of your visit?

Questions on Childhood | Was there anyone accompanying you? (family, teachers, friends etc.)
Museum Experience What do you remember about your experience?

What was your feeling about your experience?

Do you think that this museum experience affected your perception,
expectation, and/or behavior towards museums?

Age

Demographic Questions | Occupation

*Gender was noted by the interviewer.

The convenience sampling method was used to find the participants for this study. All the participants are over 18
years old in line with the aim of the study. The total sample of the study involves 26 people. Profiles are given in Table
2. During the interviews, it was revealed that some of the participants had never been in a museum when they were
children. The answers of these people on the reason of not being in a museum are enriching the results of this study. Data
collection process of the study continued till the data reached to the saturation level. 18 of the participants are female
and 8 are male. The ages of the participants are between 21 and 66 in this study. Because of the ethical concerns, names
of the participants were not given in the study. Instead of the name, a number was given to represent each participant.

For more information and registration please visit
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Table 2: Profiles of the Participants

-

5]

Have a
No: | Gender | Age Sector mu.seum . Museum Visited, Age of Visitor, Motive
experience in
childhood
1 Female | 38 [ Public Sector No -
2 | Female | 37 | Public Sector No -
Antakya Archeology Museum — 9 years old
3 Male 40 | Public Sector Yes
(School trip)
Senckenberg Museum (Germany) - 5 years old
4 | Female | 34 | Public Sector Yes
(Family activity)
Karatepe-Aslantas (Osmaniye) (Both the open air
museum and the museum building) — 12 years old
5 Male 35 | Public Sector Yes (School trip)
*Participant visited the museum first when he was
a baby.
British Museum — 14 years old
6 | Female | 41 | Public Sector Yes
(School trip & Family activity)
Gaziantep Ethnography Museum — 11 years old
7 Male 28 | PhD Student Yes
(School trip)
Pri Atatiirk Museum (Izmir) — 12 years old
rivate
8 | Female | 40 Sect Yes
cctor (School trip)
9 | Female | 38 Private No -
Sector
Topkapi Place and Istanbul Naval Museum on the
10 Male 48 | Public Sector Yes same day — 9 years old
(School trip)
Adana Ethnography Museum - 6 years old
11 | Female | 33 | Public Sector Yes
(School trip)
[zmir Ethnography Museum — 9 years old
12 | Female | 21 Student Yes
(School trip)
Atatlirk Museum (Mersin) -7 years old
13 | Female | 22 Student Yes
(School trip)
For more information and registration please visit
hitps://fycft.beykoz.edu.ir
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: o
Umran Baradan Toy Museum (izmir) — 6 years old
14 Male 21 Student Yes
(School trip)
Archeology Musuem (Kiitahya) — 11 years old
15 | Female | 24 Student Yes
(Family trip)
Samsun Gazi Museum — 11 years old
16 | Female | 21 Student Yes
(Family trip)
Historic Naval Ship Museum (Izmir) -16 years old
17 | Female | 22 Student Yes
(School trip)
18 | Female | 21 Student Yes Cannot remember the name of the museum - 6
years old (School trip)
Cannot remember the name of the museum (in
19 | Female | 21 Student Yes Moskow) — since 2 years old for many times
(Family trip)
20 | Female | 37 | Not working No -
Private Dolmabahge Palace* (Istanbul) - 7 years old
21 | Female | 40 Sect Yes
ector (School trip)
Cesme Castle Museum — 6 years old
22 | Female | 36 Private Yes (School trip)
Sector
(She visited the Ephesus Museum with her father
but cannot remember it)
. Oertijd Museum (Netherlands) — 10 years old
23 Male 40 I;rlvtate Yes
ector (Family activity)
Republic Museum (Ankara)- 6 years old
24 | Female | 63 Retired Yes
(Family activity)
Topkapi Palace* (istanbul) - 9 years old
25 Male 66 Retired Yes
(Family activity)
[zmir Ethnography Museum - 7 years old
26 Male 41 | Public Sector Yes
(Family activity)
*Visits to the Topkap1 and Dolmabahce Palaces were included in this study, since various historical collections are exhibited in these palaces and

have museum properties. The past status is also taken into consideration.

The audio records of the interviews were transcribed into text. Then, the content analysis method was used to analyze the
reports of interviews. The main study codes (parent codes) which reflect the research questions were initially determined
by the researcher. These are the motives of visit, elements of memorable experience, emotions of visitor and long-term
effects of museum experience. Each interview report analyzed and coded by the researcher. Sub-codes (child codes)
were clustered under the main codes and shown in Figure 1. The main and sub codes are discussed in the findings section.

For more information and registration please visit
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FINDINGS

Finding of this study revealed the main motives of children in visiting museums, the memorable elements in their
experiences, their significant emotions in these experiences and the long-term effects of the first museum visits. The
Figure 1 shows the main and the sub-codes of the study revealed through the content analysis of interviews.

Figure 1: Main and Sub-codes of the Study

In this study, it was found that there were two main reasons for museum visits during childhood. The museum visits
were designed as a family or school activity. The visits planned by the families mostly included the museums that are
easily accessible. The museums thought by parents as informative were visited. The interests of the children do not
appear as the main motive in the decision making process of families. On the other hand, school trips were designed
to increase the awareness of children on history and culture. Mostly, easily accessible museums were preferred by the
schools. One of the participant explained the reasons of the first museum visits as:

I went to a museum when I was a baby, but I don t remember it. There was a museum close to our house. It is both a
picnic place like a national park and an open-air museum. There is also a museum building. Later, I visited the same
museum on a school trip. Participant 5

My mother often took me to cultural events. My mother had planned the visits to the museums. Clothes and household
items from different regions in the museum remained in my mind. It was something I had never seen before. I was
excited. Participant 26

Frankly, in primary school, they probably took us to the museum. But, what I can remember is that when I went to
England for language school during my secondary school years, I went to the British Museum. My family was with
me, my friends were too. Participant 6

Some of the participants had never been to a museum when they were children. They stated that the main reason was that there
were no museums near where they lived. One of the participants, who grew up in a city in the western part of Turkey and another
participant who grew up in one of the cities in the eastern part of the country explained that the main reason was the distance. The
parent’s preferences and habits of leisure time activities, holidays and the interests of children are some of the other reasons of this
situation. Examples of the participants’ opinions on this issue are:

Where I lived when [ was a child was a small place. If there was a museum, teachers would probably take us on a
school trip, but there was no museum. We went to an ancient site with school, but as far as I can remember, I was 19
when I went to the museum for the first time. Participant 2

We lived in rural areas. My father was a village teacher. That is why I do not remember at all that he took me to the
museum. It was a long distance. I do not think they [his parents] took my father to the museum when he was a kid. 1
do not even think that there were any museums in my village. We were going to our town (in Artvin) in the summer
months for holiday. I don 't remember that we visited a museum. Participant 1

1 remember that I was not much interested in museums. Still I am not. By the way, there was not any museum in
Erzincan. Participant 20

The interviewees were asked what they remember about their first museum experience. It is revealed that some elements of the
museum garden, building, collections and objects were remembered.

I was born and raised in Moscow. There was a museum near our house that had both an open space and an indoor
space. My mother took me when I was 1-2 years old. We were walking and feeding squirrels in the garden. The

For more information and registration please visit
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objects were not very well-known. There were statues and paintings. I was feeling happy and excited. I still love it.
Participant 19

The sculptures in the garden of the museum caught my attention. The statues were big and seemed very different to
me. I was curious and had fun. Participant 12

The authentic, realistic, unusual, unique, huge, tiny, aesthetically appealing, scary objects, belongings of a historically
important person, toys, human figures and models were remembered by the participants. Some examples of participant
thoughts:

Since we went as a school trip, we visited the museum in an orvder. There were other objects as well, but I remember
mostly the mosaics. It was something I had not seen before. It was interesting for me. There was a sense of surprise.
Participant 3

1 cannot remember the details because I was very young. [ was 5 years old. I remember the dinosaur skeletons. There
was a huge section. In the middle, they put the skeletons together. We could even touch it. There were dark tunnels in
the second floor. I remember the places I discovered. Participant 4

The things that impressed me were the objects brought from Pergamum and Egypt. Seeing the mummies really
impressed me. Participant 6

The narrow passages in the sections of the ship, the central house and miniature models caught my attention.
Participant 17

There are some prominent elements in the memories of participants related to founder of Republic of Turkey, Mustafa Kemal
Atatiirk, and the history of Turkey. Turkish flag is one of the tangibles remembered and emphasized by some participants. The
objects which evoked the national pride were also remembered by the participants.

The first museum I went to was the Republic Museum in Ankara. We went with my grandmother. I remember the
building itself and the Turkish flag. I thought that the place looks like my school. I thought in such a modest place they
worked and made important decisions. The place and the historical connection impressed me. The emotion I felt was
respect. In the past, museums were not crowded places, as they are now. It was silent like a library. Participant 24

Atatiirk had a room in the palace. It was very different from other rooms, very modest. There was a single bed in the
corner and there was a table. The Turkish flag was covered on the bed. I was very emotional when I saw that room.
Participant 21

Old guns and written documents caught my attention. It aroused national feelings in me. Participant 16

There are also some statements about the people with whom they visited the museum (family members, friends, and teachers) and
the officials who gave information about the museum. Below is a rare example of the influence of friends on feelings towards the
museum experience:

The lion statues, I remember clearly in the museum. His teeth were scary. Some of the children were putting their
hands in the lion s mouth and screaming. I remember we were having fun. A museum attendant was giving information
about the museum. I don 't remember what he said, but I remember that he gave us information. The experience was
enjoyable. We were doing an activity outside of school building. Participant 5

Some of the memories told by the participants showed that interesting stories about the museum objects remained in their memories
for a long time. The 66-year-old participant still remembers one of these the stories told when he was a child:

For more information and registration please visit
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I learned the story of Sultan Abdulaziz's training stone in the museum. I remember it. I remember Harem section,
clothes and guns as well. Participant 25

The emotions associated with the first museum experience are diverse. The happiness of doing an activity outside the school, the
feeling of being free, and curiosity are feelings independent of what was experienced in the museum.

I was happy and enthusiastic as it was the first activity outside of school that we did with the class. I dressed neatly
on that day. When we went to the museum, I was very surprised because it was a place I passed every day on my way
to school and I had not noticed it before. Participant 22

The feeling of exploring the area and collections remained in my mind. It felt like I was having an adventure. Later, I
went to the same museum. I liked it so much. Participant 4

It is understood that the feelings about the museum experience are shaped according to the theme of the museum. In example, natural
history and toy museums aroused positive emotions such as having fun and discovering something new. In addition, museums
hosting different collections and objects, and providing activities with family members or classmates also aroused positive emotions.

There were games and toys everywhere. It was funny. Participant 14

I really enjoyed this trip, I was very excited, and everything was very mysterious. Even now, those feelings come back
when I remember my experience. Participant 6

Museums associated with national history offered experiences that caused conflicting emotions such as. sadness and pride together.
1 felt gratitude, longing and sadness. Participant 13

It is understood that in some museums, time to time negative emotions were felt, but did not negatively affect the whole experience
of the participant.

I was scared. There were statues similar to tombstones. Participant 15

Moreover, there was a participant who found the museum experience boring and meaningless, but also recalled the feeling of enjoy
just because it was an activity outside of school.

The museum was not really interesting for me. When I saw the collections, I asked myself that what would change in
my life from this moment. I couldn t make sense of what I saw because I was young. I was bored. I do not remember
much. Still, it was more enjoyable as it was a day where we didn t have any lessons. I was on the alert because it was
a school trip. I thought that I must follow the teacher. Participant 7

When the participants were asked about the long-term effect of their first museum experience, it was noticed that some of them
were paused and thought about the answer of this question. Some of the participants were thinking about this issue for the first time.

I don't know if my first visit to the museum had a long-term effect on me. I learned what a museum is like. I didnt go
much after that. I mostly visited when I went abroad. I don t really like it. Participant 25

On the other hand, some of the participants were much more conscious and sure about the impacts of their museum experience.

It aroused my curiosity as I compared the old times with the present. Then it motivated me to go to other museums
with my friends. When I am passing through Besiktas, I check to see if the Naval Museum is still there. Participant 10

1 thought the world was huge. It was interesting. After that, I visited museums in the places I went. I enjoy visiting
museums. Participant 26

For more information and registration please visit
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After that day (first time visited the museum), I visited the museum and the castle many times, discovered the place by
myself and told stories about it to my family and friends. Most of them were stories I made up myself. Participant 22

After that day (first time experienced a museum), visiting the museum had always been in my mind as an enjoyable
activity. I think I was in a slightly positive mood and thought that I would like to come here again. Even during my
secondary school years, I sometimes encouraged my friends to visit the same museum after school. The museum was
in the city center in those years. I liked looking at the collections, not because I understood something. Participant 3

This experience might be triggered my interest in museums in later years. [Would you take your child to a museum?]
When I have a child, I take her/him with me to the museums. From the age of 4-5, I especially take her/him to the
workshops of museums and galleries designed for children. At that age, he/she would socialize by participating in
museum activities. I think that later on he/she can develop a sense of aesthetics. Participant 5

Some of the thoughts of participants show that if museum visits become a traditional family activity, then children may also make
a habit of going to the museum.

My mother frequently took us to museums when we were little. Now, when I go somewhere new 1 first explore the
museums. Participant 4

Some of the participants stated that they take their children to museums because they believe in the positive effect of museum
experiences at a young age:

My first museum experience has been very positive for me. I have always been interested in museums and I like
spending time there. As long as I have the opportunity, time and money, at home and abroad, I enjoyed going to the
museums. I think that it has contributed a lot to me. I started to take my own child to museums from a young age. Of
course, he cannot understand and remember everything, but I think it will positively affect and improve his worldview,
vision and visual perception. Participant 21

It was a school trip. I was very impressed when I saw Atatiirk’s bed, clothes and belongings. My daughter was small
when we went to the same museum together. She remembers very little. Now she wants to go again. Participant 8

Some of the interviewees stated that there was not any permanent effect of their experience, perhaps because they were too young
when they visited a museum for the first time.

1 thought that we were leaving the kindergarten and going somewhere for an event. What I saw was different for me.
I didn't quite understand. My feeling was excitement. I don't think that experience changed my view of museums.
Participant

CONCLUSION

This study aims to understand the first museum experiences of people happened in their childhood. Although the
memories recalled were not in detailed form, experiences told by the participants were quite informative and beneficial.
This study explains the factors that make museum visits memorable, emotions associated with the childhood experiences
and the long-term effects of the museum experiences.

Findings about the motives of visiting a museum showed that in most of the cases, interests of the children were ignored.
Museum visits designed and planned by two authorities: schools or parents/other family members. Understanding the
interests of children and involving them in the decision making process of visits can increase the benefits gained by the
children in museums and eliminate the negative emotions such as boring.

For more information and registration please visit
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It is understood that tangible and intangible environmental factors such as museum gardens, furniture, and atmosphere
as well as the interesting museum objects can remain in the memories for a long time. Design factors of the museum,
objects and collections were remembered in a detailed way and expressed more compared to the social interactions in
the museums. It is important to provide environments that will allow children to experience objects and collections that
are of interest to them by using their senses. Not only the sense of sight but also hearing, tasting, touching and smelling
can be involved in areas designed for children.

The emotions associated with the first museum experiences are mostly positive ones. Uniqueness of the place, activities
and the objects are the main reason of positive feelings such as curiosity, happiness, enjoyment, and excitement.
Although there were order and some rules in school trips, feeling of freedom felt by many people. Some other people
believe that it was hard to understand the value of the museums when they were children. Lack of interactivity and play
elements can cause boring experiences for children. Therefore, museum experiences must be designed by the leadership
of experts in children experiences and pedagogy. The concept of the museum is associated with the feelings of the
visitors. Historical museums evoke the patriotic emotions such as pride, respect and gratitude. These museums can
also evoke some negative emotions by remembering the sad incidents, injured or lost people. But, the overall museum
experience was perceived as worthy. The power of the museums to reenactment the historical events must be taken into
consideration by educators in developing educational plans and should be supported with new teaching techniques.

Developing the creativity, increasing knowledge on museums, developing an interest in varied subjects, inspiring to visit
the same and/or other museums, taking his/her own children to the museums are among the long-term effects of first
museum experiences. It should not be thought that a person who goes to the museum at a very young age will end his/
her experience with a great knowledge. However, a person who will love museums through this experience will have
a treasure of knowledge and a broad vision after a while. Therefore, the value of the early museum experiences should
never be underestimated.

The museums have the power of evoking emotions, providing memorable experiences and long-term benefits for
children. There are some barriers against having these experiences. Without the support of families and the education
system, it is impossible to gain these benefits by children. One of the other potential barrier is the poor design
and limited activities of the museums. Although the museum experiences have positive features such as being in a
different place from school/home, allowing children to explore and learn new things, these experiences were felt
boring by some of the children. Therefore, it should be well understood what makes the children’s experiences
meaningful from the eyes of the children. The findings can be used in the process of designing child-friendly museum
experiences by the museum experts.

The main limit of the study is the sample size. In the future, to gain a deep understanding on this subject, a research
model that examines the effects of different variables on childhood museum experiences and the long-term outcomes
of the experiences will be examined through a study that will involve a larger sample group. The research model will
be developed based on the findings of this study. Therefore, findings of this study, will be laid the groundwork for a
future study.
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SEASONAL PROBLEM IN WINTER TOURISM AND SOLUTION SUGGESTIONS:
THE CASE OF ERCIYES WINTER SPORTS AND TOURISM CENTER

Mehmet Halit Akin'

Abstract- The seasonality problem in tourism is a phenomenon that exists due to the structure of the sector
and can be solved by alternative activities. Destinations make an effort to minimize the possible effects of
seasonality problem with alternative activities in low season. Erciyes Winter Sports and Ski Center is one
of the important winter destinations that is faced with the seasonality problem and tries to eliminate the
possible effects with some alternative activities in this direction. In this research, it is aimed to evaluate
alternative activities for the seasonality problem on the basis of ski resorts and to develop solutions for
winter tourism destinations. In line with the aim of the research, a conceptual framework was created
based on secondary data sources by adopting the qualitative research method, and also the web and social
media pages of ski resorts from Turkey and the world were examined. As a result of the research, it has
been seen those activities such as races, camping centers, bike tours, festivals which are carried out as
alternative activities in Erciyes, are beneficial in eliminating the effects of the seasonality problem, but this
process should be supported by various activities based on natural or artificial resources, as well as digital
marketing applications and supporting activities.

Keywords- Seasonal Problem, Winter Tourism, Erciyes

"Mehmet Halit Akin, Erciyes University, Tourism Faculty, Department of Tourism Management, Kayseri, Turkey,
halitakin@erciyes.edu.tr

M fycft@beykoz.edu.tr



International Family, Youth and 4 ¢

ild Fri i BEYK0Z
EI;:;IrI;rslfndly Tourism Management I_g R Crsiy

INTRODUCTION

Depending on the globalization and the development of technology, the needs and wishes requests of individuals have
started to differ, and the demands for tourism have begun to differ. On the other hand, with the decrease in the demands
for mass tourism due to various reasons, tourists started to search for new ones, turned to various tourism activities,
and in this direction, alternative tourism activities began to emerge. Among the alternative tourism activities, one of
the most important activities in terms of regional development has been winter tourism (Bozdemir and Sengiil, 2021).
Winter tourism is an alternative type of tourism that includes the desire of people to go on vacation in the winter
season, where activities such as transportation, accommodation, entertainment, renewal, eating and drinking are offered
to people, as well as sports activities that can be done in snowy and mountainous destinations (Tir, 2018). A winter
tourism destination, on the other hand, is a geographical, economic and social unit consisting of businesses, activities,
areas and facilities that aim to meet the special needs of people for winter sports (Flagestad & Hope, 2001). Winter
tourism is very important in terms of regional development in terms of infrastructure and superstructure (Grof3, 2017),
spreading tourism activities throughout the year and increasing tourism revenues (Tiir, 2018). However, the fact that
winter tourism includes activities based on the winter season and the factors that will attract tourists in other seasons are
limited, causing some problems both at the destination level and in the sectoral sense.

Sectoral problems on the basis of winter tourism destinations are stated as seasonality problems in the literature (Jolliffe
& Farnsworth, 2003; Giinel, 2009; Unliiénen et al., 2008; Korgavus, 2017) and it is stated that seasonality is an issue that
needs to be overcome (Butler, 1998; Ahas et al., 2007). In addition, it is stated that it is extremely difficult to completely
eliminate the seasonality problem, which has existed for years due to the structural feature of the tourism sector (Butler,
1998). The seasonality problem, in addition to being a problem encountered throughout the year, intensifies in the tourism
sector, especially in certain periods of the year (Unliionen et al., 2008). In terms of the tourism sector, the seasonality
problem refers to the fluctuations in demand, which are generally due to factors such as weather conditions, public
holidays, school holidays (Chung, 2019). According to another definition, one of the most dominant but least understood
problems of tourism is defined as cyclical changes in tourism demand (Jolliffe & Farnsworth, 2003). Therefore, the
given information shows that the main focus of the seasonality problem is that it is difficult to completely eliminate
the seasonality problem and that it is also a phenomenon that depends on demand fluctuations. For this reason, tourism
destinations tend to alternative activities in order to reduce the possible effects of the seasonality problem and to spread
tourism activities throughout the year.

Erciyes Winter Sports and Ski Center, which has an important position in terms of winter tourism and carries out an
effective destination management application, is one of the destinations that aims to reduce the effects of the seasonality
problem, which is due to the structural feature of the tourism sector, with activities such as mountaineering, summer
sports and nature activities. Erciyes Winter Sports and Ski Center has a bed capacity of 1450, as well as two local products
bazaars, food and beverage businesses, and many ski equipment businesses (Kayseri Erciyes A.S., 2021). In addition,
when the accommodation businesses in the city center and other businesses such as tourism-related souvenirs, local
cuisine, transportation are considered, the effects of the seasonality problem are likely to reach serious dimensions. In
the light of this information, in the research, on the basis of Erciyes Winter Sports and Ski Center (Cingi, 2020) managed
within the first integrated mountain management (destination) organization in Turkey and ski resorts from around the
world, the evaluation of alternative activities for the seasonality problem, presentation of solutions for improvement and
other winter It is aimed to reveal application suggestions for tourism destinations.
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METHOD

In this study, which aims to reveal the evaluations and solutions to reduce the possible effects of the season-
ality problem in winter tourism, inductive approach and qualitative research method are adopted. In line with
the purpose of the research, secondary data sources were determined by scanning the relevant literature, and
a conceptual framework was created based on these sources. In addition, web and social media pages of ski
resorts from Turkey and the world were examined. Therefore, it is aimed to create a conceptual framework
related to winter tourism and seasonality problem with literature reviews and examinations. In addition to
being one of the limited studies dealing with the problem of winter tourism and seasonality, this research is
a study that offers evaluation and solution suggestions for the elimination of the seasonality problem on the
basis of Erciyes Winter Sports and Ski Center managed within the first integrated mountain management (destination)
organization in Turkey and ski centers from around the world shows the importance of the research.

RESULTS

Social media and web pages of Erciyes Winter Sports and Ski Center were examined in line with the purpose of the
research to determine the activities carried out out of high season in order to minimize the effects of the seasonality
problem. In addition to Erciyes as a winter tourism destination, social media and web pages of popular ski resorts
Uludag, Palandoken, Kartalkaya, Sarikamig, Kartepe, Davraz, llgaz, Ergan and Saklikent Ski Centers were examined
to reveal the current situation of winter tourism destinations in Turkey. On the other hand, social media and web pages
of Les Elfess (Switzerland), Avoriaz (France), Mont Tremblant (Canada), Cortina (Italy) and Ravoniemi (Finland) Ski
Resorts were examined in order to present a wide range of recommendations and to compare examples from Turkey
and the world. In this context, solution proposals for both Erciyes Winter Sports and Ski Center and other ski centers
in Turkey have been put forward. The fact that the findings obtained on the basis of Erciyes and the ski resorts in the
world include solution suggestions especially for other ski resorts that are under development, reveals the importance
and widespread effect of this study.

As a result of the examination made on social media and web pages in order to determine the activities carried out by
Erciyes Winter Sports and Ski Center out of high season in order to minimize the effects of the seasonality problem, it
has been observed that the following activities are carried out:

[0 Erciyes Motorcycle Festival

Applied Astrophotography to Explore the Sky
Erciyes Ultra Sky Mountain Marathon

Summit Climbing with Professional Mountain Guides
International Erciyes Road and Mountain Bike Races
Erciyes Bike Park

A Blue & Green Day Event in Erciyes

O O o o o o d

All Seasons Skiing Event in Erciyes
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Festa 2200 Bicycle Festival

High Altitude Football Camp Center
High Altitude Cycling Camping Center
Lift Tour

Congress Events

Erciyes Offroad and Motor Sports Event
Erciyes Rally Races

IXS Downhill European Cup- Cycling

O O o o o o o o O

Erciyes Tent, Camping, Caravan Area

—

Erciyes ATV Tour

Erciyes Winter Sports and Ski Center (Kayseri Erciyes A.S., 2021), which is managed by the first management
organization to export services in Turkey and which is the first ski center to receive the ‘safe ski center’ certificate in
the world after the pandemic, struggles to minimize the effects of the seasonality problem with the above-mentioned
alternative activities outside of the high season. With such alternative activities, local and foreign tourists are attracted
to the region. At the regional level, these activities, which support local development with their effects on businesses
such as accommodation, food and beverage, souvenirs, are also important in terms of ensuring the sustainability of
employment opportunities.

Among the ski centers in Turkey, primarily the activities of Bursa Uludag Ski Center out of high season were examined
and it was determined that it hosts some activities similar to Erciyes Winter Sports and Ski Center:

[0 Uludag Summer Festival (Concert and event)
[l Uludag Premium Ultra Trail (Pathway running)
0 Uludag Mountain Bike

[0 Uludag Offroad

[l Uludag ATV Tours

0 Trekking

[0 Summer Mountain Climbing

[l Camping

The web pages of llgaz, Ergan, Davraz, Saklikent and Palanddken Ski Centers, which have web pages, were examined
in order to reveal the activities carried out in other ski resorts. In addition to skiing, Ilgaz Ski Center offers outdoor sports
such as zip-line, trekking, mountaineering, archery, horse riding and cycling. On the other hand, no information was
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found on the web pages of Ergan, Davraz, Saklikent and Palanddken Ski Centers about whether the activities carried out
outside the high season are carried out. At this point, the point that should be especially emphasized on the basis of both
Uludag and Ilgaz Ski Centers is that the off-season activities carried out in these ski centers are carried out individually
by individuals or businesses, not by a destination management organization. In addition, it is seen as a necessity that the
deficiencies in e-marketing applications should be managed by a destination management organization in order to both
appeal to more potential tourists of ski resorts and to minimize the effects of the seasonality problem with alternative
activities.

In the examination on the social media pages of Palanddken, Kartalkaya, Sarikamis, Kartepe, Davraz, Ilgaz, Ergan and
Saklikent Ski Centers, it has been determined that the majority of the ski resorts do not have corporate social media
accounts, while the ones that do are generally passive or do not have information about the activities carried out outside
the high season. Therefore, information about whether the relevant ski resorts carry out any activities outside the high
season in order to minimize the effects of the seasonality problem could not be reached. According to the findings, it is
seen that Erciyes Winter Sports and Ski Center attaches great importance to the activities carried out out of high season
compared to other ski centers and organizes activities in many areas to minimize the possible effects of the seasonality
problem. It also contributes to ensuring the sustainability of regional employment opportunities and greater awareness
on a global scale, as well as local development. It can be said that Uludag and Ilgaz Ski Centers carry out some activities
related to the seasonality problem compared to other destinations, but it is an important element that these activities
should be supported by the destination management organization as a higher mind, in addition to the development of
these activities.

Social media and web pages of Les Elfess (Switzerland), Avoriaz (France), Mont Tremblant (Canada), Cortina (Italy)
and Ravoniemi (Finland) Ski Centers, which are popular ski resorts in the world, have been examined in order to make
a more comprehensive comparison and make suggestions in a broader framework. In the examination of Les Elfess Ski
Center, it was seen that many alternative activities carried out outside the high season were included. In Les Elfess, which
hosts activities especially described as a youth camp, in order to eliminate the possible effects of the seasonality problem,
water-based activities such as mountain biking, climbing, rope bridge, tarcan swing, zip-line, trekking, swimming,
water skiing, horse riding, tennis, It has been observed that many activities such as golf, paragliding, camping sports
are carried out. It has been observed that activities such as underwater diving, tropical exploration, cinema-theatre
screening, paragliding, helicopter tour, parachute jumping, animation services, concerts, tasting local farm products
are carried out in Avoriaz destination. In Mont Tremblant, it has been determined that activities are carried out in many
different directions such as tennis, cycling, casino, climbing, helicopter tours, fishing, horseback riding, zip-line, birds
of prey show, aquapark in the indoor pool, canoe on the lake, go-kart, paintball, laser games, virtual reality shows.

It has been observed that activities such as trekking, cycling activities, climbing, adventure walking, trail running, tennis,
golf, hiking with Siberian Husky, horse riding and horse breeding, baby walking and trails are carried out in Cortina
Ski Center. In Ravoniemi, activities such as cycling safari tour, golf, fishing, horseback riding, water sports, nature
walks, photography tour, festivals, local culture workshops, local food experience, farm tour with Siberian wolf, ATV
tour were carried out. Therefore, in the examination of ski resorts from around the world, it is seen that a wide range
of activities are carried out compared to Turkey in order to minimize the possible effects of the seasonality problem.
Another important point is that in addition to the websites of the ski resorts from the world examined, there are corporate
social media pages and special tabs on the web pages where activities that can be done outside the winter period are
presented separately. Therefore, in today’s world, which has a global structure and where the distances are close, it can
be stated that the relevant ski resorts carry out e-marketing applications.
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CONCLUSION AND RECOMMENDATIONS

Winter tourism centers refer to important geographical areas that include many activities such as youth camps, congress
tourism, highland tourism, as well as nature-based activities (Buyukipekci et al., 2019). Therefore, it is wrong to consider
winter tourism centers as geographical areas consisting only of snow and snow-based activities. In addition, the fact that
winter tourism destinations only offer snow and snow-based activities will cause the capacity not to be fully used, in
other words, the seasonality problem will arise. According to the analysis made in this direction, Erciyes Winter Sports
and Ski Center is at a very good point in terms of coping with the seasonality problem compared to winter tourism
destinations in Turkey. Compared to winter tourism destinations in the world, although the activities carried out are
generally similar, there are some aspects that need to be improved. Carrying out activities that will extend the stay of
tourists rather than daily activities is an important issue for both Erciyes and other destinations in Turkey to cope with
the seasonality problem, and it is also important in terms of increasing economic gains at the regional and national level.

Another important result is that some of the ski resorts in Turkey do not have web pages, some of them do not have
corporate social media accounts, the relevant pages are not used actively and therefore e-marketing applications are
not used. Considering the fact that the world is increasingly globalized and distances are close, especially with the
development of technology, it can be stated that it is a serious shortcoming that the ski resorts in Turkey have not turned
to digital marketing applications such as e-mail, mobile application, hashtag, search engine optimization as well as
e-marketing covering media accessible on the internet.

It is obvious that there are many activities that can be developed in order to minimize the effects of the seasonality
problem in winter tourism destinations. Within the scope of this research, as a result of the examinations made on
Erciyes Winter Sports and Ski Center, the activity suggestions that can be carried out for other ski centers in Turkey
outside the high season are discussed as follows:

[1 Organizing long-term bicycle, motorcycle and offroad races, routes and activities,

[0 Organization of mountain climbing, hiking and camping activities,

[0 Developing infrastructures for congress tourism,

[l Establishment of high-altitude centers for various types of sports,

[0 Organizing tours for vehicles such as AT Vs and bicycles,

[0 Organizing trainings for activities such as watching celestial bodies, climbing, nature watching,
[l Making destinations attractive with activities for children as well as festivals and concerts.

As a result of the examinations on ski centers from around the world, it is possible to list the suggestions for
all ski centers in Turkey, especially Erciyes Winter Sports and Ski Center:

[l Establishment and dissemination of youth camps that will make winter centers attractive and allow longer stays,
[l Increasing global awareness with digital marketing applications as well as e-marketing applications,

[0 Developing adventure-based activities such as zip-line, rope bridge, turban swing, underwater diving, tropical
exploration, paragliding, based on natural or artificial resources,
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Developing water-based activities such as swimming, water skiing, canoeing, rafting, aquapark,
Developing infrastructures for sports such as tennis, golf and horse riding,
Organizing tours for AT Vs, helicopters and other similar vehicles,

Evaluating the destination as a whole and ensuring the city-mountain integration,

O O o o O

In addition to various activities, development of supportive and attractive activities such as animation services,
local food tasting, workshops on local cultural values.

Realization of these suggestions for Erciyes Winter Sports and Ski Center as well as other ski centers in Turkey
will make serious contributions in minimizing the possible effects of the seasonality problem, when evaluated
within the scope of this research. However, on the other hand, it is obvious that with the global awareness and
preference of destinations, the sustainability of local development and employment opportunities as well as
regional and national development will be ensured.
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Abstract- Although child-friendly hotels aim to meet the needs and expectations of all their guests, they
make the services they offer more special in order to increase the satisfaction level of families with children.
Among the services offered to the guests, usage areas (private or general), food and beverage, games and
entertainment services play an important role in the recognition of hotels as child-friendly. These services
should be planned, designed and presented at a level that will increase the satisfaction of children. In
addition, the attitude and behavior of hotel staff, especially kids club staff, towards children is an important
selection criterion for families. Families’ revisit intentions and their preference for child-friendly hotels are
also shaped by these attitudes and behaviors. Therefore, as hotels are assertive in child-friendly activities
and parents’ expectations increase as a result of these privileged opportunities, it forces hotel businesses
that want to gain a competitive advantage in the tourism sector to both diversify and make their services
more specific. In this study, it is aimed to determine which services and how they are offered are at the
forefront, taking into account the studies and findings about child-friendly hotels in the literature. In the
light of the findings obtained from the literature, it was investigated which of the child-friendly hotel
features affect the satisfaction levels of families with children.
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Today, the importance of families with children in the tourism economy is seen to be increasing. Businesses are
encouraged to provide services for families with children as their numbers increase. Recently, hotel businesses have
started to provide services to meet the demands and expectations of their guests. Due to the wide scope of the competitive
environment and conditions, these businesses offer developed and differentiated products that will attract the attention
of the guests.

Families with children prefer holiday centers where they will have a peaceful holiday with their children. While the
decisions of the parents were influential in the choice of hotels in the past, with the change in consumption habits,
children are effective in the choice of purchasing processes today. For this reason, hotels that serve children attract
the attention of families with children. When the most general features of child-friendly hotels serving families with
children are examined, it is seen that children’s menu, children’s club, children’s pool and activities for children are
among the most general features, which play a decisive role in the preferences of families with children.

In this study, the reasons for choosing the hotel in the holiday decision process of families with children, the features
that the hotel should have in terms of their expectations and satisfaction, and the services that should be provided by
using these features were evaluated by reviewing the literature. In this way;, it is aimed to reveal certain criteria for hotel
businesses to describe themselves as child-friendly hotels.

CHILD FRIENDLY HOTEL

Child Friendly Hotels

For people, the concept of friend has a special importance when it is considered with its impact on living
conditions and what it brings to the individual. Quoting from Oxford dictionary, Taner (2019:4), defines
friendliness as being compassionate, making the other person feel compassion. Being child-friendly means
approaching children with love, respect and compassion, creating an environment where they can feel safe
and free, and providing them with the opportunity and support to live peacefully by protecting them from any
external bad situation (physical abuse, bad words, etc.) (Taner, 2019:4; Buzlu and At¢1 2020: 3342). In another
definition, child-friendly is expressed as creating a safe place by educating the child without forgetting that s/
he is an individual, considering the necessary needs in order to protect him/her (Tuna et al., 2019: 1-2).

Customers’ requests and expectations from hotels differ according to their needs. While families with children
are among the most important guest groups with different needs, this has increased the importance of hotel
businesses that serve the expectations and needs of families with children and are preferred with their features
(Aymankuy and Ceylan, 2013:264). From this point of view, hotels that serve the expectations and needs of
families with children and gain importance with their unique features are defined as child-friendly hotels.
Child-friendly hotels are businesses where children can be safe and have enjoyable time away from violence,
meet their needs, and are cared for and respected by the staff in the hotel (Tuna, 2018:48; Aymankuy and
Ceylan, 2013:264).

In recent years, children have had an important place in the determination of activities and services in the
tourism sector. Families with children, who have a busy working life all year long, want to relieve the tiredness
of the year and have fun and rest in a pleasant way. In the process of purchasing a holiday, families with
children prefer “Child-Friendly Hotels” where their children can have fun in safe, quality, peaceful special
areas while parents do not need to spend a lot of time to take care of their children (Giiven et al., 2017:633).
This brings child-friendly hotels in the tourism sector to a different level.
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Although there are studies regarding the decisions of families with children to purchase a holiday in the
literature, there are hardly any domestic and foreign resources on child-friendly hotels. For this reason, a clear
definition of child-friendly hotel cannot be made, and it is interpreted differently by families and tourism
professionals (Guven et al., 2017:634). Since child friendly hotel has no definition in the law or legislation, it
is expressed as a hotel where children and families can have a pleasant holiday within the framework of safety
measures such as water slides, mini disco, mini club, children’s pool, babysitter, etc. (Guven, et al., 2017:634).
In the most general sense, child-friendly hotels are defined as accommodation businesses developed for the
youngest segment of the population and aimed at families, offering different services (playgrounds, children’s
menus, mini discos and babysitting areas) according to ages (Aslan et al., 2019: 456).

The lack of certain criteria to legally explain child-friendly hotels poses a problem for the full understanding of
the concept (Guven, et al., 2017: 633; Tuna et al., 2019:1-2). Because of this, the fact that some hotels present
themselves as “child-friendly hotels” leads to differences in the service provided and in the application of
discounts (for children) (Guven et al., 2017:637). It has been determined that some travel agencies apply the
criteria set by themselves regarding child-friendly hotels in their concepts. However, in order to address this
situation that affects the whole world and reach a consensus, eliminate the injustice and protect consumer
rights, the World Tourism Organization should specify the criteria for child-friendly hotels, and there should
be a statement in the tourism legislation regarding the issuance of a document approved by the Ministry of
Culture and Tourism to hotels that meet the criteria of child-friendly hotels (blue flag, green star, etc.).

Compared to the services provided by other hotels, child-friendly hotels are distinguished from other hotels by
the services they offer, such as room type, variety of activities, meals and snacks specific to children, in other
words, a special menu for children and babies, larger and more spacious rooms for families, regularly planned
activities for children (Lim et al., 2009:18)

Features of Child Friendly Hotels

As it is difficult to meet the expectations of families with children, hotel officials should make more efforts
to ensure satisfaction. Child-friendly hotels determine new services they will offer in accordance with the
expectations and needs of their guests in order to be preferred by families with children. The best example of
this is the special menu offered for children, and no charge for children (Nicholls and Roslow, 1989).

The service (playground, children’s menu, animation, etc.) is seen as an important factor that distinguishes
a child-friendly hotel from other hotels (Tuna et al.,2019:10-11; Oztiirk et al., 2018:11). After meeting the
needs and expectations of children, such as being safe and being able to move freely, participating in social
activities, walking and playing comfortably in green areas, these hotels should also meet other needs that
families demand. Considering the needs of families with children, the most important ones are safety, comfort,
cleanliness, nutrition and activities (Yildirim, 2021: 379-380). In a study of ETS Tur on child-friendly hotels
in Turkey, the features of the hotels considered child-friendly are defined as the family room with easy access,
the pools designed according to the age ratios of children, safe slides and water parks, wide playgrounds,
trained staff for babies and children, mini clubs suitable for the age of babies and children, snack purees
for babies, snacks for children at certain hours, ice cream, corn, entertainment and activities that continue
throughout the day (cited from Hiirriyet Newspaper 2010 by: Emir and Pekyaman, 2010: 164 .)
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Considering that some hotels may experience difficulties in feeding children who have adaptation problems,
the children’s menu, which is among the opportunities provided by child-friendly hotels, is of great importance.
In addition, the presence of playgrounds and activities makes both the family and the children feel safe and
allows them to spend their holidays in a happier and more peaceful way (Ceylan and Aymankuy, 2013:
106). This affects families to choose hotels and destinations by taking their children into account. It is very
important for families with children that the hotels are comfortable and safe, that there are activities for art
and entertainment, services that provide health and nutrition conditions (Yildirim, 2021: 379-381), beaches
especially for families with children, areas where events and activities can be performed (Sayyip, 2021: 108).
Due to the increasing importance of these child-friendly hotels today, the services including these features
are changing the conditions of competition. Therefore, it is necessary to increase both the variety and quality
of additional services offered to children to have the name of “Child Friendly Hotel”. Families with children
decide on hotel selections according to the variety, differentiation and quality of the service areas specified.

Reasons for Preference

It should not be forgotten that an individual may have a reason for purchasing any product, as well as for
purchasing a tourism product (Aslan et al., 2019: 464). Holiday expectations and consumption preferences of
families with children and families or individuals without children are different (Ceylan and Aymankuy, 2013:
106). Therefore, there are factors that affect the preference of families when purchasing services from the hotel
(Aslan et al., 2019: 464). The preferences of families with children who will go on holiday are determined by
the factors that will please their children. In the decision-making process, many factors from rooms to general
areas, food and beverage and entertainment affect the holiday preferences of families with children, whose
priority in the purchasing process is doing research on the hotel where their children can have a pleasant
holiday. (Aslan et al., 2019: 464).

These factors can be specified as private and public areas of use, food and beverage services, entertainment
and activities and the behavior of hotel staff. Safe pools and water parks suitable for children’s ages, staff
who take pedagogical training and fulfill their duties in the mini club that will help any needs of the child
(toilet, etc.), entertaining and educational animations and activities, restaurants designed for children, food
and beverage visuals that are both healthy and appealing to children, children’s menus with the desired amount
and variety of snacks, snack bars that are almost always open, the cleaning of private and public areas suitable
for children’s use (hygiene, etc.) are important factors for families with children to choose child-friendly
hotels (Aslan et al., 2019: 464).

In general, connecting family rooms and rooms of suitable size for the family, staff with pedagogical training
and menus offering special food and beverage opportunities for children, adequately equipped staffin children’s
clubs, water parks and pools that are safe for children and where hygiene rules are applied, adequate physical
equipment of the hotel, more entertainment and activities for children ensure that families with children prefer
these child-friendly hotels (Sayilir et al., 2021: 107; Cift¢i et al., 2021: 117). The transformation of tourism
businesses into businesses that provide services for children, where families with children can spend their
holidays more comfortably, where precautions are taken in terms of safety and health, and that have libraries,
bicycle and walking paths, entertaining and educational activities for children will have a positive effect on
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the preference of families with children. (Ahipasaoglu, 2019: 10-11). The preference of child-friendly hotels
varies depending on the evaluation of hotel services, usage areas, food and beverage service opportunities,
entertainment-activity diversity and employee behavior by families with children.

- According to Usage Areas,

Among the most important factors affecting the holiday preferences of families with young children are the
availability of beds and closets suitable for the children, the cleanliness and hygiene of the rooms (Emir and
Pekyaman 2010: 177), the connecting rooms and the rooms suitable for the family (Sayyip et al. 2021: 107).
From this point of view, while the ergonomics of use and adequate size of the rooms, the cleanliness and
hygiene of the rooms, especially the cleanliness of the showers, sinks and toilets, beds and cabinets are very
important for all adult individuals, they are of greater importance for families with children.

Some features such as stair railings in the common areas of the hotels, children’s pool and the security measures
are also important issues for families with children (Emir and Pekyaman 2010: 177). In addition, large
children’s clubs (especially in terms of crowded periods), closed areas, beautiful decorations and playgrounds
that can be monitored (live or online) and clean toilets in the common areas are also very important in families’
preferences. (Ciftci et al. 2021: 131). The features and facilities of the common areas and the rooms come to
the fore in the hotel preferences of families with children. At this point, features that consider the interests,
health and safety of children, rather than the opportunities to be offered to families in general, are the reason
for preference.

The presence of water slides and water parks and the design of children’s playgrounds according to the
comfort and safety of children are factors that families with children who are in the holiday decision process
give great importance in determining the hotel preference (Arikan and Oztiirk 2018: 23). Families attach great
importance to the happiness, safety and entertainment of their children during the holiday. Therefore, within
the framework of safety, they prefer hotels with water parks that are indispensable for children on vacation.
Areas of usage (pool, water park, playground, etc.) outside the hotel building (non-closed common areas),
which are in the general areas, are also among the factors that will affect the reason for preference. In this
regard, the presence of water slides and water parks and the design of children’s playgrounds for children
positively affect the hotel preference of families with children.

In child-friendly hotels, families with children give great importance to the cleanliness of the common areas, so
employees must pay attention to the cleanliness of food, and they must clean the rooms within the framework
of cleaning rules. The necessity of cleaning the floor is effective in the preferences of families (Yildirim, 2021:
380). When considered from this point of view, it is seen that although the hotels are mainly evaluated in terms
of being safe, spacious and ergonomic, they are also evaluated according to the cleanliness of the usage areas.

- According to Food and Beverage Services,

Considering the services that should be provided in the areas of food and beverage in child-friendly hotels, it is seen that
having a children’s buffet, children’s restaurant, special meal times for children, 24-hour buffets, children’s tables and chairs,
waiters and cooks for children (Ciftci et al. 2021:136). ), a separate restaurant section for families with children, 24-hour
kitchen where children can find food without time restrictions (Yildirim, 2021: 379-381), special menus for children and
eating and drinking opportunities are extremely important for families with children ( Sayyi et al., 2021:107). Children’s
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problems with eating, and their being picky about food are the most difficult situations for families (especially families
with small children) during the holiday. For this reason, the first thing that families look at in the hotel purchasing decision
process is the children and babies” menus and snacks. A special section with low tables and chairs specially designed for
children will positively affect the preferences of families as it will cause children to have a more comfortable holiday.
While families with children receive catering services in hotels, the comfort and the satisfaction of the children with the
food and beverage service depend on the structure of the restaurant sections, the type of food and beverage, service hours
and the meals that will support healthy eating to protect people from diseases caused by malnutrition. Considering that
both the structure of the restaurant business and the understanding of service have changed with the increase of conscious
consumers, competitiveness depends on meeting the expectations and needs of the consumers correctly. In this direction,
child-friendly hotels must meet the expectations and needs of families with children and increase their satisfaction levels.
(Seker and Keles, 2019:1; Keskin, et al., 2021: 259).

In order to prevent health risks in menus and foods offered to children in child-friendly hotels, the business should produce
perishable foods during the day, use colorants obtained from handmade alternatives instead of food dyes that cause liver
enlargement, should not use processed meat containing carcinogenic substances and nitrite, should use natural ingredients
instead of Chinese salt, which contains a kind of food additive (Seker and Keles, 2019: 9). Although the physical conditions
of the food and beverage areas, service and variety are taken into account in hotel evaluations of families with children, the
fact that foods are not harmful to health, their nutritional value is high and attention is paid to hygiene is among the issues
they give importance to.

- According to Entertainment and Activity,

Families, who go on vacation so that their children can have fun, consider the needs and expectations of their children when
choosing a hotel. Therefore, hotel businesses determine their activities and service types to serve both the family and their
children.

Since children’s clubs are busy in the middle of the season and children may have problems with belongings in the club, the
children’s club should be large and have various toys (Ciftgi et al. 2021:126). Families prefer child-friendly hotels that are
fun and pleasing for both children and families with their entertainment and activities suitable for children (incedz, 2018:
56). Child-friendly hotels, which have such physical features in terms of entertainment and activity, provide a pleasant
holiday experience to children and provide great convenience to families. These services provided to children are very
important for families.

Having a kid’s club in child-friendly hotels is important for families to take time for themselves and for their children
to participate in activities safely. Since the variety of animation activities in these hotels will increase the satisfaction of
families with children, entertainment and activities are among the important factors for families to choose these hotels
(Tiirkay et al. 2015: 83-84; Sayilir, et al. 2021: 107). In addition, the fact that the animation team of the child-friendly
hotel helps families to have fun and relieve stress with the entertainment and activities organized for families with children
at the beach, by the pool, at children’s clubs, and that these services are especially for children is a very important factor
for families with children in the choosing a hotel. (Ceylan and Aymankuy 2013: 117). In other words, hotels that offer
children’s club, disco, horse farm, golf and tennis courses and educational activities such as recycling, scientific workshops,
costume design, ballet and creative art are preferred by families with children because of the opportunities they provide for
children (Oztiirk et al. (2018: 11).

Among the factors that will be preferred among entertainment and activities in child-friendly hotels, having trained staff
responsible for the entertainment and sports activities in the children’s club comes first, and the variety of stage and
entertainment activities comes second (Sayilir et al., 2021:106). The entertainment and activities provided by the hotels for
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the needs of families with children are important in that children can both have fun and improve themselves by participating
in educational activities (Yildirim, 2021: 379-381). It is emphasized that child-friendly hotels, which provide entertainment
and activity services for families with children, should have features such as children’s pool, entertainment and activities
special for children, children’s club, children’s parks, water slides and water parks (Kahvecioglu and Topaloglu 2018: 80).
The services that these child-friendly hotels should have in terms of entertainment and activities are TV area special for
children, playground where parents can see children easily, safe baby playground and park, children’s pools and water
slides, mini club staff trained in meeting toilet needs, internet connection due to the increasing dependence on tablets in
daily life, mini disco for children’s animations, sports-entertainment etc. (Tuna et al., 2019: 10-11; Oztiirk et al., 2018:11).
This shows that the knowledge, training and experience of the staff who will take part in these activities, as well as the
diversity of entertainment and sports activities, are at the forefront when families with children prefer these hotels.

In general, families with children want to entrust their children to an environment where they can both have fun and be safe.
In this way, they will be able to spare time for themselves and have a pleasant holiday. This service of the hotel for children
has an important place for families to have a peaceful holiday.

- According to the Behaviors of the Staff;

Another issue that families give importance to in child-friendly hotels is staff behavior. While the staff in child-friendly
hotels are expected to be sensitive, friendly and caring, sufficient number of staff and adequate working hours are stated as
child-friendly behavior (Ciftci et al. 2021:130), the fact that the mini club and animation team serving children do not take
care of children and show the necessary attention are shown among the tourism behaviors that are child-unfriendly (Aslan
etal. 2019: 465). It is indicated that mini club contributes a lot to the development and learning of a child in developmental
age. Therefore, well-educated staff who are patient and love children are crucial for the family. Since families want to
entrust their children to people who have received necessary training, it is very important for the hotel to recruit and train
staff to meet the expectations and requests of its guests.

In these hotels, physical contact with children, food and beverages given without permission of the family, being careless
and busy with something when the family entrusts the child (club, slide, etc.), not paying attention to the cleanliness of
the areas offered to the children and exhibiting behaviors that pose a risk for the children are seen as child-unfriendly
behaviors (Buzlu and Atg¢1 2020: 3352). Considering the broader scope of child-friendly hotels, child-friendly approach
does not only consist of the services and precautions offered by the hotels, but it is also necessary to fully embrace the
concept of child-friendly and give importance to children’s rights.

In general, providing training on child principles and rules, pedagogy, hygiene, safety and first aid for the staff working
in child-friendly hotels, especially in areas related to children (all the staff in the mini club, food and beverage section
and in the departments related to children) (Buzlu ve At¢1 2020:3354), and taking the necessary precautions (Ozel
2015:242-245) will be beneficial for families with children not to have problems about confidence and to have a holiday
with peace of mind, which will positively affect their preferences as the child-unfriendly behavior of the staff poses a
great risk for the health and safety of children.

CONCLUSION

Families with children have an important place among the factors that affect the competition conditions in the tourism
sector. When we consider tourism as the whole of activities that meet the needs and expectations of guests and provide
services that enable them to have a good time and have fun, it is extremely difficult to please families with children who
have different expectations. In this case, families with children who want to choose a hotel giving a high level of satisfaction
tend to prefer hotels where they can have fun while meeting the needs of both themselves and their children.
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Considering that children have a great influence on families’ hotel preferences in today’s conditions, hotel managers should
take this into account and prepare themselves for the competitive environment. It is extremely important for hotels to
determine the services that are suitable for the features they have and to provide these services in the most appropriate way
to meet the needs and expectations of the children, as well as to ensure that both children and their families (parents) have
a good time and have fun.

Hotels are described as “Child Friendly Hotels” with their features that are divided into four groups: usage areas, food and
beverage service opportunities, variety of entertainment and activities, behaviors of staff (staff taking care of children),
and they present child-specific approaches by using these features. The criteria that families with children consider when

choosing child-friendly hotels are shown in Table 1.

Table 1: Features of Child Friendly Hotels

Usage areas Food and Beverage Service Opportunities

[0 Spacious Connecting Rooms
[ Child-friendly Bed and Wardrobe in Rooms
[] Cleanliness of Shower Sink and Toilet Areas

[J Children’s Buffet, Children’s Restaurant,

[0 Special Mealtime for Children, 24-Hour
Open Food Buffets,

[J Table and Chair for children
[J Waiter and Cook for Children

[ Stair Railings
[0 Children’s Pool, Water Park and Safety Precautions

[J Large Children’s Club and closed Areas
Variety of Entertainment-Activity Behaviors of Staff
[] Children’s club

I Children’s pool, 0 Number of Staff (Adequate amount)

[0 Entertainment and Activities for children, [] Training Level of Staff

0 Children’s Parks, [] Staff Behavior

[ Water Slides and Water Parks [ Knowledge and Skill of Staff about
[] Private TV Area, Activities

[] Mini Disco,

In child-friendly hotels, the usage areas must be especially ergonomic and must not pose a danger to children. Whether it
is a private or general area of usage for families, there should be space features suitable for children’s use. In addition, the
usage areas must be safe (stair railings, poolside precautions, etc.), clean and hygienic.

Important points for families with children in the evaluation and preference of child-friendly hotels are that the food and
beverage services must be suitable for children and must not force them during the day, that there must no food and beverage
service time intervals, there must be access to food and beverages when necessary, there must be appropriate equipment
(children’s table, chairs, forks, knives, etc.), and there must be cooks who know the ingredients to be used to feed children
and prepare suitable food and beverage for them. Moreover, the combination of these issues alone is not enough. The issue
of cleanliness and hygiene is also an extremely important evaluation criterion in food and beverage service.

Important considerations for families with children in evaluating and choosing child-friendly hotels are the suitability for
use and adequate size of different areas where entertainment and activities are held for children (children’s club, children’s

//
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pool, playgrounds, private TV areas, mini discos, etc.), having sufficient materials to be used in the playgrounds, the
cleanliness of these areas, and the presence of a sufficient number of qualified staff. In addition, as in the usage areas,
precautions should also be taken in these places against situations that may endanger the safety of children.

One of the important issues for families with children in evaluating and choosing child-friendly hotels is the staff working
in the units for children. It is very important for families with children that the staff working in these units are sufficient in
number, that the knowledge, skills and abilities of the staff are at a sufficient level, and that they have received the necessary
training. The staff working in these units should also show sufficient care about how to behave children. The staff should
have pedagogical training in order not to have problems, especially in services for children, shouldn’t give any kind of food
and drink to children even if they want to please the children more (the child may have sensitivity in terms of health), and
shouldn’t leave the children alone.

In order to be a preferred hotel under the competitive conditions, it is necessary for child-friendly hotels to know what the
preference criteria of families with children are and to organize their features in a way that will increase the satisfaction
level of families with children and to use their resources accordingly.
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KORONAVIRUSUN (COVID-19) KAMP VE KARAVAN TURIZM TALEBI
UZERINDEKI ETKILERI

Nagehan Turgut', Omer Sara¢’

Ozet- Cin Halk Cumhuriyeti 'nin Vuhan eyaletinde 2019 yilinda ortaya ¢ikan yeni koronoviriis (COVID-19)
salgimyla tiim diinya farkli bir yasam siirecine girmistir. Her iilke salginla miicadele konusunda biiyiik bir
caba sarf ederek bazi 6nemli tedbirler almislardir. Bu tedbirlerin basinda da hayatin her alaninda sosyal/
fiziksel mesafe kurallarimin uygulanmasi gelmektedir. Sosyal/fiziksel mesafe tiim endiistrileri olumsuz
etkilemektedir. Bu endiistrilerden birisi de siiphesiz turizmdir. Turizm faaliyetleri, tabiati geregi insanlar
arasida sosyal/fiziksel mesafenin korunmasini zorlastirmaktadir. Zira turizm, insanlarin bir arada hareket
ettikleri onemli sosyolojik faaliyetler silsilesidir. Bu nedenle turizmde sosyal/fiziksel mesafeyi korumak
olduk¢a giictiir. Bu giicliigiin asilmasinda kamp ve karavan turizminin son derece onemli bir alternatif
oldugu diigiiniilmektedir. Bu nedenle arastirmada COVID-19 pandemisinin degisen tatil anlayisina baglt
olarak kamp ve karavan turizmin geligimi iizerinde etkili olup olmadiginin belirlenmesi amag¢lanmistir.
Zira yapilan arastirmalarda diinyada COVID-19 nedeniyle alternatif olarak kamp ve karavan turizmine
ilgi olduk¢a artmistir. Gerek sosyal mesafe kurali nedeniyle gerekse kalabaliktan uzaklagsma amaciyla
kamp ve karavan turizmi daha popiiler hale gelmigtir. Dogayla i¢ ice olma olanagi saglayan bu alternatif
turizm, tatilciler i¢in salgin doneminde daha ferah ve genis ortamda dinlenme imkdn sunmaktadir. Artan
talep dogrultusunda kamp bélgeleri viriis riskine karsi kurallara gére yeniden diizenlenmis ve karavan
sirketleri talepler karsisinda harekete ge¢mistir.

Anahtar Kelimeler- Kamp ve Karavan Turizmi, Sosyal Mesafe, Turizm, Covid-19

112

'Nagehan Turgut, Sakarya Uygulamali Bilimler Universitesi, Turizm Fakiiltesi, Turizm Isletmeciligi, Sakarya, Tiirkiye, nagehan.
turegut@hotmail.com

2Omer Sarag, Sakarya Uygulamali Bilimler Universitesi, Turizm Fakiiltesi, Turizm Isletmeciligi, Sakarya, Tiirkiye, omersarac(@
subu.edu.tr

M fycft@beykoz.edu.tr

UNIVERSITY



International Family, Youth and y <
Child Friendly Tourism Management IE BEYKO0Z

UNIVERSITY
Congress

GIRIS
Turizm bir¢ok i¢ ve dig dinamikten etkilenmektedir. Bunlar; ekonomik olaylar (Pambudi vd., 2009; Stylidis ve Terzidou,
2014), politik durumlar (Hall ve O’Sullivan, 1996; Gilss, 2008; Hall, 2010), savaslar (Smith, 1998; Thompson, 2011) ve
dogal afetler (Tse, 2006; Erol, 2010; Walters vd., 2016) olarak siralanabilmektedir. Bu olaylarin turizm talebini olumsuz
etkileyecegi ve seyahatlerde kisitlamalara neden olarak turizm faaliyetlerinin hacmini diistirecegi sdylenebilmektedir.
Bu dinamiklerden en ¢arpici 6zellige sahip olan1 dogal afetlerdir. Dogal afetler turizm faaliyetlerini etkileyen 6nemli
krizler olarak degerlendirilmektedir (Sommer, 2020). Ozellikle salgin hastaliklar bu krizlerin basinda gelmektedir.

Salgin hastaliklarda sosyal/fiziksel mesafe ilkelerinin uygulanmasi seyahat faaliyetlerinin kisitlanmasina ve(ya) sinirlarin
kapatilmasina neden olarak turizm sektoriinii biiyiik 6l¢iide olumsuz etkilemektedir.

Gegmiste turizm faaliyetlerinde 6nemli krizlere neden olan salginlar yasanmistir. Ornegin Birlesik Krallik’ta 2001
yilinda baslayan agiz ve ayak hastaligi salgin1 (Haydon, Kao ve Kitching, 2004: 675) temas ve solunum araciligiyla
yayildigindan turizm sektoriinii olumsuz bir sekilde etkilemistir (ScottandLaws, 2005). Turizmin etkilenmesine neden
olan salginlardan bir digeri ise SARS’tir. Asya iilkelerinde 2002 yilinda goriilen bu hastalik Cin, Vietnam, Hong Kong
ve Singapur’da turizmin faaliyetlerinin sekteye ugramasina neden olmustur (McAleer vd., 2010: 100). Kus gribi salgini
ise, ilk kez 1997°de Hong Kong’ta goriilmiis ve 6 y1l sonra Cin’de iki insanda tekrar ortaya ¢ikarak (Lee ve Chen, 2011,
s. 1421) turizm faaliyetlerinde gerilemelere neden olmustur. Ebola viriisii ise 2013 yilinda ortaya ¢ikan turizmi olumsuz
etkileyen bir diger salgin tiiriidiir (Kongoley, 2015; Mizrachi ve Fuchs, 2016).

Glinlimiizde turizm faaliyetleri hacminin 6nemli 6l¢iide daralmasina neden olan bir salgin daha ortaya c¢ikmistir.
Koronaviriis (COVID-19) olarak bilinen bu salgin ilk olarak 2019’da Cin’in Vuhan sehrinde ortaya ¢ikmis diinyada hizla
yayilmistir. Cok hizli bir yayilim giiciine sahip olan bu salgm 2020 yili Mart ayinda Diinya Saglik Orgiitii tarafindan
pandemi olarak ilan edilmistir (TURSAB, 2020; TUBA, 2020). Belirtileri arasinda en gok goriilenleri; ates, bogaz agrist
ve Oksiirtiktiir. Solunum yolu ile bulagmasi sebebiyle insanlar arasinda hizli bir sekilde yayilmis ve global bir saglik
krizi haline gelmistir. 25.04.2022 tarihi itibariyle diinya genelinde 509.545.059 vaka bulunmaktadir ve 6.218.018 hasta
COVID-19 nedeniyle hayatini kaybetmistir (WHO, 2022).

Tiim diinyada vakalarin ve 6liimlerin artis gdstermesi viriislin yayilmasini durdurma ve yavaslatma amaciyla birtakim
onlemlerin alinmasmni zaruri hale getirmistir. Onlemler adi altinda okullar, alisveris merkezleri, restoran-kafeler
kapatilmig (Wilder-Smith ve Freedman, 2020) seyahat etme ve sokaga ¢ikma kisitlamalar1 getirilmistir (Aydin ve
Dogan, 2020). Bu saglik krizini 6nlemek i¢in pandeminin ortaya ¢iktig1 ilk zamanlarda aginin olmamasi ve tedavisi
icin smirli tibbi miidahalelerde bulunulabilmesi ¢ogu iilke vatandaslarinin kendilerini toplumdan izole ederek evde
goniillii ve belirli zamanlarda ise zorunlu olarak karantina altinda vakit gecirmelerine neden olmustur. Bunlarin yani
sira maske, dezenfektan, sosyal mesafe gibi yeni kavramlar artik insan hayatinin bir pargasi haline gelmistir. Biitiin
bunlarin bir sonucu olarak diinya yeni normal denilen bu siireci yagsamak zorunda kalmistir. Bu siirecin ne zaman sona
erecegine dair birgok tahmin yapilsa da (Aydin ve Dogan, 2020) viriisiin evirilmeye devam etmesi bu konuda kesin
kanaat olusturulabilmesinin 6niindeki en 6nemli engel olarak kabul edilmektedir.

COVID-19 ile birlikte ortaya ¢ikan insanlar arasindaki sosyal/fiziksel mesafe kavrami tiim sektdrleri olumsuz bir sekilde
etkilemistir. Turizm sektorii de bunlarin basinda gelmektedir. Ulkelerin seyahat yasaklar1 koymalar1 veya zorunlu
karantina sart1 getirmeleri turizm hareketliliginin azalmasina sebebiyet vermistir (Gossling vd.,2020). Diinya Turizm
Orgiitii’niin COVID-19 raporuna gére, viriisiin yayllmasin1 dnlemeye yonelik gergeklestirilen seyahat kisitlamalari
ve sinirlarin kapatilmasinin ardindan uluslararasi turist sayisinda %98 oraninda azalma meydana gelmistir (UNWTO,
2020a). WTTC’nin (2020) tahminlerine gore ise 50 milyona yakin seyahat ve turizme yonelik is alani risk altindadir ve
istihdamda %12-14 arasinda azalis olacag diisiiniilmektedir.
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Yeni normal diizene gore turizm sektdriinde oldukga radikal degisiklikler yaganmaktadir. Yiiksek risk algisi ve korku
turist tiketim davraniglarii degistirmektedir (Ercis vd., 2016; Neuburger ve Egger, 2020). Seyahat etmek isteyen
insanlar sosyal/fiziksel mesafe kuralina gore daha izole sekilde genis ortamda tatillerini gecirmek istemektedirler. Bu
baglamda alternatif turizm ¢esitlerine yonelen insan sayisinda artis goriilmektedir. Viriis tehlikesi nedeniyle izolasyonun
ve hijyenin daha da 6nemli oldugu bu dénemde, kalabalik otellerde konaklamak istemeyen turistler i¢in kamp ve karavan
turizmi Onemli bir alternatif haline gelmistir. Sosyal mesafenin rahatlikla uygulandigi, otellere gore daha az insanin
oldugu ve insanlarin kendilerini giivende ve 6zgiir hissedecegi bir ortamin olmasi nedeniyle kamp ve karavan turizmi
turist gekme bakimindan son derece cazip bir hale gelmistir (Sommer, 2020).

Bu ¢alismada turistlerin seyahat etme kararlarinda COVID-19’un etkili olup olmadiginin tespit edilmesi amaglanmistir.
Diger yandan COVID 19’un kamp ve karavan turizmine yonelik tercih degisikliklerini ne dlgtide etkiledigi ikincil
verilerden istifade edilerek ortaya koyulmustur.

COVID-19 PANDEMISININ TURIZMLE ILiSKiSi

Diinyada son 40 yilda biiytik salginlar yasanmig; ancak higbiri kiiresel ekonomi iginde COVID-19 kadar énemli bir
zayiata neden olmamistir. COVID-19 vakalarimin oliimle sonuglanma oranlart diger 6nemli salginlardan biri olan
Ebola ile karsilastirildiginda oldukca diisiiktiir (Bai, Yao, Wei, Tian, Jin, Chen, & Wang 2020). Ancak solunum yoluyla
bulastigindan ve asemptomatik hastalar1 oldugundan yayilma giicii son derece ytiksektir (Li vd., 2020).

COVID 19’un insanlik i¢in etkisi uzun vadede tam olarak bilinmemekle birlikte uluslararasi toplum tizerinde etkisini
uzun yillar slirdiirmesi beklenmektedir. Bu nedenle diinyanin her alanda énemli 6l¢giide degisiklige ugramasina neden
olacag: diisiiniilmektedir. Degisikliklerin énemli bir kismi seyahat ve turizm endiistrisine yoneliktir. Zira salgin gibi
onemli krizlere kars1 hassas olan uluslararasi seyahat ve turizm endiistrisi COVID-19’dan 6nemli dlgiide etkilenmistir.

COVID-19 ile birlikte seyahat kisitlamalar1 baslamis, restoranlar kapatilmis ve kiiltiirel etkinlikler iptal edilmistir.
(Hoque, Shikha, Hasanat, Arif ve Hamid, 2020). Bu kisitlamalar, iptaller ve ertelemeler sonucunda havayolu sektorii
seferlerini neredeyse yar1 yariya diisiirmek zorunda kalmistir (Ugur ve Biyik, 2020). Bu durum ise kiiresel turizmi ciddi
Olc¢lide olumsuz etkilemistir.

Cin’de baslayan bu viriis 6ncelikle Cin’deki turizm faaliyetlerine zarar vermistir. Sadece viriisiin yayildigir Vuhan degil
Pekin de bu krizden oldukca olumsuz bir sekilde etkilenmistir. Pekin’de birgok otel kapanmis ve yogun talep alan
destinasyonlarin faaliyetleri durma noktasina gelmistir. Cin otel piyasasinda 23-26 Ocak 2020 aras1 %71’lik bir diisiis
yasamistir (Baker, 2020). Bu krizin basta Cin olmak iizere biitiin {ilkelerin turizm endiistrisine etkileri kiiresel bir sorun
haline gelmistir.

COVID-19 Endonezya’nin Bali adasinda ise 40.000’in {izerinde otel rezervasyonun iptal edilmesine neden olmustur.
Benzer sekilde Vietnam’da salgin nedeniyle turizm gelirlerinin milyarlarca dolar distiigii belirtilmektedir (www.
theatlantic.com, 2020). Vietnam gibi diger pek ¢ok iilkede COVID-19 turizmin gelisimi olumsuz etkilenmistir. Malezya,
Japonya, Tayland gibi {ilkeler viriise kars1 biiyiik bir ekonomik ¢aba igerisine girmislerdir. Singapur’da ise, talep azlig
yliziinden ¢ikmaza giren turizm sektoriinde isletmeler personellerini zorunlu izne gondermistir (Sim ve Kok, 2020).
Kuzey Irlanda’nin turizm endiistrisi de bu krizden olumsuz bir sekilde etkilenmis, Ocak ve Mart aylarinda Cinli turistler
tarafindan Kuzey irlanda’daki 3.000 rezervasyon iptal edilmistir (BBC News, 2020).

COVID-19’un olumsuz etkileri Tiirkiye turizminde de ciddi oranda kendini goéstermistir. Mart 2020’de salgmin
etkilerinin baslamasiyla {ilkede gerek turist sayisinda gerekse turizm gelirlerinde 6nemli kayiplar yasanmigtir. Zira
Kiiltiir ve Turizm Bakanligiin yaptig1 agiklamalara gore; yaz aylarinda Tiirkiye’yi ziyaret eden turistlerin sayisi bir
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onceki yila gore %81,5 oraninda azalmis turizm sektorii gelirlerinde ise 11 milyar dolarlik bir daralma yasanmistir. Yani
ii¢ aylik siire i¢inde her giin takribi olarak 120 milyon dolar diisiis meydana gelmistir.

Norveg Turizm Orgiitii NHO Reiseliv (2020) COVID-19 krizinin ulusal turizm {izerindeki etkisi {izerine yayinladig
rapora gore ise 26 Mart 2020’ye kadar, turizm isletmelerinin % 90’1 gecici olarak personellerini isten ¢ikarmis ve
igletmelerin % 78’1 isglicliniin en az dortte {li¢iinii azaltmistir. Personel acgisindan en biiyiik disiis oteller ve turizm
destinasyonlarinda yasanirken ara¢ kiralama ve kamp alanlar1 bu diisiisten en az yara alan turizm alanlar1 olmustur
(Gossling vd.,2020).

KAMP VE KARAVAN TURIZMi

Kampeilik ¢adirda kisa siireli yasama faaliyetidir (Brooker, 2011). Kampgilik ile ortaya ¢ikan kamp turizmi ise ge¢misi
Antik Yunan’a kadar uzanan agik hava eglence aktivitelerinin en eski tiirii olarak bilinmektedir (Gursoy vd., 2012,
5.661). Avrupa’da bazi teorilere gore, kamp hareketi, Alman ve Iskandinav 6grencileri tarafindan *’Grand Tour” ile
baslatilmis endiistrinin hizla gelismesine kosut olarak Ingiltere’de kamp turizmi olarak kabul edilmistir. Bu tiirden ilk
organizasyon 1901°de Oxford’da kurulmus ve “Association of Cycle Campers” adin1 almistir. Bu organizasyon 1912°de
“The Camping Club of Great Britain and Ireland” olarak isim degistirmistir (Hailey,2009: 155).

Kamp turizmi baglaminda, kampcilarin dogaya yonelimi ve dogada bos zamanin degerlendirilmesi goz Oniinde
bulunduruldugunda dogal ¢evrenin ¢ekiciligi ve mekanin dogal 6zellikleri 5nem arz etmektedir. Kamp turizmi korunmus
bir dogal ¢evre gerektirmektedir. Bu nedenle kamp ve karavan turizmi yesil turizm ile direkt iligkilidir. Kamp turizmi
icin 6nemli olan karavan, mobil evler ve karavanlarla ilgili yol altyapisidir. Karavanlar, kamp turizminde hem vasita
hem de konaklama tesisi olarak kullanilmaktadir (Mikuli¢, Prebezac, Seri¢ & Kresié, 2017).

Insanlar, kamp turizmine katilarak dogayla i¢ ice olma imkani bulmakta ayn1 zamanda sehir hayatinin karmasasindan
uzaklasarak kisisel memnuniyet derecelerini arttirma imkani bulabilmektedir (Hogue, 2011). Zira kamp yapmak 6grenme,
kesfetme, gevseme, genglesme (Foley and Hayllar, 2007; Garst vd., 2010) ve kisilerarasi diizeyde sosyal etkilesim
(Mannell ve Iso- Ahola, 1987) gibi bir¢cok avantaji biinyesinde barindirmaktadir. Diger yandan kamp yapmak her insan
icin farkli anlamlara gelmektedir. Kampgilar, dogada kalmanin bir yasam bi¢imi oldugunu diisiiniirken (Germann Molz,
2014: 20) maceraperestler kamp yapmay1 doga deneyimi kazanma olarak gérmekte, ebeveynler ise kamp1 ucuz aile tatili
olarak degerlendirmektedir (Hardy, Hanson ve Gretzel, 2012). Bu nedenle kamp turizmi her gegen giin popiilerligini
arttiran bir alternatif turizm olarak deger kazanmaktadir.

Karavan turizmi de oldukga 6nemli bir alternatif turizmdir. Kamp turizmi ile her ne kadar birbirinden ayr1 turizm ¢esitleri
olarak kabul edilseler de esasinda tek bir turizm tiirli olarak degerlendirilmektedirler. Cilinkii ayr1 ele alindiklarinda dogru
degerlendirmeler yapilamamakta net istatistiki bilgilere ulagilamamaktadir. Baska bir ifadeyle kamp ve karavan turizm
cesitlerinin, birbirlerini tamamladiklar1 ve birbirleriyle bir biitiinii olusturduklari kabul gérmektedir (Senol, 2011).
Gecemis yillarda kampeilik ve karavan turizmi, maddi agidan daha alt sinif insanlarin tercih ettigi bir tatil tiirii iken son
yillarda bu anlayis kabuk degistirmis (Woodall’s Campground Management, 2012). Kamp yapma faaliyetleri Avrupa,
Kuzey Amerika ve Avustralya’daki bir¢ok iilke vatandaglarinin tercih ettigi popiiler ve liiks bir turizm haline gelmistir
(Brooker vd., 2013, s.2). Ornegin Amerika’da kamp yapmak 2011°de 39,9 milyon geceden 2012°de 42,5 milyon geceye
yiikselmistir (Outdoor Foundation, 2012). Liiks ve popiiler hale gelmesindeki en biiyiik etken ise ‘glamping’ olarak
adlandirilan liikks kamp alanlaridir (Loo, L. v., 2015).

Tiirkiye de kamp ve karavan turizmi konusunda oldukga zengin bir iilkedir. Ege ve Akdeniz kiyilari ve Anadolu’nun bir¢ok
noktasi dogal giizellikleri kiiltiirel zenginlikleriyle kamp turizmi bakimindan giizel bir tatil imkani1 sunmaktadir. Kamp
bolgelerine gore degerlendirme yapildiginda, en ¢ok tercih edilen ilin Antalya oldugu ardindan da Izmir geldigi tespit
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edilmistir (KTB,2008). Akyaka-Mugla, Fethiye-Mugla, Assos-Canakkale, Kusadasi-Aydin, Kapadokya-Nevsehir, Kasg-
Antalya iilkemizde karavan ve kamp turizmi yapilabilecek diger kamp alanlar1 olarak siralanabilmektedir. Aragtirmalara
gbre kamp ve karavan turizmini tercih etme nedenleri arasinda, sehir hayatinin yorucu ve karmasik diizeninden siyrilarak
dogada bas basa sakin ve huzurlu bir tatil anlayis1 oldugu goriilmektedir (Hogue,2011). Dinlenme, huzur, sessizlik,
konfor ve ¢evreden keyif alma gibi avantajlar kamp turizmine ilginin daha da artmasina neden olmaktadir (Mikulié
et al., 2017). Bu aragtirmada pandemi siirecinin Tiirkiye kamp ve karavan turizmi {izerindeki etkilerinin ne diizeyde
oldugunun tespit edilmesi amaglanmaktadir.

COVID-19 PANDEMISININ KAMP VE KARAVAN TURIZMIYLE ILiSKiSI

Salgin nedeniyle, yerli ve yabanci turistlerin 2020 ve 2021 yillarinda tatillere gitme konusunda tereddiitlerinin olmasi
Tiirkiye ekonomisini son derece olumsuz etkilemistir. Zira turizm, diinyada bir¢ok iilke ekonomisi igin oldugu gibi
Tiirkiye ekonomisi icin de hayati bir degere ve oneme sahiptir. Ulke GSYH’sinin yaklasik yiizde 10’unu olusturan
turizm sektoriiniin sekteye ugramamasi igin gesitli ¢aligmalar yapilmis ve ¢oziim yollar1 aranmistir. Sonugta turizmdeki
dar bogazin kamp ve karavan turizmi ile bir nebze rahatlayacagi diisiincesi olusmustur.

Sosyal/fiziksel mesafe kuralinin rahatlikla uygulandig1 ve kalabaliktan uzak bir tatil imkani sunmasi nedeniyle kamp
ve karavan turizm oldukc¢a 6nem kazanmistir (Xinhua, 2020, http://www.china.org.cn/). Kamp ve karavanlarin viriis
bulagma riskinden ¢ok uzak oldugu ve bu nedenle turistler tarafindan daha giivenli bir tatil se¢enegi olarak tercih edildigi
diisiiniilmektedir. Bu dogrultuda kendilerini izole etmek isteyen turistler kamp ve karavan turizmine yonelik talebin
artmasini saglamaktadir. Zira Tiirkiye Seyahat Acenteleri Birligi (TURSAB) salgin sonrasi normallesme doneminde,
konaklama isletmelerinin sezona gec basladigini ve COVID-19 onlemlerinde artan maliyet nedeniyle konaklama
fiyatlarinda artis olacagini ve insanlarin alternatif turizm tercihlerine yonelmek isteyecegi dogrultusunda tahminlerde
bulunmustur (https://www.turizmguncel.com, 2020). Bu baglamda, her ne kadar karavan fiyatlarinin artacagi diisiiniilse
de kamp alanlarinin otellere nispeten daha uygun bir fiyat skalasinda olacag:i (Brooker ve Joppe, 2013: 1) ve bu
durumunun karavan turizmine yonelik talebi arttiracagi varsayilmaktadir (Sengel, Geng, Iskin, Ulema ve Uzut,2020).

Nitekim bu diisiinceler ve varsayimlar ¢ergevesinde yapilan arastirmalara bakildiginda karavan ve karavan turizmiyle
alakali olarak benzer sonuglara ulagildig1 goriilmektedir. Sabah (2020) gore karavan tiretimi yapan firmalarin talepleri
ciddi oranda artmistir. Ozellikle tatil rotalarin1 Ege ve Akdeniz olarak belirleyen turistler, salgin nedeniyle kalabalik
oteller yerine kendi evlerindeymis gibi hissedecekleri karavanlar tercih etmis. Karavan iireticileri ise talebin yiizde 300
arttigini ifade etmislerdir.

Kamp malzemeleri satis1 yapan firmalar ise yaz aylarinda normallesme siireci sonrasinda, kamp ¢adirlarina talebin
¢ok yogun oldugunu belirtmislerdir. Sehir yasantisindan uzaklagsmak ve hem doganin tadini ¢ikarmak hem de giivenli
tatil yapma imkani1 bulmak amaciyla kamp ve karavan turizmine ilgi artmistir. Cadir tatili otel tatiline gére hem daha
ekonomik hem de dogayla birlikte 6zgiirliigiin tadin1 ¢ikartabilme imkani sunmaktadir. Cadirlarin sosyal mesafe kuralina
uygun kurulmasi halinde sakin bir ortamda tatili keyfi sunan kamp ve karavan turizmine ilgi, salginda her gecen giin
daha da artmaktadir (Sabah, 2020).

Salgin oncesi cadir tatili tek kisilik tercih edilirken salgindan sonra ailelerin de tercihi olmustur. Salgin doneminde
otel duvarlarinin arkasinda olmaktansa, temiz hava almak ve dogaya yakin olmak insanlar1 kamp ve karavan turizmine
itmektedir. Covid-19 salgininin her alanda olumsuz etkileri agikca goriiliirken, kamp ve karavan turizmine ilgi agisindan
mecburiyetten olusan bir itici gii¢ olarak diistiniilebilir (Sengel vd., 2020). Covid-19 sebebiyle kamp turizmini tercih
etme oranina bakildiginda bu oranin %53,1 oldugu goriilmektedir. Bu tercihin en bilyiik nedenleri arasinda kalabaliktan
uzaklagsmak ve dogayla i¢ ige bir tatil istegi bulunmaktadir. Bunlara ek olarak kamp turizminin kalabaliktan uzak bir tatil
anlayis1 olmasindan dolay1 temizlik ve hijyen agisindan 6nem kazanmaktadir. 2020 yilinda iilkemizde kamp alanlarinda
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konaklama yapilan gece sayist yerli ve yabanci turist ile birlikte 221.807 olmustur. Ayn1 y1l iginde kamp bolgelerine
gelen yerli ve yabanci turist 82.429 sayisina ulasmistir (TURSAB,2021).

SONUC VE TARTISMA

Kiiresel COVID-19 salgimi, 2020°de birgok endiistri ilizerinde olumsuz etkiler birakmis ve ulasim, turizm, yiyecek-
icecek, perakende ve eglence gibi hizmet sektorlerinde dnemli diizeyde hasara neden olmustur. Bu salgin belirli bir
ol¢iide kontrol altina alindiktan sonra, seyahat acentelerinin, havayollariin ve otellerin bir siire daha kapali olmasi
insanlarin birikmis sosyal ihtiyaglarini da kargilamak giidiisiiyle dikkatlerini kamp ve karavan turizmine ¢evirmelerine
neden olmustur. Ozellikle doga temelli turizm gesitleri insanlara dzgiir ve giivenli bir tatil imkam sunmaktadir. Zira
Zhu ve Deng de (2020) ¢alismalarinda Cinlilerin salgin sonrasinda acik havada gegirebilecekleri tatili daha ¢ok tercih
ettiklerini vurgulamigtir. Bu nedenle alternatif turizm tiirlerine yonelimin ilerleyen zamanlarda daha ¢ok artacagi tahmin
edilmektedir. Bununla birlikte, insan yogunlugunun fazla oldugu yerlerde yapilan kiiltlir etkinlikleri ve kalabalik
ortamlarda gergeklesen turizmin, salgindan dolay1 kotii etkilenecegi diisiiniilmektedir. Viriisiin deniz veya havuzda risk
olusturduguna dair diisiinceler oldugu i¢in deniz odakli turizme de talebin azalacagi varsayilmistir.

Salgin doneminde konaklama konusu hassas bir hale gelmistir. Otel veya tatil kdyii gibi insan sayisinin fazla oldugu
yerlerde sosyal/fiziksel mesafe uygulamasinin ¢ok da basarili olamayacagi diisiincesine kosut olarak bu tiir biiylik ve
kalabalik tesislerde risk artmaktadir. Bu risklerin dniine gecgilebilmesinde kamp ve karavan turizm oldukca 6nemlidir. Zira
kamp ve karavan turizmi sakin ve kalabaliktan uzak bir atmosfer sagladig1 i¢in sosyal/fiziksel mesafe kuralina rahatlikla
uyum saglanabilmektedir. Diger yandan kamp ve karavan turizminde turistlerin barinma, yiyecek-icecek gibi temel
ihtiyaclari, kendilerinin karsilayabilecegi firsatlar bulunmaktadir. Bu nedenle hijyen ve temizlik konusunda da gliven
duygusu olugmaktadir. Kamp ve karavan turizminin salgina karsi sagladigi bu olanaklar salgin doneminde turistlerin
kamp ve karavan turizmine yonelik taleplerini arttirmaktadir. Aragtirmada da ulasilan sonuglar bunu desteklemektedir.
Pandemi sonrasi kamp yapma kararii etkileyen unsurlar arasinda en biiyiik neden insanlardan uzak, mesafe ve hijyenik
olma diisiincesi ve istegi olmustur. Rakamlara bakildiginda, bu istek icinde olan yerli ve yabanci turistler kamp ve
karavan turizmine ilgilerini yoneltmislerdir. Sonug olarak Covid-19, insanlarin tatil anlayisini degistirmis ve alternatif
iki turizm olarak yiikselise gecmistir.

Son yiizyilda insan hayatini sosyal, ekonomik ve psikolojik anlamda etkileyen birgok salgin hastalik olmustur. Bunlara
ormek SARS Salgini, Domuz Gribi salgini, MERS Salgin1 gosterilebilir. Ancak higbiri turizm sektoriinii Covid-19
salgin1 kadar etkilememistir. Son yasanan salgin sektorii olumsuz anlamda en cok etkileyen salgin olmustur. Ilerleyen
zamanlarda benzer salginlarin olmayacagmin garantisi yoktu. Bu anlamda kamp ve karavan turizminin tercih edilme
nedenleri diisiiniildiigiinde sonraki yillarda da tercih edilebilir turizm alternatifi olarak varlik bulacag: diisliniilmektedir.

Bu arastirma kavramsal bir incelemeye dayanmaktadir. flerleyen zamanlarda turizm cesitleri ve konaklama tiirlerinin
tercihi konusunda turist niyetlerini 6l¢en arastirmalar yapilabilir.
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INTRODUCTION

Although children’s studies in tourism have increased in recent years, it has been only two decades that scholars have
begun to focus on children’s holiday experiences (Koscak et al., 2018). Especially recognizing children’s importance
in the family holiday decision, academia and industry have been given importance to this market (XiaHong & MiMi,
2016). At first, researchers stated that the children’s tourism researches few. Afterward, they began to argue that the
number of studies that include children’s voices has been few (Dallari & Mariotti, 2016). Additionally, Graburn (1983)
reinforced criticism about neglected tourism research, and Poria and Timothy (2016) clarified that there had been a
theoretical gap in children’s research in tourism. While a considerable part of children’s research in tourism shows its
contribution to the field, it also brings some critical discussions. Scholars began to criticize and ask about children’s
positions. Are children subjects or objects in tourism research? Where do researchers collect the data about children?
From parents or children? How do these researches focus on children? Hoe we learn the knowledge about children? (
Koscak et al., Poria and Timothy, 2014).

When the literature is examined, it is seen that research in the field of tourism and children has increased in recent years.
However, bibliometric studies are included in a limited number of national and international literature studies. The
author came across only three studies. XiaHong and MiMi (2016) did the first study and reviewed 48 articles in Chinese
and English. They found that in these researches children as tourists have been examined under family travel decision
making and children’s voices become more active. However, these studies did not answer the questions regarding
children as data collected from adults. Another study is about family tourism research as doing family tourism research
is also researching children in tourism. This study, done by Li, Letho, and Li (2020), collected 40 years of family tourism
research. They suggested that this field still lacks depth and scope despite the increase in family tourism research in the
past decades. Also, they emphasized that, however, the term children is used as a keyword and the center of co-word
analysis. Children were rarely treated as active participants, as indicated by the small number of research children as
the research participants. Another study by Yang et al. (2019) is about host children. They reviewed 70 articles with a
systematic quantitative literature review. They argued that although criticism about children’s voices, less than half of
these researches give voice to children. Besides, fewer than half of the studies were used the empirical method. The
common point of these studies is that they found that the literature gives voice to children less. The studies mentioned
also show that literature focuses mainly adult perspective and builds child and tourism knowledge from adults.

The researchers mentioned above review literature on different topics in child tourism. However, this study aims to
show the general profile of child research in tourism between 1995 to 2022 and contribute to child and tourism research.
Therefore it asks; How does the child and tourism research develop, and where are children in these studies?

METHOD

Bibliometric research defines general productivity in a field and evaluates the productivity of researchers, journals,
countries, or other performance levels (Andres, 2009). Also, bibliometric studies clarify the unknown patterns in
fields and help researchers follow the current field development (Koseoglu et al., 2016). Therefore, this study used a
bibliometric analysis to evaluate the conceptual structures of children’s tourism research. As Andres (2009) mentioned,
the documents to be analyzed in a bibliometric study may be obtained from a specific database that collates publications
about a given area of study; the author prefers to Web of Science database. After choosing the database, I selected the
level of productivity to be evaluated as journals, years, research method, keywords, and authors. I used the keywords
“child tourism,” “children and tourism”, “child friendly tourism”. In the first step, I searched 800 articles. I reviewed the
articles’ keywords, abstracts, and topics. I excluded the irrelevant articles as some only include the word tourism in the
topic and keywords. Finally, 152 articles published from 1995 to February 2022 were included in my sample. The reason
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starting by 1995 is because the first relevant studies in the Web of Science database were first published in 1995. Only
research articles evaluated, book chapters, research notes, and editorial notes were excluded.

I entered information about each article into a Microsoft Excel spreadsheet as the author, topic, publication year,
keyword, abstract, research method, and data collection. For analyzing years, journals, and research methods, I used
Microsoft Excel. For co-word analysis, I used VOSviewer to find out the relationships and interactions among research
keywords. This systematic review is expected to answer the following questions:

What is the distribution of the articles by year?
What is the distribution of articles by journals?
What are the most used keywords in articles?
What are the research methods used in the articles?
How is the data collected?
Where are children in these researches?
RESULTS
Figure 1: Numbers of Publications by Year

The number of articles on child and tourism published from 1995 to February 2022 is shown in Figure 1. The first
publications that appeared in 1995 were done by Cullingford (1995) and Gamradt (1995). In both studies, children were
active agents. From 1997 to 2004, we cannot see any publications; from 1995 to 2010 number of studies changed by
year to one, two, or three. The most remarkable increase was in 2020 with the number of twenty-six. There has been an
increase in a number of publications on children and tourism since 2010. Li et al. (2020) also found that family tourism
research articles have been increased since 2009.

Figure 2: Journal Outlets of Publications

The 152 family articles were published across 98 journals; the highest proportion of articles collectively appeared
within eight titles. Annals of Tourism Research and Tourism Management were home to the most significant number
of publications, with eight. This is followed by the Journal of Heritage Tourism with a number of six and Tourism
Management Perspectives with a number of five. Current Issues in Tourism and Tourism Analysis have articles with a
number of four. Although there were 98 different journals from different fields, most studies were published in tourism-
focused journals. Not surprisingly, according to Web of Science categories, 89 study was from the field of hospitality,
leisure, and sports tourism. Yang et al. (2019) and Li et al. (2020) evaluated similar results in journals. In both studies,
the Annals of Tourism Research published the most article. The reviewed articles were authored by a total of 341
scholars. Twenty-three scholars published more than one article. Among all twenty-three authors, one author published
five, the other published four, and the last author published three articles.

Table 1 shows the methodological approaches used in child and tourism research. I used the Ruhanen et al. (2015)
classifying methodological approaches to tourism research. Although they mentioned four types; empirical study,
literature review, theory-building, and historical perspectives, I came across only an empirical study and literature review
that followed a similar classification. Most studies were empirical research with a number of 123. Literature reviews were
used in only 14 studies. This finding change from other tourism research as they are used mostly quantitative approach.
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One hundred eleven number studies used qualitative data. Twenty-three studies used the quantitative method, and only
four studies preferred the mixed method. For the qualitative method, most studies collected data with interviews, focus
group interviews, observations, drawings, and secondary data. For the quantitative method, all studies used questionaries
form for data collection. Only 33 collected data from children. But in these studies, there were also childhood studies
which mean that data was collected from adults but relevant to their childhood. In all 33 studies, data were collected
mostly from interviews and drawings. So it is certain that child and tourism researchers give voice to adults much more
than children. The research findings correspond with those of previous similar studies (XiaHong & MiMi, 2016; Yang
et al., 2019; Li et al., 2020) as they also found that in most studies, qualitative methods were used and get information
about children from adults.

Table 1: Methodological Approaches

Approach Count Percentage

Empirical study Qualitative 111 73.02%
Quantitative 23 15.13%
Mixed methods 4 2.63%

Literature review 14 9.21%

Figure 3 shows the keywords’ relevance to each other. Co-word analysis was conducted to understand the thematic
distribution of child and tourism research. I used the VOSviewer program to develop the relevance of keywords by
visualizing co-word networks. While the size of a bubble demonstrates the frequency of each keyword’s appearance,
the line thickness includes the strength of co-occurrence ties (Leung, Sun, & Bai, 2017). As seen in the figure, the two
keywords receiving the most attention were “children” and “child sex tourism.” “Volunteer tourism,” “young child,”
and “childhood” are other keywords that have gained attention. In the co-word network pattern, child sex tourism was
strongly linked with Cambodia and health (Curley, 2014; Koops et al., 2017). Childhood was linked with orphanage
tourism and education (Bott, 2021; Escriche, 2020). Children were linked to volunteer tourism, age, education, and
influence (Park et al., 2020; Ursin & Skalevik, 2018; Tesin et al., 2020; Curtale, 2018). Museum was linked to education,
motivation, and strategies (Wu & Wall, 2017; Zambrano & Sanchez, 2019).
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CONCLUSION

The results of this study suggest that there has been an increasing number of child and tourism research last two
decades. While these number of studies mainly regarding tourism and hospitality, there are also different fields related
to tourism such as law, health, and education. There is a strong possibility that the socio-cultural perspective of these
studies also increases. In tourism and hospitality research, there is also a lack of some issues like tour guiding for
children and heritage tourism. Although these reviewed studies are about children and tourism, most studies focus on
building knowledge from an adult’s perspective. The data were collected mostly from parents, managers, teachers, and
other stakeholders. Children rarely participated as active agents in research. The data were collected from children with
drawings and interviews. Literature rarely gives voice to children or uses children’s perspectives in knowledge building.
Children influenced by and involved in tourism are not only tourist children but also host and disabled children. There
is few research about disabled and host children, so literature lacks this scope.

While this study has provided contributions to child and tourism research, it is not exempted from limitations. First, the
data was collected only from the Web of Science database. Future studies are recommended to get data from another
database such as Scopus. Furthermore, only journal articles published in English were reviewed. Future research should
widen this review by analyzing a broader range of literature, including book chapters, conference papers, reviews, and
editorial notes published in English and other languages. This review is only for parameters used for analysis. Future
researches search with other parameters for bibliometric analysis like author information, country, etc. This review has
contributed to existing knowledge on children in tourism in two ways. First, it demonstrates the development of children
in tourism studies. Second, it identified the research gaps in this field.
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DESTINASYON TANITIM TEMALI ANIMASYON FiLMLER UZERINE iNCELEME
VE BiR DESTINASYON ONERMESI

Tolga Giil’

Ozet- Animasyon film pazarlamasi, en hizli gelisen destinasyon pazarlama stratejilerinden biridir. Hem
marka bilinirligi hem de tiim satig rakamlarindaki etkileyici sonuglariyla animasyon film pazarlamasi, video
pazarlamasimin temelinden yararlanmaktadir. Hi¢ siiphe yok kil Bu yontem ile gelecegin yetiskinlerine,
animasyon filmler ile yakin ya da uzak gelecegin trend destinasyonlart tamitiimaktadir. Animasyon filmler,
cast, plato olusturma ve karakter temin etme bakimindan gercek film yapimlarina gore daha az maliyetli
ve kolaydir. Bu bakimdan animasyon film tiiriiniin, video pazarlama icerisinde en ¢ok tercih edilen yontem
oldugu soylenebilir. Bu ¢alismanin amaci son altmuig yil i¢inde, vizyona girmis ¢ocuk animasyon filmlerinin
icerik analizini yapmaktir. Icerik analizi ile animasyon filmler, hitap ettigi yas grubu, yayinlandigi yil,
kurgulanan kahraman ve destinasyon énermesi bakimindan incelenmistir. Elde edilen bilgiler 1s18inda
animasyon filmlerde kurgu kahramani olarak enfazla insan temasimin islendigi gozlenmistir. Ulke
baglaminda en ¢ok onermenin Amerika Birlesik Devletleri ve Fransa i¢in yapildigi, kita baglaminda ise
en ¢ok Amerika ve Avrupa kitast tizerine oldugu goriilmiistiir. Yapilan igerik analizine gorve yayinlanan tiim
animasyon filmler icerisinde Tiirkiye ve Tiirkiye icerisinden herhangi bir destinasyonun kullanilmadig
goriilmiistiir.

Anahtar Kelimeler- Destinasyon Pazarlama, Animasyon Film, Video Pazarlama, Mitolojik Kahraman
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GIRIS
Destinasyon, insanlarin turizm baglaminda gezilmeye deger buldugu mezra, kdy, kasaba, sehir, kent, drenyeri, miize ve
ilgili ¢ekim merkezlerinin timiidiir. Destinasyonun olusturulmasi, siirdiiriilebilirligi, korunmasi, gelistirilmesi tamamiyla
insanlarin destinasyonu ziyaret etme istegine ve gergeklesmesine baghidir. Bu bakimdan tiim tamitim paydaslarmin,
destinasyon hakkinda insanlar1 harekete gecirici isaret, mesaj, gorsel fikir ve insanlara sundugu veya hayal ettirdigi
unsurlardan bahsederek, potansiyel miisterilerin o destinasyonu ziyaret etmeye karar vermesini saglamasi ¢ok biiyiik 6nem
arz etmektedir. Buradaki amag destinasyonun ziyaretine iliskin farkindaligini artirmak, algi olugturmak ve tatil rezervasyonu
yapmaya hazir olduklarinda destinasyonu hatirlamalarint saglamaktir (Mcloughlin, 2021). Bu baglamda tiiketicilerin satin
alma kararini etkilemek ¢ok fazla dikkat gerektiren 6nemli bir olgudur. Yani turistik tiiketiciler tatil satin alma karar siirecinde,
yonlendirmelere ihtiya¢ duymaktadirlar. Bu bakimdan pazarlama, tiiketicileri cezbetmek i¢in tiim mal ve hizmet tiretenler
tarafindan bilinmesi gerekmektedir. (Akdu ve Akin, 2016. 1042). Turizmciler her zaman destinasyonu hem daha az maliyetli
hem de daha hizli bir sekilde tanitacak reklam ve pazarlama araglarina ihtiya¢ duymaktadir. Ziyaretci sayilarini arttirmak
isteyen iilkeler, bolgeler ve kiiciik Slgekli destinasyonlar birbirleriyle rekabet ettik¢e, destinasyon pazarlanmasinin ne kadar
onemli oldugu ortaya ¢cikmaktadir. Etkili bir sekilde rekabet edebilmek igin basar1 faktorlerini belirlemek ve bunlarin stratejik
planlamaya dahil edilmesi esastir. Bu bakimdan destinasyon pazarlamasini kapsayan literatiiriin kapsamli bir incelemesi,
imaj ve kimligin nesnel olarak benzer alternatifler arasmda ayriminin yapilmasi da 6nemlidir (Baker ve Cameron, 2008: 79).

Bir destinasyonun pazarlanmasi, i¢inde bulunulan yiizy1l kosullarinda bitmeyecek bir tanitim araci gesitliligine sahiptir.
Ancak bu araglar igerisinde en bilinen tanitim aracinin filmler ve diziler oldugu kabul edilmektedir. Bu bakimdan
insanlarin diislincelerini etkileyen ve belirli konularda tavir almalarini saglayan, kisiler ve mekanlar ile ilgili imaj
olusturma giiciine sahip olan film, dizi, animasyon filmler tamamiyla {i¢iincii sanatin elamanlaridir (Sahbaz ve Kiliglar,
2009: 32). Film tegvikli turizm ya da sinema tegvikli (etkili) turizm, insanlarin bir destinasyonu ya da turistik ¢ekiciligi
ekranda gérmesinin ardindan seyahat karar1 vererek ziyaret etmesidir (Sahbaz ve Kiliglar, 2009: 36). Burada énemli olan
film, dizi, animasyon filmler ve benzeri 6gelerin hem gosterime girdikleri donemde hem de sonrasinda TV ve internet,
video kaydi ve benzeri vasitalar iizerinden siirekli olarak izlenebilme (Eryilmaz 2017: 143) imkani saglamasindan
dolay1 destinasyonun tanitimi bakimindan diger tanitim araglarina goére oldukga onemlidir. Tiim bu agiklamalardan
hareketle bu ¢alismanin temel amaci son altmig yil igerisinde yaymlanan destinasyon tanitim temali animasyon filmler
incelerek, yayinlanan filmlerin igerik analizini yapmaktir. Elde edilen bulgular dogrultusunda en sik kullanilan igerigin,
yani; iletilebilen sdzciik, anlam, resim, sembol, diisiince, tema, kurgu ve benzeri (Neuman, 2010: 466-468), araglarin
neler oldugu belirlenerek, caligmanin sonunda Tiirkiye sinirlari igerisinde bir destinasyonun video pazarlamasini
gerceklestirecek, dykii, sembol, diisiince, tema ve kurgu ¢alismasi yapilmis bir animasyon film dnermesi yapmaktir.

KAVRAMSAL CERCEVE
Destinasyon Pazarlamasi

Alanyazinda destinasyon pazarlamasinin kavramsal olarak bir¢ok taniminin yapildigi goriilmektedir. Bu tanimlara
bakildiginda; Morrison (2002, 4) destinasyon pazarlamasini, konaklama ve seyahat endistrisindeki yOnetim
faaliyetlerinin planlandigi, arastirildigi, uygulandigi, kontrol edildigi ve degerlendirildigi siirekli ve sirali bir siireg
olarak tanimlamaktadir. Bu bakimdan destinasyon pazarlamasi hem tiiketicilerin ihtiyag ve isteklerini karsilayan hem de
turistik hizmeti lireten orgiitlerin pazarlama ihtiyaglarini karsilamak i¢in gelistirilmis bir pazarlama ¢esididir (Avraham
ve Ketter, 2017: 709). Mcloughlin (2021) destinasyon pazarlamasini, seyahat endiistrisinde bir sirketin sundugu mal
ve hizmet yerine, belirli bir yerden saglanan faydanin tanitimini igeren bir pazarlama yaklasimi olarak a¢iklamaktadir.
Elbe ve arkadaslarina gore destinasyon pazarlamasi, insanlar1 belirli bir destinasyona dikkat cekmek icin gerceklestirilen
kasitli, genellikle stratejik olarak gelistirilmis pazarlama yaklasimi (Elbe, Hallén ve Axelssonk, 2009; 283) olarak
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tanimlamaktadir. Ozer (2012)’e goére destinasyon pazarlamasi, turizm talebinin 6zelliklerini gz éniinde bulundurarak
bir destinasyondan en verimli sekilde verim elde etme amaciyla, turistik tiriin ile ilgili arastirma, tahmin ve se¢im karar
asamasindaki konularda uygulanan ve algilanan yonetim yaklasimi (Ozer, 2012: 164) dir. Sonug olarak alanyazinda yer
alan tim tanimlamalardan yola ¢ikildiginda destinasyon pazarlamasinin temel amacinin tatil fikrine sahip tiiketicilere
yonelik, destinasyona dikkatini ¢gekmek ve bilgi vermektir. Bdylece insanlarda destinasyonu gormek ve deneyimlemek
icin arzu uyandirmaktir. Yogun rekabet savaglarinin yasandigi piyasa kosullari i¢erisinde sirketler arasindaki rekabet artik
daha fazla mal ve hizmet iiretmek degil, yeni pazarlar aramak ve ayni zamanda mevcut pazarlari korumak i¢in ¢ok fazla
caba sarf etmektedir. Yani destinasyon pazarlamasinin temel amaci, 6ncelikle bir destinasyona odaklanmaktan ¢ok hem
destinasyon hem de ziyaret¢i deneyimlerinin ortamla nasil etkilesim halinde oldugudur (Uysal, Harrill ve Woo, 2011,
103). Uretilen tiim mal ve hizmetlerin tiiketicilerin ihtiyag, talep ve gereksinimlerine gore diizenlenmesi acisindan stratejik
planlamaya her zaman ihtiya¢ duyulmaktadir (Fernandes ve Pinho 2016, Akt: Kalam, 2020: 427). Bu durumdan 6tiirii artik
isletmeler i¢in fiziki bliylimenin yerini, bagimsiz olarak yeni bir pazarlama hizmetleri politikas1 veya stratejileri almigtir
(Paruchuri, 2019: 7). Uriin kalitesi ve fiyat politikalarinin yerini alan tutundurma politikas1 baglaminda hizmet iireticilerinin
karsilastiklar1 sorunlar ile basa ¢ikmasi igin Mcloughlin (2021) sekiz temel destinasyon pazarlama stratejisi Onermistir.
Mcloughin (2021)’e gore Destinasyon Pazarlama Stratejileri;

Hedef Kitleyi Anlama (Understand Your Target Audience)

Hedef pazar, bir isletmenin tiriinlerini konumlandirdigi ve belirli bir potansiyel alici grubudur. Diinya {izerinde ¢ok sayida
yeni, kii¢iik ve ev tabanli isletme, hedef pazarlarini belirlemek i¢in nihai tiikketici ararken zaman ve para da harcamaktadir.
Genellikle home office isletmeler, hedef pazarlarini “herkes” olarak tanimlarlar. Ancak gergekte ideal alicilarin mal veya
hizmeti 6zel olarak konusabilecegi belirli 6zellikleri ve durumlart bulunmaktadir (Completemedia, 2022). Pazarlamada
hedef kitle ayni ilgi alanlarini ve 6zellikleri paylasabilen bir grup birey veya orgiitlerin olusturmus oldugu kiimelerdir.
Yani hedef pazar1 olusturan iiyeler benzer ihtiyaglari, istekleri ve beklentileri paylasirlar. Bu bakimdan pazarlama
faaliyetinin anlamli bir bigimde gergeklesebilmesi i¢in belirlenen hedef pazarin ihtiyaglari, istekleri ve beklentileri iyi
bir bi¢imde belirlenmelidir. Hedef pazar belirlendikten sonra, mal ve hizmet tekliflerinin her bir tiiketiciyi tatmin edecek
sekilde ozellestirilmesi Hedef Kitleyi Anlama olarak tanimlanmaktadir (Camiller, 2018: 70).

Hedef Kitlenin Agr1 Noktalar: (Target Pain Points)

Pazarlama disiplini baglaminda Hedef Kitlenin Agri1 Noktasi, tiketicinin sahip oldugu bir sorununu ifade eder. Ancak
tiiketiciler, cogu zaman muhtemel bir ac1 noktasina (mal ve hizmet ihtiyaci) sahip olduklarini fark etmeyebilirler. Temel
amaci liretim yapmak ve kar elde etmek olan igletmeler, amaglarina ulagmak igin tiiketicilerinin eksikligini hissettikleri
Agr1 Noktalari’'mi belirleyerek ¢oziim iiretiler. Bu ¢ozlimler, isletmelerin iirettigi mal ve hizmetlerdir (Sellingrevolution,
2022). Bu bakimdan isletmeler, tiiketicilerin agri notlarin1 belirlerken miistakil {iretim gergeklestirmeleri miimkiin
degildir. Yani isletmelerin tiiketici ihtiyaglar i¢in genelleme yapmasi gerekmektedir. Bu durumda en iyi yol gdstericinin
Maslow’un ihtiyaglar hiyerarsi ¢aligmasi oldugu sdylenebilir. Insanlarin fizyolojik, giivenlik, sosyal, psikolojik ve
kendini gergeklestirme baglaminda hiyerarsik ihtiyaglarmin oldugunu diisiiniildiigiinde isletmeler, Maslow’un ortaya
koymus oldugu teori baglaminda tiiketiciyi bir act noktasi olduguna ikna etmeli ve buna ¢6ziim iiretmelidir.

Benzersiz Satis Noktalar1 Tanimlama (Unique Selling Point) USP)

Benzersiz bir satis teklifi olarak da adlandirilan Benzersiz Satis Noktasi (USP), tiretilen mal ve hizmeti rakiplerden daha
iyl yapmanin 6ziidiir (Optimizely, 2022). Diger bir tanima gore iiretilen tirlinlerin, rakip firmalarin iirettiklerinden farkli
olarak en ¢ok one ¢ikan ve genellikle tiiketiciye benzersiz faydalar saglayan 6zelliginin vurgulanmasidir. Benzersiz Satis
Noktalar: kavrami kisaca, tiretilen her bir mal ve hizmetin rakiplerin tiretmis olduklarindan farkli olarak en ¢ok 6ne
cikan ve genellikle tiiketiciye benzersiz faydalar sagladiginin vurgulanmasidir (Blythe, 2006, Akt: Ristiawan, 2019:46).
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Fenomenler ile isbirligi (Collaborate with Influencers)

Insanlar sosyal medyada daha fazla zaman harcadikga, bu zamanm en azindan bir kismini fenomenlerle etkilesime
girerek gecirmektedirler. 2020 yilinin Mayis aymda Global Web Index tarafindan yapilan ¢aligmaya gore, fenomenleri
takip eden ABD ve Birlesik Krallik tiiketicilerinin %96’s1 koronaviriis salgin1 dncesindeki duruma gore, daha fazla
fenomenler ile iletisime girdigi tespit edilmistir (Insider, 2021). Boylece tiiketicinin satin alma davranisin1 daha da
kolaylastirmak i¢in isletmeler ve fenomenler, pazarlama kampanyalarinin gelistirilmesinde giderek daha fazla isbirligi
yapmaya baslamislardir (Ibanez-Sanchez, vd., 2021: 1). Bdylece bir araya gelen fenomen ve pazarlama kavramlari,
yeni bir olgunun, Fenomenler ile Isbirligi pazarlama stratejisini meydana getirmistir. (Belanche vd. 2020: 1). Stratejik
onemi bakimidan fenomen tabanli pazarlama, son yillarda 8 trilyon dolarlik bir biit¢eye ulagsmis ve bu rakamin 2022°de
yaklasik 15 trilyon ABD dolarina ulagmasi beklenmektedir. Bu durum fenomenlerin markalar i¢in ne kadar 6neme sahip
oldugunu ortaya koymaktadir. (Ibafiez-Sanchez, vd., 2021: 2).

Genellemelerin Otesine Ge¢ (Go Beyond Stereotypes)

Literatlirde Stereotypes olarak alinan ve Tiirkgesi “Genelleme” olan kavram, 6zellikle diinya tizerinde iilkeleri olduk¢a
fazla etkilemektedir. Genelleme algisi, tliketicileri 6zellikle bir marka ve {ilke hakkinda giincel bilgi yerine hem olumlu
hem de olumsuz genellemeler ve kliselerle iliskilendirerek, 6zellikle yabanci sermayenin yatirim ve turistlerin bir
iilkeyi tercih etme kararlarinda ciddi bir engel olusturmaktadir. Destinasyonlari pazarlamak i¢in kullanilabilecek bir¢ok
taktik, arag, girisim ve pazarlama stratejisi, uzun siireli veya kisa vadeli olumsuz imajdan ve genellemelerden olumsuz
etkilemektedir (Avraham, 2020: 711-712). Bu bakimdan pazarlamacilar bu durumu ortadan kaldirmak iizere pazarlama
stratejilerine yeni bir strateji “Genellemelerin Otesine Ge¢” eklenmesi gerekmektedir.

Rakiplerinizi Analiz Edin (Analyse Your Competitors)

Uretilen mal ve hizmetleri tiiketiciye ulastirmak igin izlenecek stratejilerden biri de pazara hakim olmaktir. Bunun
icin yapilmasi gereken en 6nemli pazarlama stratejisi rakiplerin analizidir (Mailchimp, 2022). Pazarlama disiplininde
rekabet analizi olarak da adlandirilan rakiplerin analizi, sektordeki rakipleri belirleme ve farkli pazarlama stratejilerini
arastirma siirecidir. Bu bilgiler, orgiitlerin her bir rakibe gore giiclii ve zayif yonlerini belirlemek i¢in bir karsilastirma
noktasi olarak kullanmas1 gerekmektedir.

Gorsellere Odaklanma (Focus On Visuals)

Tiiketicinin duygularina yonelik ¢alismalar yapmak, marka sadakatini arttirmast ve uzun vadede markalar ile tiiketici
arasinda duygusal bagmn kurulmasini saglamaktadir (Oymen ve Oztel, 2019: 31). Gorsel olan herseyin pazarlama
caligmalarina muhtemel bir etkisi bulunmaktadir. Yani web setisinde kullanilan fotograflardan sosyal medyada paylasilan
gorsellere ve basin biiltenlerinde veya e-posta haber biiltenlerinde yer alan grafiklere kadar giiglii bir gorsel kimlik, bir
mal veya hizmetin pazarlanmasinda 6nemli bir yere sahiptir (Mcloughing, 2021).

Videoyu Kullan (Use Video)

Isletmelerde satislar1 ve karlar1 artirmak, tiiketicileri ve miisterileri yeni mal ve hizmetler hakkinda bilgilendirmek ve
iiretilen her bir {irline ilgi uyandirmak amaciyla kullanilan yontemlerin en giicliisii videolardir. (Costa-Sanchez, 2017).
Bu bakimdan mal ve hizmet {ireten isletmeler, kiiresel pazarlarda faaliyet gostermeye odaklandiklarinda pazarlama
stratejilerini kiiresel bir dil olan video pazarlama alanina yoneltmektedirler. Stratejik olarak video ile pazarlama
faaliyetleri, pazarlama stratejileri igerisinde ¢cok onemli bir iiye haline gelmistir. Video pazarlamayi etkin bir sekilde
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planlamak ve yiirlitmek icin sirketlerin, kiiresel trendleri ve moday1 takip etmesi ve dolayisiyla maksimum fayda
saglayacak yeniliklerin farkinda olmasi gerekmektedir (Sedej, 2019: 37-38). Video ile pazarlama, isletmelerin pazarlama
faaliyetleri i¢erisinde, marka ¢agrisimlari olusturarak marka farkindaligini artirmak ve miisteri marka sadakatini tesvik
etmek ve ardindan markanin degerini etkin bir sekilde arttirma amaciyla, pazarlama stratejileri agisindan oldukga
onemlidir. Sonug olarak bu da video ile pazarlama arasindaki 6nemi dogrulamaktadir (Kramer ve Bohrs, 2017; McCue,
2018; Sedej, 2019).

YONTEM

Bu galigmanin amaci 1959-2019 yillar1 arasinda destinasyon algisi olusturmak {izere hazirlanan destinasyon tanitim
temal1 animasyon filmlerin incelenmesidir. Yapilan inceleme kapsaminda filmlerin kurgu, hikaye ve gorseller, filmin
hitap ettigi yas grubu, c¢ekildigi yil ve kurgulanan mitolojik kahramanlar iizerine durmaktir. Yapilan inceleme sonunda
Tiirkiye ve sinirlari igerisinde yer alan bir destinasyon i¢in animasyon film kurgusu ve mitolojik kahraman 6nermesinde
yapmaktir. Elde edilen verilerin analiz edilebilmesi nitel arastirmalarda sik basvurulan igerik analizi yonteminden
yararlamlmistir. Igerik analizi yontemi, anlamli verilerden veya metinlerden, kullanim durumlarina gére gegerli
cikarimlar da bulunabilmek amaciyla igeriklerin kategorilere dagitilmasi seklinde kullanilan bir aragtirma yontemidir
(Krippendorft, 2004: 18, Akt: Cicekdagi, 2020; 5). Diger bir degisle icerik analizi, benzer sonuglara sahip verileri
belirlenen standartlar cer¢evesinde anlamli veriler haline getirip, aragtirmacilarin anlayacagi hale doniistiirerek toplumun
anlayacagi hale doniistiirmektir (Cigek vd., 2010: 197).

Arastirma kapsaminda veri elde etmek i¢in 1959 ile 2019 yillar1 arasinda gosterime girmis, igeriginde destinasyon
temasi, mitolojik karakter barindiran ve temel hedef kitlesi ¢ocuklar olan animasyon film yapimlari arastirtlmistir. S6z
konusu bilgilere ulagsmak icin web sitelerinde aragtirma yapilmis, aragtirma amacina hizmet edecek toplam 52 adet
destinasyon tanitim temali animasyon filme ulasilmistir. Ulagilan animasyon filmlerin tamami arastirma kapsaminda
kullanilmaya uygun goriilmiistiir. Ulagilan kaynaklarin analizi dort farkli kategoride gerceklestirilmis olup Tablo 1
icerisinde ¢aligmada kullanilan analizler ayrintili olarak gosterilmektedir.

Tablo 1: Arastirma Ydnteminin Icerigi

Analizler Aciklamalar
Bu Kisimda:

00 Animasyon Filmlerin Kiinyesi incelenmistir
Animasyon Filmlerin Kiinye Analizi > Hitap Ettigi Yas Grubu
» Yaymlandig Y1l

> Mitolojik Kahraman Onermesi
>

u

Destinasyon Onermesi

Bu Kisimda:
Animasyon Filmlerin Yillar Bazinda
Analizi 0 Animasyon Filmlerin Yayinlandiklar1 Yillar Bazinda Bir inceleme
Yapilmgtir.
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Bu Kisimda:
Animasyon Filmlerin Kita ve Ulke
Onermesi Analizi 0 Animasyon Filmlerin Ulke Ve Kita Baglaminda Yaptigi
Onermeleri Incelenmistir.
Bu Kisimda:

Animasyon Filmlerin Mitolojik

Karakter Onermesi Analizi [0 Animasyon Filmlerin, Ana ve Yan Karakter Olarak Kullanmis
Oldugu Mitolojik Karakter Onermeleri incelenmistir.

BULGULAR

Arastirma kapsaminda elde edilen en temel bulgular Tablo 2, 3 ve 4 igerisinde verilmistir. Tablolar igerisinde 1959 ile
2019 yillarda vizyona giren destinasyon tanitim temali animasyon filmlerin ismine, hitap ettigi minimum yas grubuna,
yayinlandigi yila, kullanilan mitolojik kahraman ile tiirline ve son olarak da destinasyon onermesine yer verilmistir.

Tablo 2 igerisinde milenyum Oncesi yayinlanan destinasyon tanitim temali animasyon filmlerin analizlerine yer
verilmigtir. Tablo 2’ye gore 1959 ile 1999 yillar1 arasinda toplamda 18 adet destinasyon tanitim temali animasyon filmin
gosterime girdigi goriilmektedir. Gosterime giren filmlerde, izlenmesine izin verilen en diisiik yas araliginin, 5 ila 10 yas
arasinda oldugu goriilmektedir. Bu kategoride en ¢ok filmin 1990 ile 1999 yillar1 arasinda yayimlandigi gézlenmistir.
Yayimlanan filmler icerisinde kurgulanan mitolojik kahramanlar canl tiirii bakimindan incelendiginde toplam on iki
filmde insana, bir adet aslana, bir adet kdpege, bir adet fareye, dort adet kaplumbagaya, bir adet sincaba ve bir adet
kurbagaya yer verildigi goriilmektedir.

Tablo 2: Milenyum Oncesi Yayinlanan Destinasyon Tanitim Temali Animasyon Filmler

Rekreatif Filmin Ad1 G:‘(:s)u Yih Mitolojik Kahraman Destinasyon Onermesi
. Almanya Alpleri, Almanya,
Sleeping Beauty +5 1959 Aurora Neuschwanstein Kalesi
Isvicre
Heidi +8 1962 Heidi
isvicre Alpleri ve yaylalari
Marry Poppins +6 1964 Marry Poppins Londra
The Sound of Music +6 1965 Maria Salzburg, Mirabel Bah(;’elerl ve
Pegasus Cesmesi
The A dventures of the Wilderness +8 1975 Wilderness Family Gunnison Milli Parki-Colorado
Family
The Muppet Movie +6 1979 Kermit (Kurbaga) Hollwood
Anne of Green Gables +7 1986 Anne Prince Edward Adasi, Kanada
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Mexico City, Bermuda, Atina,

Chipmunk Adventure +5 1987 Chipmunks (Sincap)
Misir Ve Antartika
Home Alone 1 +10 1990 Kevin Chicago
Sprinter (Fare),
Leonardo, Rafaello,
Ninja Kaplunbaglar +7 1990 Donatello, New-York
Michelangelo
(Kaplumba)
Riquewihr, Alsace Bolgesi,

Beauty and the Beast +6 1991 Belle Chateau de Chambord in the Loir-

Et-Cher, Fransa, Beast Kalesi

Orta Dogu, Urdiin, Kuzey Afrika,
Alaaddin +6 1992 Alaaddin Asya ve Tag Mahal, Agra ve
Hindistan, fran
. New York, Hotel Plaza, Central
Home Alone 2 +10 1992 Kevin Park, Rockefeller Meydani
The Lion King +6 1994 Simba (Aslan) Afrika Kitast
Balto +6 1995 Balto (Kopek) Alaska
The Amazing Panda Adventure +8 1995 Ryan Cin, Sichuan Sehri, Yangtze Sehri
The Hunchback of Notre Dame +8 1996 Quasimodo — Paris = Notr.e Dame Katedrah,
Esmeralda Seine Nehri

Hercules Zero to Hero +6 1999 Hercules (Tanr1) Antik Yunan Kalintilar1

Tablo 3’de milenyumun ilk 10 yili igerisinde gdsterime girmis destinasyon tanitim temali animasyon filmlere yer
verilmigtir. Elde edilen bulgura gore, hazirlanan filmleri izlemek icin izin verilen en diisiik yas araligi 5 ile 8 yas
arasindadir. Yillar itibariyle yayinlanan filmlere bakildiginda en ¢ok filmin 2006 ve 2007 yillar1 arasinda yayinlandigi
gbzlenmistir. Yayinlanan filmlerde kurgulanan mitolojik kahramanlar canli tiirii bakimindan incelendiginde yedi adet
insana, bir adet lamaya, kopege, aslan, zebraya, su aygirina, ziirafaya, penguene, pandaya, kurbagaya ve son olarak bir
adet yaris arabasina yer verildigi goriilmiistiir.

Tablo 3: Milenyumun ilk 10 Y1li igerisinde Yayinlanan Destinasyon Tanitim Temali Animasyon Filmler

Rekreatif Filmin Ad1 G:'{::lslu Yih Mitolojik Kahraman Destinasyon Onermesi
The Emperor’s New Grove +6 1 2000 Kuzco (Lama) Machu Picchu
Tikal, Guatemala
The Road to El Dorado +6 2000 Chel ve Tulio
(Maya Kalintilart)
Lilo And Stitch +5 2002 Lilo Ve Stitch (Kopek) Havai
Finding Nemo +5 2003 Nemo (Balik) Sidney, Avusturalya
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Karayip Korsanlari +8 2003 Jack Sparrow Karayip Adalari
Polar Express o461 2004 Billy E Kuzey Kutbu
New-York Hayvanat Bahgesi
Marty (Zebra)-Alex(Aslan)-
Madagascar Series +7 2005 Melman(Ziirafa)-Gloria(Su Afrika
aygiri)
Avrupa
Cars 1 e e | Lighminiﬁﬁs‘ﬁe“ (Yaris | Road 66
Happy Feet +5 2006 Mumble (Penguen) Antarktika
Karayip Korsanlari +8 2006 Jack Sparrow Karayip Adalar
Night at The Museum +7 2006 Larry American Doga Tarihi Miizesi
Karayip Korsanlari +8 2007 Jack Sparrow Karayip Adalari
Mr. Bean’s Holiday +6 2007 Mr. Bean Cannes - Fransa
Ratatouille +6 2007 Remy (Fare) Paris, Eiffel Kulesi
Kung Fu Panda P46 1 2008 i Po (Panda) Giineybat1 Cin Bélgesi, Cin
The Princess and The Frog +6 2009 Tiana (Frog) Frenl\c;s?il;:;;;ri’ 113121 irll)g;l(t::s(id%i
Up i +6 | 2009 | Carl Fredricksen Ve Muntz | Giiney Amerika Dogast

Tablo 4’de milenyumun ikinci 10 yili icerisinde gdsterime girmis destinasyon tanitim temali animasyon filmlere yer
verilmistir. Elde edilen bulgura gore, hazirlanan filmleri izlemek i¢in izin verilen en disiik yas araligi 5 ile 8 yas
arasindadir. Elde edilen bulgulara gore 2010 yilinda bir adet, 2011, 2017 ve 2019 yillarinda {i¢ adet animasyon filmin
yayinlandigi gorilmektedir. Destinasyon tanitim temali animasyon filmler i¢in mitolojik kahramanlara bakildiginda,
sekiz adet insan, iki adet kardan adam ve ay1, bir adet yarig arabasi, kdpek, balik, papagan ve koca ayak karakteri
kurgusu kullanildig1 goriilmektedir.

Tablo 4: Milenyumun ikinci 10 Yilinda Yayinlanan Destinasyon Tanitim Temali Animasyon Filmler

Y Mitolojik
Rekreatif Filmin Adi $ Yih Destinasyon Onermesi
Grubu
Kahraman
Jungle Book Vo7 0 2010 Mowgli : Hindistan Ormanlar1
Cars 2 io45 12011 Lightning McQueen (Yaris i Grand Prix Race Stad1
: : : Arabast) :
Karayip Korsanlari +8 2011 Jack Sparrow Karayip Adalar1
Rio Poge 2011 Linda — Blu (Papagan) i Moose Golii, Minnesota, Rio de
Janerio
. Iskogya- Iskogya Yaylalari- Eilean

Brave 8 2012 Merida Donan Kalesi Dunnottar Kalesi

Norveg, iskandinavya, Norveg
Frozen +5 2013 Anna, Elsa ve Olaf (Kardan adam) ' fiyortlari, st Olaf kilisesi, Balestarnd,

Hotel D Glace, Quebec
Londra — Peru — Paddington
Paddington +6 2015 Paddington (Ayr) Istasyonu, Buckingham Saray1, St
Paul,

Finding Dory Vo5 0 2016 Dory (Balik) : Sidney, Avusturalya
Moana {46 1 2016 | Moana Ve Maui Havai ve Pasifik Adalar1
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Riquewihr, Alsace Bolgesi, Chateau
Beauty and the Beast +6 2017 Belle de Chambord in the Loir-Et-Cher,
Fransa, Beast’s Kalesi
Coco Vo7 0 2017 Miguel : Mexico
Karayip Korsanlari 48 2017 Jack Sparrow E Karayip Adalar
Buckingham Saray1, St Paul
Mary Poppins Returs +6 2018 Marry Poppins Katedrali, Big Ben ve Tower Bridge
kopriisii
Paddington 2 Lo+6 1 2018 Paddington (Ay1) : Windsor Bahgeleri
Abominable i +8 | 2019 | Abomiable— Yeti (Kocaayak) | Himalayas — Everest
Frozen 2 +5 2019 Anna, Elsa ve Olaf (Kardan Adam) izlanda
Togo +6 2019 Togo (Kopek) Alaska

Tablo 5 incelendiginde tablo 2, 3 ve 4 igerisinde verilen animasyon filmlerinin yayinlandiklart yillar bakimindan
istatistiki betimleme yapilmistir. Elde edilen bulgular baglaminda 1950 ile 1959 yillari arasinda sadece bir (1) adet
destinasyon temali animasyon film yayinlanistir. 1960-1969 yillar1 arasinda 3 adet animasyon filminin yapildigi, 1970 —
1979°da iki (2) adet ve 1980 — 1989 araliginda yine iki (2) adet animasyon filmin yayilandigi gézlenmistir. 1990 — 1999
yillart arasinda on (10) adet filmin yayinlandigi bu sayinin 1990 6ncesinde yayimlanan 40 yillik film toplamindan daha
fazla animasyon filminin yapildigi goriilmiistiir. Milenyum itibariyle bakildiginda 2000-2009 yillar1 arasinda toplam
on yedi (17) adet, 2010-2019 yillar1 arasinda yine on yedi (17) adet destinasyon tanim amaci tagiyan animasyon filmin
yapildig1 gorilmiistiir.

Tablo 5: Destinasyon Onermesi Yapan Animasyon Filmlerin Yillar Bazinda incelenmesi

YILLAR n %

1950-1959 1,00 1,92%

1960-1969 3,00 5,77%
MILENYUM ONCESI 1970-1979 2,00 3,85%

1980-1989 2,00 3.85%

1990-1999 10,00 19,23%

. 2000-2009 17,00 32,69%

MILENY UM SONRASI

2010-2019 17,00 32,69%
GENEL TOPLAM 52,00 100,00%

Tablo 6 igerisinde son 60 yil (1959-2019) igerisinde diinya film endiistrisinin yayinlamis oldugu destinasyon tanitim
temal1 animasyon filmlerinin iilke ve kita 6nermeleri incelenmistir. Ulke bazinda yapilan énermelere bakildiginda en
cok dnermesi yapilan devletin Amerika Birlesik Devletleri oldugu goriilmektedir. ikinci olarak en ¢ok dnermesi yapilan
iilkenin Fransa oldugu gozlenmistir. Fransa’nin arkasindan en fazla 6nermesi yapilan iigiincii devletin Karayip Adalar
oldugu belirlenmistir. Elde edilen bulgular igerisinde en dikkat ¢eken verinin giiney kutbu ile kuzey kutbu énermesinin
yapilmis olmasidir. Kita dnermesine bakildiginda en fazla 6nermesi yapilan kitanin, Amerika kitas1 oldugu, toplamda
otuz iki (32) filmin goésterime girmis oldugu goriilmiistiir. Bu say1, gosterime giren toplam film sayinin %49,23{inii
olusturmaktadir. ikinci sirada ise Avrupa kitasi oldugu, toplamda on yedi (17) film igerisinde énerme yapildigi, toplam
filmler igerisinde %26,15°1ik pay1 temsil ettigi tespit edilmistir.
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Tablo 6: Destinasyon Onermesi Yapan Animasyon Filmlerin Ulke Ve Kita Baglaminda incelenmesi

ULKE ONERMESI n %

1 | ABD 1 18,03%

2 | Alaska 2 3,28%

'3 | Almanya 1 1,64%

4 | Antartika 2 3,28%

5 Artik 2 3,28%

6 | Avusturalya 2 3,28%

7 Avusturya 1 1,64%

8 Bermuda 1 1,64%

9 Brezilya 1 1,64%

10 {Cin 2 3,28% KITA ONERMESI n %
11 Fransa 5 8,20% 1 Afrika 2 3,08%
12| Galler 1 1,64% 2 | Antartika 2 3,08%
13 | Guetemala 1 1,64% 3 Artik 2 3,08%
15 | Havai Ve Pasifik Adalari 2 3,28% 4 | Asya 8 | 1231%
16 | Hindistan 2 3,28% 5 | Avrupa 17 | 26,15%
17 ingiltere 3 4,92% 6 | Avusturalya 2 3,08%
18 Iran 1 1,64% 7 | Amerika P32 1 49.23%
19 i liskogya 1 1,64% GENEL TOPLAM 65 100,00%
20 isvicre 1 1,64%

21 | izlanda 1 1,64%

22 | Kanada 2 3,28%

23 Karayip Adalar 5 8,20%

24 | Meksika 3 4,92%

25 Misir 1 1,64%

26 | Nepal 1 1,64%

27 Norveg 1 1,64%

28 | Peru 2 3,28%

29 | Urdiin 1 1,64%

30 Yunanistan 2 3,28%

© GENELTOPLAM 61 100,00%

Tablo 7 igerisinde destinasyon dnermesi yapilan animasyon filmlerin mitolojik karakter analizine yer verilmistir. Bu
baglamda 60 yillik veriler incelendiginde, (%55) insan karakterinin diger kurgu karakterlere gore daha c¢ok tercih
edildigi goriilmiistiir. Ikinci olarak en fazla kurgusu yapilan mitolojik kahraman tiiriiniin %29 ile su iistii hayvanlar
oldugu belirlenmistir. En dikkati ¢eken verinin, gercek iistii canli kurgusu tasiyan filmlerin sadece ti¢ (3) adet oldugu
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bununda genel toplam igerisindeki payinin %6’ya denk geldigi goriilmektedir.

Tablo 7: Destinasyon Onermesi Yapan Animasyon Filmlerin Mitolojik Karakter Analizi

MITOLOJIK KARAKTER ONERMESI n %

1 :lInsan 28 55%
2 {Araba 2 4%
'3 |SuUsti Hayvan 15 29%
4 |SuAluHayvan 2 4%
s | Anfibi Hayvan 5 10%
6 Taon 1 2%
7 Gergek Ustu varlk 3 6%
GENEL TOPLAM 56 100%

SONUC

Biiyiik turizm sirketlerinden kiigiik seyahat markalarina kadar herkesin kullandigi bir ara¢ olan destinasyon pazarlamasi,
seyahat endiistrisinin vazgecilmez bir pargasidir. Turizm firmalar1 belirli bir tatil paketi veya seyahat anlagmasi yerine,
belirli bir destinasyon i¢in uzman saglayici olarak daha fazla yetki olusturmaktadir. Sert bir satisla buharlagsmak yerine
ilham veren ve etkilesime gegen pazarlama icerigiyle daha genis bir kitleye hitap etmek daha akilct ve siirdiiriilebilir
oldugu bilinmektedir (Mclough, 2021). ilham veren ve etkilesime gecen pazarlama igerigiyle daha genis bir kitleye hitap
edebilen video olgusunun, pazarlama disiplini i¢indeki yeri inkar edilemez. Bu baglamda iiretilen mal ve hizmetlerin
pazarlanmasinda video pazarlamanin 6nemi oldukg¢a biiyiiktiir (Liu, vd. 2019: 784). Turizm ve destinasyon tanitimi
i¢in film, video ve benzeri unsurlarin oldukg¢a 6nemli oldugundan hareketle, video filmlerin senaryolarina bagl olarak
ortaya koymus oldugu kurgu hikayeler bir destinasyona gercek anlaminin diginda bir ayirt edicilik kazandirmaktadir.
Bu sebepten dolayi video filmlerin temelde faydasi, film mekanina kiiltiirel olarak anlam katmasi ve bunu arttirmasidir.
Film mekan1 olarak hizmet veren birgok oren yeri, 6zellikle film vizyona girdikten sonra iin kazanarak filmin ortaya
koymus oldugu kurgu ve hikayesi yoluyla baska bir anlam da kazanmaktadir. (Tuclea ve Nistoreanu, 2011; 28).

Animasyon filmler, hitap ettigi kesimi etkilemesi bakimindan canli karakterlerin kullanildig: filmlere gore farklilik
arz etmektedir (Kasai ve Hsu, (2012). Bu bakimdan o6zellikle son yillarda A.B.D., 1ngiltere, Fransa, Almanya,
Kanada, Japonya, Yeni Zellanda ve bir¢ok gelismis ekonomi, iilkelerine gelecek turisti etkilemek ve karar vermelerini
kolaylastirmak iizere 6zellikle destinasyon tanitim temali animasyon filmlere nem vermektedir. Animasyon film sektorii
2000’11 yillar itibariyle tanitim iizerinde giiclii bir etki olusturmus oldugu goriilmektedir. Bu durum o6zellikle Asya’da
ve Bat1 diinyasindaki gengler arasinda oldukga ilgi gérmekte ve trend olmaktadir. Bu durumdan dolay1 film sektoriiniin
temsilcileri, her yil diizenlenen etkinlikler ile bu etkiyi canli tutmak igin fuarlar “Fransa’da Japan Expo, Ispanya’daki
Salon del Manga ve ABD’deki Anime Expo” diizenlemektedirler. Tablo 8 icerisinde animasyon filmlerin tanitimi i¢in
diizenlenen expo ziyaret¢i sayilart verilmistir. Sayilar incelendiginde her yil bu organizasyonlara olan ilginin arttig
gozlenmektedir (Wikipedia 1, 2022; Wikipedia 2, 2022; Frwiki, 2022). Bu durumda animasyon film sektoriin ekonomik
baglamda ne kadar 6nemli oldugu ortaya koymaktadir.

Tablo 8: Yillara Gére Animasyon Film Expo’larinin Ziyaretci Sayilari

//

138 M fycft@beykoz.edu.tr




International Family, Youth and 4 d
Child Friendly Tourism Management IE BEYKO0Z

Contress UNIVERSITY
: O
Japan Expo Anime Expo Salon del Manga
YIL (Paris-Nord Villepinte Kongre Merkezi) | (Los Angeles Kongre Merkezi) (Fira de Barcelona)
Ziyaretci Sayis1 Ziyaretci Sayis1 Ziyaretgi Sayis1
1999 2.400 6.400 20.000
2015 247.473 260.700 137.000
2016 234.852 304.799 142.000
2017 238.241 357.178 148.000
2018 247919 350.000 150.000
2019 252.510 N/A 152.000

Elde edilen veriler baglaminda hazirlanan destinasyon tanitim temali animasyon filmlerin ilk elli yildaki sayisi, son 20
yil igerisinde yayinlanan film sayisindan daha az oldugu tablo 5 kapsaminda ortaya konulmustu. Bu durum, {ilkelerin,
dis ticaret ile cari aci1g1 kapatmasi ve lilke ekonomilerine saglayacagi fayda bakimindan ekonomik veriler baglaminda
yeniden incelenmelidir. Ayrica hiikiimetlerin ve sivil toplum orgiitlerinin, destinasyon tanitim temali animasyon filmlere
ilgi gostermeleri oldukc¢a dnemlidir. Son olarak iilkeler daha fazla gelir elde etmek icin destinasyon tanitim paydasglari
arasinda daha etkili igbirlikleri tiretmek icin alandaki aragtirmalarin yogunlagtirilmas: gerekmektedir.

Destinasyon tanitim temali film arsivinde, 6nermesi yapilan iilke ve kita incelemesinde, en fazla tanitim igerigine
sahip iilkenin A.B.D oldugu gozlenmisti. Ikinci en fazla tamitimi yapilan iilkenin Fransa ve Karayip adalar1 oldugu
belirlenmisti. Bu tilkelerin ziyaretci sayilari ve turizm gelirlerine bakildiginda, yapilan tanitim ¢alismalar ile ziyaretci
sayis1 ve gelirleri arasinda anlamli bir iligkinin var oldugu goriilmektedir.

1990 y1l1 itibariyle destinasyon tanitim amaci tagtyan animasyon film yapimlarina ilginin arttig1 gézlenmistir. Bu durumu
aciklamak i¢in diinya iizerindeki devletlerin gecirdigi ekonomik, sosyal, politik ve egitim baglaminda yapisal degisimler
incelenmelidir.

Destinasyon tanitim temali animasyon filmlerde kurgulanan kahramanlar, canl cinsine gore incelendiginde, en fazla
insan tiiriiniin ele alindig1, ardindan ise su {stii hayvan cinslerinin kullanildig1 gézlenmistir. Bu bakimdan izleyicinin
dikkatini ¢ekmesi bakimindan gelecekte hazirlanacak animasyon filmlerde kurgulanacak canl tiirii olarak insan ve su
iistii hayvan cinsi iizerine durulmasi daha anlamli olacaktir.

ONERME

Video pazarlama baglaminda animasyon film, ¢izgi film, sinema vb. tiim turistik destinasyon tanitim faaliyetleri diinya
capinda kabul edilebilir bir ilgiye sahip oldugu sdylenebilir. Ancak bir¢ok turizm destinasyonu, kendi turizm potansiyelini
aciklayan bilgi, arastirma veya kanit eksikliginden dolay1 video pazarlama odakli turizm potansiyelinden yararlanamamaktadir
(Hudson, ve Ritchie, 2006: 256). Bu dogrultuda 1959 yilindan beri gosterime girmis destinasyon tanitim temalr animasyon
filmlerde, Tiirkiye ve Tiirkiye’den higbir destinasyonun konu alinmadigi gézlenmistir (Tablo 2, 3, 4). Bu baglamda ¢alismanin
amaci Tirkiye temelli destinasyon temali bir animasyon film 6nermesi yapmaktir. Diinya ¢ocuk masallari i¢erisinde yapilan
incelemede, modern Tiirkiye cografyasmin en fazla konu alindig1 cocuk masallarinin; KRAL MIDAS VE FRIGYA krallig
iizerine oldugu goriilmektedir. Buradan hareketle Midas ve Frigya temali iki adet masalin; ALTIN DOKUNUS ve SUDAN
GELEN SAGLIK (SPA); Giil (2022) tarafindan yapilan anonim derlemelerine yer verilerek, Tiirkiye’nin tanitimi igin
yapilabilecek turizm animasyon filmlerine konu olabilecek ve senaristlere yol gosterebilecek dnermeler asagida verilmistir.

//
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Animasyon Film Kurgu Onermesi 1
Altin Dokunus (Golden Touch)

Dianisos; antik Frigya bolgesinin dogu smirlarinda yer alan Ankara’da: Dikmen, Kavaklidere ve Cankaya bolgesinde
dolasirken arkadasi PAN (Saytry)’1 liziim baglarinda unutur. Bir rastlanti sonucu oradan yolu gecen Kral Midas Pan’1
tanir ve sarayinda agirlar. Ardindan bu durumdan Dianisos’u haberdar eder ve sarayina davet eder. Bu durum karsisinda
olduk¢a mutlu olan Dianisos, Midas’in bir dileginin olup olmadigini sorar, bunun iizerine heyecanlanan Midas “her
dokundugum altin olsun” der. Dianisos bunun sonuglarinin agir olacagini sdylese de Midas 1srar eder ve sihir gergeklesir.
Midas yapilan sihrin heyecani ile her dokundugunu altina doniistiiriir. Ancak ge¢ de olsa farkina varir ki, ne kendi basina
yemek yiyebilmekte ne de sevdikleri ile hasret giderebilmektedir. Bunun iizerine ¢ok pisman olan Midas, sihrin geri
alimmasi i¢in sarap tanrisi Dianisos’a dua eder. Duasi kabul olan Midas’a sihrin ortadan kalkabilecegi bir yol gosterilir;
Frigya sinirlan igerisinde yer alan Gediz (HERMOS) irmagmin kaynaginda ellerini yikamasi istenir. Bunun iizerine
Midas ellerini, Gediz irmagininim kaynaginda yikar ve biitiin sihir ellerinden suya karisarak gider. Midas’in ellerini
yikadigi su kaynagi bugiin, altin ve gliimiis madenleri bakiminda diinyanin en zengin irmak vadisidir (Gil, 2022).

Tablo 9: Tiirkiye igin Destinasyon Tanitim Temali Animasyon Film Onermesi (Kurgu1)

. -- . Ya U -- . . o .
Film Ad1 Onermesi Gruls)u Mitolojik Kahraman Onermesi Destinasyon Onermesi
[0 Golden Touch (Altin Dokunus) +5 Midas (Insan) — Dianisos (Tanr1) — Tiirkiye — Ankara — Kiitahya — Usak —
Pan (Satry) — Selana — Zeus (Tanr1) Gediz Irmag: - Gediz
[ Treasure of Hermos (Hermos’un —Hermos (Irmak) -
Hazineleri)

Animasyon Film Kurgu Onermesi 2

Salute Per Aqua (SPA);

Hikayeye gore Kral Midas’ i kiz1 Selena, bir cilt hastaligina yakalanir. Midas inandig1 tanrilara, basta Apollon ve ardindan
saglik tanris1 Asklepion’a dualar eder. Duasinin kabul olmasi i¢in Midas Cavdarhisar’da bulunan Zeus tapinaginda aylarca
kurbanlar kestirir ve saraplar dagitir. Uzun bir siire sonra Midas’a kahinler duasinin kabul oldugunu, ancak sifasimin dogada
gizli oldugunu bildirirler. Bu mesaj Midas’1 tatmin etmeyince krallig1 sinirlar1 ve disindaki tiim hekimlere haber verir ve
sOyle buyurur, “Her kim! Selena’y1 iyi eder, biiyiik bir miikafatin sahibi olur”. Bu mesaj iizerine bir araya gelen hekimler
tlim cabalarina ragmen bir ¢are bulamazlar. Selana hastaliginin gegmeyecegini anlayinca, deli divaneye doner ve bir sabah
dayanamayip sarayi terk eder, kendini yollara vurur. Babasi da durumdan haberdar olunca, askerlerine kizin1 bulmalart igin
emir verir. Selena babasinin krallig1 sinirlarinda yer alan termal su bolgesine yaklastiginda (Afyon, Eskisehir ve Kiitahya),
susuzlugunu ve beden sicakligini gidermek {izere bir golete yaklasir ve suya atlar. Ancak su digerlerinden ¢ok farkli olarak
hem agizinda hem de bedeni iizerinde temas ettigi yerlerde agrilarinin kesildigi ve bir ferahlamanin oldugunu hisseder.
Sudan c¢ikan Selana, su lizerindeki yansimasina bakar ve mucizeyi goriir; yiiziinde ve bedenindeki yaralar iyilesmistir.
Bu olaya sahitlik eden askerler, kral Midas’1 durumdan haberdar ederler. Bunun iizerine kral Midas, yasanan mucizeyi
su s0zil soyler; “Salute Per Aqua - Sudan Gelen Saghk”. Midas, yaptig1 bu aciklama ile anlamli bir mimari yap1 insa
edilmesini de emreder. Bugiin Afyon, Kiitahya ve Eskisehir bolgesinde insa edilen antik hamamlarin temeli bu dykiiye
dayanmaktadir. Diinyada su, yikanma, temizlenme ve saglik iizerine kurulu tiim yapilarin kaynag Frigya’yadir. Ayrica
sicak banyolarda yikanma sonrasi insanlarin yasadiklari tansiyon problemini ¢6zmek iizere Midas sicak su banyosuna
ek bir yap1 olarak soguk su banyosunun bulundugu bir yap1 yapilmasini tavsiye eder ve hamam yapilarma bir sogukluk
boliimii (Frigidarium) eklenir. Bugiin hala ayni1 isim ile anilan bu yap1 adin1 Frig’lerden aldig1 rivayet edilir (Gtil, 2022).
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Tablo 10: Tiirkiye icin Destinasyon Tanitim Temali Animasyon Film Onermesi (Kurgu2)

. > . Ya . . s . . > .
Film Ad1 Onermesi Gruf)u Mitolojik Kahraman Onermesi Destinasyon Onermesi
[] Salute Per Aqua (Sudan Gelen Saglik) +5 Midas (insan) — Selana (Iinsan) — Tirkiye — Afyonkarahisar — Eskisehir
Hades (Tanr1) — Asklepion (Tanr1) — — Kiitahya - Dikmen — Cankaya -
[] Midas in the Fairy Water Land (Midas Apollon (Tanr1) — Hermes (Tanr1) Kavaklidere
Sihirli Sular Diyarinda)

Bilimsel alanyazinda destinasyon temelli yapilan ¢alismalarin agirlikli olarak canli aksiyon filmlerden meydana geldigi,
animasyon ve ¢izgi film i¢in yapilan ¢alismalarin ¢ok fazla olmadigi goriilmektedir (Kasai ve Hsu, 2012). Bu ¢alisma
alanyazindaki boslugu gideren baslangi¢ caligmalardan biri olmasi bakimindan énemlidir. Tiirkiye tanitimi igin yapilan
caligmalarda kisa ve uzun metrajli reklam filmleri yerine pazarlama stratejileri belirlenerek yapilacak planlama ile gocuk
ve yetiskin temelli destinasyon tanitim temali animasyon filmlere agirlik verilmesi 6nemlidir.
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THE CONCEPT OF A CHILD-FRIENDLY CITY IN SPATIAL TERMS

Tuba Gizem Aydogan’, E. Figen Ilke’

Abstract- Cities are densely populated due to population growth, the advancement of industry and
technology. This has reduced the livability of urban spaces. However, “child” has been ignored in many
societies until the 21 century. Both the decrease in the livability of cities and the fact that the “child”
has been ignored, significantly reduces and restricts the use of urban space and the efficiency children get
from this usage. A city that has livable features for adults, due to the child's development, psychology and
play needs that separate children from adults, may be insufficient to meet the needs of children. Child-
oriented urban areas should be areas that can provide the best service to the child, and that can meet the
child’s mental, physical, language, social and emotional development, child psychology and play needs
on children scale. Urban areas that can meet these needs of the child, and by creating livable spaces and
activities for children, it can be ensured that the child spends quality time in the city and gains efficiency
from urban uses. In this study, spatial design, urban furniture and other services that should be included in
child-friendly urban areas are explained through examples and the concept of child-friendly city in spatial
terms is examined.

Keywords- Child Friendly City, Child and City, Child and Play, Child and Space
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CHILD AND CHILDREN’S NEEDS

According to the definition of child in the Convention on the Rights of the Child adopted by the United Nations General
Assembly, every human being up to the age of eighteen is considered a child (Cocuk Haklarina Dair S6zlesme, 1995).
Unfortunately, it took many years for the understanding of childhood and the child to change. For centuries the child has
not been separated from the adult. Finally, in the 20" century, the value given to the child and the meaning attributed to
childhood have changed with the many innovations that have taken place around the world, and the child and childhood
have found their place today. It has been understood that the child is a sensitive individual and has unique needs unlike
adults (Erkut, 2017). These changes in the perception and understanding of children and childhood that developed in the
20th century did not delay in bringing a new perspective to urban studies (Aydogan, 2020).

Child-friendly searches, which started with Kevin Lynch’s “Growth in Cities” project in 20" century and UNICEF’s
“Child Friendly Cities” initiative, today continue with the “Child Friendly Tourism” concept put forward by the ICC
(International Children’s Center). It seems that various projects that look at child-friendly searches from different
perspectives will continue to be developed in the coming years. All these pursuits, in essence, have to include children’s
rights and, children’s developmental and psychological needs. Carrying out activities that provide the best service to
children, increase their quality of life and enable their well-being can only be possible by understanding the rights and
needs of the children (Aydogan, 2020).

In this context, from a spatial point of view, besides its similarities with the rights of adults, it is seen that the child’s right
to play stands out as a privilege that distinguishes the child from the adults (Tandogan, 2014). In addition, according
to developmental theories, play is a form of learning and socialization that reflects the inner world of the child, has a
therapeutic effect, helps the child to pass the developmental stages in a healthy way, allows the child to dominate and
adapt to the world, and contributes to the knowledge construction process (Metiner, 2018). Although we are aware of
the great importance of play in child development and psychology, the place of children in urban areas should not be
perceived only as playgrounds or amusement parks.

Child development includes physical, mental, language, social and emotional developments. All these features change
from year to year depending on the developmental stages of the children such as prenatal period, infancy period, preschool
period, school period and adolescence period (Inang et al., 2015). With the development of the child, comprehension,
expression, communication and movement skills are also developing. In this process, in Maslow’s hierarchy of needs
theory; physiological needs; need for security; the need for love and belonging; the need to be respected and the need
for self-actualization should also be taken into account. In other words, while the child is developing, they should be
in a safe environment, their physiological needs that change according to their age should be met, they should be in
an environment where they feel loved, respected and belong, and should also have opportunities for self-actualization
(Aydogan, 2020). The key point is how spatial approaches that can support children’s development and psychology,
invite them to use urban areas, and thus increase their quality of life should be.

WHAT IS CHILD-FRIENDLY CITY

Urban studies is a field that is the research topic of many disciplines. Even when viewed in spatial terms, it appears as
an interprofessional subject such as city and regional planning, architecture, landscape architecture, sociology, child
development, psychology, economy, ecology, municipalities. For this reason, the concept of a child-friendly city is a
phenomenon that needs to be defined by evaluating it from a broad perspective. However, to define a child-friendly city
within the framework of UNICEF: “The city, or more generally, the local government system committed to enforcing
the rights of children. A child-friendly city is the embodiment of the Convention on the Rights of the Child at the local
level, which in practice means that children’s rights are reflected in policies, laws, programs and budgets. The concept
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of a child-friendly city includes communities and local government systems in the light of the various experiences
emerging under the Child-Friendly City Initiative” (UNICEF, n.d.).

In addition to this definition, child-friendly city is a concept that includes all the articles in the convention on children’s
rights such as equality, education, playing games, as well as leaving a heritage to future generations by protecting our
world and resources, and including the concept of sustainability. Thus, it should be a city that supports ecology, protects
green spaces, water and other resources, supports basic vital needs, developmental and psychological needs of children,
allows them to move freely, supports their socialization, motor activities, includes them in society, is safe but non-
restrictive and suitable for child ergonomics (Aydogan, 2020).

According to UNICEF Child-Friendly Cities Initiative, which supports the above idea and prioritizes the well-being of
the child, the rights of children in a child-friendly city are listed as follows;

[] “to be effective in the decisions taken about their cities,
express their opinions about the city they want,

to participate in family, community and social life,

to receive basic services such as health and education,
access to clean water and healthy conditions,
protection from abuse, violence and abuse,

walking safely alone on the street,

playing games with friends,

have green space,

living in an uncontaminated environment,

participate in cultural and social events,

e e I |

be an equal citizen of the city with access to any service, regardless of ethnicity, religion, income, gender or
disability” (UNICEF, 2014; Ankara Development Agency, 2014).

STUDIES CONDUCTED WITHIN THE SCOPE OF CHILD-FRIENDLY CITY INITIATIVE OF UNICEF

Local authorities, researchers and official authorities, who came together in the Child Rights and Habitat Report, which was
published as the output of a study organized by UNICEF within the scope of the Habitat II Conference held in Istanbul in
1996, played an important role in the emergence of the concept of Child Friendly City. Together with these studies, the Child-
friendly cities initiative was started by UNICEF and the Habitat II conference (Giing6r, 2002 and Ensici, 2018). Projects were
carried out within the scope of the child-friendly cities initiative in 45 countries around the world. In this context, projects
financed by UNICEF Turkey National Committee and IKEA Turkey have been worked with 10 different city municipalities.
These are; Liileburgaz, Manisa, Bornova, Mamak, Yiiregir, Eyyubiye, Bitlis, Ispir and Giresun (UNICEF, n.d.).

As Cakirer Ozservet (2014) mentioned, the first and award-winning child-friendly city project is at Fano, Italia in 1990’s.
In this project, in 1991, the “Children’s City Laboratory” was opened in Fano so that local authorities could listen to
children and improve their quality of life. Thus, the needs of children were recognized and children were able to obtain
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their rights. In 1998, a “children’s house” was opened for children to play on an old farm land, in 1999 a “Children’s
Board” was established to allow children to participate in the local government, and the “We go to school alone” project
was carried out so that children can go to school safely and without parents. “We go to school alone” project includes
that; conspicuous traffic signs are placed for the safety of children on the roads to school, children’s backpacks are
lightened, pavements and markings have been made that make the school path cute, attractive and distinctive, volunteers
and civil defense teams were on the way to school to support children when needed, sidewalks widened, parents were
educated.

One of the UNICEF child-friendly city initiatives in Turkey and, the project carried out with the support of UNICEF,
Ankara Directorate of National Education and Ankara Development Agency is “Child Friendly Ankara” project. In this
project, children’s rights, their participation in policies and practices, and changing society’s perception of children are
focused on rather than spatial terms.

Schools are important places in the city in terms of children’s cognitive, social, emotional, language and motor
development, and there is a manual created by UNICEF for the design of school, called as Child Friendly Schools
Manual. In this Manual, some criteria have been established to make schools child-friendly. According to this manual;
the school should be considered from a holistic perspective, the building and the landscape should work together, the
building should be suitable for the climate, well planned in terms of security, social services, health services and library
services should be equipped, comprehensive and appropriate. Water, electricity etc. infrastructure should be sufficient,
hygiene facilities should be accessible and sufficient. Design elements such as light, air, humidity, sound, smell and color
should be well and carefully designed. Native plants should be used in the school landscape and open areas, children
should have an area where they can plant edible plants for nature education, sun, dust and noise should be filtered with
natural elements (UNICEEF, 2006).

It should be noted that the spatial reflection of UNICEF’s work on child-friendly cities, especially in Turkey, on urban
areas remains weak.

EXAMPLES OF CHILD-FRIENDLY URBAN STUDIES

There are many studies conducted in the concept of child friendly within the scope of urban areas. These studies contains
streets, schools, parks, gardens, educational areas and more. In this paper, to give a few examples, forest schools,
Woonerf street regulation system, Hackney play street, traffic education park and urban furniture were mentioned.

Forest Schools

Forest school (Figure 1) is a Scandinavian teaching technique that emphasizes the importance of children’s contact
with nature from an early age (Grahn, 1996; Dietrich et all. 2007; O’Brien & Murray, 2007), as a different system from
the typical schools we have, and offers practical training in a forest environment for a certain period of time (Murray
& O’Brien, 2005; O’Brien & Murray, 2007). Trainers are qualified forest school practitioners with environmental
knowledge and child development knowledge. Trainings focused on increasing children’s self-confidence and self-
esteem are carried out by giving children small and repeatable tasks (O’Brien, 2009).
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Figure 1: A Forest School (Yayasan Sedunia, n.d.)

This alternative form of education, which is given with lessons such as making fire, wood carving, and tool use, helps
children develop their skills, helps and supports them to find solutions, cope with problems, self-confidence in making
decisions and taking risks, develop their concentration skills, and increase their motivation (Dogsthorpe Academy, n.d.).

Woonerf — Street Regulation System

Woonerf is a street regulation system that allows children to play freely. This system prioritizes playing on the street.
Thus, first of all, it is necessary to increase the pedestrian usage area, which is limited due to vehicle use, and to slow
down and limit the vehicle movement (Figure 2).

e

Figure 2: A Woonerf Street (Alamdari & Habib, 2012)

As strategies, firstly the entrances of the street where Woonerf is applied are highlighted, and traffic calming is used
with curvilinear vehicle ways on the street in order to slow down the vehicles. Then, it is supported by strategies such
as guiding pedestrians and drivers with border elements, plant design and flooring materials, using pedestrian-friendly
street furniture, eliminating pavement height, and moving away from the vehicle dominant view by increasing the
distance between parked vehicles (Tandogan, 2014).

Hackney Play Street

It is a street environment followed by volunteer families and regional representatives, formed by closing the streets to
traffic for a few hours so that children can play freely and safely.

For more information and registration please visit
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Figure 3: Hackney Play Streets (Hackney Play Association, n.d.)

Street design is not available, but streets are temporarily closed to vehicles at certain times. Twenty minutes before
the road is closed to traffic, a meeting is held about the play sessions, then, it is checked whether the street contains
any danger, and the streets are closed to traffic simultaneously. Elements like colorful streamers, etc., to create a more
interesting environment are used. Finally, children step safely into the street, and play games with each other and with
their toys.

Traffic Education Park

It is a park that was created in order to reinforce the theoretical knowledge learned in the lessons to pre-school, primary
and secondary school students in practice. In traffic education parks, children are given practical and theoretical training
(Figure 4). It includes materials such as a miniature training car, bicycle, educational signs and tables, cloth numbers,
megaphone and first aid supplies.

Figure 4: Traffic Education Park (Explore DPRK, n.d.)
Urban Furniture

In addition to urban areas such as schools, parks and streets, urban furniture also has a great importance in the city. The
existence of urban furniture (seating, lighting, water and flooring elements, plant boxes, garbage cans, boards, bus stops,
bicycle parking places, top cover elements, etc.) with designs that can make various activities such as waiting, resting
and shading fun for children and the compatibility of these furniture with child ergonomics will also be important steps
that encourage children to use urban areas (Figure 5-8).

For more information and registration please visit
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Figure 6: Seating element (Designboom, 2012)

Figure 7: Water element (ArchDaily, 2021
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Figure 8: Bus station (mmmm..., n.d.)

CONCLUSIONS

In conclusion, creating areas, activities and urban furniture that encourage children with various strategies and design
decisions to use urban areas as citizens freely are studies that positively support the development and psychology of
children. In urban studies around the world, various examples of child-friendly city concept are available, yet in this
paper, merely forest schools, Woonerf-street regulation system, Hackney play street, traffic education park and urban
furniture are mentioned as well as UNICEF’s Child-friendly City Initiative. As seen on these examples, various spatial
strategies on the basis of ecology, education and materials have been produced and implemented in order to include
children in the city, to offer them a livable environment, and to support their social, emotional, language, motor and
cognitive development. UNICEF has an important role in the emergence of the child-friendly approach in cities, thanks
to the child-friendly city definition it has developed, the handbooks it has produced and the projects it has realized. All
these studies demonstrate that developmental, psychological, physical needs of children should be understood.
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COCUK DOSTU TURIZM: COCUK VE AILE DOSTU OTELLER
Umit Gaberli!

Ozet- Son yillarda cocuk ve aile dostu oteller turizm sektoriinde énemli bir rol oynamaktadir. Cocuk ve aile dostu konsept
firma diizeyinde, iiriin farklilagtirmasi ve pazar boliimlendirmesi ile rekabet giiciinii arttirma olanagr sunmaktadir.
Tiirkiye’'de ¢ocuk ve aile dostu otellerin sahip oldugu veya olmasi gereken ozellikleri belirlemeyi amaglayan yontem
olarak literatiir taramast kullanilan bu ¢alismada, éncelikle ¢ocuk dostu toplum ve sehir kavramlar: Birlesmig Milletler
‘in Cocuk Haklarina Dair Sozlesmesi temel alinarak aciklanmaktadr. Cocuk ve aile dostu otellerin ozellikleri icin
ortaya konacak genel kriterler ile hem ulusal hem de uluslararasi literatiire katki saglanmasi beklenmektedir.

Anahtar Kelimeler- Birlesmis Milletler Cocuk Haklarina Dair Sozlesme, Cocuk Dostu Turizm, Cocuk Dostu Sehir,
Cocuk ve Aile Dostu Otel

'Umit Gaberli, Siirt Universitesi, Turizm Isletmeciligi ve Otelcilik Yiiksekokulu, Rekreasyon Y&netimi Béliimii, Siirt Tiirkiye, umit.gaberli@
siirt.edu.tr
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GIRIS
Ulkemiz turizm sektorii, diinya genelinde oldugu gibi, ekonomiye doviz girisinin saglandigi en dnemli sektorlerden
biridir. Bu anlamda, 6zellikle iilkemiz i¢in makroekonomik dengelerin saglanmasinda giderek artan bir 6neme sahiptir.

Ulkemiz Akdeniz havzasinda yer alan diger iilkeler gibi cografi konumu itibari ile kitle turizminde 6ne ¢ikmaktadur.
Ancak son yillarda alternatif turizm tiirlerinin gelismesi sektordeki rekabeti arttirarak bagka bir noktaya tagimistir.

Turizm sektorili, hem ¢ocuklarin en ¢ok iletisimde bulundugu sektorlerden biri olmast hem de, artan rekabet ile birlikte
pazar boliimlendirmesi ve iiriin farklilastirmasi agisindan ortaya ¢ikan ihtiyaglar nedeniyle, ¢ocuk dostu turizmi 6nemli
bir unsur olarak karsimiza ¢ikarmaktadir. Icinde firsatlar1 ve riskleri birlikte barindiran ¢ocuk dostu turizm gocuklar
konusunda daha sistematik bir yaklagim ve yontem izlemesini gerektirmektedir (Cocuk Dostu Turizm, 2020: 1). Turizm
isletmeleri 6zgiin ve siirekli yenilenen ¢ocuk haklari politikalari ile

v Cocuk haklarmin tiim isletme faaliyetlerinde dikkate alinmasina zemin olusturma,
v' Isletme personeli agisindan ¢ocuk haklari konusunda farkindalig: yiikseltme,

v Yatirimei, miisteri ve kamu gibi sektor paydaslarimin gocuk haklarimi koruma konusundaki beklentilerini
karsilama,

Faaliyetlerinin merkezine ¢ocuk haklarini koyarak sagladiklar seffaflik ile paydaslaria giiven saglama,
Cocuk haklart ile ilgili riskleri belirleme ve

Uygulamada 6rnek teskil ederek sektorde dne gegme firsatini yakalayacaklardir (Cocuk Dostu Turizm, 2020:
3).

Cocuk dostu turizm {ilkemizde yeni gelisen bir alan olmasi nedeniyle sektorde oncii olma firsatlari barindirmaktadir.
Bu nedenle, cocuk-aile dostu bir otelin temel 6zelliklerinin ortaya konmasi 6nem arz etmektedir. Bu ¢alismada, literatiir
taramasi yontemi ile ¢ocuklu ailelerin otel segiminde etkili olan faktorler ile cocuk dostu otellerle ilgili sikayetler ele
alinarak s6z konusu otellerin temel dzellikleri belirlenmeye ¢alisilmistir. Ilgili literatiirde ¢alisma sayisinin az olmasi
bu ¢alisma i¢in 6nemli bir kisittir.

COCUK DOSTU TOPLUM VE SEHIR KAVRAMI

Birlesmis Milletlerin 3 kisim ve 54 maddeden olusan Cocuk Haklarina Dair S6zlesmesi 20 Kasim 1989 yilinda 44/25
sayili Genel Kurul karar ile kabul edilerek imzaya ve katilima agilmistir. 49. Madde uyarinca 2 Eyliil 1990 yilinda
yiriirliige girmistir. Bu s6zlesme ¢ocuga uygulanabilecek kanuna gore, erken yasta resit olma durumu harig, 18 yagindan
kiigiik her insani ¢ocuk olarak kabul etmektedir. S6zlesmeye taraf devletler kendi yetki alanlarindaki her ¢ocugun,
ebeveyninin ya da yasal vasisinin irkina, rengine, cinsiyetine, diline, dinine, siyasi ya da diger goriislerine, ulusal, etnik
veya sosyal kokenine, miilkiyetine, engelliligine, dogumuna bakmaksizin hi¢bir ayrim goézetemez. Ayrica, s6zlesmeye
taraf devletler cocugun ebeveynlerinin, aile liyelerinin veya yasal vasilerinin durumu, faaliyetleri, ifade edilen goriisleri
veya inanglari temelinde her tiirli ayrimciliga veya cezaya karsi korunmasini saglamak i¢in tiim uygun énlemleri almakla
hiikiimliidiirler (Birlesmis Milletler Cocuk Haklarina Dair S6zlesme, Madde 1 ve 2). Cocuk dostu toplum kavramini
tanimlamadan once, Cocuk Haklaria Dair So6zlesmesinin 2. Maddesindeki ¢ocuk ve gocugun ebeveynleri ya da yasal
vasilerinin de haklarinin koruma altina alinmasi gerektigi vurgusuna dikkat ¢ekmek gerekir. Bu madde aslinda gocuk
dostu toplum kavraminin ayni zamanda aile dostu toplum kavramu ile i¢ ige gectigini gostermektedir. Ayni s6zlesmenin 3.
Maddesindeki “cocuklarla ilgili tiim eylemlerde ¢cocugun yiiksek yarart birincil diisiince olacaktir” vurgusu gocuk dostu
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toplumun nasil hareket ettigi ya da etmesi gerektigi konusunda 6nemli ipuglar1 vermektedir. Buradan hareketle, ¢ocuk
dostu toplumu “gocugun yiiksek yararini birincil amag olarak edinmis toplum” seklinde kisaca tanimlamak miimkiindiir.

Cocuk dostu toplum olgusunun hayata gegirilmesinde Birlesmis Milletlerin Cocuk Haklara Dair Sozlesmesini esas
alan ve UNICEF (United Nations International Children’s Emergency Fund) tarafindan kiiresel 6l¢ekte yiiriitiilen Cocuk
Dostu Sehirler Girisimi oldukga etkilidir. Ornegin, 2014-2015 yillar1 arasinda Tiirkiye’de Diinya Yerel Yonetim ve
Demokrasi Akademisi Vakfi (WALD), Tiirkiye Belediyeler Birligi (TBB) ve Birlesmis Kentler ve Yerel Yonetimler
Orta Dogu ve Bat1 Asya Teskilati (UCLG-MEWA) isbirligi ile “Cocuk Dostu Sehirler Projesi” yiiriitiilmiistiir. Proje,
cocuk dostu politikalar ve programlar gelistirilmesi ve ¢ocuk dostu mekanlar olusturulmasi konusunda belediyelere
destek vermek amaciyla Mersin, Manisa, Bitlis, Giresun, Kirklareli/Liilleburgaz, Adana/Yiiregir, Ankara/Mamak,
Erzurun/ispir, Izmir/Bornova, Sanlurfa/Eyyiibiye Belediyelerinde uygulanmistir (WALD, 2022). Proje kapsaminda
yapilan analizler ¢cocuklarin, ergenlerin ve ebeveynlerin kent kararlarina, belediye biit¢esine, cocuklarla ilgili projelere
katiliminin ve goriis bildirme oranlariin ¢ok diisiik oldugunu gostermistir. Bu baglamda, proje kapsamindaki sehirlerin
cocuk meclislerinin giiclendirilmesi karar1 alinmistir. Bu dogrultuda, 22-25 Haziran 2015 tarihleri arasinda “Cocuk
Haklar1 ve Katilim1 Egitimi” verilmistir. Egitimin amaci var olan ¢ocuk meclislerinin kapasitesini arttirmak ve ¢ocuk
meclisi olmayan sehirlerde kurulmasini desteklemektir (WALD, 2022). Tiirkiye’de dolayli olarak yaklasik 2 milyon
cocugun yer aldig1 projede UNICEF hazirladig1 rehberler ve egitim materyalleri ile 40 ilde yaklasik 100 belediyeye
ulagsmistir. Bu kapsamda materyaller belediyelerin ¢ocuk haklar1 ve katilimi programlari, cocuk yasta evliligin 6nlenmesi,
cocuk isciligi ile miicadele edilmesi, ¢ocuk odakli stratejiler gelistirilmesi, biitceleme ve kaynak tahsisi konularindaki
kapasitesini arttirmak i¢in kullanilmistir (UNICEF, 2022).

Cocuk dostu sehir fikri 1996 yilinda Istanbul’da toplanan Birlesmis Milletler Insan Yerlesimleri Konferans1 Habitat
II’de gocuklarin haklarini yerine getirmeyi taahhiit eden bir yonetim sistemi olarak gelismistir (Riggio, 2002: 47).

Tablo 1: Cocuk Dostu Bir Sehrin Garanti Etmeyi Amacladig1 Bazi1 Haklar

Temel Fizyolojik Gereksinimler ile Tlgili Haklar

[0 Saglik, egitim ve barinma gibi temel hizmetlere erigim.
[l Giivenli su ve uygun sanitasyona erigim.
[0 Bitkiler ve hayvanlar i¢in yesil alanlara sahip olma.

[0 Kirletilmemis ve siirdiirtilebilir bir ¢evrede yasama.
Giivenlik ile Tlgili Haklar
[ Somiiri, siddet ve istismardan korunma.

[l Sokaklarda tek basina giivenle yiiriime.
Ait Olma ile Tlgili Haklar
[0 Aileye, topluma ve sosyal hayata katilma.

[l Arkadaslari ile toplanma ve oynama.

Kendini Gergeklestirme ile Tlgili Haklar
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[ Etnik koken, din, gelir, cinsiyet veya engellilik durumuna bakilmaksizin her hizmete erigimi olan
esit vatandaglar olma.

Desteklenme, sevilme ve dnemsenme.

Arzuladiklar sehirle ilgili goriislerini ifade edebilme.

a
[ Kiiltiirel ve sosyal etkinliklere katilim.
Q
i

Sehirle ilgili kararlar1 etkileme.
Kaynak: Riggio, 2002: 48.

Not: Yazar tarafindan Riggio (2002)’dan derlenip, Maslow (1943) ihtiyaglar hiyerarsisine gore gruplandirilmistir.

Tablo 1’de sadece 18 yasindan kiigiik cocuk ve geng niifus olarak adlandirabilecegimiz bireylerin degil, tiim insanlarin
sahip olmasi gereken bazi haklar yer almaktadir. Bu haklar, Maslow’un (1943) ihtiyaclar hiyerarsisi ile iliskilendirilerek,
bu hiyerarsiye gore gruplandirilmis fizyolojik gereksinimler, giivenlik, ait olma ve kendini gergeklestirme konularindadir.
Cocuk dostu otellerin yaratici atdlye caligmalari, yetenek gosterileri ve egitici kesifler gibi diizenledigi baz1 etkinliklerin
cocuklarin sayginlik ihtiyaglarin karsilanmasi ile ilgili olabilecegi de unutulmamalidir. Ayrica, yukarida kendini
gerceklestirme ile ilgili haklardan desteklenme, sevilme ve Onemsenme, arzulanan sehirle ilgili goriisleri ifade
edebilme ve sehirle ilgili kararlar1 etkileme gibi haklarin da Maslow’un (1943) ihtiyaglar hiyerarsisindeki sayginlikla
iliskilendirilebilecegini sdyleyebiliriz. Diger taraftan, hak ve ihtiya¢ birbirlerinden farkli kavramlar oldugundan bu
iliskilendirmeyi yaparken Shue’nun (1996) yaklasiminin temel alindigini belirtmekte yarar vardir. Bu yaklagima gore,
temel haklar temel ihtiyaclarin karsilanamamasina yonelik giivencedir. Dolayisiyla, tablo 1 ¢ocuk dostu bir sehrin
gilivence altina almay1 amacladig1 temel ihtiyaclar1 gostermektedir. Cocuk dostu sehir projeleri yukarida belirtilen
haklarin saglanmasini ya da var olanlarin gelistirilmesini vadetmektedir. Bu haklardan aileye, topluma ve sosyal hayata
katilma hakkinin ¢ocuk dostu turizm faaliyetlerinin ¢ikis noktasini olusturdugunu soyleyebiliriz. Cocuklarin aileleri ile
birlikte uygun kosullarda katilamayacag bir tatil organizasyonu onlarin ihtiyaclar hiyerarsisindeki ait olma basamaginda
sorunlar yasamasina neden olacaktir.

TURKIYE’DE COCUK VE AILE DOSTU OTELLERIN OZELLIKLERI

Cocuk dostu turizm siirdiiriilebilir turizmin 6nemli bir parcasi olarak karsimiza ¢ikmaktadir (Buzlu ve Atci, 2020).
Ayni zamanda, aile turizminin bir birleseni olarak tanimlayabilecegimiz ¢ocuk dostu turizm kavrami tatil koyii ve
kuliip seyahatleri i¢inde degerlendirilebilir. Aile turizmi Tiirkiye’de son yillarda 6nem kazanmaya baslamasina karsin
Almanya turizm pazarinda uzun yillardan beri 6nemli bir hedef kitledir (Yi1lmaz, 2007: 24).

1968 yilinda uluslararasi turizm sirketi olarak faaliyete gegen Touristik Union International Aktiengesellschaft (TUI
AG) Almanya turizm pazarinda 6énemli yere sahiptir. Tiim turizm deger zincirini tek bir ¢ati altinda kapsayan grup
1.600 seyahat acentesi ve dnde gelen ¢evrimigi portallar, 150°ye yakin ugaga sahip bes havayolu, 400’den fazla otel, 16
yolcu gemisi ve diinyanin tiim 6nemli tatil noktalarindaki bir¢cok gelen yolcu acentesinden olugmaktadir (TUI Group,
2022). Sektorde oncii olan bu turizm sirketler grubu 2020 yilinda tiim aileye degil sadece ¢ocuklara odaklandigini
net bir sekilde yansitmak igin en iyi aile (Best Family) ¢cocuk konsepti ismini TUI Cocuk Kuliibii (Kids Club) olarak
giincellemistir. Bu konseptte,

v' 3-12 yas arasindaki farkli yas gruplarinda TUI tarafindan egitilmis c¢alisanlar tarafindan ¢ok dilli ¢ocuk
bakimi.
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Yaz tatillerinde geng programlari (13-17 yas arasi).
Sezon disinda bir bebek oyun grubu.

Her sey dahil yemekler.

Cocuk diskosu.

AN N N

Profesyonel egitmenler ile ¢ok ¢esitli bireysel kurslar sunan yiizme okulu bulunmaktadir (TUI, 2022).

Sektorde oncii olan bu tiir firmalarin sahip oldugu kriterler ¢ocuk dostu konseptin sinirlarinin belirlenmesinde etkili
olmaktadir. Yilmaz’in (2007) ¢alismasinda aile otelinin niteliklerinin belirlenmesinde Almanya ve Avusturya’daki aile
otelleri (¢ocuk ve bebek oteli vb.) siniflamalar1 ve Tiirkiye’deki yabanci tur operatorleri tarafindan aile konseptli isletme
olarak pazarlanan otelleri baz almasi da iilkemizde aile-¢ocuk dostu turizmde yurtdisi uygulamalarin takip edildigini
acikca gostermektedir.

Digertaraftan, gocuklu ailelerin otel segiminde etkili olan faktorler de cocuk ve aile dostu otellerin 6zelliklerinde belirleyici
olmaktadir. Ayrica, ailelerin otel seciminde etkili olan faktdrler cocuklarin yas gruplarma gore farklilik gostermektedir.
Emir ve Pekyaman (2010)’1n 5-6 yas grubu ¢ocuk sahibi olan aileler iizerinde yaptig1 arastirma sonucunda ailelerin
odalarda ¢ocuklara uygun yatak ve dolaplarin bulunmasi, ¢ocuk havuzunun ve restoranda ¢ocuk meniilerinin olmasi,
hijyene 6nem verilmesi, giivenlik, merdivenlerde korkuluk bulunmasi gibi konulara 6nem verdikleri ortaya konmustur.
Aymankuy ve Ceylan (2013) ise, 13 yas ve iizeri ¢ocuklarin ailelerin tatil satin alma siireclerinde etkili oldugu, 13 yas
alt1 cocuklarin ise tatil satin alma siirecindeki etkilerinin sinirli oldugu sonucuna varmistir. Yemez ve Karaca (2019) da
¢ocuklu ailelerin tatil yeri segiminde etkili olan faktorleri 6 baslik altinda toplamistir: cocuk ekstralari, giivenlik, cocuk
aktiviteleri, isletmenin konumu, restoran hizmetleri ve genel konaklama hizmetleri. Bu ¢alisma her ne kadar sadece Sivas
ili 6zelinde yapilsa da ¢cocuk dostu otellerin dzelliklerinin neler olmasi gerektigi ile ilgili dnemli ipuglar1 vermektedir.
Cocuklu ailelerin tatil yeri se¢iminde etkili olan faktorlerden ¢ocuk ekstralar1 ¢ocuklara 6zel esyalarin ve alanlarin
olmasini ifade etmektedir. Giivenlik konusu ise, odalarin cocuklar i¢in uygun ve ferah olmasinin yaninda ¢ocuklara uygun
korkuluklarin, glivenli oyun alanlariin olmasi, otelde saglik personelinin yer almasi ve saglik kuruluguna yakinlik gibi
konulart igermektedir. Diger taraftan, gocuk aktiviteleri bagligt altinda ¢ocuklara uygun hobi alanlari, eglence ve spor
aktiviteleri, havuz, su kaydiragi ve agik alanda ¢ocuk kuliibiiniin olmasi gibi konular yer almaktadir. Restoran hizmetleri
basligi ise, ¢ocuk meniilerinin ve menii kartlarinin olmasi ve ¢ocuk gelisimi egitimi almis ¢alisanlarin bulunmasi gibi
konular1 igermektedir. Isletmenin konumu ve genel konaklama hususlarinda ise, gocuklu aileler disinda herhangi bir otel
miisterisinin de dikkat edecegi sehir merkezine yakinlik, ses-giiriiltii, personelin giiler ytizlii olmasi, sikayet ve onerilerin
derhal degerlendirilmesi gibi konular yer almaktadir. Yemez ve Karaca’nin (2019) ¢alismasi her ne kadar sadece bir il
0zelinde ve otel se¢iminde etkili olan faktorler tizerine yapilmis olsa da daha kapsamli bir ¢calisma olan Yilmaz’in (2007)
tespit ettigi aile-cocuk dostu otelin sahip olmas1 gereken 6zelliklerle paralellik gostermektedir. Yilmaz (2007) 6zellikle
bebekli ve kiigiik cocuklu ailelerle ilgili gerekli fiziksel 6zellikleri vurgulamistir. Bu aileler i¢in, parmaklikli bebek ve
cocuk yatagi, bebefon, alt bezi degistirme yeri, bebek battaniyesi, bulunmasi gerekmektedir (Yilmaz, 2007: 44). Ayrica,
giivenlik i¢in belli standartlara uyulmas1 gereklidir. Ornegin, balkon korkuluklari en az 1,1 metre olmali, gubuklar arast
mesafeler de 10 santimi gegmemeli, basamak yapabilecek cisimler etraftan kaldirilmalidir (Yilmaz, 2007: 46).

Yukarida deginilen faktorler otel se¢iminde bir ¢er¢eve ¢izmektedir. Ancak ¢ocuk dostu otellerle ilgili sikayetler de
¢ocuk-aile dostu otellerin sahip olmasi ya da gelistirmesi gereken 6zellikleri isaret etmektedir. Aslan vd. (2019) bu
alandaki sikayetleri temizlige, sagliga, cocuklara yonelik hizmetlere, genel sikintilara, ¢alisan ve davraniglarina iligkin
sikayetler olmak iizere 5 kisma aymrmigtir. Temizlige iliskin sikayetler sadece ¢ocuk dostu otellerde degil, tiim otel
konseptlerinde karsilasilabilecek hijyen sorunlaridir. Sagliga iliskin sikayetler de benzer sekilde sadece ¢ocuklu degil
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tiim mdsteri tipolojilerinde karsilasilabilecek durumlari igermektedir. Cocuklara yonelik hizmetlere iligskin sikayetlerde
ise havuz giivenligi ve beslenme konularina dikkat g¢ekilmistir. Ayrica, Aslan vd. (2019) genel sikintilara iligkin
sikayetlerde ¢ocuklara yonelik hizmet ve {irlinlerin fiyatinin yiiksek olusuna dikkat ¢ekmistir. Caligsan ve davraniglarina
iliskin sikayetlerin kapsamini ise, kaba, 6zensiz ve ilgisiz davranislar olusturmaktadir.

Ulusal literatiirde aile turizmi alaninda otel uygulamalar1 ile ilgili heniiz ¢ok fazla bilimsel arastirma bulunmamaktadir.
Bu nedenle yurtdisindaki oteller ile karsilagtirmali bir analiz yapilmas1 pek miimkiin degildir. Genel anlamda sektorde
oncii iilkelerin uygulamalar1 ve kriterleri takip edilmektedir. Oztiirk vd.’nin (2018) belirttigi gibi, iilkemizde birgcok
otelin ¢ocuklara yonelik hizmetleri olmasina ragmen ¢ocuk dostu otellerden degil, cocuklar1 da igine alan otellerden
bahsedebiliriz. Tuna vd.’nin (2019) vurguladigi gibi, cocuk dostu otel olma konusunda 6l¢iilebilir kriterlerin gelistirilmesi
onemli bir ihtiya¢ haline gelmistir. S6z konusu ¢alismada, temali1 otellerden esinlenerek ¢ocuk oteli olarak adlandirilan
sadece ¢ocuklar icin tasarlanan oteller 6nerilmektedir. Ayrica, otellerdeki yildizlama sistemi gibi her yildizda asgari
sartlarin var oldugu bir sistem gelistirilmesi Onerilmektedir. Benzer bir oneride bulunan Giiven vd. (2017) seyahat
acentelerinin resmi web sayfalarini incelediginde 2 ¢ocuk iicretsiz olan otellerin bile kendilerini ¢ocuk dostu olarak
nitelendirdigini gdzlemlemistir. Agikcasi, Cakmak ve Itik’in (2020) tespitinde oldugu gibi bu konuda heniiz ulusal
veya uluslararast anlamda yayinlanmis bir standardin mevcut olmadigini soyleyebiliriz. Ancak {iriin farklilastirmasi
baglaminda ¢ocuk-aile dostu turizmin 6nemi glinden giline artmaktadir. Asagidaki tabloda Kiddieholidays (2022a)
tarafindan yayinlanan Antalya’daki bebek-¢ocuk dostu en iyi 10 otel listelenmistir.

Tablo 2: Yiirimeye Baslayan Cocuk Dostu Oteller (Antalya)

Otel Adx Yeri
Saturn Palace Resort Lara Plaji
Titanic Beach Lara Lara Plajt
Delphin Imperial Lara Plaj1
Eftalia Ocean Resort & Spa Alanya
The Haydarpasha Palace Alanya
Ela Excellence Resort Belek
Lands Of Legends Kingdom Hotel Belek

IC Hotel Green Palace Lara Plaj1
Rixos Premium Tekirova Kemer
Granada Luxury Belek Belek

Kaynak: Kiddieholidays (2022a).

Tablo 2’deki otellerden Ela Excellence Resort ve The IC Hotel Green Palace’ta ¢ocuk kuliibii, The Rixos Premium
Tekirova’da 3 ay ve tizeri ¢ocuklar i¢in kres, Lands Of Legends Kingdom Hotel’de temal1 park bulunmaktadir. Ayrica,
Kiddieholidays’in (2022b) Avrupa’daki en iyi 55 bebek ve yeni yliriiyen ¢ocuk dostu otel siralamasinda Yunanistan,
Kibris, Tiirkiye, Portekiz ve Ispanya’dan otellere yer vermistir.

SONUC VE DEGERLENDIRME

Caligmada kullanilan yontem itibariyle literatiirdeki ¢alismalardan hareketle, cocuk dostu otellerin sahip oldugu ya da
olmasi gereken ozellikler ile ilgili ¢gikarimlar yapilmaktadir. Bu alanda yapilan ¢aligma sayisinin az olmasi ¢alismanin
en 6nemli kisitlarindan biridir. Ancak bu kisit ayn1 zamanda ¢aligmanin 6zgiin degerini de olusturmaktadir.

//
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Bu ¢alismada, Birlesmis Milletler Cocuk Haklarma Dair S6zlesme’nin 3. Maddesinden esinlenerek ¢ocugun yiiksek
yararini birincil amag olarak edinmis toplum olarak tanimlanan ¢ocuk dostu toplum tanimindan hareketle ¢gocugun
yiiksek yararini birincil ama¢ olarak edinmis oteli ¢cocuk dostu otel olarak tanimlayabiliriz. Diger taraftan, bu
calismadaki ¢ocuk dostu sehrin garanti etmeyi amagladigi bazi haklarin Maslow’un (1943) ihtiyaglar hiyerarsisi ile
birlikte degerlendirilmesi ¢ocuk dostu otel 6zelliklerine uyarlandiginda ¢ocuklarin temel fizyolojik gereksinimleri
ve glivenligi ile aidiyet ve kendini gerceklestirme iki temel 6zellik olarak karsimiza ¢ikmaktadir. Buradan hareketle,
cocuk dostu bir otelin 6nce ¢ocuklarin ihtiyag duydugu fiziksel kosullar: ve sonrasinda aidiyet hissedecegi ve kendini
gergeklestirmek tizere dahil olabilecegi aktiviteler biitiiniinii saglamalidir. Ayrica bu ¢aligmada kendini gergeklestirme
ile ilgili haklardan desteklenme, sevilme ve dnemsenme, arzulanan sehirle ilgili goriigleri ifade edebilme ve sehirle ilgili
kararlar etkileme gibi haklarin da Maslow’un (1943) ihtiyaclar hiyerarsisindeki sayginlikla iliskilendirilebilecegi one
stiriilmiistiir. Literatlirde ¢ocuklu ailelerin otel se¢iminde etkili olan faktdrleri ve cocuk dostu otellerle ilgili sikayetleri ele
alan c¢aligmalar1 incelendigimizde en temelde ¢ocuk dostu otellerin asagidaki genel 6zelliklere sahip olmasi gerektigini
ileri siirebiliriz:

1. Odalarda ¢ocuklara uygun yatak, dolap ve lavabo bulunmalidir.

2. Cocuklara 6zel alanlara ek olarak sadece gocuklara uygun, onlarin kullanabilecegi esyalar bulunmalidir.

3. Cocuklara uygun korkuluk, glivenli oyun alanlar1 olmali, ayrica otelde ¢ocuk doktoru bulunmalidir.

4. Restoranda ¢ocuk meniilerinin olmasi ve hijyene dikkat edilmesi gerekmektedir.

5. Cocuklara uygun hobi alanlari, eglence ve spor faaliyetleri, havuz, su kaydiragi ve acik alanda ¢ocuk kuliibii olmalidir.
6. Cocuk gelisimi egitimi almis ¢alisanlarin bulunmasi gereklidir.

Bu 6zellikler ¢ogaltilabilir. Fakat genel anlamda yukaridaki 6zelliklere sahip olmayan bir otelde ¢ocuk dostu konseptten
bahsedilmesi pek miimkiin degildir. Ciinkii bu 6zellikler ¢ocuklarin temel ihtiyaglari ile ilgilidir. Oncelikle fiziksel
kosullarin saglanmasi gerekmektedir. Gelecekteki ¢calismalar, literatiirde 6nerilen gocuk-aile dostu oteller i¢in 6l¢iilebilir
kriterlerin olusturulmasina yogunlasabilir.
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COCUKLARDA GIDA ALERJILERI
Y. Birol Saygi’

Ozet- Hepimiz hayatta kalmak icin yeriz ve ¢ogumuz yemek yemekten zevk aliriz. Bununla birlikte, son
arastirmalar, bes yasin altindaki yirmi ¢ocuktan birinin ve yirmi bes yetiskinden ise yine birinin en az bir
besine alerjisi oldugunu gostermektedir. Giderek daha fazla insan gida alerjisinin farkina varmakta ve bu
da onu kamuoyunda artan bir endise konusu haline getirmektedir. Gida alerjisi, ebeveynler icin giderek
artan bir endise haline gelmektedir. Gida alerjisi, ¢cocuklarin tahmini %8 ini etkileyen biiyiiyen bir halk
saghgi sorunudur. Gida alerjisi, belirli bir gidaya maruz kalindiginda tekrarlanabilir sekilde ortaya ¢ikan
spesifik bir bagisiklik tepkisinden kaynaklanan olumsuz bir saglik etkisi olarak tamimlanir. Gida alerjisi
olan ¢ocuklarin yaklasitk %40°inda, uygun ilaglarla hemen tedavi edilmezse hastaneye yatis ve hatta
oliime yol agabilecek ciddi reaksiyon oykiisii vardir. Besin alerjisinin toplumsal maliyeti biiyiik olup saglik
sistemi ve ailelere genis olciide yayilnistir.  Ailede bir kiside gida alerjisi oldugunda tiim aile etkilenir.
Sevilen birinin yanlishikla anafilaksiye, yani tehlikeli bir alerjik reaksiyona yol agabilecek bir yiyecegi
yemesine dair giinliik kaygilar olabilir. Gida alerjisi, viicudun bagisiklik sistemi tarafindan tetiklenen bir
gidaya anormal bir tepkidir. Yiyeceklere karsi cesitli bagisiklik tepkileri vardw:. Bazen, gidaya verilen bir
reaksiyon, bir alerji degil, gida intoleransi olarak adlandwrilan baska bir reaksiyon tiiriidiir.

Anahtar Kelimeler- Gida Alerjileri, Cocuklarda Gida Alerjisi, Beslenme

'Yasar Birol Saygi, istanbul Topkap1 Universitesi, Giizel Sanatlar, Tasarim ve Mimarhik Fakiiltesi, Gastronomi ve Mutfak Sanat-

lar1 Pr., Istanbul, Tiirkiye, ybirolsaygi@gmail.com
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GIRIS
Biitiin besinler alerji yapabilir. Alerjik reaksiyonlar1 en ¢ok tetikleyen yiyecekler arasinda balik, kabuklu deniz hayvanlar
ile yer fistig1 ve ceviz gibi kuruyemisler bulunur. Cocuklar i¢in sorunlu yiyecekler yumurta, siit, yer fistigi, kabuklu
kuruyemisler, soya ve bugdaydir. Besin alerjisi, bebeklerde ve ¢ocuklarda yetigkinlere gore daha sik goriilmektedir.
Ancak alerji yasam boyunca herhangi bir yasta da ortaya ¢ikabilir. Tiiketicilerin yillarca tiikettikleri gidalara alerjisi

olabilir ve bir alerjiden muzdarip oldugunun farkinda bile olmayabilir (Bayir, Can ve Ekingen, 2021; Bettcher vd.,
2020).

Besin alerjisi, li¢ yasin altindaki ¢ocuklarin %6 ila %8’ini ve yetiskinlerin %3 linii etkilemektedir. Tedavi olmasalar da
bazi ¢ocuklar biiyiidiikce gida alerjilerini arttirirlar. Alerji ok hizli geliserek dliimciil de olabilir. Ornegin elli milyondan
fazla Amerikalinin bir gesit alerjisi bulunmaktadir. Gida Alerjisi Aragtirma ve Egitimi (FARE), ABD’de 15 milyona
kadar insanin gida alerjisine sahip oldugunu tahmin etmektedir (Bayir vd., 2021 Chin Chan ve Goldman, 2014).

Bagisiklik sistemi sagliga zararli enfeksiyonlar ve diger tehlikelerle miicadele ederek viicudu saglikli tutar. Bagisiklik
sistemi, bir gidaya veya gidadaki bir maddeye asir1 tepki verdiginde, bunu bir tehlike olarak tanimlayip koruyucu bir
tepkiyi tetiklediginde “gida alerjisi” reaksiyonu olusmaktadir. Gida alerjisi, viicudun bagisiklik sistemi tarafindan
tetiklenen ve bir gidaya verilen anormal tepkidir (Boye vd., 2012; Tercanl ve Atasever, 2021).

Alerjiler ailelerde yayilma egiliminde olsa da bir ¢ocugun ebeveynin gida alerjisini tagiyacagini yoksa kardeslerin
de benzer bir durumda m1 olacagimi tahmin etmek imkansizdir. En siddetli alerjik reaksiyon anafilaksidir. Anafilaksi,
solunumu bozabilecek, kan basincinda carpici bir diigiise neden olabilecek ve kalp atis hizin1 etkileyebilecek ve yasami
tehdit eden, tiim viicudu etkileyen alerjik bir reaksiyondur. Anafilaksi, tetik gidaya maruz kaldiktan birkag¢ dakika gibi
kisa siire sonra ortaya ¢ikabilir. Oliimciil olabilir ve derhal bir epinefrin (adrenalin) enjeksiyonu ile tedavi edilmesi
gereklidir.

Bagisiklik sistemi, viicudun bakteri ve viriisler gibi istilacilara karsi savunmasidir. Bagisiklik sistemi tiiketilen bir proteini
istilac1 olarak tanimladiginda ve onunla savasmak icin antikorlar {ireterek tepki verdiginde, gida alerjisi olusur. Gida
alerjisinin gidaya kars1 bagisiklik, aracilt bir tepkidir. En yaygin olan1 immiinoglobulin E (IgE) aracili reaksiyondur.
IgE’ler alerjik antikorlardir. Mast hiicrelerinden histamin gibi kimyasallar salindiginda aninda reaksiyona neden olurlar
(Anon, 2012; Boye vd., 2012).

Alerjik reaksiyon belirtileri cilt, mide-bagirsak sistemi, kalp-damar sistem ve solunum yollarim igerebilir. Kusma ve/
veya mide kramplari, kurdesen, nefes darligi, hirilti, tekrarlayan oksiiriik, kisik bogaz, yutma sorunu, dilin sismesi,
konusma veya nefes alma becerisini etkileyen belirtiler, zayif nabiz, derinin soluklasmasi, bas donmesi veya bayilma
hissi gibi yollardan bir veya daha fazlasi belirti vererek yukarida belirtilen ana nedenler altinda yiizeylesir. Nefes alma
ve viicudu soka sokma potansiyeli olan ve hayati tehlike arz eden bir reaksiyon olan anafilaksi, reaksiyonlar eszamanli
olarak drnegin, kizariklik esliginde karin agris1 gibi viicudun farkli bolgelerini etkileyebilir (Boye vd., 2012).

Gidaile ilgili semptomlarin ¢ogu iki saatlik bir alimdan sonra ortaya ¢ikmakta olup genellikle birka¢ dakika i¢inde baslar.
Cok nadir durumlarda, reaksiyon dort ila alt1 saat veya daha uzun bir siirede gerceklesebilir. Gecikmeli reaksiyonlar en
cok egzama gelisen cocuklarda goriilmektedir. Bir bagka gecikmeli gida alerjisi reaksiyonu tiirii, siit, soya, bazi tahillar
ve diger bazi kat1 gidalarin tiikketilmesinden genellikle iki ila alt1 saat sonra meydana gelen siddetli bir gastrointestinal
reaksiyon olan gida proteini kaynakli enterokolit sendromundan kaynaklanmaktadir (Bayir vd., 2021; Bettcher, 2020;
Chin Chan ve Goldman, 2014).
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Tiiketicilerde alerjik reaksiyonlar1 nleme fikri nispeten yeni olup alerjilerin nasil gelistigini anlamak {izerine arastirmalar
yogunlagmistir. Sadece birkag yi1l dncesine kadar, ebeveynlere ¢ocuklarinin diyetlerinde yumurta, siit ve yer fistig1 gibi
potansiyel alerjenlerin kullanilmasini azaltmalari tavsiye edilmekteydi. Ancak, son arastirmalar, bu tiir gidalarin kii¢iik
miktarlarda ¢ok erken yaslardan itibaren dahil edilmesinin giiglii bir koruyucu etkiye sahip olabilecegini gdstermektedir.
Ornegin, fistik ezmesinin erken ve sik tiiketilmesinin, yer fistiginin toplam kagimma ile karsilastirildiginda fistik alerjisi
riskinin biiylik 6l¢iide azalmasina yol agtigini ve ebeveynlere tavsiyenin sonug olarak tersine ¢evrildigini belirlenmistir
(Anagnostou ve Fox, 2014; Bayir, 2021; Bettcher, 2020).

Tiirk Gida Kodeksi, etiketleme tebliginde gliiten iceren tahillar, kabuklular, yumurta, balik, yar fistig1, soya fasulyesi,
siit, kabuklu kuruyemisler, kereviz, hardal, susam, kiikiirtdioksit ve siilfitler, ac1 bakla ve yumusakgalar ile bunlarin
iirtiinleri olmak lizere 14 gida listelenmektedir (Anon, 2017). Alerjenleri icermeyen iirlinler i¢in en iyi uygulamada,
capraz kontaminasyonu 6nlemek ve tiiketicilerin gidanin regetesinde mevcut olup olmadiklarini bilmelerini saglamaktir.
Gida alerjik tiiketiciler i¢in etiketleri okuma, alerjik riske maruz kalmamak i¢in 6nemli bir olgudur.

Avrupa Alerji ve Klinik immiinoloji Akademisi’ne gore Avrupalilarin %17’sinin bir gida alerjisinden muzdarip oldugu
diisiiniilmektedir (Lyons, 2020). Cocuklarda bu oran daha yiiksektir. Tiim diinyada oldugu gibi Tiirkiye’de de gocuklarda
besin alerjisinin dnemli bir saglik sorunudur. Ege ve Marmara’da daha ¢ok siit alerjisi goriiliirken, Akdeniz, Karadeniz,
I¢ Anadolu ve Dogu Anadolu Bolgelerinde yumurta alerjisi sik olarak karsimiza ¢ikmaktadir. Tiirkiye’de genel olarak
kabuklu deniz iirinleri, balik, kuru yemisler ve una karsi da sik olarak besin alerjileri goriilmektedir. Ayn1 zamanda,
piring, et, susam gibi daha nadir besinlere kars1 da besin alerjisi gelisebilmektedir (Anon, 2012; Bayir, 2021).

COCUKLAR VE GIDA ALERJILERI

Tetikleyici bir yiyecek tiiketilirse bagisiklik sistemi devreye girmektedir. i1k seferde kizariklik veya kasinti gibi herhangi
bir alerji belirtisi goriilmez, ancak viicut o maddeye tekrar dikkat edecektir. Bir dahaki sefere tiiketildiginde, viicut
yiyecegin kendisi igin koti oldugunu diisiindiigiinden, kizariklik, kasinti ve sisme gibi alerji semptomlarina neden olan
kimyasal histamin salgilamaktadir. Besin alerjisi olan ¢ocuklarda, istahsizlik, kusma, diski degisiklikleri, egzama, astim
ve biiylime geriligi gbzlemlenen bulgulardir. Besin alerjisinin cografi 6zellikler tasimasinin baslica sebebi, kisilerin
beslenme aligkanliklarinin ve besinin iglenme, pisirilme seklinin farkli tiketmesindendir (Boye vd., 2012; Devdas,
2017).

Besin alerjisinin hem ¢ocugun ve hem de ailesinin yasam kalitesini etkileyen énemli bir saglik sorunudur. Tiirkiye
genelinde yapilan yakin tarihli ¢aligmada 18 yas alt1 774’1 erkek (%62) ve 474’1 kiz (%38) olmak {izere toplam 1248
¢ocugun sonuglari incelenmistir. Cocuklarin yaslari ilerledikce besin alerjisi oranlari diisiis gdstermektedir. Besin alerjili
cocuklarin %62,5 cogunlugu 0-2 yas grubunda olup sadece %2,2’si 13-18 yas grubundadir. Elde ettigimiz sonuclara
gore; besin alerjileri sadece kizariklik, kasint1, dokiintii gibi hafif belirtilere yol agmiyor, hi¢ de azimsanmayacak oranda
(%17,6) hayati risk olusturan alerjik sok (anafilaksi) ile sonuclanmaktadir. Sonuglara gore besin alerjileri ve alerjik
sokun (anafilaksi) en nemli nedeni inek siitiidiir. Inek siitii alerjisi 0-2 yas grubunda %70,6 ile dikkat ¢ekerken 13-
18 yas grubunda ise %25’e diismektedir. Ulkemizde inek siitii alerjisi ¢ocukluk ¢aginda anafilaksiden en sik sorumlu
alerji tipi oldugu belirtilmistir. Ayrica, besin alerjili ¢ocuklarin yaklagik yarisinda birden fazla besine alerjisi oldugu
belirlenmistir. Cocuk biiyiidiikce siit ve yumurta alerjilerinin daha az gériilmektedir. Inek siitii alerjisi ve yumurta alerjisi
olan ¢ocuklarin %80’inin 16 yasinda bu besinlere karsi tolerans gelistirdigini gdzlemlenmistir. Ancak findik, ceviz,
Antep fistig1, kaju, yer fistig1 gibi kabuklu kuruyemis alerjilerinin ise yas biiyiidiik¢e arttigini1 ve iyilesme olmadigi
belirlenmistir. Ortadogu iilkelerinde ¢ok sik goriilen susam alerjisinin iilkemizde de tirmanisa gecmistir. Ulkemiz
gibi susamin yetistigi tilkelerde alerjik reaksiyonlar daha yaygin ve siddetli olarak goriilebilmektedir. Buna karsilik
iilkemizde soya alerjisi pek yaygin degildir (Bingol, 2021).
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Her 13 ¢ocuktan yaklasik birinin en az bir besine alerjisi vardir. Bilyiik sorun, cogu ebeveynin, giday ilk kez deneyene
ve tepki verene kadar ¢ocuklarmin gida alerjisi olup olmadigini bilmemesidir. Bu nedenle anne-babalarin yani sira
ogretmenler, bakicilar ve c¢ocukla vakit geciren herkesin gida alerjisi belirtilerine karsi bilgili ve uyanik olmasi
onemlidir. Bir ¢ocugun gida alerjisi oldugunda, bagisiklik sistemi asir1 tepki vermekte olup gidaya sanki tehlikeli
yabanct istilactymis gibi antikorlar iiretmektedir. Bu bagisiklik reaksiyonu, alerji semptomlar iiretendir. Her gida alerjik
reaksiyon gosterebilir. Ancak ¢ocuklarda en yaygin gida alerjisi tetikleyicileri fistik ve kuruyemisler (ceviz, badem,
kaju, Antep fistig1) ile inek siitii, yumurtalar, balik ve karides, 1stakoz gibi deniz tirlinleridir (Anon, 2012: Bayir, 2021;
Bettcher, 2020; Gupta, 2013; Tang ve Allen, 2017).

Gergek bir gida alerjisi ¢ocugun solunumunu, bagirsak sistemini, kalbini ve cildini etkileyebilir. Besin alerjisi olan
bir ¢ocuk, besini yedikten birka¢ dakika ila bir saat sonra tikaniklik, burun akintisi, oksiiriik, ishal, bas donmesi,
sersemlik, agiz veya kulak cevresinde kasinti, mide bulantisi, ciltte kirmizilik, kasmtili sislikler (kurdesen), kasintilt
dokiintii (egzama), nefes darligi, nefes almada zorluk, hapsirma, karin agrisi, agizda garip tat, dudaklarin, dilin ve/
veya yiizlin sismesi, kusma, hirilt1 gibi bir veya daha fazlasini gelistirebilir. Bazi ¢ocuklar bazi yiyeceklere tepki olarak
anafilaksi gelistirebilir. Cocuk bir seyler yedikten sonra nefes almakta veya yutmakta zorlaniyorsa, acil tibbi yardim
almmalidir. Anafilaksi belirtileri ise gogiis agrisi, biling bulanikligi, konfiizyon, bayilma, biling kaybi, nefes darligi,
hirilti, dudaklarin, dilin, bogazin sismesi, yutma giigliigii ve zayif nabizdir (Bayir, 2021; Bettcher, 2020; Can vd, 2019).

GIDA ALERJIiSi VE DUYARLILIK: FARK NEDiR?

Belirli bir yiyecege tepki vermek, ¢cocugun mutlaka bir gida alerjisi oldugu anlamina gelmemektedir. Bazi ¢ocuklar
belirli yiyeceklere karsi toleranssizdir. Aradaki fark, gida alerjisinin gocugun bagisiklik sistemini igermesi, gida
intoleransinin ise genellikle sindirim sisteminden kaynaklanmasidir. Gida intoleransi, gida alerjisinden ¢ok daha
yaygindir. Gida alerjileri daha tehlikeli olma egilimindedir. Cocugun genellikle rahatsiz edici yiyeceklerden tamamen
kacinmasi gerekir. Gida intoleransi genellikle o kadar ciddi degildir. Cocuk o gidadan az miktarda da tiiketebilir. Gida
intolerans1 drnekleri olarak laktoz intoleransi, gluten duyarliligi ve gida katki maddelerine duyarlilik verilebilir. Gida
intoleransinin semptomlari bazen gida alerjisinin semptomlarina benzediginden, ebeveynlerin farki anlamasi zor olabilir.
Gida isletmeleri i¢in ¢ocuk-alerji iliskisi ne kadar 6nemli ise yetiskin-alerji iligkisi de o kadar 6nemlidir (Anon, 2012;
Bettcher, 2020; Boye vd., 2012; Can vd, 2019).

Besin alerjisi ile duyarlilik arasindaki fark viicudun tepkisidir. Kisinin bir gida alerjisi varsa, bagisiklik sisteminde
reaksiyona neden olmaktadir. Besin hassasiyeti veya intoleransi varsa, reaksiyon sindirim sistemi tarafindan tetiklenir.
Gida intoleransinin belirtileri arasinda gaz, siskinlik, ishal, kabizlik, kramp ve mide, besin alerjisinin belirtileri arasinda
kurdesen, sisme, kasinti, anafilaksi ve bag donmesi bulunur (Anon, 2012; Boye vd., 2012).

Gida hassasiyetleri yasami tehdit etmez. Bir giday viicutta isleyememekten veya sindirememekten kaynaklanirlar. Gida
hassasiyetleri ve intoleranslar1 gida alerjilerinden daha yaygindir. Higbiri bagisiklik sistemini icermez. Bir yiyecek,
sindirim sisteminde bir intoleransi tetikler. Bu, viicudun onu gerektigi gibi parcalayamadigi veya viicudun hassas
oldugu bir yiyecege tepki gosterdigi yerdir. Ornegin, laktoz intolerans, viicudun siit iiriinlerinde bulunan bir seker olan
laktozu parcalayamamasidir. Birka¢ nedenden dolay1 bir yiyecege karst hassas veya hosgoriisliz olunabilir. Belirli bir
yiyecegi sindirmek i¢in gerekli dogru enzimlere sahip olunmazsa, siilfit, MSG veya yapay renklendiriciler gibi gida
katki maddelerine veya koruyuculara verilen reaksiyonlar, kafein veya diger kimyasallara duyarlilik gibi farmakolojik
faktorler ve sogan, brokoli veya Briiksel lahanasi gibi bazi gidalarda dogal olarak bulunan sekerlere karsi hassasiyet
olarak tanimlanmaktadir (Anon, 2012; Bettcher, 2020; Boye vd., 2012).
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Gida duyarliliginin belirtileri degismektedir. Ancak hosgoriisiizlik semptomlarinin tiimii sindirimle ilgilidir. Bunlar
gaz ve siskinlik, ishal, kabizlik, kramp ve mide bulantisi yapabilir. Gida alerjileri, gida intoleransi veya hassasiyetinden
farkli olarak oliimciil olabilir. Asir1 durumlarda, az miktarda alerjeni yutmak, hatta dokunmak ciddi bir reaksiyona
neden olabilir. Bazi alerjilerin aksine, gida intoleranslari hayati tehlike olusturmaz. Ancak, etkilenenler igin ¢ok sorunlu
olabilirler. Gida intoleranslar1 ve hassasiyetleri son derece yaygin olup kiiresel olarak yiikselistedir. Aslinda, diinya
niifusunun %20 kadarinin gida intoleransina sahip olabilecegi tahmin edilmektedir. Gida intoleranslari ve hassasiyetleri,
cok ¢esitli semptomlari nedeniyle teshis edilmesi zor olabilir (Boye vd., 2012; Zoph, 2009).

“Gida asir1 duyarliligl” terimi hem gida alerjilerini hem de gida intoleranslarini ifade etmektedir. Gida intoleransi,
gida alerjisi ile ayn1 olmayip, ancak bazi semptomlar benzer olabilir. Aslinda, gida alerjilerini ve gida intoleranslarini
birbirinden ayirmak zor olabilir. Bu da intoleransi olabileceginden siiphelenen kisinin tibbi destek almas1 gerekmektedir.
Gida intoleransi oldugunda, semptomlar genellikle giday1 yedikten birkag saat sonra baslar. Yine de semptomlar 48 saate
kadar gecikebilir ve saatler hatta giinlerce siirebilir. Bu da rahatsiz edici gidanin tam olarak belirlenmesini 6zellikle
zorlagtirmaktadir. Dahasi, tahammiil edilmeyen yiyecekler sik sik tiiketiliyorsa, semptomlart belirli bir yiyecekle
iliskilendirmek zor olabilir. Besin intoleransinin semptomlari degiskenlik gdsterse de gogunlukla sindirim sistemi, deri
ve solunum sistemini etkiler. Yaygin semptomlar ise ishal, siskinlik, dokiintiiler, bag agrisi, mide bulantisi, tiikenmislik,
karm agris1, burun akmasi ve derinin kizarmasidir. Gida intoleranslarinda, genellikle rahatsiz edici gidalar1 daraltmak
icin Ozel olarak tasarlanmis eliminasyon diyetleri uygulanmalidir. Eliminasyon diyetleri, ssmptomlar azalincaya kadar
bir siire boyunca intoleranslarla en sik iligkili gidalar1 ortadan kaldirir. Semptomlar izlenirken diyette gidalar birer birer
yeniden verilir. Bu diyet tiir{i, insanlarin hangi yiyeceklerin semptomlara neden oldugunu belirlemelerine yardimer1 olur.
En yaygin gida intoleranslari sunlardir (Anon, 2012);

Stit: Laktoz, siit ve siit lirlinlerinde bulunan karbonhidrattir. Viicutta laktozun uygun sekilde sindirilmesi ve emilmesi i¢in
gerekli olan “laktaz” enzimi tarafindan parcalanir. Laktoz intoleransi, laktozu sindirememeye ve sindirim semptomlarina
neden olan laktaz enzimlerinin eksikliginden kaynaklanir. Laktoz intoleransi, karin agrisi, siskinlik, ishal, gaz ve mide
bulantisi olarak kendini gosterir. Laktoz intoleransi son derece yaygindir. Aslinda, diinya niifusunun %65’inin laktozu
sindirmekte giicliik ¢ektigi tahmin edilmektedir. Kisi, laktoza karsi intoleransi varsa, laktoz igeren siit lirtinlerinden
kagimilmalidir. Ornegin kefir gibi fermente siit {iriinleri, diger siit iiriinlerinden daha az laktoz icerdiklerinden, laktoz
intoleransi olanlar i¢in daha kolay tolere edilebilir (Mattar, 2012).

Gluten: Bugday, arpa, cavdar ve tritikalede bulunan proteinlere verilen genel isimdir. Colyak hastaligi, ¢olyak disi
gliiten duyarlilig1 ve bugday alerjisi dahil olmak tizere ¢esitli kosullar gliiten ile ilgilidir. C6lyak hastalig1 bir bagisiklik
tepkisi icermektedir. Bu nedenle bir otoimmiin hastalik olarak siniflandirilir. C6lyak hastaligi olan kisiler gliitene maruz
kaldiklarinda bagisiklik sistemi ince bagirsaga saldirir ve sindirim sistemine ciddi zararlar verebilir. Bugday alerjileri,
benzer semptomlari nedeniyle siklikla ¢olyak hastaligi ile karistirilir. Bugday alerjilerinin bugdaydaki proteinlere karsi
alerji iireten bir antikor olusturmasi, ¢6lyak hastaliina ise 6zellikle gliitene kars1 anormal bir bagisiklik reaksiyonunun
neden olmasi bakimindan farklilik gosterirler. Bununla birlikte, bir¢ok insan ¢olyak hastaligi veya bugday alerjisi i¢in
yapilan testler negatif ¢iktiginda bile hos olmayan semptomlar yasanabilir. Bu, niifusun %0,5 ila 13’iinii etkiledigi
tahmin edilen daha hafif bir gliiten intoleransi bigimi olan ¢olyaksiz gliiten duyarlilig1 olarak bilinmektedir. Colyak
dis1 gliiten duyarliliginin belirtileri, ¢olyak hastaligina benzer ve siskinlik, karin agrisi, ishal veya kabizlik, bas agrisi,
tilkenmiglik, eklem agrisi, deri dokiintiisii, depresyon veya kaygi ve anemi semptomlarini icermektedir. Hem ¢6lyak
hastalig1 hem de ¢olyak disi gliiten duyarliligi, gliitensiz bir diyetle yonetilir. Gliiten iceren gidalardan ve iirlinlerden
arinmis bir diyete bagli kalmay1 igermektedir (Anon, 2022a; Denham ve Hill, 2013; Molina-Infante vd., 2015).

Kafein: Kahve, gazli icecekler, cay ve enerji icecekleri de dahil olmak iizere gesitli iceceklerde bulunmaktadir. Kafein
bir uyaricidir. Bunu, uyku-uyaniklik dongiisiinii diizenleyen ve uyusukluga neden olan bir nérotransmitter olan adenosin
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reseptorlerini bloke ederek gerceklestirilir. Cogu yetiskin, herhangi bir yan etki olmaksizin giinde 400 mg’a kadar kafeini
giivenle tiikketebilir. Bu, yaklasik dort fincan kahvedeki kafein miktaridir. Bununla birlikte, bazi insanlar kafeine karsi
daha hassastir ve az miktarda tiikettikten sonra bile reaksiyonlar yasayabilirler. Kafeine kars1 bu agir1 duyarlilik, genetige
ve kafeini metabolize etme ve salgilama yeteneginin azalmasina baglanmaktadir. Kafein duyarlilii, bagigiklik sistemini
igeren bir kafein alerjisinden farklidir. Kafeine agir1 duyarliligi olan kisiler, az miktarda kafein tiikettikten sonra bile ani
kalp atisi, endige, sinirlilik, uykusuzluk, sinirlilik ve huzursuzluk semptomlarini yasayabilirler. Kafeine duyarliligi olan
kisiler, kahve, gazli icecekler, enerji icecekleri, cay ve ¢ikolata dahil kafein igeren i¢eceklerden kaginarak alimlarini en
aza indirmeleri gerekmektedir (Landolt, 2012; Yang vd., 2014).

Salisilatlar: Bitkiler tarafindan ¢evresel stres faktorlerine karsi bir savunma olarak {iretilen dogal kimyasallardir.
Salisilatlar, anti-inflamatuar 6zelliklere sahiptir. Bu dogal kimyasallar meyve ve sebzeler, caylar, kahve, baharatlar,
kuruyemisler ve bal dahil olmak iizere ¢ok ¢esitli gidalarda bulunur. Birgok gidanin dogal bir bileseni olmasinin yani
sira salisilatlar genellikle gida koruyucusu olarak kullanilir ve ilaglarda bulunabilir. Asirt miktarda salisilat saglik
sorunlarina neden olabilirken, ¢ogu insan gidalarda bulunan normal miktarlarda salisilat tiikketmede sorun yasamaz.
Bununla birlikte, baz1 insanlar bu bilesiklere karsi asir1 derecede hassas olup kiiciik miktarlarda bile tiiketildiginde
olumsuz reaksiyonlar gelistirebilirler. Salisilat intoleransinin belirtileri siniis enfeksiyonlari, burun ve siniis polipleri,
astim, ishal, bagirsak inflamasyon (kolit) ve kurdesendir. Salisilatlar1 diyetten tamamen ¢ikarmak olanaksiz olsa da
salisilat intoleransi olanlar baharat, kahve, kuru {iziim ve portakal gibi salisilat orani1 yiiksek gidalarin yani sira salisilat
igeren kozmetik ve ilaglardan kaginmalidir (Baenkler, 2008; Duthie ve Wood, 2011).

Aminler: Gidalarin depolanmasi ve fermantasyonu sirasinda bakteriler tarafindan iiretilir ve cok ¢esitli gidalarda bulunur.
Bir¢ok amin tiirli olmasina ragmen, histamin en sik gida ile ilgili intoleranslarla iligkilidir. Histamin, viicutta bagisiklik,
sindirim ve sinir sistemlerinde rol oynayan bir kimyasaldir. Alerjenlere karsi ani bir inflamatuar yanit olusturarak
viicudu enfeksiyondan korumaya yardimci olur. Bu, zararli istilacilar1 potansiyel olarak atmak i¢in hapsirma, kasinti ve
sulu gozleri tetikler. Hosgoriisiiz insanlarda histamin kolayca metabolize olur ve atilir. Bununla birlikte, bazi insanlar
histamini diizgiin bir sekilde par¢alayamaz ve viicutta birikmesine neden olmaktadir. Histamin intoleransinin en yaygin
nedeni ise histamindiamin oksidaz ve N-metiltransferazin pargalanmasindan sorumlu enzimlerin islev bozuklugudur.
Histamin intoleransinin belirtileri derinin kizarmasi, bas agrisi, kurdesen, kasinti, endise, karin kramplari, ishal ve diigiik
kan basincidir. Histamin intoleransi olan kisiler, bu dogal kimyasali iceren fermente gidalar, kiirlenmis etler, kurutulmus
meyveler, narenciyeler, avokado, olgunlasmis peynirler, fiime balik, sirke, ayran, bira ve sarap gibi fermente alkollii
igecekler gibi da gidalardan kaginmalidir (Jutel vd., 2006; Kovacova-Hanuskova vd., 2015; Maintz ve Novak, 2007).

FODMAP ler: Fermente edilebilir oligo-, di-, mono-sakkaritler ve polioller anlamia gelen bir tanim olup bir¢ok
gidada dogal olarak bulunan ve sindirim rahatsizli§ina neden olabilen kisa zincirli karbonhidrat grubudur. FODMAP’ler
ince bagirsakta zayif bir sekilde emilir ve bagirsak bakterileri i¢in enerji kaynagi olarak kullanildigi kalin bagirsaga
gecerler. Bakteriler, gaz iireten ve siskinlik ve rahatsizliga neden olan FODMAP’leri parcalar veya fermente ederler.
Bu karbonhidratlarin ozmotik 6zellikleri de vardir. Yani sindirim sistemine su ¢ekerek ishale neden olurlar. FODMAP
intoleransinin belirtileri siskinlik, ishal, gaz, karin agris1 ve kabizliktir. FODMAP intoleranslari, irritabl bagirsak
sendromu veya IBS’si olan kisilerde ¢ok yaygimdir. Aslinda, IBS teshisi konan kisilerin %86°s1 gibi 6nemli bir oran,
diisik FODMAP diyetini uygularken sindirim semptomlarinda azalma yasarlar (Fedewa ve Rao, 2014; Gibson ve
Shepherd, 2010; Nanayakkara vd., 2016).

Stilfitler: Siilfitler, oncelikle gidalarda, igeceklerde ve bazi ilaglarda koruyucu olarak kullanilan kimyasallardir. Ayrica
iizim ve eskitilmis peynir gibi bazi gidalarda dogal olarak bulunabilirler. Esmerlesmeyi geciktirmek i¢in kuru meyvelerde
ve bakterilerin neden oldugu bozulmay1 6nlemek i¢in saraplara siilfit kullanilmaktadir. Cogu insan yiyecek ve igeceklerde
bulunan siilfitleri tolere edebilir. Ancak bazi insanlar bu kimyasallara kars1 hassastir. Astimli kisilerde siilfit duyarlilig:
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en yaygin olanidir. Astim1 olmayan kisiler de siilfitlere kars1 toleranssiz olabilir. Siilfit duyarliliginin yaygin semptomlari
kurdesen, derinin sigsmesi, burun tikanikligi, hipotansiyon, kizarma, ishal, hirilt1 ve 6kstirmedir. Siilfitler, siilfit duyarlilig
olan astimli hastalarda hava yolu daralmasina ve ciddi vakalarda yasami tehdit eden reaksiyonlara neden olabilir. Tiirk
Gida Kodeksi, siilfit igeren veya gidanin islenmesi sirasinda siilfit kullanilan tiim gidalarin etiketinde siilfit kullaniminin
beyan edilmesini zorunlu kilmaktadir. (Anon, 2022¢; Bold, 2012; Vally ve Misso, 2012).

Fruktoz: Bir FODMAP tiirii olan fruktoz, meyve ve sebzelerin yani sira bal ve yliksek fruktozlu misir surubu (HFCS) gibi
tatlandiricilarda bulunan basit bir sekerdir. Ozellikle sekerli iceceklerden gelen fruktoz tiiketimi son yillarda garpict bir
sekilde artmis olup obezite, karaciger ve kalp hastaligindaki artigla baglantili oldugu veurgulanmaktadir. Fruktoza bagl
hastaliklardaki artisin yani sira, fruktoz emilim bozuklugu ve intoleransinda da artis goriilmektedir. Fruktoz intoleransi
olan kisilerde fruktoz kana verimli bir sekilde emilmez. Bunun yerine, emilen fruktoz, bagirsak bakterileri tarafindan
fermente edildigi kalin bagirsaga gider ve sindirim rahatsizligina neden olur. Fruktoz emilim bozuklugu belirtileri reflt,
gaz, ishal, mide bulantisi, karin agrisi, kusma ve sigkinliktir. Fruktoz intoleransi olan kisiler genellikle diger FODMAP’lere
kars1 da duyarhdir ve diisiik FODMAP diyetinden yararlanabilirler. Fruktoz emilim bozuklugu ile ilgili semptomlari
yonetmek icin yiiksek fruktozlu gidalardan kaginilmalidir (Ebert ve Witt, 2016; Fedewa ve Rao, 2014; Rizkalla, 2010).

Diger Yaygin Gida Entoleranslar
[0 Aspartam: Aspartam, yaygin olarak seker yerine kullanilan yapay bir tatlandiricidir (Lindseth, 2014).

[0 Yumurtalar: Bazi insanlar yumurta aklarini sindirmekte giiclik c¢ekerler ancak yumurtalara alerjisi
bulunmamaktadir. Yumurta intoleransi, ishal ve karm agris1 gibi semptomlarla iligkilidir (Caubet ve Wang,
2011).

[0 Monosodyum glutamat (MSG): Gidalarda lezzet arttirici katki maddesi olarak kullanilir. MSG ile ilgili daha
fazla aragtirmaya gereksinim vardir. Ancak bazi arastirmalar biiyiik miktarlarin bas agrisina, kurdesenlere ve
g0gls agrisina neden olabilecegini gostermistir (Anon, 2022b).

[l Gida boyalari: Red 40 ve Yellow 5 gibi gida boyalarinin bazi insanlarda asir1 duyarlilik reaksiyonlarina neden
oldugu gosterilmistir. Semptomlar kurdesen, cilt sismesi ve burun tikanikligini icermektedir (Kobylewski
Jacobson, 2012).

[l Maya: Maya intoleransi olan kisiler genellikle maya alerjisi olanlara gére daha az siddetli semptomlar yasarlar.
Semptomlar tipik olarak sindirim sistemi ile sinirlidir.

[0 Seker alkolleri: Seker alkolleri genellikle sekere sifir kalorili alternatifler olarak kullanilir. Bazi insanlarda
sigskinlik ve ishal de dahil olmak iizere biiyiik sindirim sorunlarina neden olabilirler (Oku ve Nakamura, 2007).

YAYGIN GIDA ALERJILERI VE BELIiRTILERI

Gida alerjileri, cildi, gastrointestinal, solunum veya kardiyovaskiiler sistemleri etkileyebilir. Bir¢ok yiyecek tiirii alerjen
olabilir, ancak baz1 yiyeceklerin alerjik reaksiyonu tetikleme olasilig1 digerlerinden ¢cok daha fazladir. Gida alerjilerinin
belirtileri hafif ila siddetli arasinda degisebilmektedir. Aniden ortaya ¢ikabilir veya birkag saat icinde gelisebilirler. Bir
kisinin bagisiklik sistemi, az miktarda alerjene tepki verebilir, bu nedenle gida alerjileri, 6zellikle solunum etkilenirse,
ozellikle tehlikeli ve yasamu tehdit edici olabilir. Gida alerjileri nefes almayi etkileyebileceginden, astimi olan kisilerde
gidaya kars1 oliimciil alerjik reaksiyon riski artar. Bir gida alerjisi ile ilgili hafif semptomlar hapsirma, tikali veya
burun akintisi, kasintili sulu gozler, sisme, dokiintii, karin kramplar1 ve ishal olabilir. Yiyeceklere karsi siddetli alerjik
reaksiyonun (anafilaksi olarak adlandirilir) belirtileri hirilti1 dahil nefes almada zorluk, dudaklarin, dilin veya bogazin
sigsmesi, kurdesen (kasintili, lekeli ve kabarik dokiintii), bas donmesi veya bayginlik, mide bulantist ya da kusmadir
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(Anon, 2012; Can vd, 2019; Chin Chan ve Goldman, 2014; Goniil, 2011; Magee vd., 2020; Scurlock vd., 2005;).

Alerjik gidalar agagida detaylandirilmigtir (Anon, 2012; Can vd, 2019; Chin Chan ve Goldman, 2014; Goniil, 2011;
Magee vd., 2020; Scurlock vd., 2005):

Stit alerjileri: Siit alerjileri, diger gida alerjilerinden daha fazla calisilmistir. Siit alerjisi, inek siitiinde bulunan proteinler
olan peynir alti suyu veya kazeine karst bir reaksiyondur. Laktoz intoleransi ile ayni sey degildir. Siit alerjisi olan
cocuklarin yumurta, soya ve yer fistig1 gibi diger gidalara karsi alerjik reaksiyonlar gelistirmesi ¢ok daha olasidir. Siit
alerjisi olan ¢ocuklarin ¢ogunda ayrica astim, alerjik rinit veya egzama gibi bir veya daha fazla atopik hastalik gelisir.
Siit, cocuklar i¢in en yaygin gida alerjisi tetikleyicilerinden biridir (Bettcher vd., 2020).

Alerjik reaksiyon, genellikle siit igeren bir gidanin tiikketilmesine yanit olarak saptanan ¢esitli semptomlar olarak kendini
gosterir. Doktorlar tarafindan genellikle inek siitii alerjisi olarak adlandirilan bir siit alerjisi, yaygin bir tanidir. Bireyin
viicudu, siitte bulunan bir veya daha fazla proteine bagisiklik tepkisi iirettiginde bir siit alerjisi olusur. Inek siitii en
yaygin siit iiriinii olsa da bu alerjiler keci veya koyun siitii gibi diger hayvan siitlerini tiiketmeye tepki olarak da olabilir.
Bu durum bebeklerin %2-3’iinii etkilemektedir. Genellikle alt1 yasina kadar ortadan kalkarak prevalansin yaklasik %1’e
diiser. Bununla birlikte, yetiskin alerjileri yasam boyu olma egilimindedir. Semptomlar hafif ila yasami tehdit eden
anafilaksi arasinda degisebilir. Bu siddetli reaksiyon meydana gelirse, bir kisi derhal acil servise basvurmalidir. Siit
alerjisinin belirtileri genellikle siit tiilketiminden sonra birkac¢ dakika ila birkag¢ saat igcinde ortaya ¢ikar. Semptomlar
yastan bagimsiz olarak benzerdir ancak bireye gore farklilik gosterebilir. Bazi insanlarm hafif reaksiyonlar1 vardir,
ancak bazilarinin daha agir1 reaksiyonlari olabilir. Bilim adamlari, bazi insanlarin neden digerlerinden daha siddetli tepki
gosterdiginden emin degildir. Siit iiriinleri tiikkettikten sonraki bir saat i¢inde ortaya c¢ikan hizli baslangicli semptomlar,
kurdesen, hirilti, ag1z veya dudak gevresinde kasint1 veya karincalanma, dudaklarin, dilin veya bogazin sismesi, 6ksiirikk
veya nefes darligi, kusma ve anafilaksidir.

Siit alerjisi ve laktoz intoleransi genellikle benzer semptomlarla ortaya ¢ikmakta olup bu iki durumu ayirt edilmesini
zorlagtirir. Bununla birlikte kisinin semptomlarini uygun sekilde tedavi etmek i¢in siit alerjisi ile laktoz intoleransi
arasindaki fark bilinerek teshis konmalidir. Tki kosul arasindaki en biiyiik fark, bir siit alerjisinin viicudun bagisiklik
reaksiyonuna girmesine neden olmasi, laktoz intoleransinin ise sindirim sistemi ile ilgili bir sorun olmasidir. Siit
iirtinleri tiikettikten sonra laktoz intoleransinin yaygin belirtileri ise gaz, siskinlik ve ishaldir. Laktoz intoleransi, bireyin
viicudunun laktaz agisindan yetersiz oldugu bir sindirim durumudur. Bireyde laktaz bulunmadiginda ve siit {rtinleri
tilketildiginde, bu gaz, gastrointestinal rahatsizlik ve ishale neden olabilir. Bir kisi siit tirlinlerine alerjik reaksiyon
gosterdiginde, viicudunun siit iirliniinde bulunan belirli proteinlere nasil tepki gosterdiginin bir sonucudur. Siit alerjisi
olan bir kisi siit tiikettiginde viicudun bagisiklik sistemi, belirli bir siit proteinine yanit verir, bagisiklik tepkisini tetikler
ve proteini notralize etmeye ¢aligir. Viicudun proteinle bir sonraki temasinda, bagisiklik tepkisi onu tanir. Viicut siit
proteinine tepki verecek ve immiinoglobulin E (IgE) ad1 verilen antikorlar iiretecektir. Viicut IgE antikorlar tirettiginde,
histaminler gibi alerjik reaksiyona neden olan belirli kimyasallar1 salgilar. Bu, dokiintii veya nefes almada zorluk gibi
bir alerjiyle iligkili semptomlarla sonuglanir. Siit alerjisi olan kisiler, siit lirlinleri ve siit iceren gidalari tiikketmekten
ka¢inmalidir. Ciddi bir reaksiyondan kaginmak i¢in asagidaki 6nlemler alinmalidir;

] Gida bilesenleri kontrol edilmelidir: Siit {riinlerine alerjisi olan kisilerin siit iceren gidalardan kaginmasini
saglamak i¢in islenmis gidalardaki igerikleri gézden gegirmek onemlidir.

[0 Yiyeceklerin hazirlanmasi hakkinda soru sorulmalidir: Ev disinda yemek yerken, bireyler yiyeceklerin
igcindekiler ve yiyeceklerin hazirlanigt hakkinda bilgi almalidir.

[l Antihistaminikler alinmalidir: Alerjik tepki hafifse, kisi semptomlar1 hafifletmeye yardimci olmasi igin tibbi
kontrol altinda regetesiz satilan bir antihistamin alabilir.

[0 Epinefrin enjekte edilmelidir: Siit Girlinlerine daha siddetli reaksiyon gosteren bazi kisilerin epinefrin enjekte
etmesi gerekebilir. Daha siddetli reaksiyonlar1 olan kisiler her zaman epinefrin tagimalidir.
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Bir bireyin siit alerjisine sahip olma olasiligini artirabilecek bazi faktérler vardir. Bunlar sunlart icermektedir;

[0 Yas: Aragtirmalar, bir yasin altindaki bebeklerin yaklagik %7’sinin siit alerjisine sahip oldugunu tahmin
edilmektedir.

[0 Aile oykiisii: Ailesinde alerji ykiisii olan bebeklerde alerji olasiligi ii¢ kat daha fazladir.

Evde evcil hayvan olmast: Giderek artan sayida evcil hayvanla yasayan ¢ocuklar i¢in daha sonraki yagamlarinda
daha az alerjik belirti meydana gelmektedir.

[0 Daha kisa emzirme donemi: Daha kisa siire emzirilen bebeklerin alerji gelistirme olasiligi daha yiiksektir.
Aragtirmalar, anne siitii igmeye devam eden bebeklerde alerji riskinin azaldigin1 géstermektedir.

[l Diger alerjiler: Diger alerjilerin varligi, cocuklarda egzama ve astim gibi baska alerjik durumlar gelistirmesine
neden olabilir.

[J Bebeklerde erken gidaya gegis: Dort aydan once yiyecek tiiketen bebekler, alt1 aylik veya daha biiyilik olana
kadar sadece anne siitiiyle beslenen bebeklere gore alerji gelistirme riski daha yiiksektir.

Stit triinleri tiikettikten sonra rahatsizlik, kizariklik veya diger alerjik reaksiyon belirtileri yasayan bireyler veya
¢ocuklari olanlar, bu reaksiyonun nedenini belirlemek i¢in tibbi destek almalidirlar. Bir kiginin nefes almada zorluk veya
yliz ve bogaz bdlgesinde sisme gibi daha siddetli bir reaksiyonu varsa, derhal tibbi yardim almalidir. Siit alerjisi olan
kisiler, keci siitii gibi diger hayvansal liriinlere ve soya, badem siitii gibi bitkisel bazli alternatiflere karsi da alerjiye sahip
olabilir. Anne siitii, heniiz tam gidalar tiiketmeyen bir yasindan kiigiik bebekler i¢in miikemmel bir secenektir. Ancak
anne siitii bir segenek degilse, soya proteini formiilii, hipoalerjenik formiil (siit proteinini giderir) ve amino asit bazl
formiillerdir. Ayrica, emziren ebeveyn siit tlikettikten sonra bazen bebekler anne siitiine alerjik reaksiyon gosterebilir.
Bunu fark eden veya siit iiriinlerine alerjisi olan bebekleri olan ebeveynler, en iyi alternatif formiilii belirlemek igin tibbi
destek alimalidirlar.

Sonug olarak siit alerjisi olan bireyler normal bir hayat yasayabilirler. Bununla birlikte, alerjik reaksiyondan kaginmak
icin siit Urtinlerinden ve siit proteinleri iceren gidalardan kacinmalari gerekecektir. Bir¢ok cocuk bir siit alerjisini
asabilirken, yetigkinlerdeki alerjilerin ¢ogu zamanla kaybolmaz. Bu nedenle siit alerjisi olan bir yetiskin muhtemelen
hayatinin geri kalaninda buna sahip olacaktir. Bu kisiler bir plan gelistirmek i¢in tibbi destek almalidirlar. Bu kisilerin
siddetli bir reaksiyon olan anafilaksi yasamalar1 durumunda enjekte edilebilir epinefrini nasil kullanacaklarini bilmeleri
onemlidir.

Yumurta alerjileri: Yamurta alerjileri en sik ¢ocuklarda goriiliir ve genellikle ¢ok geng yasta diizelir. Ancak bazi insanlar
tim yasamlar1 boyunca yumurtaya alerjisi kalabilir. Bir kisinin yumurta sarisinda veya beyazinda bulunan belirli
bir proteine alerjisi olabilir. Yumurta sarisina alerjisi olan bir kigi yumurta beyazini tolere edebilir ve bunun tersi de
miimkiindiir. Baz1 insanlarin her ikisine de alerjisi vardir.

Fistik alerjileri: Fistik alerjisi olan c¢ocuklarin yer fistigina karsi duyarliliklart nadiren gelisir. Bu nedenle fistik
alerjisi genellikle Omiir boyu siiren bir rahatsizliktir. Bu nedenle, fistik alerjileri 6zellikle ciddidir. Bir kisinin yagami1
boyunca herhangi bir zamanda ortaya ¢ikabilir. Nadir olsa da fistik alerjisi anafilaksiye neden olabilir. Bu, nefes almay1
kisitlayabilen veya kalp durmasina neden olabilen ciddi bir alerjik reaksiyondur. Anafilaksi, bir doz epinefrin seklinde
acil tibbi miidahale gerektirir. Semptomlarin geri ddonmediginden emin olmak icin atigtan sonra birkag saat izlenmelidir.
Unlu mamuller ve soslar dahil bir¢ok {iriinde bulunurlar. Her zaman gida etiketi kontrol edilmelidir. Etiketlerde mutlaka
olup olmadig: belirtilmelidir. Disarida yemek yendiginde, yemegin nasil hazirlandig1 sorulmali ve alerjiniz oldugu
belirtilmelidir.

Kabuklu deniz iiriinleri alerjileri: Bir yetigkinde ani bir deniz tiriinleri alerjisi gelisebilir ve genellikle dmiir boyu kalict
olabilir. Karides, yengeg, kerevit ve 1stakoz ciddi reaksiyonlara neden olabilir. Istiridye, midye, ahtapot ve kalamar da
tetikleyici olabilir. Alerjik bir yap1 varsa, tiim kabuklu deniz hayvanlarindan kagimilmalidir.
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Kuruyemis alerjileri: Islenmis gidalarin etiketlerde kuruyemisler mutlaka listelenmelidir. Ancak restoranlarda ve
pastanelerde bunlardan kacinmak daha zordur.

Balik alerjileri: Bazi insanlarin taze somon ve ton balig1 alerjisi vardir. Kisi, bir tiir baliga alerjisi varsa, digerlerine de
tepki verebilir. Tay ve Cin yemeklerinde balik soslarina dikkat edilmelidir.

Soyva alerjisi: Ekmekler, kurabiyeler, konserve corbalar, islenmis etler ve atistirmalik yiyeceklerin hepsinde soya
bulunabilir. Alerjisi olanlar, uzak durmak i¢in gida etiketlerini mutlaka okumalidir. Ayrica, edamame, tofu, soya siitii,
miso ve soya sosu gibi geleneksel soya gidalarindan da kagimilmalidir. Bebeklerin ve ¢ocuklarin bu alerjiye sahip olma
olasilig1 yetiskinlerden daha fazladir.

Bugday alerjisi: Ekmekten biraya, salata sosundan sarkiiteri etlerine kadar pek ¢ok iirlinde bugday bulunabilir. Bugday
proteinleri, bazi islenmis gidalarin birbirine yapigsmasina ve onlara doku vermesine yardimci olur. Bugday alerjisi varsa,
arpa, yulaf, ¢avdar, misir ve piring gibi diger tahillar giivenli olabilir. Ancak bulgur ve kuskustan kaginmak gerekebilir.
Bugday alerjisi olanlarin gliiten tiiketmekte sorunu olmayabilir.

Domates Alerjileri: Domates alerjisi, domateslere karsi tip 1 asir1 duyarliligidir. Tip 1 alerjiler genellikle temas alerjileri
olarak bilinir. Bu tiir alerjisi olan bir kisi domates gibi bir alerjenle temas ettiginde, deri, burun, solunum ve sindirim
yollar1 gibi agikta kalan bolgelere histamin salinir. Buna karsilik, bu alerjik bir reaksiyona neden olur. Bat1 diyetinde
domates ve domates bazli tirlinler en yogun tiiketilen gidalardan bazilar1 olmasia ragmen, domates alerjileri son derece
nadirdir. Domates alerjisi olan bir kisi ayrica patates, kus lizimii ve patlican dahil olmak {izere alerjik reaksiyonlara
egilimlidir. Cogu zaman, domates alerjisi olan kisilerde latekse de capraz reaksiyon olur. Domates alerjisinin belirtileri
genellikle alerjen tiiketildikten kisa bir siire sonra deri dokiintiisii, egzama veya kurdesen (lirtiker), karin kramplari, mide
bulantisi, kusma veya ishal, bogazda kasint1 hissi, 6kslirme, hapsirma, hiriltt veya burun akintisi, yliz, agiz, dil veya
bogazda sisme (anjiyoddem), anafilaksi (¢ok nadiren) olarak ortaya ¢ikar. Domates alerjisi egzamasi, gida alerjisi olan
kisilerin sadece %10’unda goriiliir. Bununla birlikte, domatesler, kuruyemis egzamasi olanlar icin tahris edici olarak
kabul edilmektedir.

Katki maddeleri alerjisi: MSG (monosodyum glutamat) kizarma, sicaklik, bas agrist ve gogiis rahatsizligina neden
olabilir. Baz1 kuru meyvelerde, sarapta ve diger yiyeceklerde bulunan siilfitler astimli kisilerde solunum sorunlarina
neden olabilir. Gida etiketleri siilfitleri listelemelidir.

Yukarida listelenenler en yaygin olanlari olsa da kisinin herhangi bir yiyecege alerjisi olabilir. Aslinda FARE, en az
170 gidanin alerjiye neden olabilecegini tahmin etmektedir (Anon, 2022d). Ayrica ¢apraz reaksiyon olasiligi da vardir.
Genel olarak, alerjik reaksiyonun boyutu, alerjinin ne kadar kotii olduguna ve tiiketilen tetikleyici yiyeceklerin ne kadar
olduguna baglidir. Ancak tepkiler sasirtabilir. Bir dahaki sefere daha siddetli olabilir.

GIDA ALERJISIi VE TEDAVI SECENEKLERI

Gida alerjilerinin teshis edilme sekli genellikle semptomlarin siddetine baglidir. Belirtiler hafifse, sugluyu tam olarak
belirlemek i¢in yenilen ve igilen tiim yiyecekleri kaydetmek icin bir yemek giinliigii tutulmasi énemlidir. Hafif bir
gida alerjisini teshis etmenin bagka bir yolu, belirli gidalart diyetten ¢ikarmak ve ardindan semptomlarin geri doniip
donmedigini 6grenmek i¢in onlari yavasca yeniden eklemektir. Daha siddetli alerjilerde cilt veya kan testleri yumurta, siit,
findik ve kabuklu deniz {irlinleri alerjilerini belirleyebilir. Diger alerji tiirlerinde oldugu gibi, potansiyel riskli gidalarda
kaginmak genellikle en iyi ilagtir. Gida alerjisi olan herkes, bir markette veya restoranda yiyecek satin alirken alerjen
icermediginden emin olmak i¢in dikkatli olmalidir. Hafif semptomlar herhangi bir tedavi gerektirmeyebilir ve basit bir
recetesiz satilan antihistamin semptomlar1 ¢ozebilir. Daha ciddi alerjik reaksiyonlar igin, doktor steroid ilaglar1 recete
edebilir. Steroidlerin ciddi yan etkileri olabilir ve mutlaka doktor kontroliinde birkag giinden fazla kullanilmamalidir
(Anon, 2012; Peters vd., 2020; Salsabila vd., 2021).
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Alerjik kisilerin bir eleminasyon diyeti uygulmasi énemlidir. Alerjik reaksiyona neyin neden oldugundan emin olunmazsa,
ne yendigi ve nasil hissedildigi yazilmalidir. Bu, olasi tetikleyicileri gosterebilir. Veya bir eliminasyon diyetine girme
konusunda tibbi destek almak i¢in danisilmalidir. Bu planda, siipheli bir yiyeceginin tiiketilmesi birakilabilir. Bu kiginin
alerjisine hangi yiyecegin neden oldugunu anlamasina yardimeci olabilir (Nigg ve Holton, 2014).

Kisinin gida alerjisi olup olmadigin1 6grenmesi i¢in deri prick ve kan testi ile denetimli yiyecek miicadelesi ¢aligmasi
yapilmaktadir. Cocuklarin siit, yumurta, bugday ve soya alerjisi olmasi muhtemeldir. Ancak fistik, balik ve kabuklu
deniz trtinleri alerjisi olan ¢ocuklar genellikle bunlara dmiir boyu sahip olurlar. Cocugun alerjisinin gecip gegmedigini
gormek i¢in kan testi yapilmahidir. Cocugun olast bir tetikleyici giday1 kendi basina kontrol etmesi i¢in yedirilmemelidir.
Kiiciik bir miktar bile yasami tehdit eden bir reaksiyona neden olabilir. Tetikleyici gidalardan kaginmak ve malzemeleri
kontrol etmek i¢in mutlaka etiketler okunmalidir. Yanliglikla limit dis1 bir sey yenirse ne yapilmasi gerektigine dair bir
plan yapilmalidir. Anafilaksinin ilk belirtisinde (hirilti, nefes almada zorluk, bag donmesi) acil aranmali ve bir epinefrin
ignesi kullanilmalidir. T1ibbi bir kimlik bilezigi takmak veya alerjiniz oldugunu sdyleyen bir sey tasimak akillica olacaktir
(Silva vd., 2013; Senol ve Koksal, 2015).

YEMEK HIiZMETI SUNAN iISLETMELERDE ALERJi OLGUSU

Yemek hizmeti sunan isletmeler gida alerjisi reaksiyonlar1 riskini azaltabilir. Asagidaki adimlar1 atmak alerjik
reaksiyonlar1 dnleyebilirler (Eren, 2020; McAdams vd., 2018; Pratten ve Towers, 2004; Radke vd., 2016):

[l Personel, 6zellikle daha az deneyimli personel gida alerjileri konusunda egitilmelidir. Bircok restoranin
gida alerjileri konusunda egitim almamis ve alerjenler hakkinda temel bilgilere sahip olmayan personeli
bulunmaktadir. Restoranda daha az deneyime sahip personelin alerjiler hakkinda daha az bilgisi vardir.

[0 Mimkiin oldugunda, gida alerjisi olan miisteriler i¢in yemek hazirlamak ve pisirmek i¢in ayr1 ekipman ve alanlar
kullanilmalidir. Birgok restoran, alerjen igermeyen yiyecekleri ayri ekipman veya yiizeylerde hazirlamamistir.
Ayr bir pigirme veya hazirlik alan1 yoksa, yemek pisiren kisi, alerjisi olan miisteriler i¢in yiyecek hazirlamadan
once yiizeyleri ve ekipmanin hijyeninden emin olmalidir.

[0 Menii 6geleri i¢in igerik listeleri veya tarifler saglanmalidir. Bazi restoranlar, menii 6geleri i¢in icerik veya tarif
listelerine sahip degildir.

[l Gida alerjisi olan misterilere hizmet etmek igin bir plan olmalidir. Restoran personeli, gida alerjisi olan
miisterilere hizmet etme plani olan restoranlarda ¢alisiyorsa, gida alerjileri hakkinda daha fazla bilgi sahibidir.

Restoranlarda gida alerjileri yaygindir. Restoranlarda bir¢ok gida alerjik reaksiyonu meydana gelir ve gida alerjisi olan
her ii¢ kisiden biri bir restoranda reaksiyon gosterdigini bildirir. Gida alerjilerini ele almak i¢in restoran uygulamalarini
ve gida c¢alisanlarinin onlar hakkinda bildiklerini anlamak, restoranlarda gida alerjisi reaksiyonlar riskini azaltmaya
yardimei olabilir.

Sonug olarak restoranlarin personelini gida alerjileri konusunda egitmek, miisteriler i¢in igerik listelerinin bulunmasi ve
gida alerjisi olan miisteriler i¢cin yemek yapmak icin 6zel ekipman ve alanlar saglanmasi veya sdz konusu yiyecekleri
yapmadan 6nce personelin ¢aligma yiizeylerini ve ekipmant hijyenik hale getirmesi sart kosulmalidir.
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